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Hello other | 


“Thought I'd call you up and find 
out if you arrived OK. 


“No, it didn't take long. Seemed 
like I'd just given the operator the 
number when | heard your voice. 


“Good thing | remembered to 
jot down Aunt Sue's number when 
you were there the last time." 


YOU'LL FIND THIS IS A GOOD 
IDEA FOR YOU, TOO... 


Call By Number 


You save time on out-of-town calls when 
you give the Long Distance operator the 
number you want. 


So here’s a helpful hint. Write down the 
out-of-town numbers you already know. 

If there’s a new number you don’t have —or an 
old one you’ve forgotten—be sure to add it to 
the list when the operator gives it to you. 


The Bell Telephone Company in 
your community will gladly give you a free 
Telephone Numbers Booklet. 


gm 
BELL TELEPHONE SYSTEM... Locat to serve the community. NATIONWIDE to serve the Nation. (B) 
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YOU CAN DO IT FOR PEANUTS 


OOT-CHEWING insects, underground menace 
R of peanuts, come to a dead end when they 
meet aldrin, And in stopping these pests, aldrin 


increases peanut yield and improves the quality 


of the « rop. 


Growers of a half dozen other crops —including 


corn—can now throw a protective barrier 


around root systems with aldrin. Rootworms, 


wireworms —at least 25 species of soil insects —are 


kept strictly under control, enabling roots to pro 
vide full nourishment, build strong plants with 


abundant vields. 


And the cost? You can do it for peanuts! One to 
three pounds of aldrin per acre does the job 


Bringing aldrin to the farm is another exampl 
ct Shell Chemical’s partnership with industry and 
agriculture, \pplication of petroleum chemistry 


to your needs is our constant purpose, 


Shell Chemical Corporation \ 


Chemical Partner of Industry and Agriculture 
SAN FRANCISCO 


NEW YORK 


DENVER 
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Reception room of Checker Cab Manufacturing 
Corp., Kalamazoo, Mich., modernized with 
Webster Baseboard Heating. Fred J. Hotop & 
Co., Heating Contractor. 


Checker Cab 
Offices Now Free 
of Radiators 


In the offices of the Checker Cab 
Manufacturing Corporation, Kala- 
mazoo, Mich., steam radiators were 
removed during the heating season 
without interruption in service and 
replaced with Forced Hot Wate: 
Webster Baseboard Heating. 

The old radiator heating system was 
expensive in operation and failed to 
maintain even heat. Webster Base- 
board Heating spreads the heat 
evenly around the perimeter of the 
building. 

Removal of the radiators provided 
more attractive interiors and added 
floor space. Change-over was 
simple even with slab floor con- 
struction. Hot water is furnished by 
steam converter. 


Attractive office of Checker Cab Corp. 


Webster Baseboard Heating is a 
development of the Webster organ- 
ization with direct representatives 
in 65 U. S. cities working with 
architects, engineers and heating 
contractors. See your Webster 
Representative, or write us 
Address Dept. BW-3 
WARREN WEBSTER & CO. 


Camden 5, N.J. Representatives in Principal Cities 
In Canada, Darling Brothers, Limited, Montreal 


TRU-PERIMETER FORCED HOT WATER 


BASEBOARD HEATING 
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revs, strokes, pieces, OF what do you want to 
count? Write: 


VEEDER-ROOT INCORPORATED 


“The Nome That Counts” 
HARTFORD 2, CoNNecTtICUr 


New York 19, N. Y- * Chicago 4 nm * Greenville, 5. C. 
Montreal 2, Canddo * Dundee, Scotland 
Offices and Agents in Principal Cities 





How Wyandotte Chemicals 
help produce “Purity 
by the bottle or ton”! 


In his exacting business where absolute uniformity is a goal, Mr. 
Smith of J. T. Baker Chemical Company reveals more vital uses 
of Wyandotte chemicals. 


WYANDOTTE 


CHEMICALS 


The J. T. Baker Chemical Company makes chemicals of exceptional purity and 
uniformity. 

Every lot of more-than-1000 ‘Baker Analyzed’ Reagents, used by laboratories, 
is individually analyzed. The exact percentage of impurities is shown on every 
label. Another division of the Baker Company sells “purity by the ton” to phar 
maceutical makers, cosmetic houses, food plants, industry. 

Marion W. Smith, president of J. T. Baker, knows the value of high quality 
and uniformity in the chemicals he uses in his processing. For many, many years, 
three of these chemicals have been Wyandotte Bicarb, Mercury Cell Caustic, 
and Purecal*. 

As a chemical executive, he knows also that Wyandotte’s line plays an impor 
tant part in such industries as: paper, drugs, detergents, plastics, insecticides, 
soap, glass ... in treating textiles, processing metals! 

Each year, more important companies, like J. T. Baker Chemical Company, 
put their trust in Wyandotte products. You can, too. Call on us. Wyandotte 
Chemicals Corp., Wyandotte, Michigan. Offices in principal cities. 


REG. U.S. PAT. OFF. 


yandotte CHEMICALS 


Organics, Inorganics — World’s largest manufacturer of 
specialized cleaning products for business and industry 


Las 
What is a reagent? Briefly, it is a fine 6 Lot analysis at Baker. Here, i 


mpurities At Wyandotte, specialized groups study 


chemical with impurities eliminated or 
known exactly. Reagents are “precision 
gauges” of chemistry. Here, a Baker chem- 
ist measures impurities with an emission spec- 
tograph. Wyanporte employs the spectograph 
in checking the purity of its products. 


are frequently recorded as low as 0.00001 %, 
Wyanporte products are known for purity 
and quality, too! Many Wyanporre prod- 
ucts, such as Purecal* and Bicarbonate of 
Soda, are used in food, pharmaceuticals and 
cosmetics, without further purification. 


how best to serve you. The most modern 
tools are available for research, product ap 
plication, and government projects. Bring 
your needs to us. We may save you time and 
expense in applying existing chemicals or by 
developing a new chemical. Write us 





| Mr. Smith (right) and Ralph A. Clark, vice president, of the 
J. T. Baker Chemical Company, a leader in the fine chemicals field. 
Baker supplies chemicals of high purity for four major uses: laboratory, 


This new process unit for product purifi- 
cation is a part of Baker's $3,000,000 ex- 


pansion. WyYAnportte, too, has recently 
brought in new facilities for Caustic Soda, 
Soda Ash, Carbose* (NaCMC) and Chlorine 
to help meet the needs of Baker's expanded 
production — to help meet your needs, also. 





Modern unit process equipment em- 
ployed to produce Baker high purity 


chemicals in quantities. The high quality and 
purity of Wyanpotre US.P. Bicarb has 
made us a leading source for this chemical 
to the food and pharmaceutical industries, 
as well as to the makers of fine chemicals. 





| supplies raw 


aiso 


industrial, pharmaceutical and food. Wyanport: 
materials and specialized cleaning products to these industries as well 
as to hotels, hospitals, laundries, dairies, restaurar 


railroads 


Sodium Hydroxide pe llets, a ‘Bake r 

Analyzed’ Reagent, ready for bettling 
Wyanpotte Mercury Cell Caustic (also used 
in making rayon) is a basic material for pro- 
ducing reagent quality sodium hydroxide. 
The source of supply 
maker selects is a goo¢ 


a leading reagent- 
1 « l€ for you too. 





spraying saves 


-§50,000 a year! 


sf 





FOR BETTER SERVICE, BUY 


EVILBISS 


Most public and private fleet owners use modern DeVilbiss 
Paint Shops — including scientifically lighted and ven- 
tilated spray booths, easy-to-use spray guns, air com- 
pressors and transformers, hose and connections — to keep 
vehicles neat and attractive. 
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DeVilbiss low-pressure 
appliance manufacturer 


Spray Is the Way 
to Do It Today 


That's right! $50,000 a year! That’s how much a 
major appliance manufacturer saved the first year 
after changing from high-pressure guns to DeVilbiss 
low pressure spray guns. Power costs were cut 1/3, 
enamel consumption reduced 33%. Finish was im- 
proved. There were fewer rejects. 

Manufacturers of many products, like the ones 
illustrated on this page, have recorded substantial 
savings with all types of DeVilbiss spray equipment 
and exhaust systems. There are probably dozens of 
ways DeVilbiss products and service can reduce your 
cost of production and plant maintenance, improve 


* i , 
the quality of your products and protect workers DeVilbiss low-pressure guns be- 
ing used to spray porcelain 
i ‘ enamel finish coat on automatic 
local supplier, our branch office or factory. washer cabinets. 


health. We'll be glad to show you how. Contact your 


THE DEVILBISS COMPANY 


Toledo 1, Ohio 
Windsor, Ontario «+ London,England «+ Santa Clara, Calif. 


Branch Offices and Distributors in Principal Cities Throughout the United States, Canada and the World. 


Use DeVilbiss portable painting outfits for fast, low cost With DeVilbiss spray equipment, furniture makers get finer 
maintenance painting of plants and equipment. Spraying finishes than even the old master craftsmen, in half the time and 
gives uniform coverage on rough or irregular surfaces and at far less cost. Interchangeable spray head on the DeVilbiss 
reaches into cracks and crevices. For some jobs, like MBC spray gun makes it easy to switch quickly from one color 
acoustical ceilings, spray painting is the only practical way. or aes f hot or cold) to another. 





Suecese likes to 
ub shouldere 


with success... 


That’s not only human... it’s good business. It’s why we have built 
one success solidly on top of another—totem-pole fashion. 

It’s why successful customers have come to us. It’s why success has 
come to our customers in greater measure. 

Because we have revolutionized railroad car loading methods, sav- 
ing railroads and shippers millions of dollars annually ... because we 
play a prominent role in the automotive industry, solving truck load- 
ing, heating and ventilating problems . .. because we have wrested 
new and better products from wood, producing both natural wood 
and interwoven wood fibre battery separators, and sandwiching 
veneers into top-grade Douglas Fir Plywood... because we've served 
the military in so many ways, as prime and sub-contractors ... and 
because we've lent a helping: hand to many companies, in product 
development and custom manufacturing ... we feel an exuberant 
sense of challenge when a customer brings us a new problem to solve. 

We take pride in the products we make. But we take delight in 
probing for ways to make better ones. 

If you’ve found success in the fields we serve... or are looking for 
success ... let us match our products against your needs and match 
our wits against your problems. Fvans Products Compar Dept. B-38 
Plymouth, Michigan. Plants at Plymouth, Mich.; Coos Bay and Rose- 
burg, Ore.; Vancouver, B. C. 


PRODUCTS FOR INDUSTRY 
Freight Damage-Prevention Equipment ¢ Automotive Heaters 
Parts & Stampings ¢ Douglas Fir Plywood 


Battery Separators ¢ Dimension Lumber & Wood Products 





lf You Make 
Shop Tools... 


To You, 
Belden’s Golden Anniversary Means 


—product performance that can 
come only from a “know-how” 
that has grown through actual 
service since the early days of 

the electrical industry. 


—an ability to co-oper- 
ate in pioneering new 
wires to meet or an- 
ticipate industry’s 
growing needs. 


In the years that 
follow 

This Belden 

Program Is 

—TO BE 

CONTINUED 


ite Wik e. Belden 


AND CUT COSTS 


CUT COSTS—Start with the right wire — 


a wire engineered for the shop tools you 


\ produce 
CUT COSTS—In lower assembly costs 
—in less production line waste and 
fewer rejections upon inspection. 
%, —, It pays by reducing customer com- 
\ = comebacks for re- 
pairs. To “Wire right”’ is low-cost 
customer good-will insurance. 


CUT COSTS—Specify Belden. 


Belden Manufacturing Co. 
4689-A W. Van Buren St. 
Chicago, Illinois 


\ 
Plus Protection % 
in Belden 
Power Supply 
Cords 
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Geared to Brotherhood 


Dear Sir: 

Re the cover of the Dec. 6, 1952, 
issue of BUSINESS WEEK—Is N.A.M. 
Rotary? Or has Rotary cribbed their 
emblem? Or is one automatically identi- 
fied with both? 

Harry L. Conrap 
LANSING, MICH. 
e EZEKIEL 10:10—‘“And as for their 
appearances, they four had ‘one likeness, 
as if a wheel had been in the midst of 
a wheel.” 


Disinterested Bystander 


Dear Sir: 

My attention has been called to an 
item which appears on page 154 of the 
Feb. )4 issue of BUSINESS WEEK, in con 
nection with your article on W IVI. 
The item reads: “. . . Heffelfinger had 
worked on Radio Corp. of America’s 
and National Broadcasting Co.’s experi 
mental UHF transmitter in Bridgeport, 
oe ee 

Where you came by this information 
I do net know, but the facts are that 
my only connection with this installa 
tion was that of a spectator—the same 
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Dont laugh! It can be done! 


The McBee Ledger Poster flattens the peak 
end-of-the-month workload by posting accounts 
receivable statements every day. 

Ledger and journal are kept in constant balance. 
There’s no last-minute scurry to get out statements, 
no overtime for the girls in the office, 

no delays for the customer who calls for information, 
no uncertainty about management’s position. 
Statements go into the mail promptly, 

collections come through more quickly and 
operating capital is used efficiently. 

With the McBee Ledger Poster, invoice figures can’t 
get posted improperly on journal or ledger, 

wrong amounts can’t be transposed. 


$62.50 is all you pay 


for the McBee Ledger Poster. 
Forms, in stock or printed to 
your order, are extra. 


In a single writing, amounts are entered on 

three records: (a) the statement itself, 

(b) the accounts receivable journal and (c) the 
permanent accounts receivable ledger. Specially trained 
operators are not necessary. Forms are 

specifically designed to fit your requirements 


An exclusive McBee feature permits easy insertion 
of ledger cards, makes the Ledger Poster 

easy to operate quickly and accurately. 

Posting accounts payable is also easier and sures 
with the McBee Ledger Poster. 


The McBee man near you can quickly demonstrate 
the advantages of this modern, flexible way to speed 
paper work. Ask him to drop in. Or write us 


THE McBEE 
COMPANY 


Sole Manufacturer of Keysort— 
The Marginally Punched Card 
295 Madison Ave., New York 17, 


ba 


Offices in pri pal cities 
The McBee Company, Limited, 
11 Bermondsey R i, Toronto 13 





brime location 
for your industry 


Tue City of Los ANGELES offers you a wide choice of 
prime sites for the location of your industry in built-up 
metropolitan areas, suburban districts, or wide open 
spaces. Within the city limits you will enjoy the benefits 
of a well-organized community including electricity at 
the lowest industrial rates of any major U. S. city, and 
an abundant water supply from three dependable sources. 

Call or write the Department of Water and Power’s 
Industrial Development Engineers first for factual infor- 
mation on facilities, rates and cost comparisons. Based 
on your specific needs, we will prepare a special analysis 
of availabilities and costs within Los Angeles to meet 
your exact requirements. All inquiries are confidential. 


Ask for “F.O.B. LOS ANGELES} facts booklet for business and industry 


LOS ANGELES DEPARTMENT OF WATER & POWER 


Industrial Development Section C 
BOX 3669 « TERMINAL ANNEX + LOS ANGELES 54 


be 


eENO Sane 





role that hundreds of other engineers 
throughout the country played. ‘To infer 
that I had any other connection with 
this fine pioneer work in UHF televi 
sion is not only a source of embarrass 
ment to me, but must be a source of 
irritation to those many cigincers at 
NBC and RCA who did play an active 
role in the Bridgeport work 

Joun B. Herre rincer 


¢QOur information was that Heffel 
finger had gained much of his know! 
edge of UHF television by studying the 
operations at Bridgeport. We did infer 
that he must have worked on it. Our 
apologies. 


Still Depends on Nature 


Dear Sir: 

I read with much interest the article 
entitled Who Will Get Northwest's 
Power in Harness? {[BW—Feh.14'53., 
p92}. In general, it presented a ver 
good analysis of the situati 
However . . . on page 94, the following 
statement is made, “The fact is that 
BPA [Bonneville Power Administra 
tion] has signed firm contracts on the 
assumption of normal stream flow. If 
stream flow had been normal this win 
ter, there would have been no necessity 
for rationing.” 

Actually, Bonneville has at all times 
kept its commitments for firm power 
within the capability of the government 
system based on the minimum year of 
record and not normal stream flow. . 
The accurate statement is that Bonne 
ville has limited its commitments for 
firm power to the resources available in 
a vear of critical or minimum stream 
flow, but has sold, on an interruptible 
basis, additional power up to the 
amount of resources in a year of normal 
stream flow... . 

Ws. A. DirtMER 
POWER MANAGER 
BONNEVILLE POWER ADMINISTRATION 
PORTLAND, ORE. 





Allan S. Haywood 





Dear Sir: 

In your Feb. 28 labor story on the 
CIO leadership problem {BW —Feb.28 
"53,p147], you spelled the late Mr. Hay- 
wood’s first name Allen: with an “e.” 
The correct spelling, despite the conten 
tion of the current Who's Who, is 
Allan: with an “a.” 

Joun STILES 
NEW YORK, N. Y. 


Fishtales 
Dear Sir: 
We find more interesting than accu- 


rate your article on the Boston Fish 
Pier in your issue for Feb. 14. On page 
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for Lighter Weight 


Longer Life 


with Economy 





N-A-X HIGH-TENSILE, having 50° greater strength than mild 
carbon steel, permits the use of thinner sections—resulting 
in lighter weight of products. It is a low-alloy steel—pos- 
sessing much greater resistance to corrosion than mild 
carbon steel, with either painted or unpainted surfaces. 
Combined with this characteristic, it has high fatigue and 
toughness values at normal and sub-zero temperatures and 
the abrasion resistance of a medium high carbon steel 
resulting in longer life of products. 


N-A-X HIGH-TENSILE, with its higher physical properties, can 
be readily formed into the most difficult stamped shapes, 
and its response to welding, by any method, is excellent. 
Due to its inherently fine grain and higher hardness, it can 
be ground and polished to a high degree of lustre at lower 
cost than can mild carbon steel. 


Your product can be made lighter in weight . . . to last longer 
ed 


... and in some cases be manufactured more economically, 
when made of N-A-X HIGH-TENSILE steel. 


KEEP YOUR SCRAP MOVING TO YOUR DEALER 


GREAT LAKES STEEL CORPORATION 


N-A-X Alloy Division ° 


NATIONAL STEEL alll CORPORATION 


Ecorse, Detroit 29, Michigan 
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2 A faster, better 
rubber- Re job .. . at lower cost... in 
ay every finishing operation and 
° 4 for countless other industrial 
f| b ce U S mae applications! New thinner 
body gives sharper paint 
. % separations. New rubber- 
Mm d S k | n g : fibrous backing, fully-creped 
' for double flexibility, 
speeds masking operations. 
ta pe ; New adhesive holds positively 
under toughest conditions. 
New Mystik Thinflex answers 
4 p e ed $ industry's demand for lower 
costs, faster production. Write 


for information and sample. 


yo ul r Mystik Adhesive Products, 
2636 N. Kildare, Chicago 39, 

ioh! 

job! 








* SELF-STIK 


_ 
Exclusive! Mystik’s “sb e (e 


“Balanced Formula 


® 
The thinner, stronger, fully- 
creped backing (actually 
more rubber than fiber!) is in 
perfect balance with the right 
adhesive strength to hold ‘ 
under all conditions yet strip . 
off fast and cleanin one piece! 
This perfect balance mokes 
Thinflex the “fastest ond ‘s 


best masking tape made!” 
MASKING TAPE 


Self-Stik Waterproof Cloth Tapes—14 colors! © New Mystik Thinflex Masking Tape 
Uncoated Cloth Tapes © Mystik Protecto-Mask © Mystik Spra-Mask © Mystik Sand-Blast 
Mystik Dri-Pipe Insulation + Mystik Freezer Tapes = * Mystik Book Repair Tapes 


© 1068 Mystis Adhesive Products Trademark Mystik and Thinflex Registered 
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86 you say “All the fish that cnter the 
port of Boston—the largest catch 
handled by any U.S. port in terms of 
dollar value... .” 

Referring to the official figures of the 
United States Fish &* Wildlife Service 
for 1952, we find that Boston stands 
fifth in rank among the fishery ports of 
the U.S. with 173,000,000 Ib. while 
San Pedro, California, stands first with 
385,000,000 Ib. In point of landed 
value of fish Boston stands third, fol 
lowing San Pedro with $38,000,000 and 
San Diego with $17,000,000, while Bos 
ton is credited with $14,300,000... . 

DeWirr GILBERT 
EDITOR 
FACIFIC FISHERMAN 
SEATTLE, WASH. 


¢ That’s one that got away from us. 


Unloading 


Dear Sir: 

In the last paragraph on page 155 of 
your Feb. 28 edition there is a state- 
ment that individuals can deduct, for 
tax purposes, custodian fees paid to 
mutual funds, Parenthetically follow- 
ing that is a statement that custodian 
fees arg usually a part of the “loading” 
charge... . 

Custodian fees are not a part of the 
loading charge on mutual funds, but 
are paid by the fund itself and represent 
a reduction in the net income of the 
fund. Therefore, since mutual funds 
pay out to their shareholders in the 
form of dividends all of their net in- 
come, the custodian fees are already 
deducted from the dividend checks they 
receive. ... 

Josepnu E. Wetcu 
EXECUTIVE VICE-PRESIDENT 
WELLINGTON FUND 
PHILADELPHIA, PA. 


¢ The ruling we had in mind was this: 
The Bureau of Internal Revenue had 
just held that custodian f paid un- 
der installment purchase contracts for 
mutual fund shares—are deductible as 
a miscellaneous expens That, of 
course, is something quite different from 
what we said. 


Yippy-l-Ay 
Dear Sir: 

. my relatives are ranchers, and a 
number of my friends have heard of the 
story in the Feb. 14 issue of BusINEsS 
WEEK (page 28) of the boy whom I 
sponsored in the calf scramble at the 
Houston Fat Stock Show é e 
article was very nice, and I am sure the 
Houston Fat Stock Show will be greatly 
benefited by it... . 

Wa. A. SMITH 
CITIZENS STATE BANK 
HOUSTON, TEX. 
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Licorice mass flows from finisher into a container for hardening 


LICORICE may hold new profits for you 


Some New or Potential Uses for Licorice 


In your search for new products, or in your efforts to improve your 
present products, don’t overlook licorice. The full potentialities of 
nature’s sweetest compound have not been realized. Perhaps they 
never will be. But modern research has found so many new uses for 
licorice, and so many other uses are in such promising experimental 
stages, that anything seems possible. 

There was a time, for example, when the tobacco industry used 
no licorice. Today, over 20 million pounds a year are consumed to 
give mildness to most popular pipe and chewing tobaccos, cigars 
and cigarettes. And who would have suspected the fire-fighting 
qualities of licorice? Research revealed them. The spent root yields 
a foaming agent of such staying power that it became the basic 
compound of Foamite Firefoam. 

Read the accompanying list of new and potential uses for 
licorice. If anything in this list has even a remote association with 
your products or problems, it may pay us both to get together. 
We don’t have all the answers, but we do have the licorice and 
the licorice by-products and the know-how to help you find them. 


Flavoring for ice cream « Antioxidant to keep 
chewing gum fresh » Prolonging foam in porter 
and ale e Soft drink flavoring « Aging and mellow- 
ing smoking pipes « Pickling sheet metals « Im- 
proving meat and fish sauces « Mild regulator in 
feed for horses, cattle and chickens « Remedy 
for roup e Stabilizing acid latex + Flotation 
agent in ore separation by gravity 


Write today for your free 
copies of “The Story of 
Licorice’ and “Licorice: 
Dark Mystery of Indus 
try.” They'll be mailed 
promptly. You're sure to 
find them interesting, and 
you might find them profit 
able as well 





7 MACANDREWS & FORBES COMPANY 


wb Licorice and Licorice Products + Since 1870 
200 Fifth Avenue, New York 10, N.Y. Plant: Camden, New Jersey 





A 3-minute briefing in 
modern truck tire economy 


for every executive concerned with 
cutting truck operating costs! 


Know what factors govern your tire mileage! 





You can save your company hun- 
dreds of dollars per truck per year, can 
literally multiply tire life, simply by 
adopting a few common-sense rules for 
the control of tire wear. 


Knowing and insisting on proper tire 
inflation alone, for example, can actu- 
ally double tire mileage! 


You can easily get 25 % to 50% more 


mileage by avoiding overloads and 
operating at rated capacities. 


And that only begins the list of po- 
tential economies! Load distribution 
... truck speed. ..temperature... 
road conditions ... matching of dual- 
mounted tires... care of truck axles, 
wheels, brakes, springs, etc., are all 
vitally important. 


Most important—you can set up a 
system for controlling tire wear without 
employing an expert. The Kelly- 
Springfield Dealer in your community 
is always ready to give you expert 
service. 

He has the necessary data, experi- 
ence and technical skill to help you 
achieve really big fleet maintenance 
economies. 


Look for these performance points when you buy! 





First, know thespecific requirements 
for your type of operation and be sure 
you get tires job-designed to meet them 
exactly. Then— whatever type of tire 
you choose—check for these basic re- 
quirements: 


© A tread that gives extra mileage on 
“first rubber’ is desirable, of course. 
Kelly recommends its Armorubber 
tread—a tough, denser compound that 
actually outwears steel and consist- 


ently delivers extra thousands of miles! 


© Tread design also contributes to this 
extra mileage performance. Always 
choose a wide, flat tread built to put 
more working rubber on the road. 
You'll increase mileage and traction. 


© Carcass strength (and the number 
of recaps you'll get) depends largely 
on the cushioning between plies and 
the tensile strength and durability of 
the cord used. Kellys meet this re- 


quirement with a pre-stretched, stabi- 
lized cord and extra live rubber cush- 
ioning that provide the strongest body 
construction yet developed. 


¢ A sturdy bead, spiral wrapped and 
accurately positioned, gives tires rigid 
seating on the rim. Tapered bead rein- 
forcements prevent excessive flexing 
at any one point on the side-wall. You 
need both to lick this common source 
of tire failure. 


See how Kelly “know-how” is paying off in your industry! 





To get maximum tire economy get 
the tires that are setting new economy 
records for companies of every size 
and type. 


It doesn’t matter what you haul or 
how many trucks you use to haul it, 
big savings almost invariably follow a 
switch to Kellys! Hundreds of case his- 
tories, based on truck operators’ own 


performance records, prove it over and 
over again. 

Let us send you eye-opening facts 
about modern truck tire economy, help 
you realize big dollars-and-cents sav- 
ings in your truck operating costs. 
Send for the valuable booklets* offered 
on this page. 


There’s a tough Kelly for every trucking job! 





*FREE! Data Book 
a Case Histories 

@ Get the facts you need to get your 
trucks rolling on a proved tire economy 
system! See how companies with truck- 
ing operations just like yours are get- 
ting more miles for the money! Write 
today to: The Kelly-Springfield Tire 
Company, Cumberland, Maryland. 
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You hear a lot about premium prices on the hard-to-get metals. And 
premiums are being paid; this isn’t just gossip. 

But purchasing agents aren’t easy marks. They shop just as sharply 
as they can for all they can. Their companies don’t want to find their 
products—whether autos or refrigerators—overpriced later on. 

They pay premiums only for what they must have and can’t get by any 
other means. You hear this all through the metal markets. 

- 

Conversion steel and fancy-priced imports are old stuff. Newer, wilder, 
less familiar is the multiple-price situation in copper. 

Here are some offerings: Kennecott, 2742¢ a lb.; Phelps Dodge, 284¢ 
on mine and 32¢ on custom-smelter output; Anaconda, 32¢ on domestic; 
AS&R, 34¢ on a “package”’ (domestic and foreign); Chilean, 3642 ¢. 

You can shop plenty for what’s available. And you can contract forward 
for a month or two at the smelter’s price (date of shipment). 


Higher prices on lead this week may be attributed to less pressure from 
abroad. Domestic business has been described as “pretty good”’ right along. 
But London prices have depressed the U.S. market. 


More lending authority for FHA modernization and repair will help 
maintain construction activity this year—if help is needed. 

Right now, there’s no sign of aslump. For the first two months of 1953, 
spending on new construction was 5% ahead of last year. January and 


February activity added up to $4%-billion. 
e 

Construction gains so far this year have been conspicuous in the private 
housing field (nonfarm). 

Home building alone accounts for about one-third of all construction 
expenditures. Value of home building is 18% ahead of last year. 

Some of this gain in the value of work put in place may be credited to 
favorable weather. This, in turn, might be borrowing from future activity. 
But it keeps things lively now, at any rate. 

e 

Home builders themselves are getting a little more perky about their 
prospects. Most now expect to put up about as many units this year as they 
did last (page 25). 

The majority of housing experts, not long ago, were thinking in terms 
of 1-million units for 1953. That would have been down about 10%. 

* 


Industrial construction refuses to slide off as it was supposed to. Private 
outlays last month amounted to an estimated $185-million—holding right 
around the level of the last 10 months. 

This means, of course, that spending on capital goods to equip these 
structures will run high well into the future. 


® 
Steel mills are still breaking records in the effort to turn out the material 
needed (1) for current factory output and (2) for inventory. 
Last week’s tonnage came to a new high of 2,262,000. The mills were 


at 100.3% of estimated capacity—and this week’s operations are within a 
fraction of a percentage point of that level. 





Machined surfaces flat to one ight band—that's one-mitionth of an inch 


—ae made possible the year ‘round by Westinghouse ar conditoning. 


CON DITION EG AIR Ducts supply entire building with conditioned air 


for precision work like this gear cutting operation 
HELPS WIPE A WINDSHIELD AT 30,000 FEET 


This midget motor-pump sprays a 
grease-removing solvent onto aircraft 
windshields. Another provides 
ground-level conditions for air-borne 
radar in the stratosphere. Eastern In- 
dustries mass produces both, but with 
tool-room precision. Critical dimen- 
sions are held to plus or minus 25 
millionths of an inch! That just isn’t 
possible in hot, humid air. 


The answer? Westinghouse-condi- 
tioned air maintains plant-wide, con- 
trolled atmosphere for such exacting 
machining, assembling, testing and 
inspecting. Air conditioning and air 


cleaning assure a constant tempera- 
ture and humidity the year ‘round, 
help guard against the dirt, rust and 
corrosion that will upset delicate 
gauges or mar super-finished surfaces. 
Your product, processes and employ- 
ees will do better in Westinghouse 
engineered air. Let us help you put 
air to work for more production, 
higher quality or improved methods. 
Check the Yellow Pages for your local 
Westinghouse Air Conditioning Dis- 
tributor, or write Westinghouse Elec- 
tric Corp., Air Conditioning Division, 
Hyde Park, Boston 36, Massachusetts. 


you CAN BE SURE...1F ITS 


Westinghouse 


Ce ee ee 


This electronic gauge is so sensitive that even your 
body heat can cause deflections in its readings 


Their 100 hp Westinghouse compressor is as fool- 
proof as your refrigerator, will give years of service 





A POOR HEAD FOR BUSINESS 


Underneath the permanent wave, it’s a boiler. You 
heat water in the man’s head and steam comes out 
his mouth and pushes the wheel around. It was built 
300 years ago, but apparently it was no cheaper 
than manual labor. Nobody built another. 

It would be pointless even to mention the gap in 
performance between this relic and modern boilers. 
What might surprise you, though, is the gap be- 
tween modern units and your boiler. Even if it’s 
only 20 years old. 


Today steam can be cheaper. Versatile designs 
enable you to switch fuels if one becomes scarce or 
expensive. Through better firing methods ad 
vances in automatic control ... better furnace design 
. and research in steam purification technique 

you now need less fuel than ever to meet your steam 
requirements. And other cost factors that will inte: 
est you include space and installation savings, lower 
upkeep, reliability, longer life. Are you in the market 
for low-cost steam? 


It will pay you to discuss your power needs with your boiler supplier. Or, 
for the names of boiler manufacturers who can help you, write us today out 
lining your problem. Lukens knows boiler builders through more than 140 
years of service as a materials supplier. Address Manager, Marketing 
Service, 483 Lukens Building, Coatesville, Pa. 


World's Leading Producer of 


SPECIALTY STEEL PLATE - PLATE SHAPES - HEADS + CLAD STEELS 


LUKENS 


STEEL 


COMPANY, COATESVILLE, PA 
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Additions to capacity are making it easy to top 100%. 

Last year, before capacity figures were revised to reflect added facilities, 
the industry got up to 108%. Actually, though, that represented less tonnage 
than we are getting today at the 100% rate. 

* 

Here’s a political issue for 1956—and an economic fact for today: 

“The boom in farm land values is over.” This is quoted from the 
monthly letter of the Federal Reserve Bank of Chicago. It won’t come as 
much of a surprise to businessmen who have their eyes open. 


Both political parties will try to play up land values with farm voters in 
the next Presidential election (not to mention the 1954 Congressional race). 
Democrats will point with pride to the uptrend during their 20 years; 
Republicans will note that the tide turned under Truman. 


* 
Hard economic facts behind the prices paid for farms may be fogged 
by the politicians, but they are extremely simple: 
© People with money no longer have to worry about buying land as a 
hedge to protect the purchasing power of their dollars. 
© People looking for income began discounting farms’ ability to produce 
it when the prices of agricultural products went tumbling. 


One big reason for the drop in farm prices and incomes is the slump in 
demand for U.S. farm products abroad. 

Wheat is more or less typical. Foreign needs are lower for the first 
time since World War II. Exports for the first seven months of the crop 
year were 187-million bu., against 263-million a year ago. 

Other grains are about holding their own, around 100-million bu. 
Cotton exports, however, aren’t running much over half last year’s. 


Rice is one crop that won’t lose its export market se long as we have 
political commitments in the Far East. Exports during the current crop year 
will total about 2-billion lb. of milled rice. 

That’s a lot of rice—but there are a lot of hungry rice eaters. A dozen 
years ago, with Cuba our only important customer, our rice exports ran less 
than a third of what they are now. 

a 

The European corn borer still hasn’t been licked. Depredations of this 
worm cost farmers an estimated $77-million last year—a rise after two years 
of decline from 1949’s record loss of nearly $500-million. 


Another year, and we have more oil in sight than when we started. 


It’s an old story, repeated year after year as far back as most of us 
can remember. Annual use of petroleum products goes right on rising, but 
discoveries almost always make up the drain with some to spare. 

Here are the latest figures, compiled by the American Petroleum Insti- 
tute and the American Gas Assn.: We used more than 2%-billion bbl. in 1952. 
That was an increase of about 60-million bbl. over 1951. 

Yet proved reserves at yearend were nearly 33-billion bbl.; that was 
750-million bbl. more than we had at the beginning of the year. 
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§ Latest Preceding 1946 
Business Week Index (above) . 2... 22575 12587 256.4 2375173. 







PRODUCTION 
Steel ingot production (thousands of tons). ...............0ccecccesseees 2,252 2,262 2,248 2,114 1,281 
oe ET ee Teer 160,616 +167,779 146,809 115,126 62,880 
Engineering const. awards (Eng. News-Rec. 4- week daily av. in thousands)... ... $43,767 $43,834 $57,720 $39;489 $17,083 
Electric power output (millions of kilowatt-hours). .............000.0..0000- 8,173 8,070 8,129 7,497 4,238 
Crude oil and condensate production (daily av., thousands of bbls. oeerrrs 6,440 6,521 6,522 6,421 4,751 
Bituminous coal production (daily average, thousands of tons)............... 1,408 11,425 1,479 1,715 1,745 









TRADE 






Carloadings: manufactures, misc., and I.c.1. (daily av., thousands of cars)........ 76 74 74 78 82 
Carloadings: all other (daily av., thousands of cars)...... Rae bad tere beaded 41 40 42 48 53 
Department store sales (change from same week of preceding yeat)............ +9% +2% + 4% 14% t30% 
Business failures (Dun and Bradstreet, number)...............0.000e0eeee 180 178 159 170 21% 









PRICES 












Spot commodities, daily index (Moody’s Dec. 31, 1931 = 100).............. 418.7 416.6 405.6 436.6 311.9 
Industrial raw materials, daily index (U.S. BLS, 1947-49 = 100)............ 92.4 92.5 89.7 106.2 ++73,2 
Foodstuffs, daily index (U.S. BLS, 1947-49 = 100) Gite eae 86.4 85.4 $5.0 93.5 1+75.4 
Finished steel, index (U. S. BLS, 1947-49 = 100)............... 0.0 cece eee 130.5 130.5 130.6 124.9 ++76.4 
Scrap steel composite (Iron Age, ton) .. **$44.08 **$44.25 $42.00 $42.00 $20.27 
Copper (electrolytic, Connecticut Valley, E&MYJ, Ib.)... 2.2... 0.0 eee 29.630¢ 29.890¢ 24.500¢ 24.500¢ 14.045¢ 
Wheat (No. 2, hard and dark hard winter, Kansas City, bu.).:............... $2.39 $2.41 $2.37 $2.48 $1.97 
Cotton, daily price (middling, ten designated markets, Ib.).................. 33.38¢ 33.14¢ 32.76¢ 10.01 ¢ 30.566 
RE. CUE GU, IN sno Foal Volutnsys.naeed tees Uke xe ve vereeianeey $2.10 $2.10 # $1.90 $1.51 





FINANCE 


oy eens, peted Glew Teens Oe Par 8) 5 ii on a-6cncs ob 0e canes iecdedons 205.7 205.8 204.7 188.1 135.7 
Medium grade corporate bond yield (Baa issues, Moody’s).................. 3.55% 3.54% 3.52% 3.52% 3.05% 
Prime commercial paper, 4-to-6 months, N. Y. City (prevailing rate).......... —22% —22% 22° }-1° 










BANKING (Millions of dollars) 








Demand deposits adjusted, reporting member banks....................... 53,157 153,087 53,848 52,625 +445,210 
Total loans and investments, reporting member banks...................... 76,574  +76,745 76,996 73,423 +#71,147 
Commercial and agricultural loans, reporting member ON oe eee 22,729 +22,697 22,780 21,155 ++#9,271 
U. S. gov't guaranteed obligations held, reporting member banks.. ........ % 30,849 +31,024 31,432 31,718 ++#49,200 
Total federal reserve credit IIE vo. Sec eva deer dees or dels avenue . 25,742 25,406 26,148 23,883 23,883 













MONTHLY FIGURES OF THE WEEK — a = 










| EEE ee TT eT Tee ee Se 77.0 71.0 eg Pes 55.9 
Wholesalers’ inventories (seasonally adjusted, in “ millions) January . $10,082 $10,187 $10,238 $5,489 
Retailers’ inventories (seasonally adjusted, in millions). . . January . $20,910 +$20,799 $20,681 $9.79] 
Personal income (seasonally adjusted at annual rates, in billions) January $280.5  +$280.0 $263.4 $177.7 
Farm income (seasonally adjusted at annual rates, in billions) January $21.5 $21.2 $21.7 $18.9 
* Preliminary, «week ended Mar. 7. * Revised, ** Delivered price, includes broker's fee 
*Estimate = Insufficient trading to establish a price. #8 Date for "Latest Week" on each series on request 
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New England Thrift 
Recognizes Value of 


Pittsburgh . 


COLOR DYNAMICS 


ow Pittsburgh COLOR 

DYNAMICS benefits workers 
and management alike is once more 
demonstrated by the experience of 
the G. S. Blodgett Company, of Bur- 
lington, Vermont, manufacturers of 
commercial baking and roasting 
ovens for more than a century. 


@ Recently the Blodgett Company 
erected a new factory building. It 
was painted according to COLOR 
DYNAMICS. By using this modern 
system colors were chosen for func- 
tional as well as decorative purposes, 


@ Focal colors were painted on 
operating parts of machinery and 
eye-rest colors on stationary parts to 


aid workers to see their tasks better 
and to reduce eye-fatigue. Walls 
were painted light green to provide 
additional eye-rest areas. Safety 
colors were used to reduce accident 
hazards. Ceiling colors were chosen 
to provide better light reflection, 


@ The highly satisfactory results 
achieved by the use of Pittsburgh’s 
system of COLOR DYNAMICS are 
best summarized in this letter from 
Robert F. Patrick, President of the 
Blodgett Company: 


@ “It was our aim in painting the 
interior of our new factory building 
to provide a more pleasant atmos- 
phere for our workers, give them 


Let Us Make a FREE Color Engineering Study of Your Plant 


Why not try COLOR DYNAMICS in your plant—on a machine or two, or in one depurtment—and 
see the difference it makes in quality and volume of production? We'll be glad to make a scientific color 
engineering study for you of your entire plant, or any part of it, without cost or obligation to you. Call 
your nearest Pittsburgh Plate Glass Company branch and arrange to have one of our COLOR DYNAMICS 
experts see you at your Convenience. Or mail this coupon, 


PirtsBuURGH PAINTS 


PAINTS » GLASS « CHEMICALS « BRUSHES e PLASTICS e@ FIBER GLASS 


\ a 


G 4 P l A G L A 


6. $. Blodget? Company, ef Burlington, Vermont, internationally-knewn 
makers of commercial evens, puts coler te work te increase production effi- 
ciency and make working conditions safer and better. 


more natural light and at the same 
time simplify housekeeping. 

@ “Everyone agrees that our 
efforts have been very successful. We 
have more natural light than we 
ever thought possible — we seldom 
use artificial lighting. Our em- 
ployees tell us that the new color 
arrangement is helpfu! in relieving 
eye strain. Naturally, this is respon- 
sible for increased production effi- 
ciency. 

@ “We are now in our 104th year 
of uninterrupted manufacture of 
commercial ovens. I can assure you 
we have never made them in an 
atmosphere which has been more 
helpful and pleasant.” 


SEND FOR A COPY OF THIS BOOK 
! Pittsburgr Plate Glass Co., Paint Div., 
( Department BW-33, Pittsburgh 22, Pa. 
| © Please send me a FREE copy of 
| your Booklet "Color Dynamics In 
Industry.” 
| © Please have your representative 
call for a Color Dynamics Survey 
| of our properties without obliga 
tion on our part. 


| Name 


| Street 
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Announcing 


MULT-A-FRAME 


World’s only fully-locking 
steel framing material 


i by Ainswolh! 


MULT-A-FRAME, amazing new fully-locking steel framing 
material with 1000 and ONE uses, lets you frame, hang or 
support anything faster, easier, at low cost! 
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No welding, drilling, special tools or skills are needed. 
MULT-A-FRAME saves planning time, floor space, 
man-hours, insurance costs in every field . . . assem- 
bles and reassembles by standard hand wrench. 


Get skyscraper strength without bulk for racks, 
supports, scaffolds, platforms, hangers, inserts, rigs, 
cribs, mobile parts carriers, etc. No scrapping... 
MULT-A-FRAME can be used over and over again. 
A wide variety of fittings is available to fit any job. 
See how MULT-A-FRAME can answer your needs. 
Authorized distributors in principal cities provide 
engineering service and prompt delivery from ware- 
house stocks. Write, wire or phone now for FREE 
samples and catalog, Dept. 1/01, MULT-A-FRAME 
DIVISION, Ainsworth Manufacturing Corporation, 
2200 Franklin Street, Detroit 7, Michigan. 
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(Above) One of many 
welded combination 

available in Standard and 
3 basic parts nail Heavy-Duty Channel 
... 3 easy steps Frames for every purpose 
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1. Push Spring-T-Bolt 
into Channel Frame 
slot anywhere along 
frame. Give it a one- 
quarter turn. Long bolt 
stem easily held. 


2.Locate Spring-T- 
Bolt at desired position 
and release. Contact 
points are forced into 
serrations holding 
T-Bolt in place. 


*Trade-mark, Patents Pending. 


MULT-A-FRAME DIVISION 


3. Attach Safe-Locking 2200 Franklin Street, Detroit 7, Michigan 
Fitting and tighten 


nut. Nubs on Fitting 

“key” into Channel , 

Slot and prevent rotat- v 
ing about bolt. 





in BUSINESS this 


WEEK... 





GENERAL BUSINESS: 


GOOD FOR ANOTHER YEAR? The postwar hous- 
ing boom, survey of builders shows, should con- 
tinue through 1953-—-despite tight credit 


OPENING UP TOP U.S. JOBS. Eisenhower orders 


cipline 


policy-making administrative jobs moved out of 


civil service scope 


BATHTUBS, TOO: HOME, HOME IN THE TRAILER. 
Home-on-wheels market is bigger than ever.. .p. 28 


TRYING HARD MONEY ON BRITAIN. It produced 
a stock market drop and a squeeze on small firms, 
but it has restored competitiveness, labor dis- 


BUSINESS ABROAD: 


UNEASY TRIUMVIRATE IN RUSSIA. 
In the Malenkov-Beria-Molotov setup, 
power is highly concentrated-—but 
dangerously split p. 162 


A COMEBACK FOR COMBINES. 
They're not the old family combines, 
but cartels are back in Japan. .p. 164 


UGANDA ORES LOOK GOOD TO 
PROSPECTORS. Canadian and Brit- 
ish firms hunt copper and cobalt de- 
posits in East Africa ...p. 166 


DYE BATTLE. U. S. dyestuff com- 
panies are striving to loosen Ger- 
many's hold on the Latin American 
market ... oth Boe 


CANADA: 


INDUSTRIAL EMPIRE IN’ THE 
YUKON. Some Canadians foresee 
their country’s largest industrial proj- 
ect as plans develop to harness re- 
sources .... ..p. 41 


METAL RUMORS SPARK A RUSH. 


Toronto's stock exchange has a spec- 
ulative surge over uranium...p. 48 


COMPANIES: 


HOW TO REBUILD A RAILROAD. 
Unorthodox management has put the 
New York, New Haven & Hartford 
on the track to profits. . - . 


HOTELS THAT LOOK LIKE MOTELS. 
Memphis builder launches scheme 
for national chain of one-story motel 
courts ..p. 62 


FINANCE and MARKETS: 


NEW DIMENSIONS PERK UP HOLLY- 
WOOD. Movie stocks, spurred by 
3-D developments, have been climb- 
ing gaily in a slow market... .p. 122 


THE MARKETS: NOW THAT 


27 Business Briefs 








Business Outlook 
Washington Outlook 
International Outlook 
Personal Business 


The Trend 


Figures of the Week 
Local Business 
Readers Report 








STALIN'S DEAD, stock trading is 
holding fairly steady; there's little 
evidence of a rush to liquidate hold- 

p. 132 


FAVORITES OF INVESTMENT 
TRUSTS: a new look at their hold- 


LABOR: 


BIGGER PENSIONS IN 1953: Through 
UAW, retired auto workers say 1950's 
program is inadequate now. .p. 17 


ON THE ROCKS. Stalemate of Labor 
Dept.’s advisory committee may 
mean end of all tripartite government 
eee rere 


THE TWO EXTREMES OF THE TAFT- 
HARTLEY FIGHT: LABOR vs. NAM. 
Chart shows their proposals and 
views .... p. 172 


ASSISTANT SECRETARIES WANT- 
ED. Labor's Durkin would !ike a 
businessman for one aide spot, may 
get a CIO man for another p. 174 
FEATHERBEDDING ban in Ta‘t-Hart- 
ley called meaningless by industry, 
after Supreme Court twice upholds 
4 ere rere p. 175 


MANAGEMENT: 


THE MAN WITHOUT A DESK. Louis 


COMING UP: AN ATOMIC POLICY. Naming of 
Strauss as Eisenhower adviser points to early de- 
cision on industry's role in nuclear power produc- 


SPECIAL REPORT: 

A NEW FUEL WITH A BIG FUTURE (cover ). Power 
from the atom is expensive right now, but in five 
or 10 years, it may become competitive in cost with 
coal and other orthodox fuels 


Hausman, administrative vice-presi- 
dent of CBS-Radio, shuns the tradi- 
tional office layout p. 182 


GE PUTS ITS NAME IN LIGHTS, 
AND THE SRO SIGN GOES UP. 
Cincinnati employee relations show 
was a howling success.......p. 188 


MARKETING: 


NOT ENOUGH SALESMEN FOR A 
HARD SELL. Sales recruiting hasn't 
kept up with business. We have 
more to sell—fewer salesmen to sell 
i p. 136 


MARKETING UPDATES: Car dealers 
counter auto leasing; Florida Citrus 
Mutual and FTC both claim victory; 
United Shoe Machinery court deci- 
sion aftermath.... p. 140 
SALE AT FILENE’S: HOW TO PRICE 
SUITS AT $11 AND STILL TURN A 
PROFIT. Its fabulous basement is a 
Boston legend Tey 


NAMES & FACES: 


HIS GOLDEN TOUCH PANS OUT 
AGAIN: Edward J. Noble brought 
off the big American Broadcasting- 
United Paramount merger.....p. 82 


PRODUCTION: 


THE TV DIAL: KEY TO UHF. Going 
from 12 to 82 channels poses a 
space problem on set's selector 
knob .. p. 66 


MAGNETIC CLUTCH using stainless 
steel particles may solve develop- 
ment problems... p. 70 
RUBBER PLANT RUNS ITSELF 

ALMOST. This new setup combines 
key elements of several modern 
plants to reclaim rubber......p. 72 


PEW FORMED cc cceccccecws p. 78 
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Good for Another Year? 


Home builders are talking bigger and 
planning bigger than any time since 
the record year of 1.4-million starts in 
1950. ‘The consensus is that 1953 will 
at least equal 1952, which had 1.13- 
million starts. And in some localities 
it may match 1950. 

Even discounting builders’ enthu 
siasm, even figuring they think it’s good 
business to talk bullishly, vou can see 
good signs in reports gathered from all 
over the country by BUSINESS WEEK. 
BW reporters point out that their 
sources in the trade haven't always been 
so sanguine. One cxample: Memphis 
builders a vear ago guessed at 5,000 
housing starts in i952—and 7,887 
homes were built. Now they're guessing 
at 6,000—and expecting at least 7,500 
if mortgage interest rates are jacked 
and lenders loosen up. 
¢ Misguided?—The one factor that can 
be accused of leading builders astray in 
their prognosis is this: Housing starts 
in January and February ran sensa- 
tionally ahead of the same months last 


year. In Syracuse, for example, there 
were 78% morc starts in the two 
months; in Greensboro, N. C., 59%; 
in Portland, Ore., 43% more for Feb- 
ruary alone. 

In these comparisons there’s a catch: 
The winter was so mild that builders 
went right ahead in midwinter rather 
than waiting till spring to chalk up 
their housing starts. 

Disregard the inflation of housing- 
start figures, and it still looks good, 
though. In Syracuse, applications for 
Veterans Administration loans (which 
are still a major factor in upstate New 
York home financing) are running 10% 
ahead of a year ago and about equal to 
1950. Builders regard the rate of ap- 
plications as a rcliable indication of fu- 
ture building. 
¢ Buyer's Market—Builders — temper 
their optimism for 1953 with the ad- 
mission that a buyer's market has ar- 
rived. 

“They no longer come in with a 
desperate look on their faces,”” said a 


Fort Worth builder, “because they had 
to find some place to live and would 
take what they could get—within reason 
—instcad of shopping around 

A Boston builder calls it 
market with plenty of buyer 
but no one pressed for immediate o¢ 
cupancy.”’ 

Skeptics may question how 
markct and a buver’s market can thrive 
side by side. One builder in Salt Lab 
City was frankly cynical about it Ih 
only thing that keeps me planning mor 
houses than the year before,”’ he said 
“is that we're in business, so we've got 
to build. I guess I'm a damn _ fool 
but I’m going ahead full-blast—it’s hard 
to stop when all you've had Tae 
e The Hedge—Men in the trade, ho 
ever, qualify their definition of a buyer 
market. “All I mean is that we have 
to do more than 
salesman at the development on open 
ing dav,” a Chicago builder said l'o 
me, it’s a buver’s market 
can shop around and can 
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ACCENT 


ON ACCURACY 


WITH MICROSCOPIC PRECISION 


On the flight deck of an airliner, or in the 
cockpit of a fighter, banks of instrument 
dials point out vital information to pilots 
and crews. These highly sensitive instru- 
ments require jewel-like ball bearings ... 
many no larger than the head of a pin! 


In war or peace, New Departure maintains 
the finest facilities for precision bearing 
manufacture. With consummate skill and 
accuracy they are assembled, tested, in- 


Scientific methods at 


spected and packed under the most exact- 
ing requirements in special plants. 

Aircraft also depend upon New Departure 
ball bearings in a wide variety of other 
applications, ranging from props to jet 
engines. Throughout the plane they help 
fight friction, permitting higher speeds and 
reducing maintenance. In the air, and every- 
where, keep your eye on the BALL to be 
sure of your BEARINGS! 
"0, int § mi 

Ying gous * 


NEW DEPARTURE 


New Departure instru- 


ment bearing plants as- 
sure precision produc- 
tion. Only workers with 


BALL BEARINGS 


gloved hands, tweezers 


or special holding de- 
vices touch bearings in 


this dust-free area. 





NEW DEPARTURE «DIVISION OF GENERAL MOTORS « BRISTOL, CONNECTICUT 
Also makers of the Famous New Departure Coaster Brake 


Opening Up Top U.S. Jobs 


Eisenhower orders policy-making administrative jobs 
moved out of civil service scope. But Republicans still face 
big limitations—such as veterans’ preference. 


“We have problems, big and tough 
ones, such as Russia, foreign policy, 
taxes, budget, and Congressional rela 
tions. But the overriding problem, to 
us the most important of all, is person 
nel. If we can find and appoint the 
right people to top federal posts, we 
will have the solution to many of our 
difficulties.” 

That’s how an Eisenhower intimate 
this week described what has suddenly 
emerged as a major obstacle to the new 
regime in Washington. 

Already, personnel matters have been 
discussed by the President in threc 
Cabinct mectings. Much of the talk 
there has centered on the “civil service 
blockade” on top federal jobs, and the 
handling of patronage. 
¢ Eisenhower Moves—The President 
believes an agency head should be able 
to pick assistants in whom he has con 
fidence. That’s an army tradition, and 
Eisenhower will do what is necessary to 
give his appointees that privilege. 

In the White House itself, the Presi 
dent has appointed his own men. ‘To 
give this same authority to his depart 
ment heads, the President last week 
issued a directive aimed at opening up 
additional top federal jobs that have 
been closed to the Republicans. 

The President ordered Civil Service 
Commission and agency heads to place 
policy-making and top-drawer adminis 
trative jobs in what is known as “Sched 
ule A,” that is, jobs outside civil service. 
In addition, he is suspending the 1948 
‘Truman order that gave job  sccurits 
rights to those in Schedule A_ jobs. 
Junking of the Truman order will make 
it casicr for agency heads to replace and 
transfer many of those job holders. 

The order is aimed at such jobs as 
these: director of social security, director 
of the customs bureau, and various 
bureau chiefs, directors of personnel, 
budget officers, and assistants to agency 
heads. 
¢ Untouchable Jobs—However, the new 
order doesn’t go far enough to satisfy 
Sen. Robert A. Taft and other GOP 
leaders who have called for a further 
suspension of civil service. In the first 
place, many of the jobs that are most 
attractive to patronage seckers will not 
be affected by the Eisenhower order. 
Top postmaster, internal revenue, agri 
culture, and similar jobs can’t be 
touched—these jobs were converted into 
civil service by Congress itself, and it 
will take a law to uncover them. 
¢ Veterans’ Preference Factor—further 
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more, the new Administration is dis- 
covering that where civil service doesn’t 
protect a man, veterans’ preference may 
give the same result. More than 1,100,- 
000 of the 2,350,000 federal employees 
in the U.S. have veterans’ preference, 
und the percentage of veterans in fed- 
cral jobs is growing steadily. The pref- 
crence applies to veterans across the 
board, including policy-making officials 
in Schedule A; the only exception is in 
the case of appointments confirmed by 
the Senate. ; 
The law requires any agency head to 
prove that the demotion or replacement 
of a veteran in government will pro 
mote the efficiency of the service. 
Otherwise, the veteran can appeal to 
the Civil Service Commission and to 
the federal courts. And the record 
proves that he will not only be restored 
to his job, but also be awarded back 
pay for the period he lost from his post. 
Kisenhower’s aides are studying the 
law, and you can look for the Adminis- 
tration to seek modifications in it. 
¢ Republican Reaction—On the other 
side of the fence, some Republican old- 
timers suspect that civil service is now 
being used as a whipping boy by some 
Administration officials. ‘They say that 
the Administration must inevitably pay 
a big price for the fact that Republicans 


were out of power for 20 years. The 
party just doesn’t have an array of ex 
perienced people with the specialized 
experience and know-how to operate 
smoothly in the federal government 
Hence, say the doubters, the depart 
ment and agency heads must at the out 
set lean heavily on career appointees 
because no one else has their know! 
edge and background 

However, the average GOP congr 
man is frustrated and disillusioned at 
not getting political patronage hi 
counted on last November. He 
that outside of appointments to his own 
office staff, he has had 
whatever. and he’s getting rec stless over 
it. So he, too, is blaming civil servicc 
* Spoils Sparse— Vhe Republican 
thought they were on the right track 
when the Senate directed the Civil Sery 
ice Commission to get it a list of federal 
jobs outside the civil service 
But Sen. Frank Carlson (R.-Kan.) 
put the resolution through the Senat 
struck out all but 110,000 of the 350 
000 jobs listed. ‘I hose that remain pay 
$4,205 and above a year. But of thes« 
110,000 jobs the best guessers believe 
that 10,000 to 15,000 is the 
Republicans will get, or even want 
¢ Nonpartisan Jobs—T'he reason is that 
the big majority are under agency merit 
systems that are tighter than civil ser 
ice. Examples are the Federal Bureau 
of Investigation, Tennessee Valley Au 
thority, Atomic Energy 
the Foreign Service of the State Dept 
and the Central Intelligence Agenc 
These jobs are regarded as untouchable 
since they have always been handled on 
a nonpolitical basis. 
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Fully Furnished—but There’s a Hitch 


These typical American Colonial homes, 
standing in the desert northwest of Las 
Vegas, Nev., are completely equipped with 


government surplus furniture. But you 
wouldn’t want to live in one, Next week 
they'll be demolished by a nuclear explosion. 


Idea is to show civilian defense leaders what 
could happen to residential housing in an 
atomic bomb attack. The guinea-pig homes 
have been spotted a short distance from 
“point zero,” the point directly beneath the 
scheduled explosion. 
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stay ont, as they please. Salesmen have 
to talk up their product, and builders 
have to give them some features to talk 
about.” 

Builders tell BW reporters that a 
harder sell doesn’t worry them. They 
feel the basic demand is still there. 
Some of their reasons 

¢ Young couples who bought mini- 
mum housing right after the war have 
outgrown their one- and two-bedroom 
homes. Demand has shifted to three- 
bedroom houses. 

e¢'‘There are still defense boom 
areas where house-building is under 
high pressure. And people are still 
migrating west and south. 

e As rents are allowed to rise, with 
the ending of controls, more people will 
find it advantageous to buy houses. And 
landlords will have to do a lot of post- 
poned modernization on existing rental 
units. 

e Many families that need new 
homes have been waiting for prices to 
drop. ‘They're now at the point of de- 
ciding to act without further delay. 
Half the builders questioned by Bust- 
NESS WEEK predict slight increases in 
prices, perhaps 5%. That’s because of 
labor demands, not supply prices. 
¢ The Real Snag—Builders are unani- 
mous in bleating about the tightness 
of mortgage credit. Everyone argues 
that lenders have plenty of cash in the 
vault but won't unlock the door till 
interest rates go up. Builders are all for 
raising VA and FHA interest rates a bit, 
especially if requirements for down 
payments are cased 

“It’s the size of the down payment, 
not the monthly payments, that restrict 
sales,” a Columbus builder said. 

If letting the interest rate go up will 
bring mortgage money into the market, 
let it go up, builders say. One of Hous- 
ton’s largest builders remarked: “If 
people want to buy a home, they're not 
going to let one-half of 1% stop them.” 
¢ Rule and Reality—As it is now, VA- 
guaranteed mortgages are supposed to 
be available at 4% for 25 years, and 
VifA-insured mortgages for 44% for 
20 years. But in most parts of the 
country you can’t place a VA mortgage, 
and it’s very tough to land an FHA 
loan. 

In Charleston, S. C., builders report 
HA mortgages being discounted down 
to 974 (the mortgagor gets only $97.50 
for each $100 face value) and GI 
mortgages down to 94. On a conven- 
tional mortgage, a Charlestoner can get 
only 65% of valuation, at the most, 
and he has to pay 5% or 6%. 

Builders think VA and FHA 
mortgages would be obtainable if 
interest rates were bumped 0.5% 
higher. “No use having the rates on 
the books,” they say, “if the lenders 
won't take mortgages at those prices. 
Conventional mortgage rates are steep, 
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aud down payment requirements are 
stiffer, so everyone would gain if VA 
and FHA rates were swectened.” 

¢ How Much Down—lhe down pay- 
ment is a real sticker. One Detroit 
builder opened 150 new GI-financed 
houses last month, with a $600 down 
payment; all were sold within two 
weeks, despite the scarcity of VA 
mortgage money. Later, another group 
of identical houses was offered at 
$1,000 down payment, again at GI 
mortgage rates—and only 10% were 
sold. 

“And where,” asked a Boston de- 
veloper, “can you find a man with 
$5,000 for a down payment?” Build- 
crs have just about quit building houses 
in that price class—above $15,000— 
except as custom jobs on order. 
¢ National Financing—here’s ample 
money in Washington to underwrite 
the financing of 1-million new houses 
this year. ‘The Administration favors 
raising the interest rates to a realistic 
level, but it would be happicr with the 
support of veterans and labor groups 
as well as builders. Present interest 
rates look good in the showcase. A 
move to change them may strike sparks 
from some lobbies. 

More federal moncy aside 
this week, too, for insuring FHA main- 
tenance and repairs loans. President 
Eisenhower signed the bill to allow 


was sct 


_.. In the Aisles 


That's where the models paraded as Cole 
of California put on his annual fashion 
show to wow the fiercely competitive West 
Coast bathing suit business. The press was 
taken on a 750-mi. air jaunt complete with 
marching models. Cole calls garment pic- 
tured here a swim suit, names it “Diamond 
Lil.” Diamonds encrust the bra, which is 
described as “nude nylon.” 


worth of 
previous al- 


FHA another $500-million 
loans in this category. ‘Th 
lowance of $14-billion had been almost 
exhausted. Builders look at moderniza- 
tion as another string to their bow. 
¢'Trump Cards—Whatever happens, 
builders feel they still hay cards 
to play if sales falter: 

e They can sell harder. A Salt 
Lake City builder picks out a garrulous 
old codger for his carpenter crew on 
every job, then turns him loose to 
chat with every prospect. “Best darn 
salesman I ever had,” says the builder. 
Other developers rely on advertising 
and hoopla. 

e They can offer better quality. 
In fact, with the pressure off, they say 
present construction is better than a 
couple of years ago—crews are better 
trained and don’t have to work so 
much overtime. 

e They can offer bigger lots. A 
Jacksonville (Fla.) builder sees _resist- 
ance to the average devel 


On 


lopment lot. 
“People know,” this builder says, “that 
you can expand the house ‘later but not 
the lot.” 

e They can throw in more gadgets. 
Appliances that usually go with the 
house nowadays are disposer 
and dishwasher. Some builders add 
automatic washers, ranges, refrigerators. 
Air conditioners, or at least attic fans, 
get applause down south 

The appliance ang) n be 
done, some builders say. | one thing, 
a buyer often has his own appliances 
that he must dispose of. And anything 
that runs up the cost of the house is 
unpopular. 

An Qhio © builder 
proudly entered a gadget-filled house in 
last fall’s national Parade of Homes. 
But he eventually had to vank them all 
out because they ran his cost so high 
that he couldn’t sell th 

On the other hand, fancy touches 
such as pancling, sliding doors, colorful 
tile in bathrooms have strong merchan- 
dising appeal. 

e Trade-In Market—Builders in 
cities predict a big year for the maligned 
used house (BW—Feb.7 I'am 
ilies too large for most development 
houses are looking at older homes. 
builders are taking up the 
idea of accepting us houses in 
trade for new 

It’s already being done in Salt Lake 
Citv, Columbus, Pittsburgh, Chicago, 
Minneapolis, Charleston, lort Worth, 
and other cities. 

“It puts us in the real estate busi- 
ness,” said a San Diego developer, “but 
it’s worthwhile if it keep 
moving.” A used house, he points out, 
usually covers the down payment on a 
more expensive place. 

“I can see the day when people trade 
in their like automobiles,” a 


Minneapolis builder said 
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Home, Home in the Trailer 


The Houston show put heavy empha- 
sis on the trailer’s big selling point: 
It’s a permanent home now, and the 
fact that it can trundle around the 
country is strictly secondary (BW —Sep. 
6'52,p90). The whole stress of industry 
sclling is on the home angle. It is 
claimed that 93% of recent purchasers 
wanted permanent abodes. Designers 
are even installing ‘bathtubs; not because 
the customer prefers tubs to showers, 
but because the tub is held to be a 
major symbol of home to the American 
mind. 

Trailers with tubs—and ‘T'V and pic 
ture windows and luxury kitchens and 
cvervthing but basements—are a far cry 
from the bare rolling boxes with which 
the industry tried to woo vacationers 
before the war. The market has changed 
just as sharply. ‘Today, defense and con 
struction workers do 60% of the buy 
ing, military personnel another 30%, 
while the remaining 10% is split up 
among retired people, farmers, com 
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mercial users, and the dwindling vaca- 
tioncrs. 
¢ Big Market—Ior the future, the in- 
dustry thinks that retired people and 
mobile workers will plug the gap to be 
left some day when military needs have 
slackened. As another angle, dealers 
hope to penetrate deeper into certain 
age and income groups. Present sales 
arc fine to couples in their late twenties 
and carly thirties, and to the fifties- 
and-up. In between, there is a lot of 
customer indifference to break down. 
Similarly, sales now are largely to the 
group with incomes averaging around 
$4,000. Plans ca!l for moving into the 
next higher sectors of the national earn- 
ing map. 

Retired people are the big target. As 
a group, they’re increasing due to social 
security and compulsory retirement. 
Mostly, their children have already 
flown the nest. The oldsters, or middle- 
agesters, want economical living, a mini- 
mum of housework, and maybe a place 





. and screen porches. 









































NEW MODELS have TV, gadgets, even... 


Bathtubs, Too: 


Just after World W 1 lot of 
people thought that the factory-built 


house was going to rev ce Al 


nc; 
can living, and satisf\ tn 
tional craving for hom 
Ihe thinkers were | 
the prefab that really ¢ 
out to have sprouted 
prefab—the —stay-put 
somcthing less than 
ments climbed from 
57,000 last veat 
e Annual Show—Not so t iler, dark 
horse in the race. ‘Trai lers wer 
feeling fine last week as t xamined 
$l-million worth of far bs at the 
16th annual National | r Coach 
show in Houston. Just id them 
were 1952 sales of 83,054 ts, a 23 
jump over the previou The fu 
ture looked equally good to | ndustr 
which guessed that t roughh 
, 650,000 trailers (pop. | 0) would 
HOMELIKE, SPACIOUS—that’s the sales talk of the modern trailer, built primarily for be up to approximat 000 bi 


living, not for traveling. Here is a living room at the Houston show. mid-1953 
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it was a year ago. And they give the 
hard money policy credit for getting 
Britain out of the foreign exchange 
jam it was in last year. 

¢ Slump—T'ruc, part of the change in 
the economic climate was brought on 
by last vear’s textile slump and by the 
trouble Britain began to meet in export 
markets. But Butler monctary 
policy to accelerate the adjustments 
that were forced on the British economy 
by these two developments, whereas 
the Socialists undoubtedly would have 
softened the blows by easy credit and 
cheap moncy. 

For a while, British businessmen 
were badly shaken. Instead of the easier 
times they had expected under a Con- 
servative government, they faced the 
heaviest pressure since the war. Many 
businessmen even wished that Labor’s 
hated controls would return to replace 
the tough monctary policy imposed by 
the Conservatives. ‘The record shows 
that Chancellor Butler put on a squeeze 
that was plenty tough for business. 
¢ Quick Move—Once in office, Butler 
didn’t waste any time in applying a 
stiff dose of monetary medicine. He 
took two steps immediately: (1) He 
raised the Bank of England's rediscount 
rate from 2% to 24%; and (2) £1-bil- 
lion of T'reasury bills held by the banks 
were funded into bonds. The second 
move reduced the liquid assets of the 
commercial banks from 39% of de- 


used 


posits to 31%, automatically enforced 


restrictions on bank loans. 

Within six months from the time 
Churchill took office, industrial stocks 
in Britain had slumped 15%, long-term 
government securities 10%. Then, in 
March, the bank rate was raised again, 
this time to 4%. By midyear indus- 
trial stocks had dropped another 15%. 
e Wide Effect—Mecanwhile, the impact 
of Butler’s policy had spread from the 
financial community to British business 
in general. ‘The commercial banks were 
nearly panicked by the slump in gov- 
ernment bonds. On top of that they 
were being pressed by the Bank of Eng- 
land to tighten up their loan policies. 
So the banks pressed their customers for 
quick repayment and for additional se- 
curity. At the same time they reduced 
agreed borrowing limits and boosted 
loan rates. ‘The average rate on loans 
went up from 3 4 


C 


@ to 5%. 

The bigger. British companies were 
able to resist demands for repayment. 
And they found cnough working capi- 
tal by streamlining inventories and trim- 
ming off marginal expenditures. But 
medium and small firms felt the full 
force of the financial squeeze. They 
were stampeded into inventory liquida- 
tion. Materials and components that 
had been stockpiled during years of 
shortages were sold out in a rush. 

In order to get cash to repay the 
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banks, thousands of local stores through- 
out Britain stopped buying radios, TV 
sets, and bicycles, sold their stocks at 
cut prices. The same thing happened 
in the case of stores handling clothing, 
shoes, and houschold goods. 

¢ Excess-Profits Tax—Mcanwhile, But- 
ler’s budget brought more bad news 
for British business. Instead of an ex- 
pected tax cut, business got an excess- 
profits levy on American lines. ‘The 
only tax relicf went to the low and 
middle income brackcts. This made 
many businessmen hopping mad, pro- 
duced real discontent within the Con- 
servative party. 

¢ Pressure Eases—T hin, after midyear, 
the financial pressure cased up some. 
On the one hand, Butler felt that -his 
monetary policy plus drastic import 
cuts had already achieved one of his 
main goals—strengthcning the pound 
in world currency markets. On the 
other, Butler feared that too tight a 
monctary squeeze might produce a seri- 
ous recession in Britain. 

So the government intervened di- 
rectly in the textile slump by placing 
big defense contracts aliead of sched- 
ule. At the same time, the Treasury 
began to run a cash deficit because de- 
fense spending was heavier than it had 
planned. 

After midyear, the Treasury also al- 
lowed the banks to increase their liquid 
assets again. These assets rose from 
31% in March to 38% in September. 
And bank deposits, which had dropped 
for a while, rose by the end of Decem- 
ber to a postwar high. 
¢ Market Rises—It was the stock mar- 
ket that probably gained the most when 
Butler cased up his monctary policy at 
midyear. The market rose gradually 
again, and yields dropped from their 
former high levels. After a slump of 
30%, industrial stocks rose by about 
20% between mid-1952 and Vebruary 
this year. Medium-term government 
securities, which had viclded 3.7% 
before the Conservatives came to 
power, rose to 4.3% in May, 1952, 
then dropped to 4% by February. 

Business in gencral gained only slight 
relicf from this casing of policy. For 
the government swept up all the addi- 
tional credit. ‘he story is told in two 
figures: In calendar 1952 the govern- 
ment borrowed £400-million more than 
in 1951; business borrowed £300-mil- 
lion less in 1952 than in the previous 
year. Actually, bank loans to business 
dropped by 10% in 1952. 

What's more, cven after midyear 
the high cost of bank advances forced 
the continued clearance of inventories 
not only by retailers but by whole- 
salers and manufacturers as well. 
¢ Shaky on Cash—Inventory liquida- 
tions throughout 1952 prevent monetary 
pressure from being disastrous for more 
than a few firms. But a large part of 


British business is still in a shaky cash 
position. That has brought on a boom 
ing new business im “credit 
—covering against nonpayment of trad 
debts. The funds ar 
group of big insuranc 

Today bills aren't being 
Britain as promptly as th Ver 
some of the big-name British compa 
nies don’t pas them bills until they 
have had two or three reminders. ‘They 
are quite ready to Ict the suppliers 
battle with creditors and the banks 
¢ Debt Costs Up—The government, of 
course, has had to pay a price for it 
tough money policy. ‘The interest that 
it pay§ on the national debt has risen 
by 20%. This will add £100-million 
to this year’s budget 

As the biggest holders of 
securities, the British 
were hard hit at first. But sine 
year they have recovered their capital 
losses and made profits from 
higher loan rates. In fact, all the banks 
reported higher profits from 1952 than 
from 1951. One bank was able to 
raise its dividend, something that hasn't 
happened in Britain sinc the mid 
1930s. 

e Feeling the Squeeze Business proht ; 
as a whole felt the impact of the mon 

tary squeeze—though not too seriously 
Net profits before taxes for calendar 
1952 were 11% above 195] Still 
the 1951 gain over 1950 had been 24' 

and profits for the fourth quarter of 
1952 were actually below the 
year. 

What's more, total profits don’t tell 
the whole story. Profits of industries 
such as aircraft, machinery, 
ing, and construction materials wer 
all up as a result of higher government 
spending en defense and housing. But 
profits in textiles, clothing, shoes, and 
other consumer goods all dropped 
fairly sharply. Retail stores barely held 
their own, after a stcady rise over sev 
cral years. 

It’s clear that if Butle: 
his hard money policy, profits in 
will show a real drop 
¢ Competition—Over-al! 
policy has 
British business. It ha 
fat years and finished the davs of easy 
finance within British compani But 
for the most part the growing competi 
tive pressure has pleased cfficient 
and worried only the incfhicient 

Almost every British industrialist 1 
delighted by the wav the ne climate 
has restored plant discipli ind cut 
down political abuse of ipitalist 
Several unions hav nth 
statements urging their members to 
help management raise output and cut 
costs. Thev have even declared that 
profits are essential to maintain equip 
ment. That’s such a novel line for 
British unions to take that British 


ITISUPATICS 


pi wided by | 
PEEP ATLA 

I 
paid 


kiven 


vernment 
ial bank 


mid 


COTNICTA 


£01 rd 


previous 


cngimecect 


maintains 
1953 


hard money 
troubl for 
( rice d 


meant nev 


evel 


firins 


i ide 


31 





in the sun come winter. The trailer 
people think they can offer just that; 
one executive thinks that retired people 
will eventually absorb half of ‘all sales 
in the field. 

As a secondary, but still rich, field, 
the industry has its eye on the mobile 
workers. These people, generally skilled 
hands, seem increasingly glad to take 
their families along in trailers from job 
to job, instead of striking out for them- 
sclves in high-cost local lodgings. 
¢ Self-Sustained—W inning these cus- 
tomers means making the trailer a real 
home. The newest jobs are self-sustain- 
ing. Sales talk is that you just unhitch 
your car, hook on to clectricity, water, 
and sewage fixtures in a good trailer 
park, and you have a permanent home. 
Interior furnishings trend the same way. 
They're for every, taste—carly American, 
ranch, period, modern—and they show 
the skilled decorator’s hand. 

The basic trailer still contains a living 
room, kitchenette, bathroom, and bed- 
room. But buyers are demanding more 
rooms, more space. ‘That backs up 
against the inescapable road-imposed 
limitations of 8 ft. wide and 14 ft. high. 
There's nowhere to go but length. In 
1948, less than one-fifth of new trailers 
were longer than 30 ft.; last year, three- 
quarters of them exceeded the figure. 
The average today runs around 35 ft. 
with a predicted trend to 40 ft. That's 
about the practicable ceiling if the 
trailer is to keep any degree of mobility 
at all, 

One fancy solution of the length 
problem shown at Houston was a two- 
piece job (picture, page 31). One link 
of this sausage is a self-contained trailer 
suitable for traveling. The other link, 
to be left at home when you wander, 
has extra space and even an added bed- 
room. 
¢ Price Rise—Most present-day trailers 
sold are in the $3,500 to $6,500 range, 
with some trend toward the higher 
levels and a few upwards-of-$7,000 mod- 
els on view at Houston. As prices rise 
and customers demands become more 
exigent, some manufacturers predict 
that the several hundred companies now 
in the field will dwindle to 40 or 50—by 
a weeding out of the promoters, the in- 
efficient, and the too-small. A thinning 
out and improvement of dealers is also 
predicted. Survivors should make plenty 
of money; manufacturers’ profits are in 
the 8% to 12% category. 

At Houston, the biggest one-item 
splurge was made by publicity-wise Mid- 
States Corp., of Chicago, which makes 
about 10% of all U.S. trailers. The 
Mid-States masterpiece was called the 
Executive Flagship, a 65-ft. land-liner 
complete with bar, radio phone, movie 
screen, collapsible pool with diving 
board, and a sundeck that can (it says) 
double as a helicopter landing. All this 
can be had for only $75,000. 
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CHANCELLOR RICHARD A. BUTLER has spent the last 16 months .. . 


Trying Hard Money on Britain 


It's been tough on businessmen—a 30% drop in the 
stock market and a cash squeeze on small firms—but the 
shakeout has restored competitiveness, labor discipline. 


Ever since the Churchill government 
took office carly in November, 1952, it 
has been using monetary policy to 
squeeze inflation out of the British 
economy. In charge of this operation is 
Chancellor Richard A. Butler, who has 
been in Washington for talks with 
Treasury Secretary George M. Hum- 
phrey, the man chosen by President 
Eisenhower to give the U.S. economy a 
dose of similar hard money medicine. 

Butler wasn’t here to talk only about 
monetary matters. He had a larger 
problem on his mind—how to get 
Britain and the sterling area on a 
sounder footing via a policy of “trade, 
not aid” (BW—Fcb.21'53,p25). But 
during the talks Humphrey may well 
have picked up a tip or two on what 
to expect, especially by way of business 
reaction, when a democratic govern- 
ment shifts to a hard money policy after 


a long period of easy money. For But- 
ler has been through the mill for some 
16 months, though in untry where 
economic conditions ar newhat dif- 
ferent from here. 

¢ New Approach—When the Conserva 
tives took over from Labor the 
duced something new in postwar British 
financial policy—the deliberate us¢ of 
intcrest rates and credit management to 
curb inflation. ‘There’s no doubt that 
the policy has transformed the cco- 
nomic climate in Britain. ‘Voday infla- 
tionary pressures are prett well gone, 
the work pace has quic! 
industries, and there ha 
ceptible revival of competition in Bnt- 
ain—all without any inci in unem- 
ployment. Although a lot of business- 
men have been hurt in the process, most 
of them are satisfied today that British 
business is in far healthicr shape than 


intro- 


ned in most 


been a pcr- 


BUSINESS WEEK @ Mar. 14, 1953 





HOW MUCH HAPPINESS CAN MONEY Buy ? 
(coors!) Ry Mr. Friendly 


Moxer ... I’m just nuts about it, 


No ifs, ands or buts about it; 
Folding sunshine, good old kale, 
Moola, moola, hail oh hail! 
Cash and coin and bright mazuma 
Put me in the best of humah; 
Lettuce, cabbage, long green too... 
Lucre, velvet ... I love you! 
The point is this .. . if you agree 
The sweetest tune is dough re mi! 
If every grand seems simply grand 
Here's a case you'll understand. 


AMERIOAN MUTUAL at 


Service from salaried representatives in 78 offices! 
Savings from regular substantial dividends! 





management is willing to believe that 
the squeeze may bring better times. 
¢ Tax Relief—However, taxation is onc 
area where British business is asking for 
rclicf, Business spokesmen are pressing 
the government Rard to cut its spend- 
ing and to clear the way for tax cuts. 
Invariably they argue that unless busi- 
ness taxes are cut, British industry can- 
not even maintain its equipment. 
Chancellor Butler must decide on 
this tax question before his April bud- 
get. And the betting in London is that 
business will get some kind of break 
on taxes. But there’s no expectation 
at al) that monetary policy will be 
cased. In fact, it’s possible that Butler 
will tighten the credit screw again to 
cut down domestic consumption and 
make more goods available for export. 


Coming Up: an Atomic Policy 


Naming of Strauss as Eisenhower adviser indicates 
that a time of decision is at hand, especially on the role of 
industry in the nuclear production of power. 


Eisenhower Administration policy on 
atomic energy, hitherto not visible to 
the naked eye, is beginning to take 
shape. 

The President’s appointment of 
Lewis L. Strauss as a White House ad- 
viscr on atomic energy matters un- 
doubtedly portends early decisions on 
such matters as private industry’s fu- 
ture role in atomic development. 


¢ Long Stay—Strauss, a financial adviser 


New Refinery for Anglo-lranian 


cession at Kuwait, on the Persian Gulf. 
AIOC engineers have worked out a 


Slowly but surely, Anglo-Iranian Oil 
Co., Ltd., is building refining capacity 
to replace its sleeping—and obsolescing 
—giant plant in Mossadegh’s Iran. 
AIOC’s new $112-million Kent refinery, 
40 mi. from London, went on stream 
last week. When it hits full production 
later this year, it wil! process 80,000 bbl. 
of crude daily, most of it from the 
booming AIOC-Gulf Oil Corp. con- 
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neat cooling arrangement at Kent. 
Each flood tide refills a 16-million-gal. 
reservoir from which some 4-million 
gal. hourly flow along a concrete chan- 
nel to a central pump house, thence to 
cool refinery units like the crude oil 
distillation tower, (picture), largest of 
its kind in Europe. 


to the Rockefellers who was a member 
of the original Atomic Energy Com- 
mission from 1946 to 1950, apparently 
will be Eisenhower's “Mr. Atom’’ for 
an indefinite period. No one else on 
the White House staff pretends to any 
competence in the field. 

Two urgent problems almost cer- 
tainly have been dumped in Strauss’ 
lap: 

e How far along are the Russians 
in atomic weapons development and 
what do we do about it? 

e What needs to be done 
industry into peacetime atomic 
particularly to produce electric 
(page 94)? 

The first question holds the future 
of the atomic weapons programs. AEC 
already has sent the White House a top 
secret report on Russian bomb prog- 
ress. If this looks grim to Strauss, you 
can look for a speed-up in production. 

The Joint Congressional Committee 
on Atomic Energy has been studying 
atomic power since mid-1952. It will 
continue hearings, with particular em- 
phasis on industry’s role, in the near 
future. If industry is to go much be- 
yond its chief present function of car- 
rving out government contracts, the 
atomic energy (McMahon) act of 1946 
will have to be amended 
e Industrialization—In the meantime, 
the President must take a stand on in- 
dustrialization of the atom. Strauss, a di 
rector of Radio Corp. of America and 
a number of other firms, was known as 
an exponent of private enterprise in the 
atomic field when he was with AEC. 
There are indications he might oppose 
large investment of government funds 
in atomic power development, even ex- 
perimental, provided industry is in- 
clined to spend its own mone, 

A slightly less pressing problem for 
Strauss is the selection of a new chair- 
man for AEC. The present chairman, 
Gordon Dean, a Democrat, will quit 
when his term expires next Jun¢ 

Dean’s successor might be selected 
before June, filling the vacancy created 
by the resignation of T. Keith Glennan 
last fall. ‘That would still leave a va- 
cancy in June when Dean retires. 

There’s little doubt that Strauss him- 
self could have the chairmanship if he 
wanted it. Some observers insist he 
was Offered the job, but turned it down 
to become an Eisenhower adviser. That 
doesn’t rule out his eventual acceptance 
if he fails to come up with the kind of 
chairman he wants by June. 


to get 
work— 
power 
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~ See what adhesives are doing today! 


Guarding Stratojet skin 


against bruising speeds 


Raindrops can do a lot of damage—especially when you meet 
them head-on at the speed of sound. Dust particles 

can be equally harmful when they blast the leading edge of an 
airplane wing in high-speed flight. 


Shielding airfoil surfaces against these conditions called for a 
specialized type of coating that would be super-tough, yet flexible 
enough to “roll with the punch” of rain and dust. 

3M’s solution to this problem was a rubberized plastic coating that 
could be sprayed on airfoil surfaces right on the production 

line. This coating provides a light-weight, long-lasting finish that 
guards Stratojet skin against bruising speeds! 


See what adhesives can do for you... 

Whatever your line of manufacturing, there’s a 3M adhesive, sealer 
or coating made to fit your needs. Your 3M salesman would 

be glad to fill you in on the details. Call him or write directly to 
3M, Dept. 13, 411 Piquette Avenue, Detroit 2, Michigan. 


eeeeeererceseeeeecceercecccee** MINNESOTA MINING AND MANUFACTURING COMPANY 


ADHESIVES-COATINGS- SEALER 


ADHESIVES AND COATINGS DIVISION . 411 Piquette Ave., Detroit 2, Michigar 
GENERAL SALES OFFICES: ST. PAUL 6, MINN, ¢ EXPORT: 270 PARK AVE., NEW YORK 17 « IN CANADA: LONDON 


MAKERS OF **SCOTCH" GRAND PRESSURE-SENSITIVE ADHESIVE TAPES « “SCOTCH” GRAND SOUND RECORDING TAPE © “*SCOTCHLITE’ eran 


PEFLECTIVE SHEETINGS @°*3M"* ABRASIVE PAPER AND CLOTH @**3M"’ ADHESIVES ANDO COATINGS ¢°°3M'" ROOFING GRANULES ©°'3M"’ CHemrcaLs 





What Makes a 
Duplicator Pay Off? 


Two basic ways modern office mech- 
anization can save money—Let’s say 
modern office mechanization enables your 
organization to handle its present work 
load in less time or with fewer people. 

Or, let’s say modern office mechaniza- 
tion enables your people to handle an 
increased work load with no increase in 
time. Kither way you save time and/or 
money. That is the purpose of modern 
office mechanization —that is the pay-off. 

And, at present wage-salary rates, it is 
a sizable pay-off. 

But, when you buy modern office equip- 
ment, you buy only the means of these 
savings... not the achievement. 


The essential role of management— 
Once committed to the goal of achieving 
these savings, management is confronted 
with four major prerequisites. The first 
of these is the selection of the right equip- 
ment to satisfy the individual require- 
ments of the organization. 

Next comes the need for knowing all 
practical applications of the equipment. 

Third, the personnel using the equip- 
ment: must be schooled in the efficient 
operation of the equipment. 

Finally there is the responsibility of 
management to set and maintain stand- 
ards of operation. 

Lacking any one of these, management 
fails to realize the full savings possible 
with modern office equipment. 


This is no simple job—If management 
elected to try and keep abreast of all new 
developments in business procedures and 
methods it would have time for little 


else. Therefore, it has become good prac- 
tice to seek help from qualified specialists. 

One such specialist is the A. B. Dick 
representative. 

He is a duplicating specialist. 

He offers mimeograph, offset and spirit 
duplicating products and consequently 
is unbiased. He is qualified to help man- 
agement make an honest evaluation of 
their duplicating requirements and then 
recommend the specific products to sat- 
isfy the individual requirements of the 
organization. 

He has had first-hand experience with 
many applications in many organizations 
and therefore can supply management 
with practical money-saving ideas. 

He has the ability and the willingness 
to maintain instruction in the new tech- 
niques of MODERN duplicating. On 
average days he spends about seventy 
percent of his time with organizations 
who have already used his products. This 
is because duplicating needs are always 
changing as business changes. New ap- 
plications are developed. And, above all, 
there is the ever-present problem of per- 
sonnel turnover. 

If you would like to know more about 
how others have achieved these savings 
—how they have made a duplicator pay- 
off—eall your A. B. Dick Company dis- 
tributor. You'll find him listed under 
Duplicating Machines in the classified 
section of your phone book. A. B. Dick 
mimeograph products are for use with all 
makes of suitable stencil duplicating 
products. 


A-B-DICK 


THE FIRST NAME IN DUPLICATING 


A. B. DICK COMPANY 


5700 TOUHY AVENUE + CHICAGO 31, ILLINOIS 
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A jury in Cleveland’s District Federal 
Court found Glenn L. Martin Co. 
blameless in the fatal crash of an air- 
liner with 33 passengers aboard. North- 
west Airlines had brought suit against 
Martin, claiming it was negligent in 
the design, material, workmanship, and 
testing of five of the 2-0-2 type ships. 
* 


A reversal: A Texas gas company is com- 
ing east to look for gas wells. ‘Tennes- 
see Production Co. of Houston, an 
afhliate of Tennessee Gas ‘Transmission 
Co., will drill two new wells in western 
Pennsylvania’s Clinton County. 

* 


Steel industry forecasters are raising 
their sights on the vigor and duration of 
steel demand, according to Iron Age. 
Order books of most producers still 
show backlogs of close to five months 
on nearly all products. 

* 
The Central of Georgia RR has joined 
the Federation for Railway Progress, 
the second Class I carrier with full 
membership. The federation was 
founded by Robert R. Young, chair- 
man of Alleghany Corp. and of the 
Chesapeake & Ohio RR, in 1946, 
when C&O withdrew from the Asso- 
ciation of American Railroads. The 
federation calls this the first break in 
the ranks of the railroad industry. 

* 
A house trailer may be a home but it 
isn’t a house, at least in New York 
State (page 28). In a test case in 
Binghamton, a supreme court justice 
ruled that a trailer does not fall within 
the legal definition of real property and 
that therefore it cannot be taxed as a 
house. 

% 
The Grand Trunk Western RR has 
hitched a timeclock to a Detroit cross- 
ing gate to speed up pokey trains and 
win friends among motorists. After a 
crossing has been blocked four minutes, 
the device sounds a buzzer in the vard- 
master’s office and flashes a blue light 
on a 12-ft. pole to alert the engincer. 
One minute later the train has to clear 
the crossing. 

e 
The government lost its last appeal in a 
9-year tax tussle with L. A. Beeghly 
Foundation, Youngstown, Ohio, first 
over patents, then over a court-im- 
pounded $10-million royalty fund that 
the foundation inherited in 1945 from 
the now-defunct Cold Metal Process 
Co. (BW-—Jan.19’53,p62). The U.S. 
must pay the fund 6% interest going 
back four years, but it isn’t calling it 
quits: It wants to tax the patent fund at 
1949 tax rates rather than 1945 rates. 
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Business will get a tax break this year, regardless of whether the 
excess-profits tax dies on June 30 and individual income taxes are cut at 
the same time (the Reed bill). 

More liberal treatment of depreciation is coming. The Treasury plan 
is to revise regulations on how fast plant and equipment can be written off 
for tax purposes. How far this relaxation will go in getting away from the 
“useful life” yardstick hasn’t yet been determined. But the idea is to give 
businessmen more freedom in setting the pelicy that is best for their 
individual businesses—and thus encourage growth. 


The move is in line with Eisenhower’s long-range goals. The President 
puts an expanding economy alongside a secure nation and a stable dollar 
among his “musts” for the next four years (BW-Feb.14’53,p37). And he 
is convinced that the federal tax structure must be revised to provide more 
incentives to business, just as fast as revenue needs permit. The coming 
change in depreciation regulations will be the first step. 


The plan to relax on depreciation is backed by Marion B. Folsom, 
Under Secretary of the Treasury in charge of tax policy. He has found 
that changes in the treatment of investment write-offs top nearly every 
businessman’s list of what can be done to encourage modernization and 
growth. 

Other tax changes are being weighed. But most of them are ticketed 
for delay, since they involve substantial loss of federal revenues. 

The double taxation of dividends (first as income te corporations, then 
as income to shareholders) is an example. The Administration doesn’t like 
the system. But getting away from it will be costly in terms of the govern- 
ment’s loss of revenue. Relief, if any, is far off. 


The showdown on tax cuts this year will come in May or June. 
Rep. Daniel Reed’s bill probably can be kept off the House floor unti! then, 
despite the clamor for earlier action. 

Eisenhower will take a stand, once he has determined how far he can go 
in cutting back Truman’s $78.6-billion budget for fiscal 1954, the year 
starting July 1. Odds are that if he can whittle the estimated $9.9-billion 
deficit to around $1-to-$2-billion, he will 0.K. tax cuts this year. 

The polities of the Reed bill, aside from budget considerations are 
these: The excess-profits tax is scheduled to expire at midyear; but the 
10% to 11% boost on individual incomes runs until the end of the year. 
In Congress the feeling is that the excess-profits tax can’t come off ahead 
of the boost on individuals; that corporate and individual relief must come 
at the same time. And the fuss is over whether to keep all rates to yearend, 
or let them come down on June 30. 


Defense spending faces a new ceiling. The Pentagon under Truman 
was successful in fighting this off last year. It scheduled $52-billion for the 
12 months ending June 30. It protested, successfully, when Congress moved 
to limit spending to $46-billion. Odds now are that defense spending won’t 
exceed $43-billion for the 12 months, 

Congress wants to try again. There’s been no sign from Secretary of 
Defense Wilson, as yet. But Truman put 1954 fiscal defense spending at 
$46.3-billion. Congress is thinking in terms of a $43-billion ceiling. That 
would hold spending to approximately the present rate and avoid a new 














Husky haulers on the steel highways 


Diesel-electric locomotives are mar- 
vels of speed and pulling power. A 
dozen years ago less than a thousand 
were in use. On America’s railroads 
today, some 19,000 diesel units are 
hauling more than half the nation’s 
passengers and freight. 


Powerful storage batteries are 
required to start these giants of the 
rails. In the passenger cars, other 
batteries provide power for lighting 
and air-conditioning. And in every 
department of railway signaling and 
communications, storage batteries 


are vital equipment. For all of these 


important services, thousands of 


Exide Batteries are being used. 
& 


There are Exide Batteries for every 
storage battery need. They supply 
motive power for battery-electric 


BATTERIES 


“Exide” Reg. Trade-mark U.S. Pat. Of. 


industrial trucks and mine haulage 
units that help to speed production 
and cut handling costs. Exide 
Batteries are used extensively by 
telephone, telegraph and cable com- 
panies...radio and television stations 
...electric light and power plants 


They perform many vital services 
on air-transport and government 
planes. . .on ocean liners, freighters, 
fishing craft and boats. 
And on millions of cars, trucks, trac- 
tors and buses they daily prove that 
“When it’s an Exide, you start.” 


pleasure 


1888...DEPENDABLE BATTERIES FOR 65 YEARS...1953 


THE ELECTRIC STORAGE BATTERY COMPANY, Philadelphia 2 - Exide Batteries of Canada, Limited, Toronte 





Putting ideas to work through Chemical Engineering 


Glass roots 
Tow deep 


IN WYOMING 


Bottles, jars, and many other glassware 
articles originate deep down in Wyoming 
1500 feet below the earth's surface. Here 
lies the greatest known deposit of trona ore 
—a basic source of soda ash, one of the 
essential ingredients in glass making. As 
one of industry's most important chemicals 
millions of tons of soda ash are required 
each year, not only for glass but in making 
soap, aluminum, pulp and paper—in refining 
and processing petroleum, sugar, textiles— 
and for scores of other industrial uses, 
The mining and refining of this vast trona 
deposit is a project of Intermountain Chemi 
cal Company, operated by F MC's Westvaco 
Chemical Division. This huge development 
is another example of how FMC puts ideas 
to work through engineering and chemistry. 


— 4 
. Mining trona % of a mile beneath the surface at 
, Westvaco, Wyoming. Extracted ore is converted 
C into soda ash, America’s third largest chemical 
is MN. FOOD MACHINERY AND CHEMICAL 


FOOO MACHINGRY CORPORATION 


AND CHEMICAL 


Trade Mark Stihdtdaiiile EXECLTIVE OFFICES: SAN JOSE 6, CALITORNIA 


DIVISIONS: Bolens Products * Canning Machinery * Florida ¢ John Bean * Mechanical Foundries « Niagara Chemical * Ohio-Apex 
Packing Equipment * Peerless Pump * Westvaco Chemical ¢ Buffalo Electro-Chemical Company ©* SUBSIDIARIES: Mowamatic Corporation 
Propulsion Engine Corporation * Simplex Packaging Machinery * Sonith Industries * Stokes & Smith Company * Ookes Manufacturing Company 
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peaking up in fiscal 1954 or 1955, as now anticipated. In short, it would 
mean another stretchout. 


Labor leaders are madder than ever. Eisenhower treats them as “just 
another pressure group,” and they don’t like it. 

White House leadership on Taft-Hartley changes now seems unlikely. 
Secretary Durkin’s labor-management-public conference on revisions of the 
statute flopped. It couldn’t even agree on procedure. And up in Congress, 
the spokesmen for labor and management are taking their old extreme 
stands. 

Odds favor no change in the law this year. The slate of hearings— 
adding up to talk, talk, taik—plays into the hands of those who would like 
the law to have a chance in “friendly hands.” 


é ¢ 


Eisenhower is having personnel problems. Filling the big jobs hasn’t 
been too difficult. The President got the men he wanted. 

The trouble is down the line. The pay is low. And so is the prestige. 
Eisenhower’s top men question the sympathy of the key men they inherited, 
many of them protected by civil service laws. There’s a reluctance to trust 
the “career people.” So the work of government is being held up. People 
down the line don’t know what to do. Instructions from the top aren’t 
coming down. 

Pulling off civil service protection isn’t the full answer. The new ofii- 
cials can open up many jobs, either by changing the rules or by firing. The 
question is whether they can get competent replacements at government 
wage levels. Business pays more for men who can do such work. 


Eisenhower is beefing up his White House staff. He feels the need for 
the best possible advice right now from men experienced in government— 
at least until his own administrators learn the ropes. So new posts are 
being created: 

Lewis Strauss, New York banker, has been named to pull together 
Administration policy on atomic energy (page 32). Later, he likely will 
be named chairman of the Atomic Energy Commission (of which he is a 
former member). 

Arthur S. Flemming, one of Eisenhower's reorganization advisers, wil! 
stay on to be top man under Sherman Adams. Flemming has a broad gov- 
ernment background—as chairman of the Civil Service Commission, mem- 
ber of the Hoover Commission, and as manpower expert in the defense 


program. 

Washington thinks Russia’s influence may slip. It’s only a guess, based 
on the fact that through all history there have been few instances of 
strong men succeeded by stronger men. That’s all that Secretary Dulles 
had in mind when he said Stalin’s death improved peace prospects. 

But there’s to be no deliberate letting up here at home. In fact, there’s 
some thought that we should push armament all the harder—build up faster 
than present schedules—to worry Malenkov. Chances are against this. 

The danger is abroad. Europe was already dragging its feet on a 
unified defense force. With Stalin out of the picture, Europe may well 
become complacent. Eisenhower has been briefed on this. One of his 
biggest jobs now may be persuading Europe not to underestimate Russia's 
new leader.. 
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RUSHING RIVERS mean potential power to tap vast mineral resources. Though prospectors still pan for gold, there's talk of an . . . 


Industrial Empire in the Yukon 
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Plans are afoot for a hydro power and 
metallurgical development in the Yu 
kon ‘Territory that could make th 
Klondike gold rush at the turn of th 
century look like a kiddies’ treasure 
hunt. Some Canadians think they se« 
ahead the largest industrial project thei: 
country has ever tackled 

As of this week, actual plans for th 
Yukon are clouded with speculation 
dribs and drabs of fact, and off-th 
record ideas of Canadian businessmen 
and government officials. Not even 
the participants can say how the pro; 
ect may cventually shape up. But her 
how it stands now 

The facts. There are important 
water power and mineral resources in 
the Yukon; there are sites for deep 
water ports nearby. Trobisher, Ltd 
Toronto, a Canadian company with 
mining Operations in many parts of 
the world, is taking a look. . Through 
subsidiary, ic has received federal and 
provincial government permits for 
water powcr survey of the southern Yt 
kon and northern British Columb 
especially in the drainage basins of th 
Alsek, Donjck, and Yukon rivers (ma 
left). In the meantime, Frobisher h 
been arranging for new financiny 
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From crude to crankcase— 
with an assist by 


Without oil there’d be no automobiles or 
airplanes, fewer plastics, soaps, drugs, 
floor polishes, cosmetics, insecticides. 

In one form or another, petroleum and 
petroc hemicals are almost as inportant 
to us as the air we breathe. And in one 
way or another, Synthane plastic lami- 
nates are equally important to petroleum 
production and processing 

The reason is understandable. 
Synthane is a dependable material with 
many uses, 

Because it is wear-resistant and tough, 
yet easy to machine, Synthane is used 
for components of oil well cementing 
equipment. Because Synthane is strong 
and corrosion-resistant, it is excellent for 


pump valves, piston rings, and compressor 
plates in tank-farms and refineries. Be- 
cause it is a good insulator, Synthane in 
the form of flange insulation provides 
cathodic protection for pipe lines. Be- 
cause it is a good moisture-resisting die- 
lectric, light weight Synthane is used in 
geophysical survey equipment and oil- 
locating instruments. Wear-and-corrosion 
resistance make Synthane desirable for 
flow-line valve-seat inserts 

Because of all these valuable proper- 
ties, plus many more, Synthane may be a 
material you can put to profitable use. 
To find out, get the complete Synthane 
Catalog. Write to Synthane Corporation, 
1 River Road, Oaks, Pennsylvania 


Synthone Valve Ball for oil-well 





Piston rings for sour gas com- 
pressors,machined from Synthane. 
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Bushings for gos meters 








Syithane-one of industruys unseen eosevitiols [SYNTHANE 
LS) 


LAMINATED PLASTICS 
























More blast furnaces 
have been lined with 

OLIVE HILL BRICK than 
with any other brand! 





Yes, Otive Hii blast furnace brick 
have lined more blast furnaces than 
any other brand! Ouive Hit holds the 
most records for daily, weekly, 
monthly and yearly output and for 
greatest tonnage and length of service. 


Reasens For Top Quality 
The unrivalled, industry-wide record 
of OLIve HILL is due to: wnique fire- 
clay and superior processing. Grefco pro- 
duces Otive Hut—from Kentucky 
fireclay, unmatched in suitability for 
blast furnace brick—using constant 
control of every step: scientific grain 
sizing, efficient methods of de-airing, 
special brick-sizing, and accurately 


controlled burning. 


OLIVE HILL Regular and HI-FIRED 
The controlled burning process of 
OLIVE HILL gives brick of high refrac- 
toriness, high density, low porosity, 
good resistance to carbon disintegra- 
tion, excellent resistance to abrasion, 
and high ability to carry load. OLIVE 
Hitt Hi-Firep (Cone 18) brick are 
virtually immune to carbon disintegra- 
tion, and have even greater density, 
lower porosity,and higher resistance to 
abrasion and deformation under load. 

Whether you prefer Otive HILL or 
Ouive Hitt HI-FIRED, or a combina- 
tion, you may be sure that OLIve HILL 
will give you the world’s best value in 
blast furnace brick. 



































Over the Continental Divide. . . 
THANKS TO BRICK 






















@ Every puff of smoke from this mighty monster tells the tale 
of brick. Brick, that make possible the climb over the nation’s 
greatest watershed, high in the Rockies——-and almost everything 
in the scores of cars behind. 

Refractory brick, in the fire box of this behemoth of the rails 
Refractory brick, that made the steel for her great drivers and 
shafts, her pony truck, her trailer truck, virtually all of her, 
Refractory brick, that helped to produce the freight cars and 
nearly all that’s in them. For no product in this nation is more 
vital than the heat-resisting fire brick products which are taking 
this train over the top of the nation. 

Refractories are indispensable throughout industry wherever 
high temperatures are used. Grefco is one of the world’s biggest 
suppliers and manufacturers of refractory products. From 66 
mines and plants, here and overseas, General Refractories Com 
pany is proud to offer you the country’s only complete refrac 
tories service. Quality and quantity are yours for the asking 
—technical advice is yours to command. 
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PRACTICAL 
AGRICULTURAL 
RESEARCH 


and Consultation 


“What can Doane do for us?’ was 
the question put to us by a level- 
headed and successful business execu- 
tive. “Give you the farmer's view- 
point’, was our reply. Our men are 
raised on farms. We are actually en- 
gaged in managing hundreds of farms, 
ranches and plantations. We are con- 
tinually up against the same problems 
as today’s farmers. We think like them 
—react like them. We know what 
= they want to buy. what service 
they expect to get. e know what 
advertising will appeal to them; what 
sales appeals will make them buy. 
Many industrial corporations and large 
business firms bring their problems to 


DOANE 
AGRICULTURAL 
SERVICE, INC. 


the oldest and largest Agricultural Re- 
search-Farm Management organization 
in the United States. When you come 
to us you receive not only the help of 
one man, but that of a number of spe- 
cialists engaged in different types of 
agricultural work. Following are serv- 
ices which we render: 


MARKET POTENTIALS: Research is 
ting done on present and future 
markets for farm supplies and equip- 
ment. This includes statistical studies, 
mail surveys, interviews with farm- 
ers and research personnel at agri- 
cultural colleges 


PROCUREMENT: We engage in _ set- 
ting up procurement programs for 
firms engaged in buying specialized 
products from farmers. Wwe also con- 
tract acreage, supervise production, 
check quality and handle purchasing 
and shipping. 


SELLING: Many firms have come to 
us for consultation or research on 
selling products to farmers. We have 
assisted on such problems as proper 
design, method of distribution, Sis. 
play, advertising and selling. We 
prepare sales and operation manuals 
tad help train sales personnel. 


TESTING: Field or farm testing is a 
valuable service to manufacturers. 
It is surprising how many products 
are sold to farmers which are better 
adapted to city than to farm use. 

Frequently, testing on Doane man- 
ened farms will discover weaknesses 
that can be corrected before the 
product is put on the market and 
injures the reputation of the manu- 
facturer. 


PUBLIC RELATIONS: Firms have 
been assisted in working out pro- 
grams to sell indirectly by causing 
customers and prospects to want to 
trade with the firm. Open houses, 
lant tours, educational meetings, 
arbecues and special publications 
have been planned. 


EXPERIMENTAL FARMS: These have 
been set up to test products and to 
demonstrate them. 

Some firms employ us as consultants 

to their own research staffs. Others em- 

ploy us to do their research instead of 
setting up their own research depart- 
ments. They like our ‘‘faucet’’ facili- 
ties. They can turn our services on or 
off to fit their needs, and not build up 

a department with an everlasting ex- 

pense budget. 

WRITE FOR 
FULL INFORMATION 


Economic Research Division 


DOANE 
AGRICULTURAL SERVICE, INC. 


561 


Box 56 
5142 Deimar Bivd. St. Lowis 8, Mo. 
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apparently with some Yukon project in 
mind. 

The speculation. According to re- 
liable Ottawa sources, Frobisher studies 
have already gone beyond preliminary 
stages. There's a tentative blueprint, 
calling for a dam to back up the Yukon 
River, hydro plants to serve smelters 
and leaching plants that will process 
Frobisher ores, both from the Yukon 
and elsewhere. There’s a plan for an 
inland river port, in Canadian territory. 
Some $500-million, so the story goes, 
would be involved at the start of the 
project. 

Whatever Frobisher’s plans may be, 
they scem to have shouldered Alumi- 
num Co. of America out into the 
Alaska cold. Alcoa had blueprinted a 
huge smelter-power development near 
Skagway, using Yukon water. But the 
Canadian government has firmly turned 
down the Alcoa bid for water—perhaps 
with Frobisher’s plans uppermost in 
its thinking. 

One enthusiastic Ottawa official calls 
these plans “breathtaking.” He adds 
that Aluminum Co. of Canada’s $500- 
million-plus smelter-hydro project un- 
der construction at Kitimat, B. C. 
(BW —Jul.26’52,p82), and the Alcoa 
Alaska plan, weuld be “peanuts” com- 
pared with what Frobisher was mulling 
Over. 

Frobisher, through all the excitement, 
is keeping mum. Its president, ‘Thayer 
Lindsley, told nusiness week that while 
his engineers are “crystallizing” the 
project, it’s a little too carly to start 
blowing it up into “another Kitimat.” 
Lindsley promises that in June he'll 


WHITEHORSE (pop. 4,000) is the center of the little-exploited Yukon Territory. 


lay the whole story before his stock- 
holders. 


1. Old Hand 


Thayer Lindsley is an old mining 
hand. In his seventies, he is director 
of a fistful of companies in mining de- 
velopment. Lindsley is best known in 
Canadian mining circles, but he’s an 
American who maintains offices on 
Park Ave., New York 

Frobisher, Ltd., is an offspring of 

Ventures, Ltd., central unit of various 
Lindsley enterprises. Ventures oper 
ates as a world-wide holding, promotion, 
investment, trading, and exploration 
combine. 
e Wide Ranges—Like its parent, F'ro- 
bisher is busy all over the lot. Through 
its participation in Williston Oil & Gas 
Co., it is prospecting for oil in Western 
Canada, Montana, and the Dakotas. 
With a British partner, it is develop- 
ing copper, cobalt, and iron properties 
in Uganda, East Africa (page 166). 
There are other properties in varying 
stages of development in Southern 
Rhodesia, Greece, Peru, Chile, Ven- 
ezuela, French West Africa—involving 
metals like manganese, chrome, iron, 
gold, molybdenum. 

Frobisher’s Canadian interests 
stretch from Newfoundland to the 
Yukon—encompassing the whole range 
of metals. Its operations include Giant 
Yellowknife Gold Mines Ltd., a big 
producer, and an interest in the Yu- 
kon’s United Keno Hills Mines Ltd., 
one of the continent’s largest silver 
producers. There’s an interest in Fort 


BUSINESS WEEK © Mar. 14, 1953 














Menlo-Atherton High School, Mento, Calif. 


modern design calls for 


OLORUNDUM 


Attractive colored, non-slip, for colored concrete, floors 


non-metallic interior or exterior traffic areas id Ik 

can be produced by dusting on and and SI ewa S trowelled into the fresh 

trowelling Colorundum into the fresh concrete 

topping. Users know the colorful appeal of King Cole Market, Los Angeles, Callf 
Colorundum in showroom floors, sidewalks, patios, ‘ 

hospital and school auditoriums, cafeterias 

and corridors. Colorundum is a balanced formulation 

of water-repelient compounds, non-slip aggregate, 

next to the diamond in hardness and durable colors, 

in red, maroon, brown, green, dark-green, french grey 

or black. These floors remain resistant to 

years of traffic and require minimum maintenance. 

Colorundum is used for new or 

when replacing existing concrete floor areas. Concrete root slats with Colorundum Red, Wilshire Medical Building Wilshire Medical Building, Los Angeles, Calif 


af () R N C0., Inc. 


Manufacturers of materials for building maintenance and construction 
LONG ISLAND CITY 1, WY. © Los Angeles - San Francisco - Houston 
Chicage-Teronte SUBSIDIARY OF SUN CHEMICAL CORPORATION 


= oe ow oe we oe ee oe ew oe ee ee ee ee ¥ 
A. C. HORN COMPANY, INC., 
Long Island City 1, N. Y. 
Please send me (-) complete data on 
COLORUNDUM 
OO free copy. of your 


106-page Construction 
Data Handbook 


a 


STATE. 





Chimo Mines, Ltd., which has a large 
ron concession in the rich northern 
Quebec-Labrador area. l'robisher has 
an affiliate working with powdered iron 
metallurgy. 

e New Processes—Right now, the spot 
light is on Quebec Metallurgical In 
dustries Ltd., a research and develop- 
ment outfit (70% owned by Frobisher) 
that will be primarily involved in 
the Yukon study. OMI is supposed to 
have some new metallurgical processes 
that permit treating of ore concentrates 
without regard to grade. ‘The Yukon- 
where Frobisher already has mining in 
terests—looks like a good spot for 
OMI development. 

Thayer Lindsley, in his report to 
stockholders a few weeks back, said: 
“Now that we have acquired interests 
in well-selected ore deposits, all capable 
of ample production, it behooves us to 
consider sources of cheap hydro power 


naketei=) for in order to process these ores into fin- 
1-FiLILY ished products and alloys.’ 
ll. Spell of the Yukon 
by padi ahe 
here’s plenty of power and strategic 
INTERNATIONAL STEEL minerals awaiting development in the 
_ 


pa. pb bl gong Yukon. The sourdoughs who mushed 
v t , 
: i. prove a ps into the Klondike looking for gold in 
Rees ; iant sections of the 

in.co-operation wit ga the 1890s barely scratched the surface. 
MURRAY WILSON, Architect, Salina, Kansas side 
MANHATTAN CONST. CO., Gen'l Contr., Muskogee, Okla 
JOHN F. BEASLEY COMPANY, Erectors, Dallas, Texas 


There’s still gold in the Yukon. 
There’s even a little business of mak 
ing earrings and knicknacks from placer 
gold found in the river entcred at 
N Dawson, once the riproaring boom 

ew unheard-of dimensions in mechanical doors! town of the gold rush. But the Yukon 
That, literally, was the challenge presented by the entrance has silver, lead, zinc, nickel, copper, 
doors for the new B-47 Flight Hangar built by Boeing perhaps oil, tungsten and uranium. 


Airplane Company at Wichita, Kansas. me ncigy seg aden rin AR 
country shows an important potential; 


Two openings each called for eight sections — 66 feet a nickel show near Kluane Lake has 
created a lot of excitement. Producing 


wide . . .60 feet high —a total width of 528 feet. Two other racy a 

7 . , : mines in the Yukon last vear turned 
openings were 264 wide by 60 feet high. A total opening out $1]-million worth of minerals. In 
area of 95,000 square feet! And, each section of each door addition, there are large low-grade coal 
had to open independently — or, all had to operate simul- deposits and some iron ore north of 


Mavo. Some survevs sav there’s enough 
to supply a steel industi 
International's door engineers, working with the archi- ¢ Petroleum—The oil fields of Alberta 
tects and Boeing planning staff, actually helped to develop are thought to extend right up through 
new concepts in door design to accomplish all that these ae shasta me 
doors are called upon to do. These ideas are exemplified ‘The YWehon im’t gine a 2 
in the completed entrance — the world’s largest. looks on the map narrow-gauge 


If er bl sail railroad links Skagway and Whitchors¢ 
you have a door problem — unusual or commonplace, alt Mele teline Dablle wheel steam 


—call in International's experienced door engineers. ers ply the rivers during the summer 
Canadian Pacific Air | maintain 


INTERNATIONALSSTEEL COMPANY iia a ea 


taneously! 


cold—35F below is common—but thc 
air is dry with light snowfall. River 
are ice-free by May 5, gardens come 
in by Mav 15, and summer t mpera 
tures range in the sixti The Yukon 
population of 10,000 is doubled in the 
summer by tourists, and ne 100 well 
heeled U.S. hunters arrive cach vear. 
e Electricity—In the past, there has 


1965 EDGAR ST. EVANSVILLE, IND. 


INTERNATIONAL STEEL is a prime source for: Structural Steel + Steel 
Building Products + Warehouse Steel + Standard Steel Buildings + Farm 
Buildings + Aviation Buildings « Revolving Door Entrances + Industrial 
Doors « Railroad Products « Stainless Steel Products + Lindsay Structures. 
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“Stretching” Human Ribs for Better Surgery 


Anotherexample of how Carpenter 
*Application Engineering Service 
is working for industry 


Look down a long hospital corridor 
late at night. A soft light gleams over 
the operating room. Inside, skilled 
hands, working with modern instru- 
ments, are prolonging another life. 
And one of the instruments often in 
use is a rib spreader .. . employed 
to separate ribs in the human 
body during a chest operation. A vital part of the spreader 
is the rack that supports the two jaws. It must have strength 
to remain rigid when the patient breathes heavily under 
anaesthesia. Its finish must be bright, smooth, sanitary. Above 
all, it must be available to meet the needs of many hospitals. 


% — [inpdeg 


The manufacturer first tried an ordinary Type 416 Stainke 
Steel to make the rack. But because of difficulties in machin 
ing, he couldn’t produce the spreader fast enough to fill 
critical orders. Here is how Carpenter Application Engineering 
Service paid off, Carpenter Stainless No Type 416 wa 
recommended ...a /ree-machining Stainiess invented by 
Carpenter some years ago. With No. 5 the manufacture: 
upped production 25% and obtained more uniform hardening 
qualities in heat treatment. 


Here is just one more case wherein industry has found a wa 
to make better products and hold down cost: with the 
help of Carpenter Application Engineering Service. A.E.S 
yours to profit by when you do business with Carpenter. 
THE CARPENTER STEEL CO., 140 W. Bern St 
Reading, Pa. 


Alloy and Stainless Steels 


Pioneering in Improved Tool, Alloy and Stainless Steels Through Continuing Re 





been much study of the Yukon’s un- 
tapped power potential. ‘The territory 
is crisscrossed with rushing rivers; to 
date there are only two small plants 
serving mining areas. ‘The big devel- 
opment—long talked of—is to back up 
the flow of the Yukon River just north 
of Whitehorse. ‘That, according to 
' present reports, is what Frobisher would 
So. like to do. 

A dam would go up at the north end 


GET THESE ADVANTAGES IN of Lake Laberge, creating a huge new 


lake that might necessitate moving 
FORT WAYNE CONTAINERS towns wr lage changing the rail- 
road line. ‘The flow of the Yukon would 
be reversed, and water diverted through 
subsidiary streams into a hydro plant, 
perhaps on tidewater in British Co- 
lumbia across the panhandle. Men- 
tioned as other sites for hydro develop- 
i ment are Kluane, near the nickel area, 
Control of virtually unlimited raw material Chilkoot Pass, and perhaps Teslin. 
sources, completely integrated operations, ¢ Seaport—A big stumbling block is the 
strategic placement of four main manu- lack of a deep-sea port in Canadian 
facturing plants assure it. territory, to receive raw ores from 
abroad and ship the refined products. 
One hopeful site is on the ‘Taku River, 
. ‘ 7 upstream from Juneau, Alaska. Studies 
You gain correct size, weight, strength and all indicate that the Taku Glacier has 
other qualities through Fort Wayne's rigid melted sufficiently to permit an opening 
laboratory control of raw materials and to be built, allowing occangoing vessels 
every step im fabrication. to sail up the river into Canada. 

In essence, Frobisher may be think- 
ing of just such a scheme as Aluminum 
Our New Uses Development Division is ed “ sane eggs wee age ° Pisee 
hashed by Fort Waved's 43 sears of shecialized ukon water down the steep Pacific 

y Fort Wayne's 45 y {sp slope t ‘r station on tidewate 

; é pe to a power station on tidewater. 
container experience, by thorough knowledge Canadian sources report that 1. W. Wil- 
of container making, shipping regulations, son, president of Alcoa, has suggested 
transportation problems, a joint survey of the area to Ottawa— 
and implied that Canadian use of Yu- 
kon water might be had more econom- 
ically under Alcoa’s plan for a power 
station in U.S. territory near Skagway. 
Most outsiders—including Alcoa—won- 
der how Frobisher could possibly use 
CORRUGATED FIBRE BOXES all the power potential of the area. 
One thing is clear: Canada is look- 
CORRUGATED PAPER PRODUCTS ing 50 years into the future with its 
Yukon thinking. Any chance of alicnat 
ing western Canadian development by 
giving away Yukon water now is out. 
Just last month, Resources Minister 
Robert Winters reafhiirmed his rejec 
GENERAL OFFICES e FORT WAYNE 1, INDIANA tion of Alcoa’s bid, said it was a general 


Canadian policy developed over th 


Sales Offices: vears. To a man, Canadians agree. But 

Ch 1 some observers don’t think it impossible 
nicago, e 

s ERE. that some kind of cooperative solution 


Pla ta: Peoria, Ill. MBE 2B 
y Hartford City, Ind. will be forthcoming, once Yukon plans 


Rochester, New York Indianapolis, Ind. are ironed out. 

Chicago, IIinois Muncie, Ind. f W lops. there’ 

Pittsburgh, yo ey Vincennes, Ind. . hatever Gevelops, there's a promise 
of bigger things for the Canadian West. 


Hartford City, Indiana Washington, Ind. sre a 
Holland, Mich. British Columbians want to strengthen 


Wit: Jackson, Mich. B.C.’s position with new primary indus 

Vincennes, Indiana Jersey City, NJ. try, more payroll, and a growing lure 
Buffalo, N.Y. Ke 

_ Jamestown, N.Y. Akron, Ohio Lies Ohio for sccondary industry. And they want 

ypliate. New York, N.Y. Cincinnati, Ohio Pittsburgh, Penna. to open up the north with better trans- 

ae Paperboard a Cleveland, Ohio York, Penna. port, better roads, more population. Un- 

orporation Syracuse, N.Y. Columbus, Ohio Winchester, Va. + , ‘ . de : 

Port Wentworth, Georgia Utica, N.Y. Dayton, Ohio Milwaukee, Wis. til Alcan came to Kitimat, B.C. devclop 

ment had been pretty well restricted to 


When Fort Wayne says it will deliver your corrugated 
shipping containers on time—Fort Wayne delivers on time. 


When Fort Wayne says your containers will meet exact 
specifications—they meet your specifications exactly. 


When Fort Wayne says it can improve your present container, 
or design a special one for a new use—Fort Wayne can. 


Fort Wayne's ready and able to apply these advantages 
to your shipping container requirements. Call on your 
nearest Fort Wayne representative. You'll get 
prompt action. 





the southern coastal area 





BUSINESS WEEK © Mar. 14, 1953 





a Rush 


interests that developed Eldorado, the 
uranium mine now owned by the Ca- 
nadian government; Gunnar’s rise re- 
minded the old-timers of the ups and 
downs of Eldorado shares back in the 
1930s. ‘The increase was based largely 
on rumors, and many dopesters along 
Toronto’s Bay Street thought it might 
flop when drill results were known, 
But the results have apparently indi- 
cated the existence of an important 
uranium ore body. 

¢ Significance—That sort of news in- 
spired one Toronto brokerage house to 
positively lyric prose. It took an ad in 
a local paper that explained the market 
as follows: “Be not alarmed, Canadians. 
That surging activity on your Canadian 
mining exchanges is nothing more than 
the growing pains of coming power. It 
is the resounding echo of individual 
Canadians trying to buy a segment of 
the natural resources of their own great 
country. It’s a giant, flexing its muscles 
for the most important phase of its 
manhood. It’s Canada and Canadians 
tacing up to their destiny.” 

Most professionals in the market are 
wary of the present boom—and that 
kind of poetry. They warn that the 
bubble could pop overnight. 

But there are a great many other 
Canadians who think that there may 
be something substantial behind the 
market flurry. Prospecting and explo- 
ration are stepping up; important U.S. 
and Canadian companies are putting 
more crews in the fields, poring over 
old geological reports. ‘They all seem 
to be banking on a long-term, free 
world demand for all strategic metals 
but especially for uranium. 
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Push-button brushing 
deburrs 1400 parts per hour 


The Ablow here was to remove feather burrs from a machined 


slot in aluminum ammunition components . . . fast. By a hand method, output 
was only 360 per hour and results were not uniform. 


With the help of the Osborn Brushing Analyst, the company built the 
rotating fixture shown above, equipped with three Osborn Master» Wheel 
brushes. Parts are placed on pins on clockwise-rotating table. Brush A, ro- 
tating clockwise, deburrs the corner of one side of slot. Brush B, rotating 
counterclockwise, deburrs the other side corner. Brush C deburrs the bottom 
corner. Slots come clean and smooth... at a rate of 1400 per hour! 

Find out how power brushing can improve your product deburring, clean- 
ing and finishing! Call the OBA or write The Oshorn Manufacturing Company, 
Dept. A-6, 5401 Hamilton Avenue, Cleveland 14, Ohio, 





OSBORN POWER, MAINTENANCE AND PAINT BRUSHES AND FOUNDRY MOLDING MACHINES 
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OTT EWES 3% 
Control 


Reflectoscope 
TESTING 


is available in your plant... 
AS YOU NEED IT! 


SPERRY iNSPECTION SERVICE now 
makes fast, dependable, non- 
destructive testing available for 
every plant. You can have an ex- 
perienced inspection engineer using 
a Sperry Reflectoscope — when you 
need them — for any desired length 
of time from four hours up. 

Practically every type of material 
can be tested; hidden defects are 
quickly and reliably located in up 
to 30 feet of solid steel. Parts may 
be checked without dismantling. 
Write now for complete information. 


Ultrasonic 
Sperry 
Inspection 


SPERRY PRODUCTS, INC. 
3903 SHELTER ROCK ROAD 
DANBURY, CONNECTICUT 


([] Please put me on your mailing Uist 
for Indystrial Application Reports, 


(_] Hove a SPERRY Representative drop in 
when in the area. 


MATERIAL TO BE TESTED 
NAME 
TITLE _ 
COMPANY __ 
co. ADDRESS 
city . 

ZONE . STATE 
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«+. Carry Toronto Volume Up... 
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Metal Rumors Spar 


A few wecks ago, citizens of North 
Bay, Ont., awoke one morning to find 
their homes were being staked out in a 
uranium rush. ‘They rummaged for 
their deeds to see if they owned mining 
rights. One man climbed into the 
foundation being built for a local hotel 
and reported ecstatically that his Geiger 
counter clicked wildly. Everyone 
jammed into North Bay’s one brokerage 
office. 

rhat’s the sort of boom psychology 
sparking the ‘Toronto Stock Exchange’s 
recent speculative surge. For well over 
a month, 5-million to 10-million share 
days have been commonplace, as the 
little man—white-collar workers, teach- 
ers, merchants, and civil servants—has 
jumped into the market. ‘The specula- 
tion isn’t confined to ‘Toronto; it has 
spread all over the country, and the 
excitement has even spilled across the 
border and lured substantial U.S. 
money into the fray. 

Actually, only a dozen or so penny 
mining stocks, most of them tinged 
with the glamor of uranium, have been 
carrying the volume up. Better-grade 
Canadian industrials, as well as oils and 
mining stocks, are lagging. Professional 
traders have been on the sidelines. 
Over-all, ‘Toronto boasts anything but 
a rising market; most indexes are below 
Jan. 1 levels, and dollar volume is prob- 
ably down. To most professionals that 
makes it look like a limited, perhaps 
even an unhealthy boom—and even last 
week it began to show signs of casing 
off. 
¢ Market Momentum—That doesn’t 
mean some people haven't been mak- 
ing—and losing—money. On six differ- 


ent days in lebruary, trading in ‘Toronto 
topped the previous peak of 74-million 
shares. On three days, volume cx- 
ceeded 10-million; on Feb. 20, an all 
time high of 12.4anillion shares was 
racked up (the New York high cam« 
Oct. 29, 1929, with 16.4-million shares). 
During 20 trading days last month, ‘To 
ronto set a record of 144.4-million 
shares, compared to New York’s all- 
time high of 141.7-million in October, 
1929. 

Much of that activity 
gambling. Shares have 
because companies have 
in areas that are in the limelight 
Dormant stocks have yme alive, and 
more than one person has been able to 
realize on shares that have been dust 
gathering without a market for many 
years. 
¢ Key Stocks—Base metals and uranium 
have caused most of the excitement 
Favorable rumors on mineral areas neat 
Bathurst, N. B., started the 
shortly after the turn of the year. That 
was followed by talk of spectacular 
uranium finds in the Beaverlodge area 
of northern Saskatchewan. Then came 
an announcement of columbium and 
tantalum discoverics—along with ura 
nium oxide—at North Bay (BW —Mar.7 
"53,p62). 

I'wo of the hotte: ues have been 
New Larder U. Island Mines and Gun 
nar Gold Mines, Ltd. New Larder, in 
terested in the New Brunswick areca, 
shot from around 13¢ a share to a high 
of $2.95. 

Gunnar, with a uranium property in 
Saskatchewan, jumped 5 


from $2.25 to 
$13.75. It’s controlled by the 


was outright 
oared merely 
taked a claim 


boom 


Salii¢ 
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STOPPING CUTTING-TORCH HEAT dramatizes the ex- 
traordinary insulating qualities of CARBORUNDUM’s newest de- 
velopment, FIBERFRAX ceramic fiber. It is by no means the only 
exciting possibility inherent in this unusual material. Its physi- 
cal composition of super-fine fibers and its millions of tiny air 
cells also suggest its use as a super-filter of gases and liquids... 


as a wick...a cushioning material...a diffuser. Most chemicals 
and acids cannot corrode it. It is an excellent electrical insulator. 
Bonded with plastics, it could form laminates with high impact 
and tensile strength. “An Introduction to FIBERFRAX Fiber,” re- 
cently printed, lists all its properties and suggests many appli- 
cations. Your request will bring a copy to you by return mail 

Product of the Refractories Division 


Where’s the limit to what you can do with 


CARBORUNDUM’s ““iman-made minerals” 


LET’S TALK ABOUT SHEARS as typical of many items whose 
production requires several different abrasives, all from CARBORUNDUM: 
tumbling nuggets to remove heat treating scale...abrasive belts to 
produce the pre-plating finish... grinding = der to sharpen the blades 
... abrasive grain to achieve the final polish, iundeods of manufac- 
turers prefer dependable, economical, one-source control of abrasive 
quality from CARBORUNDUM. 


WELCOME NEWS! Auto repair shops by the thousands have 
found a new way to cut the high cost of un-denting your fenders...the 
PORT-A-BELT Grinding Attachment. It quickly converts a standard | 
weight “ae tool into a PORTable abrasive BELT machine that 
inates slow costly handwork in close quarters and on contours. In 
like ths, CARBORUNDUM constantly seeks to make 
serve you better. 


man-made minerals 


A development of the Cooted Products Division 


Write oc CARBORUNDUAM tor help 


TRADE MARK 


on your problems that “man-made minerals**may solve 


———————————__——— THE CARBORUNDUM COMPANY, 314 First Street, NIAGARA FALLS, N. Y.——— 
Manufacturers of Refractories « Heating Elements + Resistors « Metal Additives « Grinding Wheels « Coated Abrasives « Sharpening Stones « Abrasive Gs 


**CARBORUNDUM,”’ ‘*FIBERFRAXK’’ AND “‘PORT-A-BELT’’ ARE TRADE MARKS 





ese 
Military Expert—He left Washington an hour ago. 
In a little over an hour he will be in Detroit. By taking an 
airline on his official mission he has saved highly valuable time 
at no extra cost to the government. 


What’s more, he knows that airline dependability is now 
so far advanced that winter weather is generally no more 
of a factor—and often even less of a factor—than in other 
types of transportation . . , UNITED AIRCRAFT CORPORATION 


East Hartford, Connecticut 





CANADA BRIEFS 





Capital spending for 1953, reports the 
Dept. of Trade & Commerce, will hit 
$5.4-billion, up 6% over last year. But 
— in pulp-paper, iron-stecl, and 
chemical manufacturing may be down. 
Still the big spenders: transport, non- 
ferrous metals, oil, housing, commercial 
and institutional building. 
~ 


Promotion: The House of Scagram, 
Montreal, is sending a collection of 
paintings of Canadian cities on a good- 
will world tour this month. Scagram’s 
commissioned the works as another 
angle to its community and public rela- 
tions program. 

* 
Freight rates jumped again this weck, 
the fifth in a series of postwar increases 
for Canada’s railroads. It’s a 7% hike 
amounting to some $38.5-million yearly, 
and it follows on the heels of a 9% 
increase last December 

= 


Turmabout: Canadians bought 30 car- 
loads of U.S. beef last week, thanks 
to the lower meat prices prevailing in 
Chicago. It’s the first time in years that 
trade has gone that way. And it’s despite 
the fact that the U.S. hoof-and-mouth 
disease embargo against Canadian meat 
imports was lifted Mar. 2. 


Canada’s international trade fair, slated 
for Toronto in June, looks like the 
biggest yet, smashing a record made in 
1948. Already some 230,000 sq. ft. of 
exhibit space are spoken for, with U.S. 
businessmen running a poor fourth to 
Canadian, British, and West German 
firms in space bookings. 


U.S. Vitamin Corp., New York, plans 
to manufacture its ethical drugs and 
pharmaceuticals in Canada. A_ new 
subsidiary has already set up shop in 
Montreal. 


» 
Latin America beckons: Trade Minister 
C. D. Howe, back from a survey trip 
(BW—Jan.24'53,p168), has set a goal 
of $500-million worth of Latin Ameri 
can exports for Canadian business. 
The target is high: Last year Canadian 
sales to Latin countries were $235- 
million. 

s 
A big moment for the 718-mi. Trans 
Mountain Pipe Line, linking the oil 
fields of Alberta with Vancouver, B. C.., 
came this week. Crews completed the 
major river crossing of the line, span 
ning the Fraser River at Port Mann, 
B. C., in a construction project cost- 
ing $500,000. TM officials hope the 
completed pipeline will be delivering 
crude to the coast by next fall. : 
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started new trailer-on-flatcar service—the road’s 


ONE TO A FLATCAR, trainloads pull out 
of Boston for 64-hour run to New York. 


| 
r Ni wtf 


_ bby 2 
ee 


propelled Budd cars. 
that would ordinarily take four. 


Two men operate train 
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answer to competition from trucks. 


« 


The truckers like it because it’s fast, saves cost 


How to Rebuild a Railroad 


Unorthodox management has put the New York, New 
Haven & Hartford RR back on the track to profits. 


When new management took over 
rocky New York, New Haven & Hart- 
ford RR in 1947, everybody thought 
it was just a matter of time before 
crusty financier Frederic C. Dumaine 
would put the road out of its misery. 
But Dumaine had other plans, and the 
end never came. 

‘Today the New Haven is up to its 
neck in a tremendous reconstruction 
that’s just beginning to pay off. Not 
all of the stockholders agree with all of 
the radical railroading ways of the late 
financier and his son, F. C. Dumaine, 
Jr., but few will deny that the New 
Haven is well up the road to becoming 
one of the nation’s most modern and 
efficient railroad operations. 
¢ It’s Different—No matter where you 
go today on the New Haven, vou can’t 
help but notice the change. If you buy 


a ticket for Boston in New York, chances 


are you'll get it from a_ ticketeer—a 
machine that automatically punches out 
vour ticket and records the sale on a 
tape. You'll ride in a new, stainless 
steel coach with all the leg room of a 
pullman chaircar. You'll get extra-fare 
speed at regular fare; the new diesel up 


front will whisk you to | 
flat. Much of tl 
ride on newly ballasted 
you'll pass new ware house 
bished stations 
Stockholders will 
ments this year, too 
port, out this weck 
$6-million in net income for 
than $2-million 
In the last 14 months th 
a total of $17 of its pref 
arrearages, Icaving just $8 to ] 
dividends start coming on th 
The last common dividene 
the first quarter of 193 
before the railroad 
period of receivership 
12 years. 
¢ Quick Recovery—!Ho 
ing New Haven get tl 
life? At the throttl 
moving “Buck” Dum 
roadbed for the New H 
uphill ride was laid farth 
that. What's happenin 
now is the payoff of a lor 
sect by Dumainc’s father 
When the elder Dumain 
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FREIGHT BOOST came when New Have 


LOADED TRAILER is backed up ramp on 
flatcar, jacked up and chained. ‘Then 


ACERS R 





OLD ACCOUNTANTS’ DESK in president “Buck” Dumaine’s office holds letter from PASSENGERS — AND PROFITS — perked wy 


father Dumaine, who laid down the roadbed for the New Haven’s reconstruction. when New Haven put 


these streamlined, self 
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You see what LIGHT lets you see 


Black is black and white is white, 
but true color is a matter of lighting. 

When you buy a new suit, don’t 
you invariably want to see how it 
looks in daylight? Lighting engi- 
neers solve the problem by planned 
installations of light sources that 
simulate daylight. 

But nobody wants to look at a 
light source. So the engineers hide it 
behind lenses or diffusing shields 
especially designed by Corning to 
transmit the light wachanged, and to 
direct it on the merchandise. 

Glare and shadows zre eliminated. 
Surroundings become pleasanter. 
Merchandise Jooks natural; foods 
more appetizing. You can feel the 


difference—in stores, restaurants, 
offices, hotels—wherever light con- 
tributes to comfort or convenience. 

The skill behind Corning light- 
ingware also makes possible special 
glasses for an endless variety of 
needs. You begin to comprehend the 
possibilities when you think of light 
transmission and control combined 
with corrosion resistance, heat and 
mechanical stability, and various 
electrical characteristics. 

Perhaps you have an idea that glass 
can bring to life; or a product that 
glass can improve. Corning engi- 
neers will tell you if glass is prac- 
tical for your need. Write us about it 
now while it’s fresh on your mind. 


CORNING GLASS WORKS, CORNING, N. Y. 
Corning meant research it Gleesd 


FOTAGLITE is one of many types 
of Corning lighting glass. It gives you 
the “egg crate” fivorescent lighting 
effect without the egg crate. Vertical 
louvers are photographically trans- 
ferred to full thickness of glass. In fact, 
ony design pattern can be transferred! 


DENTAL MIRROR focuses cool, 
shadowless white light on a patient's 
teeth, enabling the dentist to see them 
as they appear in natural daylight. 


TELEVISION wes a laboratory 
curiosity when Corning made the first 
experimental bulb. Corning provided 
exact optical, electrical and physical 
characteristics required 


Check this booklet for helpful ideas: ‘'Gla 
its increasing importance in produce dc ‘ 
scribes some of the remarkable things gla 

in the world around us. You ar 

in these pages ideas that are new 

may give you a new slant 

on some problem. Send for 

a copy today. The coupon 

is for your convenience. 


pon - i = 


—— q 
CORNING GLASS WORKS 
63 Crystal 5¢t., Corning, N. Y. 


I'll have a look at "Glass, its increasing im- 
portance in product design 
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A Message to Owners and 
Managers of Factories, Com- 
mercial Buildings and Institutions 


Stop Covering 
your Koofs with 
ollar Bills! 


New Tropical 
Maintenance System 
é Saves Money 


> Use Unskilled Labor—Cut Costs in Half! 
>» 90% of Leaky Roofs Can Be Saved! 


You can make big savings in roof maintenance and avoid many 
of today’s high costs of re-roofing and major repair, using the new 
Tropical Roof Maintenance System. 

This System has been put in simple step-by-step book form. It 
is the product of long experience in formulating materials and 
supervising application on thousands of roofs of every size and 
type—from small store buildings to the acres of roof on automobile 
plants. 

It shows where to look, and what to look for, to catch minor 
roof defects before they become major defects! Shows how unskilled 
labor can do your roof repairs quickly, economically. How to put 
extra years of life into a brittle, lifeless roof, and—where neces- 
sary—how to do a first-class re-roofing job at new low cost! 


FREE! Write for Your Copy Today! 


1 Pk a There are no secrets to doing top-netch roofing work. This book 
, gant shows how unskilled labor can do it well and at big savings. Your 
. " business letterhead request for “Saving Old Roofs” brings your 


* free copy. Write today! 


THE TROPICAL PAINT & OIL COMPANY 
1144-1252 |W. 70th St., Cleveland 2, Ohio 


Heavy-Daty Maintena 


TROPICAL 


Subsidiary of 


ji 





road five years ago, it was generally con- 
ceded that the New Haven was doomed. 
The 82-year-old Boston financier, who 
presided over the demise of the big 
Amoskeag Mills and Waltham Watch, 
gave every indication that he was out 
to milk every dime he could from the 
railroad. He fired top executives by the 
lot, sold off millions of dollars worth of 
real estate, cut advertising to the bone, 
and turned a deaf ear to the outraged 
cries of stockholders and the train-riding 

ublic. But all the while he was quictly 
en solid foundations for reconstruc- 
tion. 


I. Putting Down the Roadbed 


He laid his plans on sound business 
axioms. The first was to get out cf 
debt. 

The very first week Dumaine, Sr., 
took over, a bond issue came due. It 
could have been refunded with stock, 
but Dumaine, instead, paid it off with 
$13-million in cash. ‘That move estab- 
lished policy. 

In the last five years, the New Haven 
has reduced its capital structure by $50- 
million, saving the company $1.7-mil- 
lion a year in interest and dividend 
charges. 

e Off the Track—The second step was 
to get the railroad back to the roadbed, 
get it out of the real estate business. 
For years it had been hanging on to 
remnant properties of defunct systems. 
Since Dumaine, Sr., took over, the New 
Haven has sold 1,318 parcels of profit- 
less real estate for a return of almost 
$ll-million and a tax saving of over 
$800,000 a year. 

¢ Do-Nothings—The biggest operating 
cost on any railroad is people. The old 
New Haven was a rambling bureaucracy 
swarming with vice-presidents and extra 
hands. Dumaine changed all that. ‘Total 
employment five years ago was 24,611; 
today it’s 19,500. 

Even with 5,000 le employees, to- 
day’s service is broader than ever. One 
of the elder Dumaine’s first moves was 
to halt an order to shut down a branch 
line that serves Massachusetts’ south 
shore and Cape Cod. It’s one of the 
New Haven’s busiest commuter lines 
and accounts for most of last vear’s 
13.9% increase over 1951 in passenger 
trafic in and out of Boston 

This was the foundation that Du- 
maine left his son Buck, to build on— 
plus a reserve fund of over $40-million. 
He took not a cent from the railroad— 
no salary, no dividends, just a token 
payment of $1, which hangs framed in 


Buck’s office. 


Il. Rebuilding 


One thing Buck’s father could not 
climinate for his son: some basic prob- 
lems all New Haven managements have 
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| pw YEAR, according to the Ameri- 
can Cancer Society, an estimated 
70,000 persons recover from cancer. 
The Society also estimates that the 
number of cases that are now saved 
could be doubled if patients received 
prompt and thorough medical or sur- 
gical treatment, 


Today there is hope for even greater 
gains in our fight against this disease. 
This is because medical research is con- 
stantly yielding new facts about how 
and why cancer develops. 


Some recent research finding 


) surgery—increasing knowledge of 
the body’s reactions to surgery has made 
it possible for doctors to perform major 
operations with far less risk to cancer 
patients. Largely because of greater 
surgical skill, the number of patients 
recovering from cancer of the head, 
neck, stomach, and uterus has been 
more than doubled over the past few 
years. 


in chemotherapy—or treatment with 


| CANCER’S 7 WARNING SIGNALS 


|. Any sore that does not heal. 2. A lump 
or thickening in the breast or elsewhere. 
3, Unusual bleeding or discharge. 4. Any 
change in a wart or mole. 5. Persistent 
indigestion or difficulty in swallowing. 
6. Persistent hoarseness or cough. 7. Any 
change in normal bowel habits. (Pain is 
not usually an early symptom of cancer.) 








A scene in one of the research laboratories of Memorial Center for Cancer and Allied Diseases, 
New York City. In these laboratories, research on hormones is helping to shed new light on cancer 


A MESSAGE OF HOPE ABOUT CANCER 


chemicals—encouraging progress is be- 
ing made, In fact, one highly experi- 
mental compound has been found that 
totally destroys certain cancers in lab- 
oratory animals. Even today, some 
chemical substances are being used 
which temporarily inhibit the growth 
of a few types of cancer in human beings. 


in radiology—or X-ray treatment — 

intensive studies are under way on de- 
vices that are not only capable of pro- 
ducing more powerful X-rays, but also 
offer hope of a more effective use of 
them. Substances produced by atomic 
energy research are also being used 
successfully to retard temporarily can- 
cer of the thyroid gland and blood- 
forming tissues. 

What should everyone do about 

cancer? 

First—learn cancer’s warning signals 
which are listed below. Every adult 
should know them, as a wise measure 
of self-protection. Should any of them 
appear, report to your doctor at once. 
Remember, however, that these signals 


do not invariably mean cancer. In fact, 
in the majority of cases the suspected 
symptoms are proved not to be caused 
by cancer, but by some other condition 
requiring treatment. 


Second—have periodic health check 
ups. Cancer may develop without any 
outward warning signals. Only exami 
nation by a physician may discover 
these “‘silent’’ cancers in their early 
stages. This is why periodic medical 
examinations are so important, espe 
cially for older people 


Third—do not rely on unproved meth 
ods for the treatment of cancer. Only 
surgery, X-rays, radium 
or in combination 
stroy cancer. In skilled hands, these 
proved methods are successfully con 
trolling cases which, not many years 
ago, would have been judged hopeless. 


used singly 
can remove or de 


Above all, remember that cancer is 
often cured .. . and that getting to your 
doctor early is your greatest contribu- 
tion toward recovery. 

ne 
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Please send me a copy ' 

of your booklet, 453-8, 

“Cancer.”’ 





“ .. he has other projects 
up his sleeve .. .” 
RAILROAD starts on p. 52 


to face. The New Haven is a short 
railroad; its longest line spans only about 
200 m. That means terminal costs 
are high and it is extremely vulnerable 
to hidlowur competition. Furthermore, 
it serves one of the most densely in- 
dustrialized and populated U.S. regions. 
But the industry it serves produces little 
of the profit-fat traffic in coal, steel, ore, 
and grain. And passenger traffic, which 
produces a large percentage of the New 


MODERN MANAGEMENT FAST FINDING Haven’s gross revenues (32% last year), 
NEW SOURCES OF SAVINGS! is never much of a profit maker. 


Thousands of operating management men, hard pressed to find new Young Dumaine 1s hitting at these 
problems more aggressively and imagi- 


and definite savings on production costs, are fast realizing that steam —  . ; 
, natively than any New Haven president 

for heat, power or processing — offers a ready source of savings that can ever has. To cut terminal costs, for in- 
be easily applied to their unit cost figures. stance, he.is consolidating bulk freight 
If you plan to modernize or build a plant, why not let a Preferred vards scattered all over Boston and New 
Plant Design Engineer show you how you can cut first costs by eliminating York into one big yard at each terminal. 
stacks, brickwork and special foundations AND — how you He is installing modern materials han- 


é , qui nt, building are- 
can cut operating costs with an actual guaranteed thermal orm suilding modern ware 


efficiency of better than 80%; for an average life of 25 years. e Action, Not Words—Dumaine’s most 
An assurance that’s available only from Preferred! No obliga- revolutionary approach to the freight 


tion, just write or call. problem is his trailer-on-flatcar service. 
Instead of just cussing truck competi- 


PREFERRED UTILITIES MFG. CORP. tion, the New Haven ha ged up a 


1866 BROADWAY NEW YORK 23, N.Y flect of flatcars to carry truck trailers 
over the rails. ‘Truckers are taking to 
it fast because it saves driver expense 
and wear-and-tear on the trailer. Fur 
thermore, the New Haven makes the 
Boston-New York run in 64 hours—just 
as fast as truckers can rumble down 


NA? Route |. 
Sis, The New Haven did have a small 
as) 2 fight on its hands last summer with the 
“Ss AIL teamsters Boston local (BW —Aug 
PAC KAG j fe G 16’°52,p144), which took a dim view 
of the new service and started picketing 
° the New Haven yard Che railroad, 


™ 455" however, brought suit and obtained a 
beh am > a temporary injunction against the team- 
er New Haven re- 


¥ 


ere. iain ae ea 





sters. Last week the rc 


APRIL Sar opened the suit sccking a permanent 

20-23, 1953 « ” injunction to prevent any further trou- 
ble. 

The New Haven was the first. rail- 
road to start this service and is still the 
only road cast of the Mississippi to use 
it. Since it started the experiment in 
1937, the road has built up two 30-car 
trailiners cach day each wav between 
Boston and New York. Last vear the 
trailiners carried 34,620 trailers, bring 
in more than $1.3-million gross. It’s 
a fairly safe bet that other roads will 


Examine and compare the machines, exhibit in this, the largest, most 
equipment, and materials for every varied presentation ever held in the follow the New Haven’s lead on this 
phase of the packaging and shipping field of packaging and related func- service before long 

of consumer and industrial products. tions. The must show for executives, ¢ Bears Watching—Dumaine has other 
Almost 350 leading companies will minded to cut costs and boost sales. projects up his sleeve to perk up freight 
business. But he is putting his biggest 


For information about the exposition and concurrent conference, 
address the American Management Association, 330 West 42nd St., New York 36, N. Y. efforts into the passenger end of the 
may not mean 


line. “P: rer business 
AMERICAN MANAGEMENT ASSOCIATION one Gal calliead but it’s a third 
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Belmont Hospital at height of fire 


What fire? You mean you didn’t read about it? 
How it started by spontaneous combustion— just 
as do many tragic hospital fires. 

Only 
the news item—the fire at McLean Hospital in 
Belmont, Mass., set off a Grinnell Automatic 


and this is why you may not have seen 


Sprinkler System. One sprinkler head extin- 
guished the flames befgre the Fire Department 
arrived. Patients were unaware of the blaze and 
the damage was slight. 

Grinnell Sprinklers stop fire at its source, when- 
ever and wherever it may strike, night or day, 
automatically. 75 years experience proves this. 





Consider the cost of fire .. . in terms of lives lost; 
property damaged; records ruined. Then ask 
yourself whether you can possibly afford Not 
to fully protect your hospital, warehouse, plant, 


theater, hotel, or school, against this scourge. 


The time to act on Grinnel Protection is nou 

before fire strikes — burning you out, or crip 
pling your business. The irony of it is, if you 
have fire insurance, you're probably paying lor 
Grinnell Protection anyway. So why not have it! 


Grinnell Company, Inc., Providence, R. I. 


& GRINNELL 


FIRE PROTECTION SYSTEMS 


Manufacturing, Engineering and Installation of Automatic Sprinklers Since 1878 





From stockyards to Tribune Tower, 
from Northside to State Street... 


As Chicago comes ablaze 
eee Rome delivers the power 


Dusk steals over the city. Switches are thrown and the Loop, the 
Southside, the Gold Coast, all of Chicago is ablaze with light. 

Once again electricity ...the same energy that powers its in- 
dustry and commerce by day... brings to the Windy City the 
blaze of protecting lights, the sparkle of the big city’s night. In a 
few short hours, electricity will transform it again into a roaring 
hub of production and trade, 

Conveying these millions of kilowatts of power are thousands of 
miles of wires and cables under streets, overhead, in offices, factories 
and homes, in motors and transformers. Upon their dependability 
rests the usefulness of electrical energy. 

Making wire and cable to exacting specifications and high quality 
standards has earned Rome Cable Corporation a reputation for 
dependability. A reputation that has brought this aggressive young 
company to the forefront in its field. 

You will find the “Story of Rome Cable Corporation” a fascinat- 
ing one. Send for your free copy, today. 


RoZone-RoPrene® power cable is a Rome 
product widely used for high voltage 
applications. Its superior quality ozone- 
resistant insulation (RoZonz) and tough 
RoPrene (Neoprene) sheath assure long 
service life. 


SA) ROME CABLE 


Corporation 





“...you can’t do much bet- 
ter by plane’ .. .” 


RAILROAD starts on p. 52 


of our business,” Dumaine claims. 
In the last year alone the New Haven 
has picked up over 1.3-million new pas- 
sengers. The biggest part has come from 
reviving branch line service, made pos- 
sible by a new self-propelled diesel unit 
called the Budd car. Using these cars 
instead of a conventional locomotive- 
driven train cuts operating costs in half, 
Dumaine figures. The Budd car carries 
80 passengers, takes just one engincer 
and one conductor. A conventional 80- 
passenger train would require four men. 
The New Haven has 21 Budd cars now, 
more than any other railroad, and has 
ordered 19 more. 
¢ Business Special—Dumaine spruced 
up the main line between Boston and 
New York, too. First, he took the extra 
fare off the crack afternoon Merchants 
Limited. That brought in enough new 
business to warrant putting on a new, 
advanced section, and adding a morn 
ing express, the Mayflower. With the 
Merchants-Mayflower mbination, a 
businessman can leave Boston in the 
morning, spend a full afternoon in New 
York, and get back to Boston by 9 the 
same night. “You can’t do much better 
by plane,” Dumaine argues. 


lll. Money Matters 


lhese and other improvements, plus 
533 units of new rolling stock the New 
Haven has acquired in the last five years 
and 929 it has on order, cost a lot of 
money. Dumaine is convinced that in 
the long run these expenditures will 
bring big profits to the road—and regu- 
lar dividends to the stockholders, even 
the common shareholder 

In the last few months, however, 
Dumaine has faced the threat of a proxy 
battle for control because a few very 
powerful stockholders, headed by New 
York securities dealer Patrick B. Me- 
Ginnis, haven’t agreed with him (BW— 
Mar.7'53,p104). They figure that with 
a wad of cash in reserve, Dumaine 
should pass along a little more of the 
$6-million profits to the stockholders. 
The impending proxy battle appeared 
settled two weeks ago, however, with a 
compromise proposal, which stockhold- 
ers will vote on Apr. 8, to expand the 
beard, bringing the McGinnis faction 
into the fold. 
e Equal Rights—There has been a lot 
of speculation as to why Dumaine has 
been slow to pay off preferred arrears. 
Dumaine is the largest preferred stock- 
holder. ‘he reorganization plan stipu- 
lated that as long as dividends on pre- 
ferred have not been earned. and there- 
fore are not payed up, holders of that 
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. . . there are no lines of 
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specialized authority .. .’ 
RAILROAD starts on p. 52 


stock have the right to elect two-thirds 
of the board. 

That was true up to last July. But 
since then dividends have been earned, 
just not paid. So under the plan, the 
preferred is now on a par with the 
common, as far as voting power is 
concerned. 
¢ Holding Back—There’s another rea- 
son, too—aside from the fact that Du- 
maine wants to use the money to im- 
prove the property—that he may be 
holding back on preferred dividends. A 
large part of the road’s capitalization is 
in income bonds convertible to pre- 
ferred. While interest on bonds is de- 
ductible before taxes, dividends on pre- 
ferred have to be paid after taxes. 

The road is now paying $2.8-million 
annual interest on its income bonds. If 
all these bonds were converted, the road 
would have to earn almost $7-million 
more before taxes in order to make the 
$3.2-million in dividends it would have 
to pay on the new preferred. ‘There- 
fore, Dumaine does not want to en- 
courage conversion by paying off arrear- 
ages fast on the preferred already out- 
standing. 


IV. Smooth Running 


In its management setup today the 
New Haven is as unorthodox as it is 
in its financing and spending plans. 
When the senior Dumaine came in, 
besides firing a flock of top vice-presi- 
dents he broke down all departmental 
lines and set up one, four-man operating 
committee to run the road 

Buck Dumaine has kept this team his 

father bequeathed him. Except for 
two new men he added, all have been 
with the New Haven 30 years or more. 
There are no lines of specialized author 
itv; any one of the members can give 
a decision on any question, whether it’s 
finance, labor relations, or scheduling a 
new train. 
e It’s Fun—The committee meets al- 
most every day. It may have to be over 
breakfast or a late evening drink. But 
no one works harder than 50-vear-old 
Dumaine. Division managers have 
learned to expect him any day of the 
week, including Sunday, on any part of 
the line, walking the track, maybe, and 
talking to the men. 

Dumaine still has a lot of excess en- 
ergy packed into his 6-ft. 4-in., 210-b. 
frame. Once he gets the big business 
of rehabilitating the railroad out of the 
way, he'd like to spring another hatful 
of radical railroading ideas he has: “It’s 
fun doing things no one ever thought 
of,” he says. 
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farmers make rain 
while the sun shines... 


with a boost from 
GARDNER-DENVER 


Better crops—bigger yields—higher 
grades off to market. These are top 
reasons why more and more farmers 
are relying on irrigation to boost 

their profits. 

For their irrigation pumps, more and 
more farmers are choosing 
Gardner-Denver for dependability 
when crops need water—and for power 
savings that help make irrigation pay off. 
Gardner-Denver Company, Quincy, Ill. 


SINCE 1859 


GARDNER-DENVER 


THE QUALITY LEADER IN COMPRESSORS, PUMPS AND ROCK DRILLS 
61 











id i ‘Wl 
ie 








"in 


il 
nmin, 


> 
— 
—a eo | 
SS 
Ss 
—— 2. = —- 
—— a Se 
= ~ Se 
a 
Se ; 
wah —~ 
« ~= 

— 


wif 


* mister F 
mck ee f 





(hg a 


The Lea Kote i pulled a\rain 


“There’s power in that steam,” thought young Jim Watt, 
as he watched his kettle’s dancing lid. ‘‘ But how much is 
wasted!” 

Eight years later, in 1765, as the 29-year-old inventor 
was walking of an afternoon in Glasgow Green, the solu- 
tion came to him. 

Watt condensed the steam in a vessel distinct from the 
cylinder, a basic idea that transformed the clumsy and 
wasteful steam engine of that period into so potent a prime 
mover that it made the locomotive possible. 

It’s great to have an idea. It’s much more wonderful to 
make it work. That’s where we come in. 

Design engineers are constantly coming up with operat- 
ing mechanisms that involve pliable parts. These parts 
must combine exactly the right physical characteristics 
with continued dependability even under extremely ad- 
verse conditions. It’s a highly critical operational area. 

Sirvene engineers have three great assets to offer you. 
The first is their unequalled experience in the highly spe- 
cialized field of pliable parts. The second is their develop- 
ment of whatever Sirvene compound is best adapted to 






the specific problems involved. The third is quantity pro- 
duction of laboratory high quality, assuring exact com- 
pliance with specifications. 

The time to let Sirvene engineers help you is while your 
new product is still on the drawing board. Given an 
important idea, you cannot afford to risk its invalidation 
by possible part failure. 

The monograph “Engineering with Sirvene”’ belongs in 
your file and will be sent you free on request. Your cor- 
respondence is invited. 


CHICAGO RAWHIDE MANUFACTURING CO. 


1231 Elston Avenve SIRVENE DIVISION Chicago 22, Illinois 
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SCIENTIFICALLY COMPOUNDED ELASTOMERS 


































Taking the Stains and Strains out of DUPLICATING 


Duplicating letters was a messy, tedious job in 
the '90’s. If a girl was extremely efficient, she 
could turn out five copies per minute. 

How different today—motor driven machines, 


featuring automatic inking and feeding, make 
180 copies per minute with ease! 


Dramatic progress, such as this, has followed 


the motorizing of equipment used in business, in 
industry, in the home, and on the farm, too. 


MODERN BUSINESS is powered with 





EMERSON-ELECTRIC’S unique 
WHEEL, 
SERVICE 


solves your power problems 





Our engineers are eager to work with 
yours in designing and providing the 
correct motor for contemplated new 
or improved appliances or equip- 
ment. “TWIN- GINE ERING” saves 
costly engineering “back-tracking,” 
and may suggest short cuts and prod- 
uct improvement. Write today for 
Bulletin No, 911. 


LEADERS IN THE MOTOR 


AND 


Throughout our 63-year history Emerson- 
Electric has been called upon by many of the 
nation’s leading manufacturers to design and 
produce dependable, efficient motors for their 
applications, 


Get detailed information on how Emerson- 
Electric motors, in ratings from 1/20 h.p. to 5 
h.p., can add new sales appeal to your product. 
Write... THE EMERSON ELECTRIC MFG. CO., S¢. Lowis 21, Mo. 


ELECTRIC MOTORS 


A. B. Dick Co., builder « of ma »dern Mimeo- 
raphing equipment is a user of Emerson- 
lectric motors. 


TN Leeann 


MOTORS + FANS 


APPLIANCES 


FAN INDUSTRY SINCE 1890 





POWER LINES ARE 
BUSY IN FLORIDA 


TT bad, “7 
ve Wire Utility Uses 


To Support Increasing Loads 


Florida’s rapid growth during the past 20 
years has been little short of phenomenal. 
For example — population has more than 
doubled and industrially it is growing even 
faster, the number of manufacturing firms 
having increased 100% in the last five years. 

To supply vital electric service for this ex- 
panding population growth, Florida Power & 
Light Company is constantly enlarging its 
facilities. Since VJ-Day alone, FP&L has 
nearly tripled its generating capability, built 
4,837 miles of new lines to serve 207,630 
new customers, Plans call for tripling its serv- 
ice within the next 10 years. 

Since 1932, Florida Power & Light Com- 
pany has used non-rusting Copperweld Guy 
and Messenger Strand for dependable, eco- 
nomical overhead line construction. This 
progressive utility has found that once Cop- 
perweld is up, it’s up to stay. 

Today, in all parts of the world, many 
power companies, railroads and communica- 
tion systems are relying on Copperweld Wire 
and Strand to give their overhead lines per- 
manent, trouble-free operation at lowest an- 
nual cost. That's because each Copperweld 
Wire has a thick, Molten-Welded copper 

covering which per- 
manently protects the 
high-strength steel core 
against rust and loss of 
strength, Thus, main- 
tenance and replace- 
ment costs are elimin- 
ated and maximum 
continuity of service 
is assured. 


COPPERWELD STEEL COMPANY 


GLASSPORT, PA 


SALES OFFICES IN PRINCIPAL CITIES 
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Hotels That Look Like Motels 


Memphis builder launches scheme for national chain 
of one-story motel courts that may make hotels sit up and 


take notice. 


Around 100 of the nation’s biggest 
residential builders will gather in Mem- 
phis next week to look at a motel and 
talk business with two local builders, 
Kemmons Wilson and Wallace E. 
Johnson. 

If they like what they see, and hear, 
it may be the start of the first coast-to- 
coast chain of motels built and man- 
aged like one-story hotels—complete 
with room service, Muzak, room 
phones, valet service, physicians, auto 
service, baby sitters, and dog kennels. 

Builders will go home and build 
them, but the courts will all be called 
Holiday Inn, and will be operated un- 
der one management, Holiday Inn of 
America, Inc. 
¢ New Stature—W hat they're really sell- 
ing, say Johnson, president, and Wilson, 
chairman of the board, is an idea—the 
idea that motels are no longer sleepy 
little retirement projects for elderly peo- 
ple who want a secure but quiet future. 
Motels suit the special needs of the 
growing mass of highway travelers, in 
some ways better than hotels in con- 
gested cities, says Wilson. They're a 
big business, and should be run like 
one. 

Wilson originated the national-chain 
idea and teamed up with Johnson, a 
mass-producer of small housing units 
in Memphis. What the pair envision 
is a 100,000-room network of Holiday 
Inns stretching from Florida to Oregon 
within three vears. Under the plan, in- 
dividual builders with at least $300,000 
in their investment till can get fran- 
chises to build Holiday Inns anywhere. 
They'll all use the same specifications, 
have at least 50 units. Builders can buy 
the blueprints, and franchise holders 
will pay a per-room-per-day royalty to 
use the trade mark. The idea, Wilson 
says, is to develop motel rooms along 
the line of a ieanided product; the name 
is your guarantee. 
¢ A Close Watch—Half of the proceeds 
will go for a big splurge of national ad- 
vertising, the other half will be split 
between profit and a national organiza- 
tion that will inspect locations about 
every 69 days. 

The parent company will set the 
standards—comfort, service, upkeep, 
and moral safeguards—and try to keep 
room rates fairly uniform, and moder- 
ate. There'll be a reservation inter- 
change between courts, about a day’s 
drive apart; travelers can make reserva- 
tions at one court for the next night’s 
lodgings. 


e Model—All the courts will be swank 
and roomy—modeled after four Wilson 
is now building in Memphis, which is 
where he took his first motel plunge, to 
the tune of $3-million. ‘Two are com- 
pleted and the other two will open in 
Mav. 

The national scheme is probably a 
natural development for a man who has 
his finger in as many pies as Wilson 
has. In 1932, just turned 40, he started 
in business with a borrowed $50 bill 
and a second-hand popcorn machine. 
Now he has seven theaters in three 
states, has built 700 houses in Mem- 
phis, and runs a complete building sup- 
ply house there. 
¢ Fishing for Business—W ilson got in- 
terested in motels when he discovered 
that not a single new hotel room had 
been built in Memphis since 1929, yet 
the city’s population had grown from 
200,000 to 400,000. He did some in 
vestigating, found out that hotels cost 
$12,000 per room; he figured he could 
build swank motcl rooms at $5,000 
each, and waded in. 

He is especially proud of one motel 

he will open in May which is especially 
designed to catch busin 
It has 129 rooms (four suites) and a 
convention hall, with built-in confer- 
ence room, that will hold 300. 
e All the Conveniences—The hall will 
have a floor-level stage on two massive 
hydraulic cylinders. Wilson says you 
can drive a car on it and boost it up to 
cye level. Muzak will be piped through 
a built-in speaker system that can be 
casily switched to public address. There 
are dressing rooms for sales shows and 
next door is a warchouse to hold mer- 
chandise. 

At his convention motel, like all the 
rest, Wilson aims to provide all the 
conveniences a traveler would find in a 
city hotel. It will have a barbershop, 
gift and notion store, restaurant, car 
rentals, TV, and of course air condi- 
tioning. 

Wilson is working on plans for still 
a fifth motel in Memphis. When the 
five are finished they'll have a total of 
565 rooms, almost as many as Memphis’ 
biggest hotel. Wilson maintains that he 
isn’t really competing with the Mem 
phis hotels. “All I want,” he says, “‘is 
the overflow.” But by cutting the hotel 
asking price in half, he managed to 
make a deal with the airlines at Mem- 
phis’ municipal airport, about three 
mi. from one of his motels. The lim- 
ousines all deliver and pick up there 
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The core of Inland’s strength 
is the one out of three Inland 
people with more than 15 years 
experience in making Inland 
steel. These men recognize 
your orders by name as well 
as number and draw on their 
familiarity with your needs 
and particular requirements to 
give the personal attention that 
is a specialty at Inland. 


Ye 
<INLAND> 
el 


INLAND STEEL COMPANY 
38 S. Dearborn St. * Chicago 3, Ill. 
Sales Offices: Chicago, Milwaukee, 
. St. Paul, Davenport, St. Louis, Kansas 
City, Indianapolis, Detroit, New York 
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for Economically and 


Nor thern safely Handling Materials 


OVERHEAD 
CRANES 
* 
HOISTS 


Move material most economically and safely through the 
air—keep floor space more productive—minimize traffic 
hazards and delays—maintain consistent efficiency with 
NORTHERN CRANES AND HOISTS—one to 100 tons 
capacity —for low headroom where required. 


NORTHERN ENGINEERING WORKS 
2615 Atwater Street * Detroit 7, Michigan 
OVER 50 YEARS BUILDERS OF MATERIAL® HANDLING EQUIPMENT 


for 
reception 
room 


Sectional Series 
No. 790 


(0) Y I SPECIALISTS IN INSTITUTIONAL, 


PROFESSIONAL, COMMERCIAL FURNITURE AND EQUIPMENT 
Your enly single source for over 150 metal furniture items. Write for literature. 
<> ROYAL METAL MANUFACTURING COMPANY 


metal furniture since '97 173 North Michigan Avenue, Dept. 43, Chicago 1 
Factories, Los Angeles - Michigan City, Ind. - Warren, Pa + Walden, N.Y. + Galt, Ont. + Showrooms: Chicago + Los Angeles - San Francisco - New York City 
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and Wilson gets all the passengers when 
a flight is, held up by weather 

Another reason the airlines took up 
Wilson’s offer is becau unlike the 
hotels, his price is uniform—$+4 for a 
single, $6 for a double. Wilson figures 
this arrangement with the airlines, plus 
his convention motel, will help bridge 
the winter tourist slump 





COMPANY BRIEFS 





The Bull liner Puerto Rico is making 
her last run to the Caribbean. Bull Line 
says it will withdraw the ship, its onl 
passenger liner, after the Mar. 19 voy 
age, but that it contemplates no change 
in freight service. It’s the fourth com 
pany in two years to discontinue pas 
senger service to the Caribbean, in the 
face of mounting costs and uir-travel 
inroads. 

° 
Bliss & Laughlin, Inc., large cold fin- 
ished stecl producer, is moving closer 
to its big automotive market. This 
week, $1.5-million worth of plant and 
equipment in Detroit is nearly com 
pleted; cold rolled products will come 
off the mills by May. Up to now, the 
company has had to supply its big De 
troit automotive and ippliance custom 
ers from its Harvey (Ill.) and Buffalo 
plants. 

* 
Independent Pneumatic Tool Co. lias 
decided to capitalize on its long-estab 
lished trade name. Stockholders voted 
to change the company 66-year-old 
corporate name to Thor Power Tool 
Co.—no relation to Thor appliances. 

i 
Westinghouse Electric Corp. has 
opened a new branch office in Atlanta 
on a par with those in Birmingham, 
New Orleans, and Charlotte. The step 
is in line with some big changes West 
inghouse says it’s making in the com 
pany’s district organization pattern 

a 
The new All American Engineering Co., 
Wilmington, has signed long-term 
lease for 76 acres at Su County Ait 
port in lower Delaware, where it wants 
to push test work and research on ait 
craft equipment. It started developing 
and manufacturing glider, cargo, and 
airmail pickup equipment as a division 
of All American Airways; it broke away 
last month. 

ms 
Diamond Crystal Salt Co., sold by its 
owners to General Foods Corp. in 
1929, is about to go back to the original 
owners. Fred W. Moore, now chair 
man of Diamond Crystal, and his two 
brothers offered to buy back the 800 
employee company when General Foods 
decided to move it out of St. Clair, 


Mich. 
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COMPLEXITY 


Converting a baffling jigsaw puzzle of 
scattered electrical controls, protective devices 
and miles of wiring into one easily serviced, 
plug-in panel no larger than a table radio . . . 
Jack & Heintz is helping to solve the serious 
problem of aircraft complexity. 


Complexity is just one of the problems we 
face in our business of developing 

and producing complicated, lightweight, 
high-output electrical, electromechanica! 
and hydraulic devices . . . designed to meet 
extreme conditions of stress, temperature 
and environment. 


The name Jack & Heintz on aviation or 
commercial products stands for advanced 
engineering ... precise manufacturing . . ; 
pretested performance. Write Jack & Heintz, Ine., 
Dept. 351, Cleveland 1, Ohio. 
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JACK & Heintz — . ‘ Aircraft Generating Equipment—a-c 


@ ' . - ' and d-c—including Control Systems 


ton et SN as and Components « Electric Starters + 


Actuators and Special Aircraft 


E UIPMENT a , re Motors *« Custom-built Commercial 


©1955, Jack & Heints, inc 
Motors « J&H Eisemann Magnetos 
means electrical, hydraulic or mechanical devices designed to solve 


unusual problems of developing power, controlling it or using it. 
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The TV Dial: Key to UHF 


With 70 new channels coming up, manufacturers won- 
der how to make room for them on the notched knobs now 
used for easy tuning on the present 12-station sets. 


Last September, ultra-high-frequency 
(UHF) television made a highly suc- 
cessful commercial debut. A whole new 
field was opened to T'V—perhaps a field 
as vast as that opened a few years before 
by television itself—the standard very- 
high-frequency (VHF) brand. 

Along with a new market, UHF 
brought sect manufacturers some new 
problems that have kept them beating 
their brains ever since. 

The essential trouble is making room 
for 70 new UHF channels in sets that 
now tidily absorb the 12 VHF chan- 
nels. More precisely, the manufacturers 
must decide whether to design sets to 
receive the whole new 82-channel spec- 
trum, or just a limited number of 
selected channels. 

There’s no agreement among manu- 
facturers on the solution. RCA Victor 
division of Radio Corp. of America has 
decided on limited-channel sets. Philco 
Corp. disagrees; its engineers are con- 
vinced that the public won’t buy any 
set that can’t receive all available sta- 
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tions. Allen B. DuMont Laboratories, 
Inc., is —s the difference, planning 
to make sets of both types. 

¢ Notching—The essential difference 
between the two types of sets lies in 
tuning. Set manufacturers have found 
that it is easier to tune a TV set when 
the tuning knob has notched positions— 
that is, when it clicks from one channel 
to another. Those companies that 
didn’t use notching at first converted 
later. Standard TV sets now have a 
complete circuit for each channel. 

With only 12 channels, separate cir- 
cuits were neither impractical nor too 
bulky. But a set wired to click in 
separately to cach of 82 circuits would 
be a different matter, both large and 
very costly. The alternative is to have 
a variable circuit with a continuous 
dial, as is the case on radio sets. 

With such a setup, all 82 VHF and 
UHF channels could be received on a 
TV set without special adapters. But 
there is one deadly drawback; the con- 


tinuous dial is much more difficult to 


tune. That’s O.K. on radio. If the lis- 
tener gets interference, he knows that 
he may not be exactly on the station. 
So he fiddles with the i little to 
the left, a little to the right—until the 
station comes through clearly 
¢ Complications—On TV, it’s not that 
casy. After the dial has turned exactly 
to a station, there still other ad 
justments to be made for the best 
reception. There are controls for bright 
ness, focus, horizontal picture, vertical 
picture. If the imag n’t good, the 
watcher doesn’t know ther he is 
really on the station, or if something 
else is wrong. With a continuous dial, 
it takes a lot of fiddling and consider- 
able skill to get top result 
¢ Substitutes—When UH! 
the scene, set manufact began to 
wonder where to put these new 
channels. Some of them, noting that 
no city has enough VHF stations to 
use the 12 channels available on present 
sets, tinkered with putting UHF cir- 
cuits on the unused spots of the tuning 
dial. Thus, if UHF channel 64 were to 
enter an area where ther sno VHF 
channel 13, the UHF channel could 
occupy the vacant circuit. Present sets 
could be adjusted to receive any 12 
selected channels, with any combination 
of VHF and UHF that was available. 
This method has worked well experi 
mentally, and many set makers have 
decided to stick to it for the time being. 
But Plilco, and others, are still con- 
vinced that the customer will always 
insist on having access to every avail- 
able channel. Philco engincers admit 
that no one city has 12 channels yet, 
but they point out that present alloca- 
tions could put some communities 
within range of up to stations. 
e Eye to the Future—The Philco people 
bolster their argument by pointing to 
the erratic habits of TV. Freak weather 
conditions affect reception. Thus, with 
perfect atmospherics, a Philadelphia set 
may receive a Baltimore station that is 
normally out of range. Set owners 
greatly prize these occasional bonus re- 
ceptions. Philco is convinced that the 
Philadelphia set owner will always want 
to be able to try for Baltimore, just 
for the fun of it all. He won't, Philco 
insists, want to give up this pleasure 
just to get UHF circuits on his set. 
Philco argues further that the viewer 
will be willing to face the arduous job 
of learning continuous dialing just so 
that he will have a shot at every station 
that may some day come on the air 
within his reach. Philco stresses that 
future channel aspect. It argues that 
the set buyer doesn’t at the moment 
of purchase know what station will be 
available later on. With a 12-circuit 
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10 PAIRS OF NYLONS 


1 TELEVISION 


CABINET 


1 GALLON OF DDT 


| 


10 VITAMIN CAPSULES 


2 SHOWER CURTAINS 


ACTIVATED 
CARBON 


AGRICULTURAL 
CHEMICALS 


PIG IRON 


PLASTICIZERS 


FINE 
CHEMICALS 


PROTECTIVE 
COATINGS 


eS riME this big unloading 


bucket bites into a bargeload of coal, 
we're starting another chemical mir- 
acle on its way to you. Your new 
synthetic fiber suit, the drug that 
“knocked”’ your flu so fast and the 
bright enamel on your new car could 
all have been born in the coal chemi 
cal recovery mains of our coke oven 
But this may be the real mirack 

From our coking operations we pro 
duce not only coke and coal chem 
icals, but we follow through with 
basic products like pig iron and 
cement on one hand and finished 
chemical products like Pittsburgh 
Insecticides and Dyestuffs on the 
other—all in one continuous, interlocking 
operation. This highly developed in- 
tegration—and it now embraces ten 
operating divisions—requires consid- 
erable engineering skill and years to 
perfect. But the payoff is the unusual 
production efficiency and product 
quality control that have become 
synonymous with Pittsburgh Coke 


& Chemical. 





PITTSBURGH 


COKE & CHEMICAL CO. 








Efficient use of every cubic foot of 
space is more important than ever with 
today’s high construction and operating 
costs. That’s why Lewis-Shepard Space- 
Master Electric Fork Trucks are so popu- 
lar with leading companies who have 
learned the tremendous economies of 
mechanized handling. 

SpaceMasters are noted for their com- 

pact design and greater maneuverability. 
Aisle widths can be held to absolute 
minimums ... valuable extra space put 
to work. And SpaceMasters have an 
enviable record of dependability under 
heavy duty operation. 
At the General Electric Company 
River Works, for example, Lewis-Shepard 
SpaceMasters are used for transporting 
and stacking a variety of pallet loads up 
to 4000 Ibs, Every day these trucks get 
in and out of places you'd never think 
possible, earning the praise of G. E. Plant 
Engineers for their combined ruggedness 
and maneuverability. 
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When you compare Lewis-Shepard 
Electric Trucks — feature for feature — 
you'll see why leading companies in every 
industry pick them. Their many unique 
design and engineering advantages, out- 
standing maintenance records, and 
greater dependability add up to the best 
dollar-for-dollar value on the market 
today. Want proof? Send for Comparison 
Charts and “Proof Folders” showing 
L-S Trucks on-the-job. Use coupon for 
convenience, 





HERE’S MORE PROOF OF LEWIS-SHEPARD 
ELECTRIC FORK TRUCK DEPENDABILITY 
Blue-Chip companies in these industries 

recently reordered L-S Fork Trucks: 

Paper Mfr. 26 L-S in use — reordered 3 

Elec. Gds. Mfg. 41 |-S in use — reordered 13 

Grocery Chain 61-Sin use — reordered 1 

Paint Mfr. 1 L-S in use — reordered 6 

Motor Transport 1 L-S in use — reordered 12 

Auto Mfg. 4i-S in use — reordered 1 

Bottler 2L-S in use — reordered 5 











Nationwide Service — See “Trucks Industrial” 
in your Yellow Phone Book 


Name 
Company 
Street 


City 


& 


11-3 Walnut Street, Watertown 72, Mass. 
SEND FOR... 


} 
# a | @ Electric Fork Truck Catalog 

@ Electric Fork Truck Comparison Chart 

@ Proof Folders showing L-S Trucks at work 
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set, the arrival of a n UHF station 
would mean a service call, with a $10 
circuit fee plus installation charges. 
Philco also feels that the sect owner 
want to pay f tly adjust 
I'V set if h 
to anoth If the set 
ted channels, 
of each 


won't 
ments to his 
one locality 
fixed to receive only ( 
it must be readjusted to 
different place the own 
¢ Compromise—On the other hand, 
RCA tried the continuous tuner and 
decided that it was too complicated for 
the set owner. Company 
though, realized that some 
going to have more than 

They decided to compromise. 

Under the RCA tem, 
wired circuits were still to be installed 
for each desired UHI rcuit. ‘To make 
room for them, without sacrificing any 
VHF channels, RCA decided to add 
four more positions to the notched dial, 
for a total of 16. Within this range, 
the owners can have any combination 
of VHF and UHF channels. 

DuMont, of cours« ompromising 
still further—making both types of sets. 
The company bases its decision on the 
fact that it costs about $50 more to 
make a set with a continuous tuner than 
a 12-position set. Hence, in areas where 
only one or two UHF channels are in 
sight, the customer is likely to prefer a 
cheaper 12-position set adjusted to the 
locally available UHF stations. In areas 
where more UHF channels are in sight, 
the more expensive continuous tuner 
set, able to receive all stations, might 
prove more economical 

None of the set makers is convinced 
that it has the perfect answer yet. All 
of them want a tuning system that will 
get all 82 channels without trouble. 
There’s no such system on the market, 
though one company has one in the 
development stage. If it works, all the 
companies are likely to adopt it instead 
of their present makeshifts. 

When the first UHI channels go on 
the air, however, the set owner has 
more problems than just getting UHF 
channels tuned in on the set. UHF is 
a different type of television from VHF. 
It cannot be received perfectly with an 
tennas and other cquipment originally 
installed for the 12 VHF channels. 

If there is a difference of opinion on 
UHF tuners, there is still a wider di 
vergence as to what is the best antenna 
to use. Different have de 
signed many different of UHF 
antennas—some specifically created for 
UHF and some developed to receive 
UHF and VHF. 

After the new 
new lead wires must be run from the 
antenna to the set. The flat, ribbon 
tvpe lead that is now familiar to most 
television owners will not work well 
with UHF. A circular-type of lead 
must be substituted for best reception 


moves from 


those 


might move 


engineers 
areas were 
12 channels 


specialls 


COTM panies 


t pes 


installed, 


antenna 1s 
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to the other. When the magnetic force 
is removed, the particles are no longer 
attracted to each other, and one part 
of the clutch can turn independently 
of the other. 

Between the two extremes of full 
magnetic force applied and no force it 
is possible to get various other condi- 
tions. If you apply a weak magnetic 
force, the particles will cling together, 
but not tight enough to transfer full 
energy. That way, the machinery is 
operated more slowly than the engine. 
¢ Bugs—Clark’s problems began after 
its 400 units were already completed 
and ready for installation. It wasn’t 
until then that the company discovered 
that the clutches performed erratically, 
would neither engage nor disengage 
properly. W.S. Goff, Cleveland banker 
industrialist who heads the firm, found 
himself facing a $100,000 loss that could 
easily spell disaster for the small com- 
pany. 

He and his engineers buckled down 
to analyzing the faulty clutches. It 
didn’t take them long to nail down a 
number of bugs. One was that friction, 
heat, and corrosion were causing 
changes to occur in the magnetic par- 
ticles of powdered iron. That had a 
tendency to promote erratic clutch be- 
havior. 

They also found that the oil used 
as lubricant was seeping into the clutch 
bearings, causing wear. And they were 
disturbed by rapid corrosion of the iron 
fostered by sulfur in the oil. 
¢ Finding Answers—To solve the oil 
obstacle, Clark engineers latched onto 
the idea of using graphite, zinc oxide, 
and other materials as a dry lubricant. 
That ironed out the seepage snag, but 
the iron oxidation went on. 

It was evident that what they needed 
was a material with magnetic proper- 
ties similar to those of iron, plus re- 
sistance to corrosion. Goff and his chief 
enginecr believe they found the answer 
to successful operation of magnetic 
particle clutches when they turned from 
iron particles to powdered magnetic 
stainless steel. Clark found that, with 
stainless steel, the clutch worked ef- 
fectively even under extreme humidity 
and temperature conditions. 

‘The move saved the day for Clark. 
The 400 clutches were installed at 


the beginning of the year, and Clark 


says they have stood up to the exacting 
demands made on them. 

¢ Prospects—As soon as the value of the 
stainless steel was shown, Goff applied 
for patents. Because of the discovery, 
he now sces a wide application of the 
magnetic particle clutch, including 
machine tools, speed regulating systems, 
and marine propulsion. There are also 
a number of applications for the clutch 
in the automotive field, but its license 
arrangement with Eaton rules Clark 
off that course. 
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il, dilly 


bind books like these 
right in your office! — 


Handsome, attractive manuals, catalogs, presenta- 
tions, sample books! Bind them as you need them 
. .. 150 to 250 an hour! 

Anyone can do the job with these two small 
machines, each about the size of a typewriter. 
One precision-punches the pages. The other opens 
and inserts the flexible fingers of binding ele- 
ments made of VINYLITE Plastic Rigid Sheet. 

These shiny, colorful, sturdy plastic bindings 
let books open wide and lie flat, even fold back 
cover to cover. Pages can easily be removed or 
inserted for corrections and revisions. Resistant 
to oil, chemicals, water, handling and climate, the 
bindings of VINYLITE Plastic Rigid Sheet with- 
stand hard service—often outlast pages and cov- 
ers. They come in eleven colors—can be stamped 
with titles. Pages are always held firmly in perfect 
alignment. Books stay neat, up-to-date, effective. 

The same VINYLITE Plastic Rigid Sheet materi- 
als are being used for scores of products in de- 
fense and basic industry. Transparent, translucent, 
or opaque, they can be printed flat in color, then 
heat-formed to detailed three-dimensional shapes 
for signs, doll faces, dress dummies, etc. A damp 
cloth wipes them clean. Flexible, strong, light in 
weight, with dimensions unaffected by tempera- 
ture changes, they're ideal for lamp shades, tem- 
plates, relief maps, and drawing instruments. To 
learn how VINYLITE Plastic Rigid Sheets may 
benefit your products and ideas, mail the coupon. 
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BAKELITE COMPANY, Dept. OU-62 
A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N. Y. 


Please send me, without cost, details on the booklet 
binding system you describe. 


Sn 


Title ssienitigaenmnemneninmnane _ —_ 


ET eer — 


Data irlesy 
General Binding Corporation 
812 W. Belmont Ave. 
Chicago 14, il 


inylite 


PLASTIC SHEETS 


(By — 
BAKELITE COMPANY 


A Division of 
Union Carbide and Carbon 
Corporation 





UCC) 
30 E. 42 St., New York 17, N. ¥. 





Ask your Plant Engineer... 


How 


valuable dust 


recovery 
saves dollars 


In every industry, from food to 
fabric to steel, Buell engineers, 
working with plant engineers, have 
established an enviable 18-year 
record of turning unnecessary dust 
losses into substantial new profits. 
What’s more, a Buell Dust Recov- 
ery System uncovers these addi- 
tional important advantages: im- 
proved product quality, smoother 
plant-community relations and 
higher employee morale. 

To take advantage of Buell’s 


background and experience in the 
highly specialized science of Dust 
Recovery, ask for further informa- 
tion about Buell’s 3 basic systems 
of dust collection. See how they 
can help you turn dust into dollars. 
Send for Buell’s new, informative 
bulletin titled, “The Collection 
and Recovery of Industrial Dusts.” 
Buell Engineering Company, 
Dept. 30-C, 70 Pine 

Street, New York 5, 

New York. 
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ENGINEERED EFFICIENCY IN DUST RECOVERY 
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Magnetic Clutch... 


. . . Using stainless steel 


particles promises to iron 


out troubles that have been 
blocking development. 


For years, industry has been hoping 
to do big things with magnetic particle 
clutches for controlling plant or marine 
machinery. Magnetic clutches can be 
operated from a distan 1 big ad- 
vantage over mechanical clutches. They 
adapt easily to automatic control. ‘They 
show little wear even when used con- 
tinuously, and engage smoothly without 
the noise and sudden jerks you often 
get with mechanical clutch 

A number of companies have taken 
a fling at developing the magnetic par- 
ticle clutches, but past models have 
failed to live up to the expectations of 
their sponsors. Firms have blown hot, 
then cold, on the clutch¢ 

That’s why a lot of 
and took notice recently when Clark 
Mfg. Co. of Cleveland carried out a 
big commercial application of a mag- 
netic unit designed for heavy duty. 

Clark turned out 400 clutches that 

met the qualifications for installation in 
a major defense plant. What made the 
coup even more significant was the fact 
that Clark has taken a revolutionary 
step, defied all previous theories when it 
switched from magnetic particles of 
powdered iron to stainless steel. 
¢ Newcomer—Clark is the first to admit 
that it has had a rough time with the 
clutches. The company was handed the 
job—along with a patent license—a year 
and a half ago by Eaton Mfg. Co., a 
pioneer in the magnetic clutch develop- 
ment field. Clark got into the project 
to broaden its line of products, up to 
then confined to steam traps and fit- 
tings. The company took its first step 
toward diversification optimistically, 
but by last summer it knew it was in 
trouble. 
e How It Works—A clutch is used to 
transmit the force of an engine to a 
piece of machinery. It is set up in 
such a way that the machinery can be 
stopped without stopping the engine. 
In an ordinary clutch, force is trans- 
ferred when the clutch is engaged by 
having two disks come in contact and 
turn together. When the clutch is dis- 
engaged, the disks separate, so that one 
can turn while the other is stopped. 

With the magnetic particle clutch, 
however, the two disks are constantly 
separated by magnetic particles in a 
lubricant. When a magnetic force is 
applied—usually electrically—the _ parti- 
cles cling together and in effect lock 
the two disks together. That transfers 
the energy from one part of the clutch 


people sat up 
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Rockwood WaterFOG Guards power-packed transformers against destruction by fire. 


Keeping power in its place 


Those mists of WaterFOG in the pic- 
ture above are silent guardians against 
disaster. p 

The failure of a single bushing could 
cause the oil-filled, 35,000 KVA trans- 
formers to catch fire. But thanks to 
Rockwood WaterFOG such a fire would 
hold no peril. It would be quickly 
quenched, surrounding units cooled and 
guarded against “flash back’’, and the 
transformers saved from harm. Power 
would be kept in place —to continue 
feeding life into the plants it serves. 


Rockwood Sprinkler System covers outside wall of 
State Mutual Life Assurance building Worcester, 
Massachusetts with water curtain. Protects against 
fires occurring in adjacent buildings. 


Fire-fighting Rockwood WaterFOG is 
peodeanll by engineering water through 
specially designed Rockwood WaterFOG 
heads that explode water into millions of 
cooling, heat absorbent particles. These 
spread over a greater area than ordinarily 
possible, temperature rapidly drops below 
ignition point and the particles turn into 
steam that smothers fire. 

Rockwood WaterFOG systems control 
and extinguish fires in both flammable 
liquids and ordinary combustibles. They 
are but one of many kinds of fire-fighting 


Portable Rockwood Fire-Fighting Equipment includes 
the triple-action WaterFOG Nozzle, shown here 
producing low velocity WaterFOG by means of 
extension applicator. 


equipment in which Rockwood has en- 
gineered water to cut fire losses, 


ROCKWOOD SPRINKLER 
COMPANY 


Engineers Water... 
to Cut Fire Losses 


ROCKWOOD SPRINKLER COMPANY 

112 HARLOW STREET 

WORCESTER 5, MASS. 

Please send me the 12-page, illustrated 
booklet, “15 Types of Fire Protection,” 
giving actual case histories of different 
types of fire control 

Pree 
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CHOPPER At the new reclaimed-rubber plant of Boston Woven Hose & Rubber 


Co., Cambridge, Mass., a worker feeds an old tire into the cracker. 


a Ms, 


COOKER Ihe chopped-up tire goes by automatic conveyor to this 3,500-gal. 


digester, where steam starts breaking it down into its components. 


Nimro , the world’s largest selling 
paper towel for industrial and insti- 
tutional use, means lower annual 
towel cost. One Nibroc dries both 
hands. There’s no waste. Large cabi- 
nets; less servicing. For superior ab- 
sorbency, strength, softness, install 
Nibroc towels. They dry drier—faster. 
Multifold or singlefold, white or nat- 
ural. For free washroom posters, 
samples and name of nearest author- 
ized distributor, write Dept. NE3, 
Boston. 


COMPANY, Berlin, New Hampshire 





STRAINER Then this strainer sifts textile fibers and metal out of the rubber. The 


cotton, rayon, and steel are also salvaged for re-use. 


CORPORATION, La Tuque, Quebec 


General Sales Offices: 
150 Causeway Street, Boston 14, Mass. 
Dominion Square Bidg., Montreal, Quebec 





(Story continues on page 74) 
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--- Ends Here 


Typewriters, telephones, voices, and footsteps are only a 
few of the many sources of distracting office noise. 
Their sounds, bouncing off hard walls and ceilings, 
often build up to disturbing levels. This 
causes tension and fatigue in em- 
ployees ... results in careless 
errors and needless overtime. 
A ceiling of Armstrong's 
Cushiontone® absorbs irritat- 
ing office noise . . . boosts effi- 
ciency and morale. Your local 
Armstrong Acoustical Contractor 
will be glad to give you full details 
and a free estimate. For his name ayd 
address, and for the free booklet, “How 
to Select an Acoustical Material,” write to 
Armstrong Cork Company, 5303 Walnut 
Street, Lancaster, Pennsylvania. ( 
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Armstrong’s Cushiontone 
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INDUSTRY 
TWO KINDS 


OF CLIMATE 
Bb 


Air conditioning in Long Beach is 
done by nature! The air is fresh, 
and cleared by invigorating ocean 
breezes. Mechanical cooling 
devices are not necessary. The 
excellent working conditions result 
in lower absenteeism and reduced 
turn-over, as well as higher working 
efficiency. Naturally the famed 
climate of Long Beach makes for 
happier employees. 

The “industrial climate” also 
offers fair weather the year ‘round. 
Really low-cost utilities, excellent 
transportation including America’s 
most modern port, advantageous 
tax-structure, lower costs for land 
and building, and an exceptional 
labor poo! — all add up to sunshine 


on your profit ledger. 


Write today for full and confi- 
dential information. 


CHAMBER OF COMMERCE 


DEPARTMENT OF INDUSTRY 


200-H East Ocean Blvd 
Long Beach 2, Calif. 
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ROLLER 


FINISHED PRODUCT 


Nearing the business end of the automatic conveyor line, completely proc 
essed sheets of reclaimed rubber roll endlessly from the refiner 


With a final inspection, the reclaimed rubber sheets 
can go to market. 


Rubber Plant Runs Itself—Almost 


In a million-dollar plant devoted to 
tearing raw materials apart, Boston 
Woven Hose & Rubber Co. of Cam- 
bridge, Mass., has succeeded in putting 
together the mechanical elements of 
several modern factories. The result is 
an operation that can turn out 60,000 
Ib. of reclaimed rubber a day with a 
total of 30 men on three shifts. 

The raw material for the plant is eld 
auto tires and other salvaged rubber. 
In the actual process line (pictures), 
only one man is absolutely essential 
—the fellow who turns a valve at the 
steam digester (page 72). Of course, 
there has to be a man to start the 
process by feeding old tires into the 
chopper, and another to do something 
with the sheets that roll out at the end 
of the line. 

Other men on the 10-man_ shift 
check adjustments on the machines 
and the conveyors and do the main- 
tenance and inspection work. Before 
the new operation opened, Boston 
Woven Hose & Rubber was using 10 


(Story starts on page 72) 


more men than it needs today. And 


it turned out only half as much reclaim 
per day. 
e Hunt for Ideas—Recla 
used in most extruded rul 
in friction tape, tires id footwear, 
too. ‘That’s because it can be tailored 
to make natural or nthetic rubber 
casier to handle and to give rubber 
products special qualit It’s not 
scarce now, but it was critically short 
as recently as two years ago 

That was when Boston Woven de 
cided to expand its capacity. An official 
toured reclaiming plants all over the 
country and noted the best features 
of cach. It wasn’t espionage—evervbody 
in the industry knew the purpose of 
the tour, and reciprocal deals were 
arranged on friendly term 

The company then di 
plant, incorporating the seven best 
features that turned up during the 
tour. It’s all standard equipment. The 
company didn’t want to have to hold 
a big inventory of spare parts. So the 


ned rubber is 
I products; 


igned its new 
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CALCULATIONS 


Costs come down 
1 


vith Friden 


extra thinking 





Paice 2 avait 


@ By handling a larger share of the total 
thinking involved in all business figure- 
work, the fully automatic Friden Caleu- 
lator conserves personne! time in offices, 
factories, stores ... reduces expense in 
every kind and size of business. 

Not an ordinary calculator... the 
Friden takes more steps in figure-work 
without operator decisions than any other 
calculating machine ever developed 

Thus Friden figure-thinking lowers the 
cost of every figuring chore ... in pay- 
roll calculations, invoicing, inventory, 
tax figuring, engineering and production. 
And the Friden operates 80 simply any- 
one can use it without special training. 


oe. ae 


Watch Friden figure-thinking save for you...save so much in human and other Friden “decision-making” features that can save time in 
time that this Calculator’s cost can be quickly written off. Ask your your business! Friden sales, instruction and service available 
nearby Friden Man to demonstrate Friden automatic accumulation throughout the U.S. and the world. rripen CALCULATING MACHINE 
of individual extensions, automatic selective half-cent adjustment, _co., 1nc., San Leandro, California. . 

© Friden Calculating Machine Co., Ine 





DUAL or 
TRIPLE FUEL 


firing... 
el 


Bassett Furniture Industries, 
Bassett, Va., power their plants 
with coal and wood retuse 
Shown here are lron Fireman 
Pneumatic Spreader stokers 
which pick up load automati- 
cally when needed. Wood refuse 
is fired in same boiler 

Gas and oil are als« 
other applications of I 
man two or three-fuel firing. 


Shift fuels quickly with 


Fireman 


NES 
combination firing... oil, gas, coal 


Furniture Industries plant shown above. 


Avoid costly shut-downs 
Protection against fuel emergencies may cost 
little or nothing when offset by the fuel and 
labor savings of Iron Fireman multiple fuel 


The ability to shift fuels quickly without 
steam interruption will protect your plant 
against fuel shortages and permit advan- 
tageous buying of fuel. 

You can fire gas, oil and coal, or any two 
of these fuels, in the same boiler when you 
install Iren Fireman combination firing. Or 
you can combine any of these fuels with the 
burning of wood waste as in the Bassett 


AUTOMATIC FIRING FOR HEATING, PROCESSING, POWER 


ad 


GAS, Oil, COAL 


GAS-OIL PACKAGE UNIT 


firing. For more information write Iron 
Fireman Manufacturing Company, 3023 
West 106th Street, Cleveland 11, Chio. 


GAS-OIL BURNER 





digester is the same as that in one 
competitor's plant, the di duplicates 
another, and so on down the line. 
e No Windows, No Dust—The rubber 
disassembly and re-assembly line was 
laid out first. ‘Then a win less build 
ing was designed around Not having 
windows prevents troub m airborne 
dust that sometimes affect 
Ihe chicf mechanical f 
from the critical selection of machinc 
units, is the automatic 
mostly of the air blow ey Ihe 
processing cycle now tal hr., which 
better than t plants 
produc ing reclaim of eq nt qu ility 
Boston Woven’'s form lant took 
48 hr. for the cvel cfhcient 
plants do it in 24 hr. 


produ # 


aside 


ystem, 


is much 





PRODUCTION BRIEFS 





Draftsmen at General | tric Co. are 
being encouraged to strip frills from 
their drawings. Simplification is ex 
pected to cut 20% to 50 ff the tim«e 
spent in preparing drawings. ‘That will 
case on skilled-manpower shortage. 

» 


learn more 


vn upper at 


Meteorologists expect to 
about the virtually unkn 
mosphere via a nylon fal phere de 
veloped by Goodyear ‘I & Rubber 
Co. ‘The sphere, carried aloft by an 
Acrobce rocket, is ejected and inflated 
automatically. It can be ked from 
the ground by telescope id clectroni 
equipment. 
. 


Latest wrinkle in gard heat 
toughened handles, turn 

known to ] tive 
Steel ¢ trengthens 


wi od 


gimmick man 
United States 
top-grade ash | unning = it 
through a white-hot fu just as 
Stone Age man did with f After the 
charred handle cools, it nded and 
caler. 


coated with a 


New 63-in. cyclotron ck by Union 
Carbide scientists at O Ridge Na 
tional Laboratory can f light el 
ments to form heavier It’s the 
first cvclotron designed f 
previous models such a 

tron at Berkley and thi in. one 
the University of Chica 

gible output of heavier 


pi 0 
| IT} c 


the 60-in. cyclo 


Industrial firms: Clark Equipment Co., 
Battle Creek, Mich., ha ide 
movie illustrating the ‘“do’s and don’ts” 
of safe fork truck operation . Gard- 
ner-Denver Co., Quincy, IIl., has a new 
color film dramatizing the improve- 
ments in mining equipment and tech- 
niques from old-time gold prospecting 
to the Geiger counter age 


1 sound 
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HEAT EXCHANGER EFFICIENCY 
RESTORED BY DOWELL SERVICE 


Scale deposits removed by chemistry without disniantling 


equipment... without production shut-down 





When scale and sludge accumulate on your heat transfer equip* 
ment, there’s bound to be a reduction in efficiency with an increase 
in operating costs. 

The Dowell method of removing scale and sludge by chemistry has 
been accepted by thousands of plant operators as a fast, safe and 
economical way to help restore efficiency to equipment. 

Dowell was recently called upon to clean three badly fouled heat 
exchangers in a refinery. Dowell engineers pumped liquid solvents 
into the areas of the exchangers to be cleaned. Then, after suffi- 
cient reaction time, the spent solutions were flushed from the 
units, along with the sludge accumulations. After cleaning, one 
unit could carry the load previously carried by all three. 


The Dowell method is fast and economical because solvents are 


pumped into equipment through regular connections without 
dismantling. Many types of equipment can be cleaned while in 
operation. No special devices or rig-ups are needed, It's efficient, 
too, because these solvents reach wherever steam and water flow. 
Even the most complicated heat transfer surfaces 
piping—have been cleaned effectively in this manner 
Furthermore, Dowell furnishes the trained personnel, the truck- 
mounted tanks, pumps, heaters, mixers and control equipment 
to do the job. 


angles, cur ves, 


What's your cleaning problem? Dowell engineers will be glad to 
talk with you about better, faster and more economical ways to 
clean your equipment. Contact your nearest Dowell office today. 
Or, write directly to Tulsa, Dept. C-10. 


gern 


DOWELL 


DOWELL SERVICE 


Over 100 Offices to Serve You with Chemical Cleaning for: 


Boilers e« Condensers e Heat Exchangers e Cooling Systems 
Pipe Lines ¢ Piping Systems « Gas Washers e Process Towers 
Process Equipment e« Evaporators e Filter Beds « Tanks 


Chemical Services for Oil, Gas and Water Wells 
DOWELL INCORPORATED - TULSA 1, OKLAHOMA 


A Service Subsidiary of 
THE DOW CHEMICAL COMPANY | 








Rockwell Report 


by W. F. ROCKWELL, JR. 
President 
Rockwell Manufacturing Company 


EW PRODUCTS and product improvements are, 
N of course, the lifeblood of business. There are 
a lot of headaches, however, in bringing out new 
products. Usually those headaches involve the costly 
and time-consuming job of building user acceptance and demand, 

But . . . a new product that is an immediate success can cause a lot of 
problems, too. We have a case in point right now. 

In the late fall we introduced a compact new one-motor combination tool 
called the Deltashop. We had researched the field and were pretty sure it 
would get off to a good start, so we set initial production schedules that 
some of our people thought were a little high. 

Our advertising on it was tied to the Christmas buying season, and just as 
it was released LIFE heard about the tool and did a three-page feature story 
on it, Other national magazines found the Deltashop interesting enough for 
major editorial treatment, too, and the dam broke. We simply couldn't keep 
up with dealers’ orders. To make life a little more difficult deliveries of raw 
materials to us were delayed in some cases, and any production man knows 
what that means. 

It's surprising how quickly pressure builds up when you have a product in 
greater demand than the supply. Our dealers, bless them, got the worst of 
the pressure. It isn’t easy to explain to a customer who has made up his 
mind to buy why he can’t get a tool he’s read so much about right now. 

The worst is over now, and with production increasing every day, dealer 
stocks should soon be normal. But it proves again that modern manage- 
ment, even with enlightened market research, new scheduling methods and 
all, is not an exact science. In the final analysis, only the customer can 
determine production, 


We've been taking local teachers through several of our plants to give them 
first hand acquaintance with what goes on in a manufacturing operation. For 
instance, our East Chicago, Indiana subsidiary, Edward Valves, Inc., recently 
had 40 teachers from their school system in for an entire day. Each department 
head and foreman explained the work he supervises. All too often, it seems 
to us, a manufacturing plant is a community mystery, for no reason whatever. 


Once in a while one of the men selling our Nordstrom lubricated plug valves 
hears the objection, “it costs too much to maintain lubricated valves.”” Then 
we realize that even though several million are in service, and in fact make 
certain modern technologies possible, that we can never stop telling the 
story of why lubricated plug valves were invented in the first place. 

Lubricated plug valves were developed to fill a need. A valve was needed 
that would hold light gases and vapors that tended to seep through even the 
tightest of ordinary valves. Just as important was the fact that valves were 
needed that could be left for months or years in either an open or closed 
position and then still be operated with ease. 

So, Nordstrom lubricant in Nordstrom valves does two things—it spreads a 
sealing film around the valve ports so that flow can’t escape along the little 
scratches or abrasions that so often occur when metal rubs metal. It also pre- 
vents friction and galling, and therefore prevents sticking and greatly lengthens 
the life of the valve. 

Yes, it costs a little to lubricate a valve, just as it does to lubricate your 
car, but the reasons are the same, and so are the results—better performance, 
fewer replacements, less time out of service. It’s a case of spending pennies 
to save dollars. 


One of a series of informal reports on the operation: and growth of the 


ROCKWELL MANUFACTURING COMPANY 
PITTSBURGH 8, PA. 


for its customers, suppliers, employees, stockholders, and other friends 





Aluminum Lawnmower 


A lightweight rotary mower with a 
staggered wheel arrangement will hit 
the hardware market next month. he 
staggered wheels prevent the mower 
from “scalping” uneven surfaces on 
humps or terraces. 

The new machine, called Lawn-Boy, 
is made by RPM Mfg. Co., Lamar, Mo. 
The 18-in. model has a 2-cycle Iron 
Horse engine, the first engine designed 
exclusively for mowers, according to th« 
company. There is also a 21-in. model, 
powered by a 4-cycle engine. 

The all-aluminum mower weighs 
Ib. It has been designed to cut within 
2 in. of walls and shrubbery, climinat 
ing trimming with hand shears. 

There are no external belts, and the 
concave steel blade is completels 
guarded. ‘The shape of the blade in 
sures a thorough and even cut, creating 
enough suction to make the grass stand 
up straight. The grass is chopped up 
and discharged through a chute, too 
fine to smother new grass. 
¢ Source: RPM Mfg. Co., Lamar, Mo. 
¢ List price: $93.50 for 18-in. model. 


Chipping by Machine 
As any ex-Navy man will tell you, 
chipping rust scale by hand is a slow, 
tedious, and much cussed job. A lot of 
other people have similar problems 
when they remove mill scale, shave ice 
from floors or refrigerator lines, remove 
old paint, or clean vats and bins. 
Now, G. H. Tennant Co. has a ma- 
chine to do the job automatically. One 
man working the trigger can do the 
work of an cight-man scraping crew, 
the company says. The machine, called 
a Hand Revo-Tool, cleans an 8-in. path 
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TRANSFORMERS 
soothe choice of leaders 


in industry 


Metal-clad load-center, equipped with a 500 kva Wagner dry- 
type transformer, at Western Electric Company, Allentown, Pa. 


...to keep their voices smiling 


For as long as we can remember, 
telephone companies have been doing 
a better job every year. Equipment 
improves—users get better service— 
and operators keep their voices smiling. Much credit 
for this continued progress must go to the Western 
Electric Company, which has devoted more than 70 
years to the manufacture of the dependable equipment 
and apparatus that help make our telephone service 
the finest on earth. 
In addition to telephone manufacture, Western 
Electric also turns out much special equipment for 
America’s Armed Forces. 
At Western Electric’s Allentown, Pennsylvania plant, 
better workmanship and employee morale are en- 
couraged by an exceptionally fine lighting installation, 


WAGNER ELECTRIC CORPORATION 
6460 PLYMOUTH AVE., ST. LOUIS 14, M0.,U.5.A. 


BRANCHES AND DISTRIBUTORS IN ALL PRINCIPAL CITIES 


17,500 high-level fluorescent lamps, augmented by 
local lighting, help employees perforrh delicate opera- 
tions on tiny parts. 

Power for this lighting load, and for more than 5000 
pieces of production equipment, is supplied by seven 
load-center substations, each equipped with a 500 kva 
Wagner Dry-Type Transformer. 

Wagner Transformers are an important part of the 
equipment of many great industrial plants. In every 
case they are adding to their reputation for complete 
dependability ... for unfailing service ... that helped 
to influence Western Electric to install Wagner 
Transformers, 

A Wagner engineer can help you select the right trans- 
former for your requirements. Consult the nearest of 
our 32 branch offices, or write us. 


ELECTRIC MOTORS 
TRANSFORMERS 


AUTOMOTIVE 
BRAKE SYSTEMS— 








INDUSTRIAL BRAKES 


AIR AND HYDRAULIC 


HOW WOULD You 
MOVE THIS 
PILE OF PARTS? 


a 
it’s as costly as this 


as efficient as this hs 


Generalift 


ee 2 ¢ 5% 
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PALLET BOXES 


Better check today on this ver- 
satile, popular container, The 
Generalift Pallet Box and fork 
lift truck is a combination that 
will substantially reduce your 
materials handling costs! Pic- 
ture at right shows how many 
manufacturers are also using 
Generalift Pallet Boxes for the 
more economical storage of 
parts and materials. 





Write for your free copy of “The General 
Box.” It illustrates and describes how man- 
ufacturers are cutting con- 


AMERICA’S FINEST INDUSTRIAL 
PACKAGING LABORATORY 

It is here where more efficient containers are born. 
We will be glad to study your problem and design 
a container that best meets your specific needs. 
Write for complete details. 


BOX COMPANY 
GEN/RAL OFFICES: 1805 Miner St., Des Plaines, Ill 


DISTRICT OFFICES AND FACTORIES: Cincinnati, Denville, N. J., 
Detroit, East St. Lovis, Kansas City, Lovisville, Milwaukee, 
Sheboygan, Winchendon. General Box Company of Mississippi, 
Meridian, Miss. Conti tal Box Company, Inc. Houston, Dallas 








ENGINEERED SHIPPING CONTAINERS FOR EVERY SHIPPING NEED - 


e Wirebound Crates and Boxes © Generalift Pallet Boxes © Generalite Beverage Cases 


@ Cleated Corrugated and Watkins-Type Boxes © All-Bound Boxes © Corrugated Boxes 





and is specially designed for rapid clean- 
ing of metal, concrete, brick, plaster, 
and other hard surfaces. ‘lennant claims 
that it is 59% cheaper than sand blast 
ing for cleaning metal surfaces for re- 
painting. 

The tool is powered by a 3-hp., 
12,000 rpm. motor (electric or pneu 
matic). Hard deposits are pulverized 
by 102 cutters, which give 20,800 im- 
pacts per second. 
¢ Source: G. H. Tennant Co., 2556 N. 
Second St., Minneapolis 1], Minn. 
¢ Price: Electric model, $195; pneu- 
matic, $245. 





NEW PRODUCTS BRIEFS 





An automatic fluid transmission fea- 
tures a tractor put out by Bready ‘Trac- 
tor & Implement Co., Solon, Ohio. 
The company says the new drive elimi- 
nates gear shifting, sudden jerky starts, 
and stalling. The tractor can be used 
for plowing, rolling lawns, hauling, op 
crating air compressors, and as a mobile 
power source. 

« 
The aluminum shortage led to the de 
velopment of metallized ‘Tenite plastic 
reflectors for photo flashbulbs at Dis 
tillation Products Industries, Rochester 
4,_N. Y. Within 30 days all Eastman 
Kodak flashholders will be made of the 
new Lumaclad plastic. Kodak says the 
new type reflects 50% more light, can 
take much more abuse than a metal 
reflector. 

2 
E-Z climb rocker arms have bcen in- 
corporated into a hand truck to sim- 
plify moving loads up and down stair- 
ways or curbs. Automatic Bending Co., 
Harvey, Ill., puts the rockers on a 
spring-loaded axle so that they act morc 
like additional wheels than the slides 
conventionally used. 

* 
Unusual bonding problems may bc 
solved with new cpoxide resin adh« 
sive announced by Borden Co., 350 
Madison Ave., New York 17, N. Y. ‘The 
company says the cured bond resist 
boiling water, acids, alkalis, and most 
organic solvents. It has been used in 
bonding metal, glass, natural or syn 
thetic rubber, ceramic materials, wood 
and phenolic and glass fiber laminates, 
both to themselves and 
binations. ‘Test kits cost $1.50. 

* 
Thermoflector block is a masonry build 
ing block with sealed-in aluminum foil 
insulators to reflect radiant heat rays 
back toward their sourc Che blocks, 
manufactured under franchise of Ther 
moflector Corp., North Sioux City, 
S. D., are designed for high resistance 
to moisture. 


mous Com 
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You know he'll never lose you... 


YOUR GUIDE... you know he’ll take you where 
you want to go, by the quickest, easiest route. 
That’s exactly what Bristol Brass aims to do... 
to get your order to you the same way. And 
that takes experience and character... both in 
the company and in its product. 


Matter of fact, that’s why so many people 
keep standing orders witn Bristoi Brass... be- 
cause they know those orders will never get lost. 


They'll be where they’re supposed to be, right 
on time, and right according to specifications 
... be it sheet, rod or wire. 


. . ” 


The BristoL Brass CORPORATION, makers of 
Brass since 1850 in Bristol, Conn. Offices or 
warehouses in Boston, Chicago, Cleveland, Day- 
ton, Detroit, Los Angeles, Milwaukee, New York, 
Philadelphia, Pittsburgh, Providence, Rochester. 


"Ciel Fadline nian Bross ot ite Best 





EDWARD J. NOBLE: 





His Golden Touch Pans Out Again 


There was running in the halls and 
dancing at the desks in American Broad 
casting Co.’s Radio City, New York, 
offices a few weeks ago. Word had come 
that the kederal Communications Com 
had finally approved ABC's 
merger with United Paramount The 
atres, Inc. (BW—Feb.14'53,p31). 

Ihe reaction was different in the 
office of board Kdward J 
Noble (pictures). A man burst into 
Noble's office, half-galloped across the 
and blurted out the two 
sentences at a time. Noble allowed him 
self a broad smile, but he was economi 
cal with “Well so we're 
merged,”” was all he said. 
¢ You Bet Your Life—Noble’s manner 
gave no hint of clation over having 


mussion 


chairman 
room, 


news 


words 


82 


pulled off the biggest deal in radio-I'V 


history, involving $25-million in stock. 
No hint of the stakes he was playing for; 
no hint of what it had cost him every 
dav FCC delaved its decision (BW 
Feb.21°53,p200) 

His calm was characteristic, 
(1) a good poker plaver in the business 
game and (2) a native of New York 
State’s North Country. ‘That's the area 
north of the Mohawk Vallev, where 
xeople are more Yankee than the New 
Satie Yankees, even thriftier with 
their cash and their emotions. 
¢ Suspense—Tension among ABC's 
office force had been building up un 
bearably for months. Evervone down to 
the rankest filer knew ABC was heading 
for the rocks, with a $659,000 deficit 


for he is 


f 19 


first 


VCdl 


for the mont 

In the KCC 
ings, Noble estimates th 
$20-milhion 
of uncertainty 
the end, the banks turned thumb 
on ABC’s credit, and Not 
had to come to the r vith the 
pledge of his personal t to meet 
the payrol! 

Still, when the 
came through, ABC staffer 
brate quite so hard as the 
to. Suspense had dragged on so long 
that it had taken the ed fF thei 
exuberance. 
¢ Double or Nothing 
merger was cooked up in th 


1951, Noble’s 534% of ABC 


Thinic 


( ned heat 
twork lost 


bec 1S 


simce 


worth of b 
over its fut l'‘oward 
down 


peate dl 


longed-for merger 
didn’t cel 


| expected 


When _ th 
pring of 


tock was 
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bw remember a conversation 


Pointed discussions can be the most 
productive part of an executive’s job. 
You reach major decisions more read- 
ily through discussion than through 
fetters and memos. 

How can you make the most of 
these discussions? Only by ending 
each one with a decision on what is 
to be done next, by whom and when 
..-and then following up. That 
means taking notes. 

The simple, inexpensive way to 
take these notes is to switch on the 


aUIOERAPE 


The world’s most versatile dictation instrument 


AUDOGRAPH® sales and service in 180 U. S, cities. See your Classified Telephone 
Directory under “Dictating Machines." Canada: Northern Electric Co., Ltd. Abroad: 
Westrex Corp. (Western Electric Co, export affiliate) in 35 countries, Audograph is 
made by the Cray Manufacturing Company — established 1891 — originators of the 
*TRADE MARK REG. U.S. PAT. OFF. 


Telephone Pay Station, 


small conference microphone of your 
Gray Audograph . .. the same Audo- 
gtaph that speeds your paperwork, 
records your important telephone 
calls, and “takes notes” for you on 
trips, at home and even in your car. 

Here are three ways to record your 
discussion: (1) record it all; (2) sum- 
marize the points covered in the 
presence of the other person; (3) 
record your “notes,” as you might 
have jotted them on a pad, 


Imagine the need for this accurate 
reporting in every business and pro- 
fessional field: labor-management 
discussions, doctor-patient interviews, 
legal interrogations, engineering con- 
sultations, meetings with important 
customers and suppliers. 

Yet interview recording is only one 
important use of the electronic Gray 
Audograph ... today an essential 
tool for the busy executive or profes- 
sional man. ~ 


GET THE FACTS NOW! 


The Gray Manufacturing Company 
Hartford 1, Connecticut i 


Please send me your illustrated Booklet Y-3 
“How to Talk yourself out of Time-Taking Work 











ADDRESS 








THE PRESIDENT INFORMS THE BOARD 


$7,500 spent on Farval earned us $389,640” 


“TT used to cost us $2,310 a month 
in labor and oil for 8 men to hand- 
lubricate our 46 rubber mills. Farval 
now does the job better and safer for 
$400 a month, releasing 6 men for other 
jobs. Even more important, we’ve had 
not one single production delay due to 
faulty lubrication, and no expensive 
replacement of burned out bearings! 
“In our 17 years’ experience with 
Farval Centralized Lubrication, we’ve 
saved $389,640 in labor and oil alone. 
Original Farval investment—$7,500.” 
More and more company executives, 
like the president of this large rubber 
plant, are discovering in Farval a new 
way to cut production costs and in- 
crease profits. Farval is the Dualine 
system of centralized lubrication that 
hydraulically delivers oil or grease ex- 
actly measured, to each individual bear- 
ing on a machine as often as desired. 
FREE LUBRICATION SURVEY—With- 
out obligation, let us send one of our 
expert lubrication engineers to inspect 
your plant equipment and present a 


AAA 


iiss 


written analysis of what Farval can do 
for you. The savings possible will 
surprise you! Just mail the coupon or 
write us a note. 


KEYS TO ADEQUATE LUBRICATION— 
Wherever you see the sign of Farval—the 
familiar valve manifolds, dual lubricant lines 
and central pumping station—you know a 
machine is being properly lubricated. 

Above are some of the 46 rubber mills whose 
bearings are protected by Farval. Farval oper- 
ates while a machine is running—saves yi 
ting down to lubricate. Top: President with 
a small Farval reservoir and automatic pump- 
ing unit easily installed at any convenient 
place on or near a machine. 

Farval is anaffiliate of The Cleveland Worm & Gear Co. 
Manufacturers of industrial worm gearing 


| The Farval Corporation, 3284b East 80th Street, 
Cleveland 4, Ohio. 


Send Farval Bulletin 25 and details of your free 
| lubrication survey. 
| eS 
a 
| Company 
| Street 


1 City 





valued by Wall Street at $10.4-million 
By the time FCC acted, this market 
value had dropped at least $1-million. 


However, the merger gave Noble: 

e Stock in American Broadcasting 
Paramount Theatic.., In orth around 
$10.2-million when it m its market 
debut. Noble is the largest single stock 
holder in the new company, with 9.72‘ 
of common stock and 5 f preferred 

¢ A continuing rol is finance 
chairman of the new board of directors 

e Assurance that ABC will not 

only retain its identity but also be ex 
panded. ABC even retains its name, as 
a division of the merged company. And, 
according to Noble, United Paramount 
brings $35-million to $40-million cash 
surplus to finance expansion 
e What’s My Bid?—Had Noble been 
willing to yield on the last two points, 
he could have sold ABC years ago at a 
profit. But he didn’t want to lose touch 
with the business, and he didn’t want 
ABC to go out of existenc: 

That’s why he turned down a $20- 
million offer from Twenticth Century 
Fox in 1949. Besides, his asking price 
then was $25-million. 

In the spring of 1951—after ABC had 
earned only $84,605 the previous year 
—merger talk got really hot 

eA $28-million stock deal with 
International Telephone & ‘Telegraph 
Corp. fell through (BW—Apr.7'51 
p22). 

e Merger with Columbia Broad 
casting Svstem went far into the talk 
stage (BW —May19’51,p2 but col 
lapsed when Noble learned CBS in 
tended to absorb a few ABC station 
and sell the rest of the network 

e Noble turned down an offer of 
$15 a share ($1.50 above the markct) 
for his personal stock (BW—May19’51, 
p26) because it would have left minority 
shareholders with the bag 

At the end of Mav, 1951, the United 

Paramount Theatres merger plan was 
announced, and the plan ipproved 
by stockholders of both 
July. 
e What’s My Line?—“I had two bo 
hood ambitions,” savs Noble. “One was 
to go to West Point. I didn’t do that 
The other was to own newspaper 
Well, the nearest I’ve gotten to that 
was running a radio-television network 
and I’ve had a lot of satisfaction from 
it. So I didn’t want t ABC dis 
appear. I want it to grow bigger and 
compete with CBS and NBC on equal 
terms, as I think it can.” 


mMpanies in 


1. Cavalcade of American 


Noble bought ABC in October, 1943, 
after the government had ordered the 
National Broadcasting Company to dis 
pose of one of its two chains. He had 
to beat out 26 other bidders, including 
—ironically—Paramount Pictures Corp., 
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ON THE OTHER SIDE €femical at vel 


In important agricultural areas, Mathieson fer- 


Where the grass grows greener . . . where the 
corn grows taller... agricultural chemicals are at 
work increasing soil fertility. This is the basis of 
greater milk, meat and crop production necessary 


to support our growing population. 


You can’t fool a cow... animals instinctively 
seek the rich nutritious pasture. And farmers 
seeking to provide more productive acres are 
adopting more and more scientific methods to 
improve goil fertility and inercase yields. The rise 
in consumption of fertilizers, insecticides and 
herbicides... the increased use of power machinery 
and supplemental irrigation ...is valid proof of 


this trend. 


tilizers, insecticides and portable irrigation systems 
are helping farmers to get greater production from 
their land. Mathieson base goods—anhydrous 
ammonia, ammonium sulphate, superphosphate, 
nitrate of soda, sulphur and BHC—are recognized 
for quality and uniformity among the trade. And 
at Mathieson today, agronomists, chemists and 
engineers are working to develop new materials 
and methods... to help build better, more prof- 


itable farms and increase farm production. 


MATHIESON CHEMICAL Cant 
Baltimore 3, Maryland 


CAUSTIC SODA * SODA ASH © LIQUID CHLORINE «© SULPHUR © SULPHURIC ACID © BICARBONATE Of SODA © AMMONIA © SODIUM NITRATE © NITRIC ACID « HYDRAZINE « SODIUM METHYLATE « SODIUM 


CALORITE © HYPOCHLORITE PRODUCTS © DRY ICE AND CARBONIC GAS «© AMMONIUM SULPHATE © ETHYLENE DERIVATIVES © METHAHOL © AGRICULTURAL CHEMICALS — FERTILIZERS AND INSEL 





“, .- Noble became the first 
individual ever to own a 


old orders for release to ‘ 


main ling roller conveyor which | radio network . . .’ 


Diagonal spur accumulafion con- 
veyors h 


Se ee NOBLE starts on p. 82 
voted by BELTEVATOR to gravity 
ee parent of United Paramount Theatres. 
Sale price was $8-million 

Noble thus became the first individ- 
ual ever to own a radio network. He 
took 400,000 $10-par shares and raised 
the other $4-million by bank loans 
against the new compan By the end 
of 1951, total assets had been built up 
to $31-million. 
e Greatest Man on Earth—Noble has 
now had a hand in the four biggest sales 
in radio-T'V history: 
: ¢ His purchase of ABC in 1943. 
save $10,000 to $12,000 annually 3 ci + ABC’s purchase of WXYZ (De- 
at UARCO Inc. . troit) and WOOD (Grand Rapids) from 


King-Trendle Broadcasting Corp. in 
Over a third of a mile of BUSCHMAN belt and roller conveyors 1946 for $3.65-million. WOOD was 


have replaced a skid system of handling in-process forms at UARCO Inc., later sold for $807,500 
noted business form manufacturer. A 30% reduction in manhours plus a e The American Broadcasting-Para- 
saving of 2000 sq. ft. of floor space effects a $10,000 to $12,000 saving mount Theatres merge! - 

annually. The above is typical of the “‘pay-for-themselves” records being ¢ Sale of WBKB television station 
established by BUSCHMAN. Each installation is complete to meet your (but not the call letters 





in Chicago as 


specific needs—dictated by your products, process and space available. part of the merger. CBS bought the 


WRITE FOR BULLETIN NO. 60 station for $6-million. 
From sole ownership of ABC, Noble 
THE E. W. BUSCHMAN COMPANY gradually dropped to mere majority 
4477 CUFTON AVENUE « CINCINNATI 32, OHIO ownership as stock went on sale to 
others. In 1946 he still owned 75% 
of the shares, but in 1948 the network 
sold 500,000 shares publ | it S9 to 
help finance ‘I'V expansi As of the 
merger date, Noble owned 53.38% of 
ABC stock personally, h fe owned 
1.2%, and the Edward John Nobk 

Foundation owned 2.5 
e The Shadow—Buildin ABC wa 
° ° , uphill work from. th As the 
Vinco is , Blue Network of NBC, it had tasted few 


mass producing Ne 4 . of the advertising plums—NBC used it 


as a showcase for presti ind publi 
component parts service shows. Yet ABC expanded its 


for him " ‘ 4 : chain from 168 radio stat n 1943 to 
’ ate 362 now Its radio position is. still 
strong: With the help of rate-cutting, it 
increased radio revenues by +% last year 
while its TV revenues di d (BW 
Feb.14'53,p60). 
His full enjoyment of dinner at home is Noble points out that in’t sell 
never spoiled by worries about com- radio short, that twice as manv radio 
ponent parts because he knows Vinco sets as TV sets were 1 last vear. 
will produce and deliver them as speci- There are probably 110-million radio 
fied. This confidence in Vinco, by a 
growing number of metal products man- 
ufacturers, has forced an expansion of 
facilities including the addition of a 
stamping and plating division. Vinco 
would like an opportunity to demon- after the war. Development of video 
strate to you why customers have con- called for a bigger investment than 
fidence. ABC could swing, even th its stock 
- — = issue and its $5-million loan from the 
hee 4 - = to int “eeu | \ p [ Prudential Insurance C f America 
Detroit 28, Mich. i in 1948 (BW—May29’48,p88 In 
\ A : 1948-49, ABC got all its five fully 
owned ‘TV outlets on t! rina l2 
month period It was a nginecring 











sects in use, Compared th 21-million 
TV receivers 

But ABC suffered when th hadow 
of television fell across it vard path 








THE TRADEMARK OF DEPENDABILITY, 
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the Edward John Noble Foundation, 
which has built three hospitals in 
northern New York in partnership with 
local communities; St. Catherine’s Is- 
land, Ga., where he raises lumber, pulp 
wood, and Black Angus cattle. 

His home is in Greenwich, Conn., 
but he also maintains an apartment in 
the Waldorf-Astoria tower and part 
time homes in the Thousand Islands 
and St. Catherine’s Island. He links 
his business and residential empire by 
air travel whenever possible; from 1928 
to the beginning of the war, he flew 
his own plane or, later, autogyro to 
make his rounds. 
¢ Answer Man—In business action 
Noble gives an impression of vigor and 
Grispness without losing his geniality. 
He’s a lone wolf insofar as he insists on 
making policy decisions himself, vet he 
won't pass judgment without hearing 
both sides of the issue. His briskness of 
specch reflects the way his mind works— 
fast. 

“He manages somehow to delegate 
full responsibility for carrying out policy 
to others,” a business associate com- 
ments, “without ever losing close touch 
with the operation. He knows what he 
wants and usually gets it.” 
¢ Mr. Wizard—Noble is 70 years old 
but doesn’t look it. He keeps his vouth- 
ful outlook by finding fun in business. 
“If I didn’t, I'd retire,” he savs. Tis 
chicf outside relaxation is horseback 
riding on his Georgia plantation, 
though he also plays a fair game of busi- 
ness golf. 

Noble has a reputation as a good 
mixcr in almost any gathering. He's a 
skilled social drinker—he keeps up with 
the best but doesn’t show it—and a 
very moderate smoker. His kind of 
life doesn’t leave much time for every- 
day socializing, but he doesn’t miss it. 

“Why should I go out and get in a 
poker game with the boys,” he asks, 
“when I’m in a big one right here?” 
He made this remark just half an hour 
before the merger news came. 
¢ Life of Riley—Of course, this phi- 
losophy comes easiest from a man who 
seems to have a golden touch. Through- 
out his carcer, Noble has cashed in on 
investments in faltering enterprises. He 
puts his fingers on the flaws and cures 
them. 

Take as simple a case as his purchase 
of the estate of George C. Boldt, multi- 
millionaire hotelman who dicd in 1916. 
When this property in the Thousand 
Islands came on the market 20 years 
ago, Noble bought it. But he was re- 
luctant about taking Heart Island and 
the Rhenish castle on which Boldt had 
spent 2-million pre-World War I dol- 
lars without completing it. The un- 
finished and decaying buildings were a 
tax burden. 

Noble vainly offered to sell the 
castle for $1 to anyone who would take 
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You can blame us for 


OBSOLESCENCE 


OBSOLESCENCE IS MORE than a matter of 
age—it’s often Man-made. The fork trucks you bought from 
us 10 years ago were the best money could buy—THEN. 
But today they’re obsolete. 

And frankly, we’re responsible for it. Obsolescence 
is the result of what we’ve been doing the past 10 vears: 
constantly working on ways to improve those trucks. Our 
older models never saw the day when they could come close 
to what we’re building now. These new CLARK trucks are 
designed to do more work—and do it faster, better and at 
lower cost. They’re built to last longer. And with the multi-job 
attachments we’ve developed for them, they not only do more 
work, they do more kinds of work. Today’s truck is amazingly 
adaptable and extra-useful. 

Here’s a complete line of modern trucks—-gas, 
electric and diesel powered—that will outproduce your ald 
equipment. You bought your original truck because you 
wanted to cut costs and increase efficiency. Now, competitive 
cost is more important than ever. And now is the time to 
replace the old equipment. 

Your local CLARK dealer can give you the pre- 
scription for curing obsolescence—the specific reasons why 
new CLARK trucks are an investment in money-saving. Yes, 
you can blame us for obsolescence. But when you see what 


a CLARK 


equipment 
will do for 
AND POWERED. HAND TRUCKS 


you, we’re 
pretty sure 
you'll thank 
us for it. 
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When does it pay 
to give your manufacturing away? 


1. When Present Production Facilities can’t do the job prop- 
erly, economically, or on time — Taft-Peirce offers 1500 
machine tools... 450,000 square feet of plant... and ability 
to provide quickly anything from a single simple part to 
thousands of complex mechanisms. 


2. When Experienced Design Engineers are needed, Taft- 
Peirce can furnish you with a complete design section 
overnight ... to develop new tools, new mechanisms, new 
machines — or redesign old ones. And not one penny do 
you invest in more personnel. 


3. When Present Tooling Facilities are inadequate, Taft- 
Peirce offers you the largest, most famous toolroom in the 
world. Here you can have built faster, more economically, 
anything from a single tool to a complete tooling program. 


Get the full “time-and-money-saving” story. Write for 
the 92-page illustrated booklet, “Take It To Taft-Peirce.” 


For Engineering, Tooling, Contract Manufacturing 


TAKE IT TO TAFT-PEIRCE 


TheTaft-Peirce Manufacturing Company, Woonsocket, R. |. 


TELEPHONE WOONSOCKET 1 





tour de force, but no financial bonanza; 
ABC just couldn’t keep up with the 
compctition in programming 

That’s when Noble started looking 
for a cash-heavy company, with thoughts 
of merging. 


ll. Turning Point 


Already the AB-PT merger is show- 
ing the results that Nobl« hoped for: 

e About $7.5-million in current 
debt is being paid off. 

e Powcr of WABC-TV (formerly 
WJZ-TV) in New York is to be boosted 
from 16-kw. to 110-kw. And ABC has 
asked I'CC for permission to increas 
power of its other four stations by the 
fall of 1954. 

e ABC is moving out of NBC’s 
home grounds in Radio City (visitors 
have had to use NBC’s studio clevators 
to reach the headquarters of ABC) to 
its own buildings on W. 66th St. and 
W. 70th St. 

e Even more important, ABC is 
now swamped with applications to join 
its I'V network and carry its programs. 
Before the merger, ABC had $1 ‘TV 
afhliates, but in allotting time for com- 
mercial programs many of these stations 
snubbed ABC in favor of CBS, NBC, 
and DuMont. Fourteen new affiliates 
have since signed up, and they profess 
enthusiasm. 

“Now we are linked with people who 

know the entcrtainment ficld and who 
can develop new talent,”” says Noble. 
“T think we already have stronger tech- 
nical facilities than the other networks. 
Business will be coming our way from 
now on.” 
° Captain Video—“Television and radio 
today is a young man’s business,’” Noble 
feels. “You have to be willing to take 
a chance.” 

He sees room for a lot morc expcri- 
mentation in T'V, especially since the 
medium cats up material so fast. 

“Television has tremendous — un- 
touched possibilities,” he says. “As 
voice was given to film, sight has been 
given to radio. But people will get 
tired of the same old—I was going to say 
‘hokum’ but I can’t say that, being an 
old advertising man myself—in the 
commercials. We need new wavs to 
entertain, inform, and make advertisers’ 
products live.” 


Ill. Meet the Boss 


For 10 years Noble has devoted full 
time to running ABC. His work as 
board chairman of Life Savers Corp 
in which he made his fortune—has been 
a Saturday and Sunday job 

He has a wide variety of other inter- 
ests, too: the Thousand Islands Coun 
try Club; a farm in St. Lawrence 
County, N. Y.; St. Lawrence Univer- 
sity, as president of its board of trustees; 
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Are you putting 


too many eggs in this basket 7? 


Space, and the labor to use it, cost a lot 

of money these days. But to cut down on costly 
“stock-piling,” yet keep inventories at an economical 
and workable minimum, requires on the 

part of management and “traffic,” access to a 
transportation system that can provide a fast, 
dependable “flow-of-material.” 


Emery Air Freight has devised an entirely new system 
of “door-to-door” shipping to meet this specific need in 
American industry. Its over-all operations consist of: 

THE USE OF ALL AIRLINES, all surface transportation—passen- 


ger or cargo, freight or express—the best of everything that 
moves in the air or on the ground. 


ABSOLUTE CONTROL of your shipment all along the way 
threugh Emery’s own private wire system and nationwide 
corps of expediters. 

CONTINUOUS CONTACT with your shipment so it can be in- 
stantly routed around trouble-spots. 


IMMEDIATE CONFIRMATION of delivery —or of unavoidable 


delay so plans can be adjusted efficiently. 

This Emery system provides speed with dependability, 
enabling you to cut costly “stock-piling” down to an 
economical “flow-of-material” minimum. 


Inbound or outbound, Emery provides “The World's 
Fastest Transportation System.” We welcome an oppor 
tunity to discuss what Emery can do for you! 


EMERY AIR FREIGHT CORPORATION 


New York 17; Offices or agents in all major cities and towns in the United States 





easy to install 
easy to live with 
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“PC” CONDITIONING 


458 BROADWAY 


BUFFALO ; 


mr 
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CABINETS 


When you air condition, you want three 
things — as inexpensive a job as will do, 
equipment that installs economically — 
and most important — equipment that 
gives satisfaction over a long period. 


Cost-wise, the central cabinet is the least 
expensive part of your system; consider- 
ing compressor, duct-work and building 
modifications. 


Satisfaction-wise, it’s the most important! 


If the fans are over rated, or inefficient, 
you'll suffer. If the coils are inefficient 
or untrustworthy, you ll have poor con- 
ditioning. 


Why not be sure that on this lowest-cost 
part of your system, you get the best ? 


“Buffalo” “PC” Air Conditioning Cabinets, 
to heat, cool, humidify or dehumidify, or 
any combination of these functions, have 
been in use for more than twenty years. 
They are sectionalized, to pass thru stand- 
ard building openings, and assemble easily 
on location. They have husky, quiet, 
mixed flow fans mounted on large, vibra- 
tionless hollow shafts. They have Aerofin 
coils, by far the best obtainable. They 
have sturdy, outside-the-housing bearings, 
for convenient lubrication even after 
cabinet insulation. In short, they are built 
according to the “Q” Factor® which 
makes them your best buy! 

“Buffalo” Enginecring Sales Representa- 
tives in principal cities are anxious to 
serve you. Let them give you full details 
— no obligation. 


* — The "Q” Factor — The built-in 
Quality which provides trouble-free 
satisfaction and long life. 


FIRST FOR FANS 


COMPARY 


BUFFALO, NEW YORK 


PUBLISHERS OP "FAN ENGINEERING” HANDBOOK 
Canadian Blower & Forge Co., Ltd., Kitchener, Ont. 
Sales Representatives in all Principal Cities 
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“ ..he couldn't give the old 
castle away—now it makes 


/ 


money for him.. .” 


NOBLE starts on p. 82 


and He 
LmuscuMm. 
hen the 
died, and 


it—and its taxes—off hi 

couldn't even give it awa’ 

e This Is Show Business 
former carctaker of the island 
his estate of above $10,000 was signifi 
cantly high for upstate New York, 
especially for a caretaker. Noble was 
shrewd cnough to spot the on: “The 
man had been augmenting his incom« 
by taking tourists around Boldt Castle 
at a price. 

Noble organized the Heart 
Operating Co., Inc., t <ploit 
tourists’ showplace. In t first 
65,000 tourists paid 35¢ Phough 
the tariff has since been 1 the 
age visitor na ncvc! 
dropped below 50,000 Phat 
pavs the taxes 

“It’s hard to figure peo] 
confesses. “When a Fourth of 
rocket burned off the roof of the 
tastically architectured p house on 
Heart Island, I thought vould cut 
out one tourist attracti 
liked it better—it wa 
ruin!” 
¢ Time Capsule—Nobk 
Gouverncur, N ’ 
gov-er-NOO-er; pop. 3,45 in 
5,000 today). Th 
business there 


Island 
this 


VCa}r, 


Wel 


number of 


Nobk 
July 


ran 


born in 
OHOUTICE d 
1890. 
about 
the coal 
his summers with wealth 
the nearby ‘Thousand Is] 

Failing to get int 
Nobic went for a vear to S 
then to Yale. H 
1 shoestring, 01 


versity, 
Yale on 
ing club and ran it so ll that 
graduated in 1965 with a profit 

He was sclling adverti pace in 
strect cars for Ward & G of New 
York, when he ran across Life Savers in 
1913 
e Chance of a Lifetime 
Noble’s adventures with | 
gone into as many cditions as the 
inal Horatio Alger stor which it 
was based. 

Noble happened to buy package of 
Life Savers and thought thev needed 
promotion by the firm | orked for 
He visited Clarence A. Crane, Cleve 
land chocolate manufacturer who madc 
Life Savers as an off sideline. 
Crane wasn’t interested in 
ley-car space for adverti Noble’s 
persistence provoked Crane to offer him 
the whole Life Savers business for 
$5,000. Noble took him up on it. 

He and his more afflucnt 
chum, J. Roy Allen, tried to 
$5,000, managed to get onl 
Crane agreed to take § () 


-inh torv of 
Save! has 


orig 


( I} 


buving trol 


bo hood 
raise the 
$3,800 
kk wing 
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big 
‘difference 


You can make the production of records 
COMPLETELY automatic and accurate—but it 
depends on continuous forms made to feed, 
align and register freely . . . wholly by means 


of the pinfeed platen on business machines. 


Standard’s top quality forms and devices 
simplify the writing process. They 


make a big difference in paperwork costs 


So does the service behind their application 
System Analysis checks the forms procedure 
for improvements. Form Design assures 

the most efficient, economical form. 
Mechanical Service, too, is always available 
Standard's Representative makes it spel! 


Paperwork Simpification for you. 


Phone our office in your city or 
write The Standard Register Company, 


102 Campbell St., Dayton 1, Ohio. 


Standard Register 


BUSINESS FORMS 


& Paperwork Simplification 





“acd REMINGTON 
STUD DRIVER 


‘samesucto™! 
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Listed & Approved 
by Underwriters’ 
Laboratories, Inc. 


NEW, FREE BOOKLET 
shows you a hun- 
dred different ways 
the Model 450 
Remington Stud 
Driver can speed 
your construction 
fastening. Packed with illustra- 
tions, it tells you where and 
how this tool can save time, re- 
duce fatigue and cut costs. Send 
in the coupon for your copy. 


92 


QNLY powder —— 
fastening 1 


With the Remington Stud Driver you can 

speed construction fastening as never before! 
This self-powered tool attaches steel or wood sec- 
tions to concrete or steel in seconds .. . easily 
sets as high as 5 studs per minute. Ideal for hang- 
ing steel sash, anchoring wood plates, attaching 
conduit or panel boxes. 
DOUBLE-SAFE—REQUIRES BOTH HANDS FOR 
OPERATION. A separate safety lever must be 
depressed and held that way with one hand before 
and during squeezing of the trigger with the other 
hand. Safe, two-handed operation holds the tool 
steady. Two additional safety devices prevent 
operation except in proper fastening position. 


MAXIMUM POWER RANGE. You get a wide 
choice of power in Remington cartridges. They’re 
available in six different loads, each clearly marked 
by colored plastic heel caps. The 32 caliber car- 
tridge gives you extra power in this medium-duty 
tool . . . helps you speed all types of fastening jobs. 
ARROW-STRAIGHT DRIVING—PERFECT GAS 
SEAL. Long heel cap on all Remington cartridges 
provides tight gas seal... gives the Model 450 
more power. Assures controlled, consistently 
straight driving. 
FAST, POSITIVE EJECTION. Exclusive ejector 
snaps fired case out of tool instantly—no fum- 
bling, no tools needed. 

. * 
Test-proved to be the world’s finest and speediest 
fastening system, the Model 450 Remington Stud 
Driver is made by Remington Arms Company, Inc., 
America’s oldest sporting arms manufacturer. 


Industrial Sales Division, Jept BW.3 
Remington Arms Company, !nc 
999 Barnum Ave , Bridgeport 2, Connecticut 


Please send me my free copy of the new booklet showing how | can cut my fasten 
ing costs. 
Name 
Position 


Firm 


Address 





them $900 to get started 

his sales job, and Allen set 

up reorder business. 

e Trash or Treasure?—1) 

fell. It turned out that dealei 
had been burned by Life Savers the pr 
vious summer. In hot weat the card 
board boxes absorbed the peppermint 
flavor in exchange for a rancid taste of 
paper and glue. 

Noble hastily designed the 
miliar foil wrapper, then in 
shipping box that could 
into a counter display hen he and 
Allen worked on new outlet 
¢ Strike It Rich—Thx 
Life Savers won was in ns, where 
they got a foothold along the bowl 
of cloves as breath-sweet Then 
United Cigar Stores got interested in 
the counter display as a e] 
to sit by the cash register 

In 1914, its first full vear. Li Vers 
sold 940,000 packs; the next vear, 
6,725,000 packs. Sak limbed to 
53-million packs in 1917, when Noble 
went into the Army, rising to major in 
ordnance. ‘Today, Life Savers sell 
than 350-million packs annually 
e The Big Payoff—Allen decided to re- 
tire in 1925, and his 25 holding of 
stock brought $3-million—the original 
$3,800 investment had grown to at least 
$12-mitlion. And in 1928 Drugs, Inc., 
a new holding company, bought Life 
Savers for $22-million. 

Drugs, Inc., was in turn 
five vears later under government order. 
In the return of stock, Noble picked up 
valuable pieces of other mpanies in 
the combine: Sterling Drug, Rexall, 
Bristol-Myers, Vick Chemical—plus re 
gaining control of Life Saver Noble 
was richer than ever. 
¢ The Lone Ranger—““Then | 
ested in public service,” Noble. He 
went to Washington in 1938 as chair 
man of the Civil Acronaut Authority, 
became Under Secretary of Commerce 
in 1939 when that post created, 
then resigned in 1940 to help run Wen 
dell Willkie’s campaign 

In December, 1940, Nobk 
WMCA, an independent New York 
radio station, from Donald Flamm 
for $850,000. Flamm is one of the few 
men in the business world who don’t 
appreciate Noble’s ability as a sharp 
trader: He sued Noble after the latter 
sold WMCA three years later at a clear 
profit of $250,000 following his ABC 
purchase. 

Flamm charged that Noble had ‘co 
erced” him into selling at an inadc 
quate price. He won a verdict of $350, 
000, which Noble appealed (BW—Jun. 
29'46,p46). In January, 1949, the 
Appellate Division of the New York 
Supreme Court reversed the verdict, 
awarded costs to Noble, and sent the 
case back for retrial. Noble settled out 
of court for an undisclosed sum. 
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HOW Nork's Advanced Systems 
take the compromise out of air conditioning 


York Unitary System in world’s first 
fully air conditioned skyscraper apart- 
ments—Philadelphia's Rittenhouse 
Claridge and Savoy. One central 
station with individual room controls. 


York Turbo Cooling Systems in Em- 


York High Velocity Double Duct Sys- 
tem was selected by the St. Francis 
Hospital in Lynnwood, Calif. to meet 
the exacting requirements of one of 
the world’s most modern hospitals. 


Battery of Giant York Turbo Com- 
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York High Velocity Air 
Induction System pro- 
vides year-round air 


pire State Building shoot a column of _ pressors—heart of the air condition- 


ice water to cloud level to provide indi- _ing in the world's fastest luxury liner, 
the new S. S. United States. Equipment 


could air condition average suburb, 


vidual air conditioning for occupants. 5 
conditioning. As much * 
as 10% rental space 
is gained. Adaptable 


Tenants select room unit they prefer. 


without sacrifice of 
H interior design. In ex 
isting buildings, mini 
mum ‘of cutting and 
# patching is required 
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Making a system fit a building or radically changing a 
.. that’s neither good engineering 
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building to fit a system . 
nor is it good business. 
With the industry’s widest range of equipment at their com- 
mand, York engineers sit on your side of the desk. They are 
not obliged to sell—or try to adapt—a fixed system to your 
special requirements. 

Backed by ever-expanding factory research and develop- 
ment that has followed one profession for 68 years— 
mechanical cooling —York Engineers can recommend the 
precise system to give you better performance, longer life at 
low initial and operating costs. 

A consultation can result in vital savings in time, money 
and worry for you. You'll find the nearest York Engineering 
Office listed in your Classified Telephone Directory. Or, if 
you prefer, write to York Corporation, York, Pennsylvania, 


YORK 


AIR CONDITIONING AND REFRIGERATION 
HEADQUARTERS FOR MECHANICAL COOLING SINCE 1885 





. 
oe ars 


BUSINESS WEEK REPORTS TO EXECUTIVES: 


A New Fuel with a Big Future 


This is a year of decision in atomic 
energy. In 1953 the nation must face 
up to whether it wants a civilian, as well 
as a mulitary, 

If the answer is “‘ves,’ 
knotty problems present themselves. 
Most important ts thi Shall we put 
program under the 


atomic program 
several more 


the nonmiulitar 
sume kind of tight government monop 
oly that now produces bombs? Or shall 
we bring im private industry, which is 
clamoring to take on the job? 

¢ Slowdown—Of course, the Atomic 
nergy Commission, the President, or, 
finally, Congress can avoid opening a 
Pandora's box of questions like these by 
deciding to sit tight with our present 
robust atomic weapons production. But 
that doesn’t make much sense in the 
long-range view. Here’s why 

lor the first time in the 10 years 
since the atom first was split to make a 
bomb, we're in sight of our military 
stockpile goal. ‘That is, 
probably no more than 10, perhaps less 
we'll have all the atomic bombs and 
hydrogen bombs we really want. 
Enough to blast evervthing worth such 
a blast in any conceivable cnemy nation. 

At that point, of course, we'll still 
have a vast capacity for producing bomb 


in a few vears 
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materials. A capacity, too, that is almost 
bound to be far more efficient even than 
it is today. But, short of a major war, 
not even the most insatiable military 
men are likely to urge continued stock 
piling of bombs. 

It’s inconceivable that, 10 years 
hence, we should shut down the bulk of 
the great industrial complex now in- 
volved almost entirely in producing 
bomb materials. ‘The logical alternative 
is to turn to some of the long talked-of 
peaceful uses of the atom and devote at 
least a portion of our weapons-making 
capacity to them. 

Ihe time to do that is soon—the 
sooner the better. You can’t stop build 
ing bombs one minute and start a civil- 
ian atomic energy industry the next, as 
a magician pulls flags, then rabbits from 
a hat. 
eHow Far?—The most 
peaceful application of atomic energy 
now in sight, production of clectric 
power, is crying for a quick chance to 
gct started. 

It’s true we're still a long way—prob- 
ably much more than 10 years—from 
commercial atomic power for industry 
and home use on any large scale. The 
atomic plant that promises to produce 


promis'ng 


power anywhere neat 
wise with power from 
falling water hasn’t even 
vet. 

Competitive power wil 
But usable power is alr 
several places. Only th 
Carbide & Carbon Cor 
the AEC plant at Oak 
announced that it, too 
electricity from nucleat 
of it, enough for the ne 
room houses. 

And within a year the 
a submarine powered b 
actor. Another submarine 
what more advanced atom 
will be ready a vear o1 
behind will be a unit of 
nificance to commercial 
tions—a really big atom 
for an arcraft carrict 
will produce power in q 
parable to the output of 1 
utility § plants burnin 
fucls. 

e Cost—None of the 
economic in terms of p 
cial power costs. The Nav 
ford to buy power at pri 
what it costs cither a m 
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Westinghouse 


For Westinghouse Electric Corporation, Stone & 
Webster Engineering Corporation recently made a 
detailed study of 5 different plans for expansion of the 
client’s electric generator manufacturing capacity. 


The work included an independent review of the 
estimated growth in demand for generators (both 
hydro and steam) through 1970; determination of the 
probable maximum economical size of generators; a 
study of present manufacturing conditions and the 
capacity desired; a study of methods for increasing 
manufacturing facilities; description and examination of 
plans; method of operations under the recommended 





plan; and a step-by-step program of generator fabri- 
cation, with provision for temporary procedures to be 
followed while the expansion work is in progress. 


Pe ey ne Stone & Webster Engineering Corporation was 
irst step in expansion of 
manufacturing facilities at subsequently retained to design and build the 


Westinghouse Electric Corporation's 


idhieh: Mids Hitanads. Pitiaaiaiiele new facilities. 


STONE & WEBSTER ENGINEERING CORPORATION 


A SUBSIDIARY of STONE & WEBSTER, INC. 
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AEC COMMASSIONERS: Third from left is retiring chairman Gordon Dean. The U.S., 
says Dean, is now “in sight” of its military objectives for atomic weapons. 


home owner. It can do so, that is, for 
the kind of advantages an atomic plant 
will give its warships. 

Atomic fuels promise advantages for 
commercial usc, too. For instance, 
they'll climinate fuel delivery and _stor- 
age problems 

But, more important, it’s almost a 
sure thing that atomic-fired — plants 
eventually will produce power about as 
cheaply as other fuels. Only the time 
it will take is uncertain 

Of course, we can wait another 10 
years to start our atomic power industry 
without scrious risk to anything but na 
tional pride. By then the British, per 
haps other nations, will have solved 
all the tough technological problems 
for us. 

We can wait, but it’s at least a two- 
to-one bet that the government, indus- 
try, and the public will refuse to do so. 
And it’s about as good a bet that private 
enterprise will be called in to handle a 
big 2 eee of the job ahead on atomic 
power. 


1. State of the Stockpile 


hanks largely to steady worsening of 
the international situation, tke Atomic 
Energy Commission has been under al 
most constant since if was 
created in 1946 to speed production of 
atomic weapons. 

AEC’s answer was to plunge into a 
scries of vast of bomb 
making facilities. ‘Total U.S. spending 
for atomic energy now exceeds $10-bil 
lion. Well over half the money will be 
tied up in capital cquipment designed 


pressure 
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to turn out bigger and better bombs. 
his got the results demanded by the 
President, the military, and Congress. 
Production figures, of course, are kept 
under heavy security wraps. But, based 
on the most clementary calculations, it’s 
probable that output of atom bombs is 
somewhere near 100 a year. It could 
well be much higher. 
¢ Newer T'ypes—AEC guardedly admits 
it has made vast improvements in the 
effectiveness and other properties of the 
atomic bomb in the last half-dozen 
years. It will neither admit nor deny 
that it exploded a hydrogen bomb in 
the Pacific last year. But AEC admits 
that the reactors at the new Savannah 
River plant, now in an advanced stage 
of construction, will produce H-bomb 
materials. 

That probably means these reactors 
will turn out tritium, the isotope of hy- 
drogen that probably is our most needed 
H-bomb component. In fact, the Savan- 
nah River project already is widely, if 
unofficially, described as the H-bomb 
plant. 

Also, there are clues that other AEC 
facilities are up to their ears in related 
work. There has been a sudden bustle, 
for instance, abcut the old clectromag 
netic plant at Oak Ridge, Tenn. AEC 
long ago gave up on this process as a 
means of separating uranium-235_ be- 
cause of its high cost. But it could be 
one of the best available means of sep- 
arating lithium isotopes that can be con- 
verted to tritium in a reactor. 
¢ Goal in Sight—This humming of pro- 
duction wheels undoubtedly inspired 
AEC chairman Gordon F.. Dean to an- 
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ight ot 


we ip 


nounce that we are now 
our military objectives for atomi 
ons. 

That doesn’t mean we 1 stop mak 
ing bombs next year—per not even 
in 10 years. 

Look at it this way: Sa 
production actually is 100 a year—tak 
ing figures out of a hat—that we are 
making five hydrogen bombs annually 
That would mean that within 10 years 
we'd have at least 1,000 A-bombs and 
50 H-bombs, even if vou don’t allow 
for improvements in production ef 
ficiency that are bound to com 

Judging from announced damage to 
Hiroshima with a effective 
bomb than we now ha 10 atom 
bombs would certainly obli 
Russian city. So you would deliver per 
haps 100 bombs on the 
land 

Vhat still would leave 900 out of thi 

original stockpile to cushion losses im 
delivery, losses in retaliat ittacks by 
the cnemy, and for tactical uses. And 
it would take only I f the 50 
H-bombs to do the trate 
gic targets. 
e Civilian Overflow—Why then all the 
spending to turn out more and better 
bombs? Obviously becat we aren't 
close enough to any such stockpile ob 
jective that we can afford to 
A sudden war might well put us in an 
untenable position if it wht us far 
from a comfortabk position 
Certainlv an alert and powerful enemy 
would strike swiftly at our big 
producing plants 

So what is really “in 


tom bomb 


much 
teratc nn 


mv’s hom« 


same job on 


coast 


stor kpile 
we ipons 
from 


ight” 
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GOODYEAR INDUSTRIAL RUBBER PRODUCTS 
@-Specified 


ORTAC HOSE for Universal Use 


ORTAC , | 
tga Oil Resistany Tube é 


e is ay ilab] and Cover} 
lengths in Ma e 'n lon 








- ate — 


a Nee 


Tho hese that 
leads FIVE lives ! 


Vexing problem in many plants is the necessity 
of purchasing and stocking different types of hose 
to handle air, water, solvents, oils and gasoline. 
That’s caused by the fact that each of these mate- 
rials attacks rubber differently. And this made it 
necessary to keep several different kinds of hose on 
hand —even though some might be used only 
intermittently. 


Now that’s over—thanks to the G.T.M.—Goodyear 
Technical Man — and Ortac hose. For he has 
proved that this one hose can handle all five of 
these materials safely under most operating con- 
ditions. Orrac hose will conduct air, water, oils, 
gasoline and most solvents without threat of pre- 
mature failure or costly accidents. 


Part of the story is in the name OrTAC—meaning 
“Oil Resistant Tube and Cover.” Along with unusu- 


ally high resistance to petroleum products—chief 
enemy of rubber—OrTAc withstands most solvents 
and all the many contaminants found in air and 
water supply service. Its smooth bore permits fast, 


full flow even when partially reeled. And its high- 


tensile rayon cord body gives extra strength and 
extra flexibility to ORTAC, too. 


Can you use ORTAC? The chances are you can 
wherever you want a universal-type hose that can 
be used for many odd jobs that don’t entail severe 
service conditions. But we advise you to consult the 
G.T.M.—let him tell you whether OrTAc is your best 
answer, or if you need one of Goodyear’s more than 
800 special types of hose designed for specific jobs. 
You can reach the G.T.M. through your Goodyear 
Distributor, or by writing Goodyear, Mechanical 
Goods Division, Akron 16, Ohio. 


YOUR GOODYEAR DISTRIBUTOR can quickly supply you with 
Hose, Flat Belts, V-Belts, Packing, Tank Lining, Rubber-Covered 
Rolls. Look for him in the yellow pages of your Telephone 
Directory under ‘Rubber Products” or ‘Rubber Goods.” 


Ortac—T. M, The Goodyear Tire & Rubber Company, Akron, Ohio 


GOOD/YEAR 
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THE GREATEST NAME IN RUBBER 


ABC Rodio Network 
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WALTER H. ZINN of 


Gordon Dean’s viewpoint is the year, 
month, and day when we'll have the 
stockpile of atomic weapons that the 
President, the Joint Chicfs of Staff, the 
National Security Council, and AEC 
deem necessary for all-out war. 

But that’s cnough to take the pres- 
sure off the commission for. even 
greater bomb production. It’s cnough, 
also, to let the commission make a 
sensible judgment as to whether, and 
when, we'll be able to spare fissionable 
matcrials for nonmilitary uses. 

You get the impression from top 
AEC people that, by the time the first 
atomic powcr plants go up, there'll be 
plenty of fissionable material to spare. 


ll. Awakening Interest 


Until little over two years ago, you 
could find a great many more buyers 
for the Brooklyn Bridge than business- 
men interested in doing something 
about atomic power. Now, so many 
industrialists are getting into the act 
that vou need a score card, updated from 
day to day, to keep up with who wants 
to do what. 

At its first chance after the war, in- 
dustry took a quick look at possibilities 
for central station clectric power from 
the atom. Nobody got very far bevond 
the government's security barricrs in 
1946-47. But businessmen found out 
enough to discourage them pretty 
thoroughly. 

The technological problems involved 
hadn’t been scratched. That meant 
it would be vears—if ever—before com 
petitive power could be developed. In- 
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Argonne National Laboratory: more 
promising designs than we'll be able to build in 100 years. 


dustry wasn’t interested in anything 
clse. 

¢ Help Wanted—Atomic power might 
still be just as remote if AE-C hadn't 
run into trouble with reactors, the 
machines that fission uranium and con- 
vert a portion of it to bomb-worthy 
plutonium. lor one reason and another, 
the big Hanford plutonium plant was 
close to a complete shutdown in tie 
vears after the war. Gencral Electric 
Co., the contract operator of Hanford, 
thoroughly rehabilitated the plant, but 
it wasn't until late 1950 that plutonium 
production became so good the com- 
mission stopped worrying about it. 

Meanwhile, AEC beat the bushes for 
help in improving reactors. It created a 
Division of Reactor Development, un- 
der physicist Lawrence R. Hafstad, in 
carly 1949. Hafstad’s first big job was 
to seck out and pick the brains of 
every scientist and engineer who might 
contribute anything to reactor improve- 
ment. 

One of the ideas Hafstad quickly 
came up with was the designing of re 
actors that would produce both plu 
tonium and power. Why not build a 
reactor designed to operate at higher 
temperatures than the low-heat Han 
ford units, install a heat exchange sys- 
tem to carry steam to a more or less 
conventional turbine? 
¢ Survey—AEC had many other power 
reactor schemes in mmd, but the dual- 
purpose plant proposal rang bells in a 
hurry with Charles A. ‘Thomas, presi- 
dent of Monsanto Chemical Co, and 
a veteran in the atomic program. 

In 1950 Thomas came to AEC with 


CONCRETE SAUCER at Schenectady 


public hysteria over the prospect of living next to an atomic reactor? 


Hiow can vou overcome 


a formal offer: Let 
cians from Monsanto and one of it 
commercial power supplicrs, Umion 
Electric Co. of Missour, into the com 
Let them take a 
ibout 


a group of techni 


mission’s laboratorics 
look at everything known there 
reactors, 

Objective of this 
to see if the two compani 
up with a design for a dual-purpos« 
reactor they build. ‘The 
would sell plutonium to the 
ment, supply part of the power needed 
for Monsanto's chemical operation 

In the end, ARC let four team 
cach made up of two 
through its doors to study prospect 
for a private reactor. ‘They were Mon 
santo and Union Electric; Detroit bedi 
son Co. and Dow Chemical Co.; Pacifi 
Gas & Electric Co. and Bechtel Cor 
Commonwealth Edison Co, and it 
sociated utility, Public Service Co. of 
Northern Ilinois 

Other utility men, notably Philip 
Sporn, of American Gas & Electric Ce 
have 


would bi 


could com 


sUETVC' 


could plant 


govern 


omp inhi 


itom, too 
ittack or 
tom pow 


now their eves on thi 
¢ Submarine— Thx 
technological barriers to 
had already got under war 
1948. That's when AEC and the Na 
brought in Westinghouse Elects 
Corp long-time worker on atoms—t 
help them build a land-based protot 
of a submarine propul ion unit 

To handle the contract, Westi 
house set up an atomic power division 
selected one of its brightest young en 
gincers to run it. At the time, Chark 
H. Weaver (cover) was industrial man 
ager of the company’ entral sale 


criou 


in December 
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“These days a controller has to know about everything. | voted 
to standardize on Marchants because they are so simple to run 
no special training is needed. We have no trouble finding 
operators — usually upgrade someone right in our organization. 

‘Most calculator work is division and multiplication. 

‘“‘Marchant’s division is not only the simplest, but the remainder 
automatically clears out at the end of the problem, leaving 
nothing but your answer to copy. 

“And in multiplication, only on a Marchant can you check the 


“> “In both division and multiplication your accuracy is amazing.” 


MARCHAN 


AMERICA’S FIRST 


The MARCHANT MAN in your phone book is ready to show you, on ‘ 
your own work, that MARCHANT is the simplest caiculator to oper- , MARCHANT'S MANY EXCLUSIVE 
ate, yet delivers the highest figure output. Call him or mail this Pe FEATURES INCLUDE: 
coupon with your business letterhead to get your FREE... 
Guide to Modern Figuring Methods 
Iustrated Booklet about Marchant Calculators 


MARCHANT CALCULATORS, INC. + Oakland 8, California One-Hand Keyboard Control 


: Kk “Push-Button’’ Multiplication 


Complete Carriage Carryover 











OT-IN-THE-ARM” for Steam 
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... that helps keep Inflation 
\ GN 
\outof Power Costs 
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In the teeth of rising costs in nearly 
every phase of American life, power 
companies have done a magnificent 
job of holding down the price of 
electricity. Reheat—the dominant 
trend in postwar power practice— 
is an increasingly important factor 
in offsetting the effect of creeping 


inflation on power costs. 


Essentially, a reheat boiler pro- 
vides means for restoring the heat 
energy of partially spent steam be- 
fore it has completed its work in a 
turbine—in effect, it gives steam 
a high temperature ‘“‘shot-in-the- 
arm.”’ This so increases the overall 


Atti T¥FEs OF 


STEAM GENERATING, 


efficiency of power generation that 
fuel savings amount to about five 
per cent—one carload of coal in 
every twenty. 

Combustion Engineering has had 
a major part in the postwar appli- 
cation of reheat boilers. The figures 
tell the story. Since 1947, C-E Re- 
heat Boilers have been ordered to 
serve a total capacity of 14,000,000 
kilowatts. How much capacity is 
that? Well, one way of describing 
it is that it’s more than enough to 
serve the home electrical needs of 
every man, woman and child in the 
United States. When ali of this 


FUEL BURNING 


AND 


reheat generating capacity is in 
service, the annual savings in fuel 
alone will amount to approximately 
2,500,000 tons of coal or its fuel 
equivalent. 

Combustion —a leader in the de- 
velopment of steam generating 
equipment for large power plants 
—is a leader, too, in equipment for 
the steam needs of smaller plants. 
Whether your requirements are large 
or small... for heat, power or proc- 
ess, or any combination thereof... 
it will pay you to investigate the 
top economy and reliability you will 
get from C-E equipment. 


RELATED EQUIPMENT 


COMBUSTION ENGINEERING —SUPERHEATER, INC. 


Combustion Engineering Building ¢ 200 Madison Avenue, New York 16, N.Y. 





Why doesn’t oil seep 
through Patapar? 


The drops of oil you’re looking at are 
resting on a sheet of PATAPAR 27-21T. 
This is a special type of lightweight, 
grease-proof Patapar Vegetable Parch- 
ment. It completely resists penetration 
of oil. The drops will stay on the surface 
in little globules. They will not spread 
or seep through. There is no “crawl.” 


High wet-strength, too 


tesistance to grease, fats and oils is just 

one of Patapar’s unique characteristics. 
Another is wet-strength. When moist 
products are wrapped in it there is no 
fear that Patapar will weaken and dis- 
integrate. No matter how wet it gets it 
stays intact and strong. 


Other types of Patapar 


Patapar is produced in 179 types witha 
range of characteristics that meet exact- 
ing requirements. Made from pure cellu- 
lose, it is non-toxic and basically has no 
odor, no taste — nothing to impart “off” 
flavor. Patapar is ideal as a protective 
wrapper for foods such as butter, bacon, 
hams, cheese, margarine, poultry, ice 
cream, celery, confectionery. In other 
fields it is serving in an endless variety 
of ways. For example: it is used as a 
separator sheet for rubber, for wrap- 
ping hospital articles to be sterilized in 
live steam, as a separator for tiny mer- 
cury batteries, for wrapping oiled 
machine parts, for 
drafting paper. 

For more information 
about Patapar, for pres- 
ent or future problems, 
write for booklet “T” 
and tell us the applica- 


tion you have in mind. Look for this 


Keymark on 
Patapar food 


wrappers 


HI-WET-STRENGTH » GREASE -RESISTING 


Paterson Parchment Paper Company 
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CONSTRUCTION WORKERS of F. H. McGraw & Co. at Paducah: It takes a lot 
of materials and manpower to build an atomic plant—and a lot of money to run it. 


district with headquarters in Pittsburgh. 
He had come up fast, after receiving his 
electrical engineering degree at the Uni- 
versity of Pennsylvania in 1936, through 
the company’s marine department. He 
was 34 when he became “Mr. Atom” 
for Westinghouse. 

Weaver drew heavily on the com- 
pany’s reservoir of experienced atom 
men, called in more than his share of 
the company’s most promising young 
scientists, engineers, and technicians. 
Heading the submarine job with him 
are Argonne Nationa® Laboratory's 
Walter H. Zinn and the Navy's Capt. 
HI. G. Rickover. Zinn is the scientist, 
Weaver the production chief, Rickover 
the finance and materials man. 
¢ More Motors—The sub team obvi- 
ously hit pay dirt in a hurry. The orig- 
inal Westinghouse contract with the 
Navy and AEC was amended in August, 
1951, to provide for construction of a 
usable power plant (Mark II) to go into 
the submarine Nautilus, as well as the 
experimental prototype (Mark I) unit. 

Shortly after, General Electric Co. 
was awarded contracts to build two sub- 
marine reactors of a different tvpe—one 
a prototype, the other to power the 
U.S.S. Sea Wolf. And last summer, 
Westinghouse came up with a contract 
to design a reactor for a capital ship, 
probably an aircraft carrier 
¢ Commercial Power—Last year, also, 
the four teams exploring possibilities for 
a privately sous reactor came in with 
their reports. AEC clamped a lid on 
the reports because they dealt with 
such matters as production costs of 
uranium and plutonium, and structural 
details of reactors. 

But cnough leaked out to indicate 
that all four survey groups had learned 
enough to excite them. Big hurdle was 


the cost of a prototype plant to test the 
pet reactor designs of ich of the 
teams. Estimates of these costs re- 
portedly ranged from nillion to 
more than $100-million 

But even that didn’t stop the Dow- 
Detroit Edison group. Headed by D« 
troit Edison’s highly articulate president 
Walker L. Cisler and Di encrgeti¢ 
John Grebe, they have AEC ap 
proval for continued stud in cooper- 
ation with the commission 

The two companies will put more 
than $200,000 of their own money into 
the advanced survey. ‘Then, Cisler and 
Grebe insist, they'll be just about set 
to build their own reactor 
e More Takers—With Ak¢ 
the Dow-Detroit group has been joined 
by representatives of | idditional 
firms, most of them utiliti 

Last September, a fifth industrial 
team, Pioneer Service & Engineering 
Co. and Foster Wheeler Corp., began 
the same kind of survey the other four 
groups had just completed 


lll. State of the Art 


“Present enthusiam 0 prospects 
for atomic power can be attributed 
more to the education of more and 
more people than to an igle, recent 
technological development 

That's how William E. Shoupp, top 
nuclear scientist at Westinghouse, ex 
plains the note of confidence you detect 
in the talk of atom peop! 

But without the solid technological 
advances that have been achieved du 
ing the past four or fi cars, even 
the starrv-eved Shoupps and Zinns 
never could have inspired the kind of 
enthusiasm vou find now among hard 
headed businessmen _ lik Charles 


consent, 
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The oil industry discovered 

Microfilm copies 
cost less than 
carbon copies 
















Tr you are now using carbon forms in your sales or other 
operations, it will be interesting to note how leading oil 
companies have cut the cost of their “credit card” opera- 

tions with Recordak microfilming. 

Before .. . dealers used to send the original sales ticket 






and a carbon duplicate to the home office as a record of 






each purchase. Here, the carbons were filed . . . and the a 






originals were sent to the customer with the monthly bill. 






But now a simplified sales ticket——with one less carbon 









—is used. Only the original ticket is forwarded to the 
home office . . . where it is microfilmed... and then sent — of the space previously required. Also, it cuts clerical 






out with the bill. expenses substantially because there is only one ticket to 






This routine, in addition to cutting sales book costs, handle—instead of two—for every purchase. 
gives the home office other advantages—a microfilm record Only one example, this, of the way the oil industry uses 


that will remain intact .. . and can be filed safely in 1% Recordak microfilming. 


65 different types of business 


b —thousands of concerns--now using Recordak microfilming .. « 


to photograph documents insfantaneously—for a fraction of a cent 



















hase 


ww 









ajnece ; to simplify accounting routines; to save up to 99% in 






filing space; to increase protection, 










Your business 7 


Regardless of its type or size, you should investigate Recordak 





microfilming soon. For the chances are this truly remarkable 






photographic process is already simplifying routines which are 






similar to yours... doing a more efficient job al a fraction of your 






present costs. 






Write today for detailed information on the process and the 
complete line of Recordak Microfilmers now offered on a surpris- 








ingly low-cost purchase or rental basis. Recordak Corporation 
(Subsidiary of Eastman Kodak Company) , 444 Madison Avenue, 
New York 22, N. Y. 






SRECORDERK 


(Subsidiary of Eastman Kodak Company) 
originator of modern microfilming— and its application to business systems 


**Recordak” is a trade-mark 






































“As a child he was probably 
frightened by a tornado!” 


@ The good doctor’s diagnosis is 
wrong. With this burglar it’s a case 
of frustration, caused by Cyclone 
Chain Link Fence. 

Cyclone Fence guards property, 
rotecting it against all intruders. 
his rugged fence also gives plant 
management complete ‘entrance 


and exit control” over employees and 
visitors. Cyclone Fence requires lit- 
tle or no maintenance, even after 
many years of use. 

If you’re in the market for fence, 
or only thinking about it, you’ll want 
a copy of our free booklet. Just send 
in the coupon. 


CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION 
WAUKEGAN, ILLINOIS + SALES OFFICES COAST TO COAST + UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


US'S CYCLONE FENCE 


Cyclone is the trade-mark name of fence made only by Cyclone. Accept no substitute. 


FREE BOOKLET 
ON FENCE 


It's free. 


Our informative booklet is filled with photographs, draw- 
ings and graphic descriptions of different styles of fence 
and gates for the protection of property. Whether you're 
interested in a few feet of fence or miles of it, you'll find 
this booklet 


worth your while. Send for your copy. 


Cyclone Fence, Waukegan, Ul., Dept. 433 


Please mail me, without charge or obligation, a copy of your booklet 


RAGGEOSs cc ccerceccescocsscseses 


CRY. ccccccccccccess 
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WALKER CISLER of Detroit Edison: He 


looked at AEC’s reactors and saw power. 


Weaver and Walker Cisler. Not for 
very long, anyhow. 

¢ Big Steps—Because of the curtain of 
secrecy, it's impossible to uncover all 
the scientific and engineering advances 
worked out in the last few years to put 
useful atomic power so close to reality. 
But there must have been dozens of 
thein. 

AEC has announced that the Mark 
I submarine reactor has been virtually 
completed at the Arco (Idaho), testing 
plant. ‘There’s no official word, of 
course, on when it will go critical— 
that’s atomese for the start of the fis- 
s10n process within the reactor. But 
Mark I will almost certainly be oper- 
ating 
sooncr. 
¢ How It Works—You get an idea of 
what kind of miracles this took from 
some pretty well-known facts about re- 
cent activities 

Mark I—as Mark II will b a com- 
paratively simple type of atomic plant. 
lucled with U-235, it will produce heat 
of rather low tempcerature—compared 
to that generated in coal-fired boilers 
of utility plants. A heat exchange sys- 
tem containing high-pr 
keep it from boiling—will ite steam 
in a fairly conventional water 


before summet erhaps even 


watcr—to 


boiler. 
Tae steam will drive a turbine 

Sounds simple. But at icntists 
began experimenting with high tem 
perature water systems ¢ hve vcars 
ago. And _ they've 
heat exchangers emplovin 
als—sodium, sodium and pota 


been f ing with 
liquid met 
un, and 
others—since 1946. Th ib reactors 
being built by General Electric will use 
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LATE AT NIGHT, lights are still burning at AEC’s Paducah plant. When the U.S. 


reaches military goals, will it shut down plants like this and forget the atom? 


10,000-kw. range. You wouldn’t make 
them much larger because that would 
burn up too much costly U-235. 

That's why Westinghouse rates the 
job of designing a reactor for an_air- 
craft carner as more important, both 
to the company and to the future of 
atomic powc! 

This will be an entirely different 
breed of cat. To start with, the unit 
will have to be a much bigger power 
producer. It will probably be in the 
100,000-kw. to  200,000-kw range 
Uhat’s the kind of capacity the utility 
industry is installing in  coal-burning 
power plants these days 

The tvpe of reactor Westinghouse is 
designing 1s one of the best-kept secrets 
iin the entire hush-hush area of atomic 
weapons devclopment. You could make 
some pretty good guesses as to its gen 
cral characteristics, but they wouldn't 
be important 
¢ Big Business?—Like the submarine 
unit, the big ship reactor undoubtedly 
will not produce cconomic power in 
terms of present U.S. commercial 
power costs. But a successful atomic 
power plant for a large warship will 
bring demands for more trom the Navy. 
k:xperience on such contracts will give 
Westinghouse and other companies a 
chance to build better and more efh 
cient reactors. That, in turn, mav lead 
to a unit efficient enough to attract 
commercial skippers, who also are inter- 
csted in lenger cruising ranges and elim 
ination of complicated fuel handling 
procedures. 

Westinghouse is betting on some 
such chain of developments making 
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atomic power a big business soon, say in 
five vears or so. That kind of thinking 
contributed to the company’s decision 
(BW—Feb.28'53,p30) to build a new 
plant that will produce reactor equip- 
ment. Of course, it expects also to find 
markets in established industries for the 
pumps, valves, and controls made in 
this plant. 

¢ Jackpot—W cavers atomic power divi- 
sion isn't in the kind of work that prom- 
ises fancy profits—more research for 
AEC, perhaps more ship propulsion 
units—in the next five vears. 

But Weaver clearly expects to hit the 
real jackpot somewhat later. That will 
come when Westinghouse starts turn- 
ing out reactors and related equipment 
for utility companies 
¢ Cooler View—General Electric, only 
other company actually building a re- 
actor to produce power on other than 
in experimental basis, is somewhat less 
optimistic. Vice-president Harry A, 
Winne estimates we are at least 15 years 
way from atomic power that will be 
cconomical enough for central station 
scrvice, 

But Winne doesn’t disagree with 
optimistic views on the prospects for 
reactors as ship propulsion units. Nor 
does he contend that the first utility 
reactors will not, or should not, be built 
for a decade and a half. 

His attitude probably reflects GE’s 
uncertainty, at this stage, as to how 
far it will go into the atomic power bus- 
iness. Certainly it will make cquip- 
ment, like clectronic controls and mag 
netic pumps, and the turbines and gen- 
rators to be run bv reactors. But the 
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profit 


displays, furniture, ship- 
ping containers, storage 
bins, TV and radio set 
toys, cabinets, n 
boxes more and more 
products are building 
with Allwood, and wit) 
profit. Learn how All- 
wood can build for yo 
Ask Simpson Logging 
Co., Seattle, Wash., na- 
tional sales agents for 


Allwood hardboard 


OREGON 
LUMBER 
COMPANY 


BAKER, OREGON 


*Trademark 
Oregon Lumber Co 
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Operation Snowfall 
D-DAY MINUS ONE 


Over 8000 paratroopers stand poised 
for the start of Operation Snowfall 
the largest winter air borne maneu- 
vers ever held. 

At the jump area — near Camp 
Drum, N. Y.—Signal Corps Officers 
ready the vital air-ground communi- 
cation equipment. 

But, final hook-ups require unit-to- 
unit electrical connections that lock 
tight and protect against accidental 
disconnection during use. 


None, however, are available from 
the Post Supply Depot, and at 4:45 
P.M. an emergency call is made to 
the Graybar office at Syracuse 90 
miles away. 

.. . Within an hour, Graybar had 
shipped the needed Twist-lock devices. 
On arrival at Camp Drum, they were 
immediately installed permitting the 
use of equipment that might other- 
wise not have functioned as an integ- 
ral part of the test. 


@ Though this particular order covered a standard wiring item and 
amounted to only a few dollars, it indicates the kind of service you can 


expect from Graybar. 


108 strategically-located Graybar offices make ordering easy 


regard- 


less of your location. Skilled Graybar staffs will help you work out job 


costs and specifications . . 
in any electrical field. 


. lend a hand in solving technical problems 


Graybar distributes more than 100,000 electrical items — reliable, 
well-known lines you know and respect. Make your next order for electri- 
cal items read “via Graybar’—see for yourself why companies of all 


kinds depend on Graybar for everything electrical. 


GRAYBAR ELECTRIC CO., INC. 


244-23 


Executive offices: Graybar Building, New York 17, N. Y. 


Call Graybar tist for... 
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ZIRCONIUM $s snubs 


house will put it into submarine unit. 


Westing 


neutrons; 


liquid metal as a heat transfer agent 
Even where no unusual hazards are 
involved, high pressure water and liquid 
metals are nasty to handle. Your pipes, 
valves, and pumps have to be tight 
When you expose them to intense radi 
ation inside a reactor, you have to b 
even more pernickety. A leak will put 
you out of business, perhaps for good 
There are plenty more problems con 
nected with the heat ey 
metal in the tube carrying the coolant 
must be unlike any much 
ubout a decade ago. It must withstand 
high heat and high radioactivity; and, 
above all, it must not absorb many neu 
trons. If you waste man 
your reactor, the fission 
grind to a halt 
e Cost Hurdle—Neither th 
house nor the GE submarin« 
will produce power at anything ap 
proaching a competit cost. They 
aren’t supposed to. But the Nautilus 
and the Sea Wolf—will be able to cruise 
tor weeks, maybe months, without re 
fueling, even without surfacing. You 
can’t put a dollar tag on that kind of 
weapon. Not for the first one, at least. 
After more development by Westing 
house and General Electric, experts fig 
ure, reactors like these will eventually 
turn out power at a cost 
tween 2¢ and 5¢ per kwh 
begin to interest the 
coal-fucled plants deliver 
over five mills to eight mills per kwh 
e Bigger and Better—Nor are the utili- 
tics imterested in th« itively small 
amount of power such reactors will pro 
duce. Their capacity will be in the 


hanger. ‘The 


Knew 


neutrons in 
process will 


Westing 


reactors 


omewhere be- 
Uhat doesn’t 
utilities, whosc 


t something 
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Plastics plant saves $4,000 in one year!” 





Read how you, too, can save with... 


INDUSTRIAL. 
LUBRICANTS 


Pure Oil specializes in top-quality industrial oils and 
greases designed to do several different jobs—instead of 
one specific job. 

And to do each job equally well. 

Regardless of the type of machinery you have in your 
plant, our industrial engineers can nearly always help 
you to reduce your lubricants inventory . . . simplify 
your lubricating procedure . .. minimize waste and error. 

Mail coupon today for free “Simplify and Save”’ 
booklet giving full details on how to start a labor- 
saving, money-saving, lubrication program in 
your plant. 


at lM---——---——-—— 
The Pure Oil Company Industrial Sales Dept. 8-33 
35 East Wacker Drive, Chicago 1, Iilinois 
Please send me your free “Simplify and Save” booklet. 





Position peetiimanenmine 
*Oxygen pitting was destroying the high pressure water 
pumps in General Electric’s Coshocton, Ohio, laminated 
plastics plant. Rod packing had to be replaced every 
three days. Pure Oil’s sales representative suggested 
adding PUROSOL No. 10 to the water. Result: dam- 
age stopped—and a saving of $4,000 a year. 


Company bebe 


CO Ee 


titechirpeessenstentinenielibssiunaisendll 


Be sure with Pure 


Sales offices located in more than 500 cities, including: Atlanta + Birmingham + Charleston - Charlotte + Chattanooga + Chicago 
Columbus + Indianapolis - Jacksonville - Madison - Memphis - Miami « Milwaukee - Minneapolis - Pensacola + Pittsburgh +» Richmond 





NEW OLSTRIGUTOR 
opportunity 
ae 


YOU CAN STRIKE 


IN YOUR HOME TOWN 


Only RKudd-Melikian, Ine, 
manufacturer of the worid’s 
most complete line of auto- 
matic coffee dispensing equip- 
ment can offer this unusual 
opportunity to profit by the 
tremendous demand for Amer- 
ica’s favorite beverage. Dis- 
pensers for factories, offices, 
stores gas stations, hotels, 
restaurants, etc. Distributor 
sells, services or leases equip- 
ment — sells Kwik-Kafé Coffee 
and supplies 


Send for free 20-page 
catalog-brochure b 
which tells the Rudd ‘ 
Melikian story. == 


RUDD-MELIKIAN, Inc. 
Dept. 8., 1949 N. Howerd Street 
Philadelphia 22, Pa. 


Key territories still available for 
franchivne include Albuquerque, 
Nashville, LowdR, Write for full 
details 














they’re self-adhesive 
SAVE YOU TIME! 
SAVE YOU MONEY! 


We can show you where to use these 

labels in your business! Mail the cou- 

pon for samples and more information. 

AVERY ADHESIVE LABEL CORP., DIV. 120 

117 Liberty St., New York 6 « 608 So. Dearborn St., 

Chicago 5 * 1616 So. California Ave., Monrovia, Cal. 
Offices in Other Cities 


(© Please send case histories () Have the local 
and free samples Avery man cali 


EEE 


Title a 





a 
Address iilinanarsnens 
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ATOMIC POWER ' 
DIVISION 














CHARLES H. WEAVER (cover) was only 34 when he became “Mr. Atom’’ for West- 


inghouse. His project: a submarine that will cruise for weeks without refueling or surfacing. 


' 


ro . 


reactors themselves may be something 
GE would prefer to let others build. 
One reason is that it may be years be- 
fore engineers decide which of several 
types of reactors—all with wide differ- 
ences in structural features—is the best 
for clectric utility purposes 

¢ Year Behind—GE, which also oper- 
ates the Hanford Plutonium Plant and 
the Knolls Atomic Power Laboratory 
for AEC and is doing work on aircraft 
propulsion, is about a year behind 
W estinghouse on its submarine units. 
That would put testing of its land-based 
unit around the middle of next year, 
completion of the Sea Wolf plant six 
months or so later. 

That’s because GE started later, 
doesn’t have the rush-rush job that 
Westinghouse has on its hands. The GE 
units also will have trickier components: 
a reactor of higher neutron speed, a 
liquid metal heat transfer. 
¢ Danger—Onc thing of real signifi- 
cance about GE’s prototype submarine 
unit is that it is being built, and will be 
tested, in the Schenectady area of upper 
New York state. Every other reactor 
built or building is tested and operated 
at such isolated spots as Arco, Oak 
Ridge, or Hanford. 

Thus, GE bas come. to grips already 
with a problem that eventually will face 
utilities going into atomic power. How 
can you overcome public concern, 
groundless or otherwise, over the pros- 
pect of living in the same town with 
an atomic reactor? 

GE met anticipated objections of this 
nature before they really got started. It 
told everything it could about the sub- 


marine project, within urity limita 
tions, from the day it got the contract 
‘The local newspaper been filled 
with storics on atoms, including details 
on the mutiple controls that actually 
make reactor operation a pretty safe 
venture. 

Just to make sure, GE is building a 
huge concrete saucer and metal sphere 
to house the reactor. If all other safety 
devices fail—an unlikely happening—this 
expensive shell will contain pressures 
from the reactor and prevent radioactive 
matter from spraying the countrysidc 

You'll never see a utility company 

reactor in such a housing, though. The 
anticipated economies of atomic power 
being what they are, th 
struction would price such a plant right 
out of this world. 
e Accident—On the other hand, you 
can’t ignore such accidents as the re 
cent one at Canada’s Chalk River plant 
—even though they're rat 

Exactly what happened at Chalk 
River still hasn’t been revealed. But the 
scraps of information that have leaked 
out indicate an almost unbelievable 
series of human and mechanical failures 
in the operation of a reactor Appar 
ently, before the operators of the reactor 
knew what was happening, the pile was 
alreadv out of control. Automatic 
trols broke down, too 

I'he result wasn’t a bomb-force ex 
plosion. But there was a serious leakage 
of radioactive materials from the reac- 
tor. Personnel were injured; the reactor 
took some heavy perhaps 
enough to knock it out for good 

Building in adequate safety measures 


kind of con 


con- 


damage 
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done from behind a liquid-filled porthole. 








HANDLING of materials is 


radioactive 


That’s because the fission process re 
leases more neutrons than necessary to 
carry the chain reaction. For example, 


the fissioning of U-235 releases two and 
i half neutrons, on the average. It takes 


only one of these neutrons striking an 
other U-235 atom to continue the reac 
tion. 

In plutonium production, a portion 
of this excess is used to convert U-238 
into plutonium. ‘The extra neutrons also 
can be used to convert thorium into 
uranium-233, which, like plutonium 
and U-235, will fission. 
¢ Exciting Idea—The possibilities of a 
boiler fuel that will more than replace 
itself while burning are what have the 
scientists, engineers, and power men ex 
cited over breeding. If we can convert 
il the natural uranium and thonum 
into fissionable materials, the world will 
have a new fuel source that will provid 
23 times the energy available from coal. 
And coal already is scarce in many areas 
of the world. 

Power men point out, however, that 
even with this kind of fuel economy, 
the cost of reactor construction, plus 
chemical processing of the plutonium or 
U-233, will probably outweigh the sav 
ings. The answer is, according to De 
troit Edison, to sell some of the pluto 
nium or U-233 as fuecl—either to the 
government or to private plant 

Some segments of his own industn 
disagree with Detroit Edison’s Cisler on 
this point. ‘They think a private plant 
should produce weapon-grade mat rial 
for which the government would pay a 
higher price than for fuel-grade prod 
ucts. That would mean completely 
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CWtRED TELEVISION 
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Centralized control is much more effective if it brings a SENSE 
OF REALISM into the control room .. . if the operator can 
actually see what is going on outside his range of vision instead 




























“UTILISCOPE” 
RECEIVER 









The “Utiliscope” has many other uses in industry where its 
fow cost is quickly amortized by improved operation, greater 
safety or savings in labor. It is surprisingly simple and requires 
no special skill for installation and operation. Stability and 
reliability are exceptional. For information on a wide variety 
of cost-cutting operations, ask for Bulletin 1025T. 












‘UTILISCOPE” 
CAMERA 

















OTHER USES— Watching flow of molten metal + Studying destructive tests of engines 
Viewing nuclear research » Coordinating materials flow on conveyors 
The “Utiliscope” (Registered U.S. Patent Office) 
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DIAMOND POWER SPECIALTY CORP. 
FIRST IN INDUSTRIAL TELEVISION ‘ : 
LANCASTER, OHIO « OFFICES IN 39 PRINCIPAL CITIES 
Diamond Specialty Limited — Windsor, Ontario 
Since 1903, Diamond has Manufactured 
Quality Equipment For Industry 









WRITE FOR 
BULLETIN 1025T 





TOGETHER 


they made rolling mills better 
—3 ways 


SKF 


ROLLING MILL ENGINEER 


OPERATOR 


Engineering co-operation between SS” 
and America’s rolling mill operators have improved 
rolling efficiency in five important ways— 
ye Greater precision gauge tolerance of rolled products. 
e Longer, trouble-free, high-speed bearing 
performance. 
e Larger, more rigid neck for given roll diameter. 
e More effective lubrication with conventional 
greasing systems even at today’s higher speeds. 
e Easy bearing mounting and removal system— 
pioneered by vs". 


To rolling mill operators, these original developments, 
made possible by sisir’s Multi-row Tapered Bore 
Cylindrical Roll Neck Bearing, are mechanically and 
economically important. To all industry, they are an- 
other confirmation that SS" is ahead in working with 
machine designers to apply most helpfully the science 
of anti-friction. 7392 

SKF INDUSTRIES, INC., PHILADELPHIA 32, PA. 

— manufacturers of SKF and HESS-BRIGHT bearings. 


BALL AND ROLLER BEARINGS 
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“SPECTAU REPORT 


CHARLES THOMAS of Monsanto: He 
asked AEC to let industry take a peek. 


to avoid accidents like that will be a 
tough problem when the cra of commer 
cial atomic power arriv« Added to that 
expense will be the cost of insurance- 
bound to be higher than for conven 
tional power plants 


IV. Practical Fancies 


There are more “promising” designs 
for atomic power plants than we would 
have money, manpow' or time to 
build and test in 100 years, according to 
Argonne Laboratory's precise Walter 
Zinn. That’s no more than a slight 
overstatement. 

Zinn’s own pet, the so-called “fast 
breeder,” is one of the f that has ad 
vanced beyond blueprint Phe experi 
mental breeder reactor (E BR), which he 
designed, also is the nation’s—probably 
the world’s—first atomic power plant. It 
has been producing sufficient juice for 
the past year and more to light the small 
building in which it is housed 

This is strictly experimental power, 
of course. Zinn rates the unit’s electric 
capacity at “more than 100 kw.” Re 
cent statements by British scientists up 
this to 250 kw. 
¢ Self-Fueling—Regardl this obvi 
ously isn’t cnough to prove the EBR 
technique is suitable ft nvthing like 
significant commercial vel And 
there’s no evidence whatsoever, bevond 
Zinn’s obvious pride in his “baby,” that 
it is “breeding.” ‘That producing 
more fissionable material than it de 
strovs. 

Theoretically, at least, breeding ha 
been a recognized possibility for year 
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Fenestra 


BUILDING INFORMATION 








n behind this door? 


A little well-deserved gloating! 


In his new office, the owner is thanking his 
architect for saving him over $5,000 on the 
100 doors that went into his building. 

Compared to the cost of some other hollow 
metal doors, Fenestra* Hollow Metal Door- 
Frame-Hardware Units can save you from $50 
to $100 per door. 

And here are some of the things behind that 
saving: 











Fenestra Hollow Metal Flush Doors cost less 
to buy because they are mass produced on spe- 
cial jigs that cut out a lot of expensive time 
and labor. This system was born of Fenestra’s 
years of metal fabricating experience. 


You save on installation cost because these 
handsome doors come complete with strong, 
prefitted, prime-painted, steel frames and 
shining hardware. Again, time and labor are 
saved. There’s no cutting or fitting—the door 
is in and in use a lot more quickly. 





You save on maintenance costs because 
Fenestra Hollow Metal Doors can't warp, 
swell, stick or splinter. They always open 
easily .. . smoothly. And they close quietly, 
because inside the panels is double insulation. 





For strong, solid quality at unusually low 
cost, check on Fenestra Doors—there’s a door 
for every purpose in the Fenestra line: En- 
trance Doors, Flush or Regular Interior Doors 
with glass or metal panels, Doors with the 
Underwriters’ B Label. For pictures and de- 
tails, write the Detroit Steel Products Com 
pany, Dept. BW-3, 3425 Griffin Street, Detroit 
11, Michigan. 


Bee 2 OO OOeee 


Fenestra HOLLOW METAL DOOR-—FRAME—HARDWARE UNITS 


ome ewe eae = J » « « save building time, labor, materials and money 


- 





WITHOUT Q@il.... 


America would still be carrying WOOD... 


Wood burning stoves for cooking and heating are 
becoming relics of the past in rural homes. Homes, far away 
from natural gas mains, have modern gas ranges, water 
heaters, refrigerators, furnaces and other gas appliances 
operated by a magic new fuel. 


Gas appliances for rural areas were made possible 
because of Liquefied Petroleum Gas. This LP-Gas is a product 
of crude oil. The clear liquid is put into portable tanks under 
high pressure. When a gas pipe is put into the tank the vapor 
from the liquid will flow through the line to the burning 
appliance in the form of a clean, economical gas fuel. 


LP-Gas has not only brought modern gas appliances 
to farms and suburban homes but is extensively used in 
industry. Many plants have large LP-Gas tanks ready as 
standby equipment to use if their regular source of fuel should 
be interrupted or cut off. 


SUNRAY produces a great amount of LP-Gas each 
year and sells it to LP-Gas distributors throughout the country. 
SUNRAY'’s LP-G manufacturing plants in the Southwest and 
West Coast oil producing states are conveniently located so 

LP-Gas distributors can always get an 
adequate supply all year ‘round. 


As a manufacturer of LP-Gas, 
SUNRAY has helped improve the 
American standard of living and in- 
crease the production and efficiency 
of our country’s industry . . . For, 
America's progress and SUNRAY'’s 
progress go hand in hand. 


SUNRAY OIL CORPORATION 


GENERAL OFFICES e@ FIRST NATIONAL BLDG. e TULSA, OKLA. 
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PHILIP SPORN of American Gas & Elec- 


tric: His company may get in the act, too. 


different operation of the plant, with 
frequent removal of the plutonium ot 
U-233. ‘This way, vou'd get material 
with fewer impurities th ou would 
get by letting the reactor run longer. 

¢ Big Question—Whio will build the 
first commercial power reactors? ‘That's 
one that Congress probably will have 
to answer. 

[he commission looks more favor 
ably upon the Dow-Detroit Edison bid 
than on any other proposal from private 
firms. ‘That’s because this one alone 
shows serious intent to proceed without 
government aid in the form of financing 
for a pilot plant, a subsidy in the form 
of a long-term guarantee for the pur- 
chase of plutonium, or oth substan- 
tial assistance. 

But the Dow-Detroit up still has 
to design its reactor. ‘This part of the 
rtwo. ‘The 


job alone could take a yea 
t trv to slam 


commission probably wor 
the door in the face of any of the private 
bidders. But it would like to go ahead 
itself, with some designs of own 
eThe HRE—Thes« night include 
yilot = plants—not full units—of 
Valtcr Zinn’s breeder, and of other de- 
signs using the breeding technique. Al 
most certainly, another be a big 
brother to the homogen« reactor de 
signed by Alvin M. We 
director of the Oak R 
Laboratory 


research 


National 


Phis probably is the 
reactor idea kicking ar n all the 
fertile minds now con trating on 
atomic energy. But, a riginators 
at Oak Ridge are quick lmit, it is 
a long way from perfect HIRE, one 


t promising 
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AIR CIRCUIT DESIGN AND COST SIMPLIFIED 
BY AIR CYLINDER WITH 
BUILT-IN VALVE... 


VALVE AND ALL OPERATING 
CONTROLS ARE INTEGRAL 
WITH THE CYLINDER. 


Only one air connection 





is required. 


In pneumatic circuits the 
closer the valve to the cylinder, 
the faster, more economical and 
more efficient is the operation. The 
advantages of “close-coupling” are uni- 
versally recognized by pneumatics engi- 
neers. But only Bellows offers the ultimate 
in ‘‘close-coupling’’ — an air cylinder and valve 
as one integral unit. 


This unique Air Cylinder, with its built-in valve, is 
known the world over as the Bellows Air Motor. It has 
brought a new simplicity and effectiveness to pneumatics 
operation. It has created an entirely new conception of 
the use of air power in production processes. 


In the decade since the first Bellows Air Motor was built 
almost 20,000 manufacturers have installed these compact 
power units. In many plants as many as a thousand Air 
Motors are in use; in many plants Bellows Air Motors 
operate 24 hours a day, month ia, month out, building 


THIS 36-PAGE BOOKLET operating records of thirty, forty, even fifty million cycles. 


TELLS THE STORY.... 
ox No matter what you make, how big or how small your 





Cian Just off the press. plants, you can use Bellows Air Motors to speed produc- 
Se wawnees Filled with data tion and cut costs in a host of operations. 


Ae. ao every production 
ne man can use. Free 


ieee Spear on request. 
s 


_ The Bellows co. 


Write Dept. BW353 The Bellows Co., 

Akron, Ohio. In Canada: Bellows AKRON 9, OHIO 
Pneumatic Devices of Canada, Ltd., 

Toronto 18, Ontario, Canada. 











‘“‘CONTROLLED AIR POWER*’’ FOR FASTER, BETTER, SAFER PRODUCTION 





Te 


REACTOR at Brookhaven, N. Y.: Human 


and mechanical controls hold it down. 


technician avers, has turned up with 
more bugs than an unwashed hound. 

Ihe bugs are slowly being worked 
out. 

But Oak Ridge likes the idea because 
(1) it involves no metallurgical process- 
ing of fuel, and (2) because it promises 
some day to be a continuous flow opera- 
tion. This concept of “a pot, a pipe, 
and a pump” is exciting enough to 
"2 men working night 

HRE consists of a reactor core—the 
“pot’’—and a liquid containing both the 
fissionable fuel and a moderator to con- 
trol fission. The solution, heavy water 
containing U-235, is pumped in one 
end of the reactor and out the other. 
Eventually, Weinberg hopes to attach 
a pump to one pipe, push the liquid 
through a chemical purification process, 
itis ienictilinine chit: ality. .: bith Gomi te ao the liquid through the 
place by Blue Tab Cellophane Tape. No doubt This, if it’s possible, will eliminate 
there is an important use for Blue Tab Texcet costly handling and processing of ex- 


look for. F in your business. Our Tape Engineering Service pansion fact charges. 
ask . can give you the answer . . . without obligation. V. Next Stop Congress 
oF : : 
As the Atomic Energy (McMahon) 


Bl ue Act of 1946 now stands, all the talk 


about privately owned atomic plants is 


/ 
TAB ap. ‘ust that. The law forbids private owner- 


ship of either fissionable materials or 
of facilities, including reactors, that can 
produce such materials 


Vhis hasn’t dampened industry’s in- 


CELLOPHANE TAPE terest, for a very simple 1 - on. Congress 


almost certainly will change the act, 
perhaps this year. 
¢ Committee—As a matter of fact, the 


INDUSTRIAL TAPE CORPORATION, NEW BRUNSWICK, N. J, Joint Committee on Atomic Energy, 





114 @ ATOMIC POWER BUSINESS WEEK © Mar. 14, 1953 








3 Set roof panels on eave plates and ridge. 


3 Steps to a sturdy 
PERMANENT steel building 


ERECTED IN A FEW DAYS 

CAN BE MOVED OR EXPANDED 
WEATHERTIGHT, FIRE-RESISTANT 
LOW INSTALLED COST 


Constructing an Armco Steel Building is no trick at all. 
Precision-made STEELOx parts lock together quickly and 
firmly. And they stay together—rigid and weathertight, 
year in, year out. If you want to move the building later 
—or add to it—that’s a simple matter, too. 


No matter what kind of shelter you need~ a warehouse, 
factory building, office, shop, or any other-—there’s an 
Armco Steel Building to fit your needs. Two types ~— flat 
roof and gable roof—are available in a wide range of sizes 


If you plan to build now or in the near future, why 
not look into the cost-savings and other advantages of 
Armco Steel Buildings? For information just clip and mail 
the handy coupon below. Armco Drainage & Metal Products, 
Inc., Middletown, Ohio. Subsidiary of Armco Steel Cor- 
poration. In Canada: Armco Drainage & Metal Products of 
Canada Ltd., Guelph, Ontario. 


(eae) 


ARMCO STEEL BUILDINGS >8*¢ 








Twenty years of dependable service 


This Armco Steel Building was 
erected in 1933. Four years 
later it was moved to its pres- 
ent site. Today it is still strong 
and rigid, thanks to the pat- 
ented STEELOXx joint that can’t 
open up or pull apart. 





Armco Drainage & Metal Products, Inc. 
223 Curtis Street, Middletown, Ohic 


Please send me complete data on Armco Steel 
Buildings. 


Nome 
Address 
City 


Business 





it doesn’t show in your books 


Your bookkeeping system shows the actual record of 

company business during the year, The books 

don’t show how much of your shop time failed to 

become income because of lost production time. 
Clearing engincers displayed a realistic 

awareness of your lost time problem when they 

designed the Clearing open back inclinable press, 

That’s why the frames are steel weldments— 

fully stress relieved. And that’s why there is 

huskier construction throughout in a Clearing O.B.I. 
More rugged press construction means increased 

accuracy of stamped parts—accuracy that 


avoids later difficulties on the assembly line. 

Dies last longer too—there are fewer production 

delays for regrinding. These factors will 

cut lost production time in your shop; step up 
profits that will show in 
your books, 


THE WAY TO EFFICIENT MASS PRODUCTION 


CLEARING PRESSES 


CLEARING MACHINE CORPORATION + 6499 WEST 6STH STREET * CHICAGO 38, (LLINOIS 
HAMILTON DIVISION——HAMILTON, OHIO 
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HARRY A. WINNE of General Electric: 


not bullish, but quietly confident. 


which always has called the Congres- 
sional tune on AEC policy, would have 
started work along these lines already 
but for a fight over the committce 
chairmanship. 

The committee long has needled 
AEC over its failure to come up with 
a bigger role for industry in atomic 
energy. Last fall, the committee called 
in businessmen, the commission, and 
other federal agencies specifically to dis 
cuss atomic power. When it was over, 
chairman Durham told the commission 
to prepare to come up with some con 
clusions on power, including any 
needed changes in the McMahon Act, 
early this year. 

When the committee finally gets 
squared away on a schedule, which is 
up to the new chairman, these hearings 
are likely to get high priority. 
¢ Business Needs—Industry views on 
the kind of changes required are pretty 
well defined. First, Congress must per- 
mit private ownership of both reactors 
and matcrials for fuel. “You can’t raise 
money to finance a plant you won't 
own,” one executive points out. 

Most company officials also want a 
definite assurance of a fuel supply for 
private plants. They believe the present 
AEC would supply a fuel charge for 
any plant it encouraged a company to 
build. But some safeguard should be 
written into the law to protect business 
from the vagaries of politi: 

Almost unanimous, too, is the feel 
ing that provision should be made for 
orthodox patents in the law. In con- 
tracts with business and educational in- 
stitutions, AEC has insisted on keeping 
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Paint makers, like thousands of other chemical product producers, turn out quality 
in volume by using R/M Packings to prevent leakage and seal out contaminants. 








Drilling, refining and transporting fuel 
oil for your home and gas for your car 
are done more efficiently when R/M Pack- 
ings seal in the ever-present pressures. 


Hydraulic presses, stamping out every- 
thing from car bodies to can openers, 
operate smoothly when R/M Packings 
are used to keep pressures constant 


Whoever You Are ... Whatever Your Business 


An R/M Product Touches Your Life 


PackINGs, for example. Much of the quality paint you buy today 
is made with the aid of Raybestos-Manhattan Packings. They 
help provide product uniformity by preventing leakage and con- 
tamination as the paint ingredients travel from mixers through 
pumps, pipes and valves. Industry’s use of R/M Packings and 
gaskets represents only an example of R/M’s specialized skills. 
Your life is touched by hundreds of the asbestos and rubber 
products made in R/M’s seven great plants and laboratories. If you 
have asbestos, rubber, or sintered metal needs, invite an R/M 
representative to call. Raybestos-Manhattan, Inc., Passaic, N.J. 


RAYBESTOS-MANHATTAN, INC. 


Fraybesiles ... Gondot - mannattan ... Grey-Rock 


Manhattan Rubber Division, Passaic, N.J.; Neenah, Wis. General Asbestos & Rubber Division, No. Charleston, $.C. 
Raybestos Division, Bridgeport, Conn. Wabash Division, Crawfordsville, ind. 
U.S. Asbestos . . . Grey-Rock Divisior, Manheim, Pa. Canadian Raybestos Company Ltd., Peterbcrough, Ont. 
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Brake Blocks, Linings Industrial Industrial and 


and Clutch Facings Sintered Metal Parts Conveyor Belts Drive Belts 


Automotive Hose 








Milk, like other food products, must be 
processed under sanitary conditions, 
R/M Packings help keep it fresh and 
pure by sealing out contaminants. 





aa Rubber Covered Rolls 
 i—_ 





Other R/M products include: Asbestos Textiles ¢ Fan Belts © Abrasive Wheels © Teflon Products © Bowling Balls « Other Industria! Rubber 


SPECIALISTS IN ASBESTOS, RUBBER, AND SINTERED METAL PRODUCTS 





how to pack 
your selling kit 


<< clinchers 


Stimulate your salesmen and stir up 

fresh interest among your customers by 

announcing new product advantages that 

make your item a better value than ever before. 

You can do it the same easy way hundreds of other manufacturers 

have used successfully —by replacing a heavy cast, forged, or weld- 

ed pipe part with a lightweight Hackney seamless drawn part. 

Hackney Deep Drawn Shapes and Shells give your engineers an 
opportunity to come up with advantages such as these: 


Closer Tolerances 
Greater Strength 
Extra Durability 
Vibration Resistance 
Streamlined Contours 
Seamless Construction 
Lower Unit Costs 


Hackney Deep Drawn Parts take 
shapes like these—and many 
others—in sizes from one quart to 
150 gallons. 

Videcgares i: Write today for full details. 


Pressed Steel Tank Company 
Manufacturer of Hackney Products 
1493 S. 66th St., Milwaukee 14 © 1397 Vanderbilt Concourse Bidg., New York 17 
207 Hanna Bidg., Cleveland 15 © 936 W. Peachtree St., N.W., Room 115, Atlanta 3 
208 S. LaSalle St., Room 789, Chicago 4 e 555 Roosevelt Bidg., Los Angeles 17 
18 W. 43rd St., Room 12, Kansas City 11, Mo. 


CONTAINERS FOR GASES, LIQUIDS AND SOLIDS 
118 @ ATOMIC POWER 





SPECIAL REPORT 





LIQUID METAL may be the answer: It 


curries heat from reactor to turbine. 


control over almost all patents and in- 
ventions. ‘This policy is based on two 
considerations: (1) In most cases, the 
cost of the work is carried by the gov- 
ermment; and (2) many inventions are 
based on information developed at pub- 
lic expense. 

What to do about patents is in dis- 
agreement. Some private enterprisers 
would put atomic development under 
the normal patent system. Some agree 
to a cooling-off period of, say, five years 
before assurance of any outright, exclu- 
sive patents. A few would attempt to 
separate weapons advances, preserving 
them for the government and letting 
AEC settle the doubtful cases. 
¢ Secrecy—Businessmen have  surpris- 
ingly little complaint about security re- 
strictions. Individually, at least, they’ve 
been able to get whatever information 
they have really needed. But they feel 
that much of the secrecy procedure is 
unnecessary. Elimination of some of 
it would help in all areas of develop- 
ment; for technicians, particularly en- 
gineers, not now working on atoms 
would come in as a result 

This conviction goes to interesting 
extremes in a few cases. One executive 
suggested that al! data on reactors be 
thrown open. 

AEC may very well let up on the 
secrecy. A number of commission off- 
cials long have argued that we should 
put more faith in getting technological 
advancement and less in secrecy. 
*Slow Change—But the commission 
probably will want to go a little slower 
on other changes of the act. Some 
members would prefer establishment 
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WORLD’S FASTEST Ina trial run, “Slo-Mo-Shun IV” streaks over Lake Washington, Seattle, at better than 180 miles an hour, 


What keeps her from flying to pieces? 


Death crowds right into the cockpit 
beside you when you drive a boat 


like that. 


Strange things happen. Every 
little wave jars the hull like a 
rutted road. Your foot burns at the 
touch of the jiggling accelerator. 
Your eyeballs jounce around in 
their sockets like glazed marbles as 
you keep watch for a sight you 
never hope to see: 


Screw heads popping off like 
bullets as the beaten hull breaks 
up around you from the incessant 
pounding. 


But that is one threat you no 
longer need to fear—not when your 
boat is held together with Anchor- 
fast. Stan Sayres 
drives the world’s fastest boat) can 
tell you: Not even the varnish has 
cracked where her joints are nailed 
with Anchorfast. 


(he owns and 


What is “Anchorfast?” Just 
about the most revolutionary fasten- 
er you ever did see (at right). Once 
you drive it in, it can split the han- 
dle of a claw hammer before it 
budges a thread. 


Anyone could see what a wonder- 
ful idea it was when the manufac- 
turer came to Inco with his ques- 
tion: “What metal?” 


It had to be strong and tough for 
holding power, of course. And hard 
and stiff so you could drive it into 
hard wood without bending. Yet so 
rust-free and durable that it would 
outlast wood. Not too expensive 
either, mind you, for Anchorfast 
would sell in competition with or- 
dinary brass screws. 


Monel fulfilled every require- 
ment as if it had been an INco 
Nickel Alloy especially made for 
Anchorfast. 


Then came INco’s Customer Co- 


operation to help Independent 
Nail & Packing Co. find markets 
and spread the news of their Monel 
Anchorfast. (Come to think of it, 
this advertisement itself is an ex- 
ample of that cooperation. ) 


Today you find Anchorfast in 
boats from “Slo-Mo-Shun IV” down 
to slow plodding work boats, in 
cooling towers, catwalks, mushroom 
trays—for any NPA-approved use 
where joints must stay tight as long 
as the wood lasts. 


Does Anchorfast remind you of 
a metal problem in some product of 
your own? Let’s talk it over. The 
International Nickel Company, Ine., 
67 Wall Street, New York 5, N. Y. 








Drives 
like a 


NAIL... 


HOLDS The holding 


power of Monel Anchorfast comes 
from its unique 
wedged wood fibers lock into the grooves like 
dozens of tiny vises. Like to try it yourself? 


Write for “Anchorfast Test Sample 


“biting tooth” design. The 





Inco Nickel Alloys 


Monel® ¢ “R”® Monel ¢ “K”® Monel 
“KR”® Monel ¢ “S”® Monel ¢ Nickel 
Low Carbon Nickel * Duranickel® 
Inconel® ¢ Inconel “X"® © Inconel “W"®@ 
Incoloy® ¢ Nimonics® 





43%¢ all businesses shut 


down by Fite are now as 


oxtinet as dinosaurs. 
Reeords burned, orders destroyed, 
customers lost. Better protect 
your business with a KIDDE 
fully AUTOMATIC Coz Fite 
Extinguishing System. 


*according to a survey by the Safe Manufacturers’ National Association 


Kidde and the Kidde seal are trade marks of 


Walter Kidde & Company, inc. and i's associated companies. 


Walter Kidde & Company, Inc., 
325 Main Street, Belleville 9, N. J. 


Walter Kidde & Company eof Canada, Ltd., Mentreal, P. Q. 
120 @ ATOMIC POWER 


LAWRENCE R. HAFSTAD: He prods in- 


dustry into developing better reactors. 


of an official transition period, say of 
about five years. During this time the 
commission would have authority to 
lease or sell fissionable material to pri- 
vate firms, license or permit outright 
ownership of reactors 

This is not suggested merely as a de- 
laying action. At this stage of the 
game, AC would be hard pressed to 
come up with a set of qualifications as 
to who should be given fissionable ma- 
terials, who should be permitted to try 
to build a reactor. ‘The time may be 
near, but it has not t been asked 
formally for cither privil 

Congress undoubted] uld be just 
as perplexed if it attempted to set up 
any detailed standards of this t pe And 
it could waste a year or two arguing 
about them. 

There will be protests to any change 
at all in the act. These will come, in 
deed already have started, from som 
labor and public power Phe 
may cause delay and 
but probably little els 


confusion, 








ADDITIONAL COPIES OF THIS 
REPRINT ARE AVAILABLE 


Additional copies of this report 
are available at 20¢ each. On or- 
ders of 11 or more, quantity prices 
will be quoted on inquiry. Address 
orders for reprints to Reader Serv- 
ice Dept., Business Week, 330 West 
42nd Street, New York 36, N. Y. 
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Remington Rand Electronic Computers Now Make Available 
FASTER FACT POWER FOR MANAGEMENT 


Reels of magnetic tape are utilized with REMINGTON 
RAND ELECTRONIC COMPUTER SYSTEMS solving intri- 
cate computations for business, for industry, for 
science, for government. They operate at speeds that 
put facts at management’s fingertips with breath- 
taking rapidity. They give management today data 
which it formerly had to wait months to obtain. 
One inch of magnetic tape, the input medium for 
Remington Rand UNIVAC, holds even more 
information than a punched card. One reel holds 
1,400,000 numbers or letters. Two 4-drawer tabulat- 
ing-card files, storing more than 20,000 cards, are 
compressed into a single eight-inch reel. 


A Computer for Every Need 


You expect leadership from the leader... and 
Remington Rand electronic computing machines, us- 


THE FIRST NAME IN BUSINESS ELECTRONICS 


ing magnetic tape in addition to all other input media, 
offer the greatest variety of equipment for every com- 
puting job. 

With the UNIVAC Fac-Tronic all-purpose com- 
puter system you can switch quickly from accounts 
receivable to payroll preparations, to matrix algebra 
to differential equations. The new ERA 1103 general- 
purpose computer system performs feats of mathe- 
matical computations, industrial and economic 
planning, and automatic process control 
undreamed of a few years ago. The Remington Rand 
Punched-Card Electronic Computer handles compu- 
tations, records, and general accounting problems. 
(Also, Remington Rand will design and build compu- 
ters to specifications to solve your specific problems. ) 

For full information, write on your business letter- 
head to Room 1731, 315 Fourth Avenue, New York LO. 


al spet ds 


Engineering Research Associates Division: ERA 1103 General-purpose Computer System 
Eckert Mauchly Division: Univac Fac-Tronic System 
Remington Rand: Punched-Card Electronic Accounting Machines 








MOVIE EARNINGS have had a long downtrend... 


Millions ef Dollars 


FISCAL YEARS 


Columbia Pictures 
Operating revenues 
Net earnings 
Loew's, Inc. 
Operating revenues 
Net earnings 


National Theaters Corp. 
Operating revenues 
Net earnings 

Paramount Pictures Corp. 
Operating revenues 
Net earnings 

RKO Pictures Corp. 
Operating revenues 
Net earnings 

RKO Theaters Corp. 
Operating revenues 
Net earnings 

20th Century-Fox Film 
Operating revenues 
Net earnings 

United Paramount Theaters 
Operating revenues 
Net earnings 

Universal Pictures 
Operating revenues 
Net earnings 

Warner Brothers 
Operating revenues 
Net earnings 

* Pro forma figures. 


$46.5 


# First nine months, 


1946 1947 1948 1949 


$46.9 $53.3 
3.4 0.6 1.0 


18 179.3 


6.7 


5.8 
5.3 


*85.2 *81.5 
*8.8 *8.5 


*86.6 *78.2 
*5.8 *3.3 


*52.1 
*D4,2 


*65.6 
*D5S.6 


*45.3 *42.1 
*4.0 *4.2 


*84.2 *94.3 
*3.8 *3.9 


*89.9 
*17.6 


*90.2 


58.0 56,7 
D3.2 D1. 


146.0 140.9 
11.8 10.5 


E, Estimated. 


1950 


$57.2 
2.0 


10.3 


... But MOVIE STOCKS are moving out of the doghouse as... 
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New Dimensions Perk Up Hollywood 


With movie screens adding new “di- 
mensions” all over the place, Holly- 
wood is in a dither over new and golden 
horizons. The surge of hope hasn't ex- 
tended yet to sagging carnings, but the 
industry is happily crowing that it has 


122 


the gimmick to swell the box office and 
lay the ghost of television. 

Some of the enthusiasm has spread 
to Wall Street. Movie stocks have 
been climbing gaily—one of the few in- 
dustry groups that has escaped so far 


the current slowing of the market. 
e How Long?—The good cheer isn’t 
unanimous. There are cynics 
them with lendable money—who see 
nothing but a flash in the pan for third- 
dimensional or any other dimensional 


some of 
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SPRATAINER Died tt Ape! 


Which of These Insect Pests 


Do You Wan to KILL? 


Finous FLIT now s-p-r-a-y-s automatically from Crown 
SPRA-TAINER to kill many household insects the modern 
and convenient way. When you press the valve, small 
particles of deadly insect-killing ingredients are forced 
into the air. These small particles of insecticide float for 
some time and kill many insects on contact. 

SPRA-TAINER is the world’s original and leading propul- 
sion can. Its exclusive “Modern Design” and “No Top 
Seam — No Side Seam” construction are impressive exam- 
ples of Creative Engineering, an attribute which enables 
all lines of Crown Cans to serve American Industry with 


dependability and distinction. 


Crown Carn 


FHILADELPHIA 
Division of 


CROWN CORK & SEAL COMPANY 


Gwe y Clmaiaad Largatl Cin betanuefaitiirsd 


PHILADELPHIA, CHICACO, ORLANDO, NEW YORK, BALTIMORE, ST. LOUTS, ROSTON 





When you think of 
INLAND WATERWAYS 


Shink if 
PEOPLES 


N 


WAS ire. 








America can be proud of its 28,383 
miles of inland waterways! 

From Minneapolis to the Gulf... . 
from coast-to-coast freight ton- 
nages on our canals and navigable 
rivers are far above both war and 
previous peacetime figures. Last year, 
the nation’s fleets of 18,586 towboats, 
tugs and barges shipped 65 billion 
ton miles over the inland waterways. 

Since Korea, an increased capacity 
of 4 million barrels for liquid bulk 
and 2.4 million short tons for dry 
bulk cargo has been added to this 
vital commercial fleet. And a $5 
million construction project will add 
new and enlarged terminals to many 
inland ports. 

Users of inland waterways are 
among many major transportation 
groups served by Peoples First. 
Whether your banking problems are 
regional or national, Peoples First 
offers you a 90-year background of 


diversified financial experience. ° 


Peoples First welcomes the oppor- 
tunity to serve you with complete 
facilities for your every banking need. 


PEOPLES FIRST 
NATIONAL 
BANK & TRUST COMPANY 
Pittsburgh 30, Pa. 


Member Federal Deposit Insurance Corporation 
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movies. They'll concede that the indus- 
try is in for some sweeping technical 
changes, but they very much doubt 
that it will mean a revitalization like 
the coming of the talkies. 

The bursting box offices that “dimen- 
sion” has brought to otherwise unsensa- 
tional films mean just one thing to the 
doubters: Americans can’t resist any- 
thing, but anything, that is new -for a 
short while. When the dew is off the 
grass, they say, the movies will be right 
back where they started before “di- 
mension.” As of now, it isn’t even cer- 
tain what kind of “dimension” will 
eventually dominate. ‘There are two 
gencral types: 

e Third dimension (3D), which 
achieves just that by the use of film 
shot with polarized filters. The spec- 
tator has to wear similarly polarized 
glasses to get the depth effect. 

e Wide screen, sometimes called 
just “dimension,” where out-size screens 
and special camera and projection ar- 
rangements gang up in various ways to 
produce an illusion of three dimen- 
sions. No specs are needed. 

All the variants of these systems are 
perking madly at the moment. 

In the 3D field, big city audiences 
are gaping avidly through glasses at a 
specially produced film called Bwana 
Devil, which the critics agree is a lively 
contender for the worst-picture-ever- 
made prize. This hasn’t prevented its 
grossing $100,000 a week for two Coast 
theaters that had been jointly aver- 
aging $17,000 until the two blase old 
Hollywood lions straggled screenward in 
three dimensions. A $4-million gross is 
in sight now; Arch Oboler, who pro- 
duced the film on a shoestring, sold out 
his rights for what will apparently add 
up to $1,750,000. 
¢ Anything Goes—Other theaters are 
raking in coin with just about every 
experimental bit of film ever cranked 
out in primitive 3D. On a slightly 
grander scale Warner Bros. is racing a 
3D thriller called House of Wax, 
igainst Paramount’s low-budget entry, 
Sangaree, to what looks like a presenta- 
tion photo finish this spring. 

In the wide screen field, there is a 
fairly healthy bird in the hand and a 
somewhat gaudier looking creature still 
in the bush. The bird in hand is Cin- 
crama, whose complicated and costly 
but specsless process has been grossing 
$40,000 a week for some time in New 
York with a fairly attractive collection 
of shorts. 

The bird in the bush is 20th Century 
Fox’s CinemaScope, an aged-in-the- 
wood French invention that is billed as 
doing anything Cinerama can at a frac- 
tion of the cost (BW—Feb.21'53,p27). 
The secret news of CinemaScope gra- 
ciously leaked out in a torrent of pub- 
licity, but the public has yet to see 
what it can do. 


The development of 3D and wide 
screen has been hopelessly intertwined 
in a tangle of fits, starts, and corporate 
meanderings, but for any sort of clarity, 
you have to tell their stories separately. 


|. Wide Screen 
Although 3D is old 


mental basis, wide scré 
kind of dimension to be 
successfully, and for the moment is 
usually held to have the brighter future. 

It got started, though Hollywood 
didn’t know it, in 19 when an in 
ventor named Fred Waller began tinker- 
ing with a novelty idea for the New 
York World’s Fair. Waller was. still 
tinkering, stymicd but optimistic, when 
World War II stoked his boilers with 
government money. He developed a 
successful wide screen device for elec- 


on an experi- 
n was the first 
ymmercialized 


tronic gunnery practice 

Peace brought no end to his No. 1 

problem: getting cnough light through 
a small lens to light properly the big 
screen. H[e got some more experiment 
money million—from 
banker Laurence Rockefeller, publisher 
Henry Luce, and others. In time, these 
investors dropped out, and Hazard 
Reeves, operator of a successful sound 
studio, moved in. 
e Three Cameras—Ultimately, Walle: 
evolved the present Cinerama. Pictures 
are shot with three cameras, are shown 
with three projectors. 

Over a period of several years Cin- 
crama was talked about more and more. 
This not only stirred up activity in 
rival 3D but gave Cinerama a good 
start when it finally opened on Broad- 
way last October. Box-office success has 
been continuous, at $2.40 a seat. 

The prospects aren't quite so nice 
from an investor's view. Stock in Cin- 
crama, Inc., which started at $4, rock- 
ected to $9, has recently been down 
under $4, prodded by the threat of 
CinemaScope and by its own corporate 
setup. For Cinerama, Inc., has a 
closeiy held parent company called 
Cinerama Preductions Corp. CPC has 
the producing and exhibiting rights, 
and gets most of the profits. CPC 
starts with a 75% share, to Cinerama, 
Inc.’s 25%. After Cinerama gets $500, 
000, its share becomes smaller. 
¢ Surprise—Last January, while Cin- 
erama and the 3D people were com- 
placently sneermg at each other, their 
roof fell. ‘'vcoons of Metro and War- 
ner Bros. saw a highh 
of Fox’s CinemaScop¢ 
later, the news was publ 
Spyros Skouras and Fox production 
chief Darryl Zanuck told all officially. 

Fox had unearthed, in France, an 
aging invention Anamorpho- 
scope by its aged inventor Henn de 
Chretien. Quickly renamed Cinema- 
Scope, the device was simply a very 


some Sdy > 


ret showing 
Some seconds 
property, sO 


named 
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Could a “Rain-Water Rinse” Ion Exchanger 
Build More Business for 65,500 Beauty Shops? 


Here’s a vast new potential mar- 
ket for ion exchange resins... and 
a well-designed commercial appli- 
ance to handle them. 


Operators of beauty shops have to 
“merchandise” their services, too. 
Beauty shops would be highly in- 
terested in a gracefully designed, 
streamlined ion exchanger... one 
that enabled them to show cus- 
tomers they were being shampooed 
and rinsed with ‘“RAIN-WATER 
RINSE’’...the softest, purest 
water science can prepare. 


How to do it? Flow tap water 
through a replaceable cartridge of 
styrene-type ion exchange resins. 
And keep shops supplied with pack- 
ages of ready-to-use replacements. 


Based on Monsanto's STYRENE 
MONOMER, styrene cation ex- 
change resins open tremendous 
possibilities, from processing boiler 
water to producing crystal-pure 
liquids for soft drinks or astringent 
lotions. The purifying resins are 
stable at high temperatures; they 
remove metal ions from either acid 
or alkaline liquids; they have ex- 
ceptional de-mineralizing capac- 
ity. Styrene-type ion exchange 
resins are the most efficient way to 
remove small quantities of un- 
wanted minerals from liquids. 


For more information on this new 
pattern for profit, write MONSANTO 
CHEMICAL COMPANY, Texas Divi- 
sion, Texas City, Texas. 


Monsanto is a basic supplier 
STYRENE year een wh 
end products can ir 
profits in the manufacture « 
resins, adhesives, f| in 
materials, shoe soles and hee! 
and appliances. Request a « 
“Build A Bigger Business 
Better Products’’ 

company letterhead. 
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MONSANTO 


CHeMICAES — PLASTICS 


SERVING INDUSTRY ... WHICH SERVES MANKIND 
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Ervin Manske 


ALLIS 
CHALMERS 


General Traffic Manager 
Saves some 
Boston bacon 
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.. THOSE BEARINGS MUST BE IN 
BOSTON TOMORROW OR OUR CLIENT'S 
IN THE SOUP. TRY THE TIGERS! 


> 
~ ae 
- THAT'S OUR J} 
Sjxe Answer + 
~ CHIEF! 
¢ 
‘Tz 











THIS 1S A TOP 
EMERGENCY, 80B! 














THAT ALLIS-CHALMERS FELLOW SURE 
WAS GLAD T0 SEE US, JOE 


YEA, CAP, WE SEEM T0 
BE POPULAR IN BOSTON 


MAIN ROUTE meme 
CONNECTING ROUTE 





AIRFREIGHT 1S REALLY A 
“LIFESAVER”... DOOR TO DOOR 


SERVICE, NO HEAVY CRATING, 
NO OFF LOADING. 


... AND LOW 
RATES, T00. 





THANKS AGAIN, ERV. 
ALLIS-CHALMERS AND THE TIGERS 
SURE SAVED OUR BACON! 


FIRST AND LARGEST 
ALL- FREIGHT AIR LINE 


OFFICES IM PRINCIPAL CITIES + GEMERAL OFFICES: LOCKHEED AIR TERMINAL, BURBANK 8, CALIFORNIA + CABLE: FLYTIGER 
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wide angled camera lens that took a 
very wide picture on ordinary 35-mm. 
film. A compensating projection lens 
restored the picture to its original width 
on the screen. Like Cincrama, it used 
an out-size screen. But CinemaScope 
claims to escape the clum ind cost 
of Cinerama’s three p tors, and 
three strips of film. It iid that in 
stalling Cinerama in theater cost 
$75,000; CinemaScop it can do 
the job from $5,000 t 5 OOO. de 
pending on the size of the theater. And 
it uses Only one fifth a hi film as its 
rival. Almost drowned in the chorus of 
CinemaScope claims arc doubts of 
some engineers that the proce ha 
solved the old concent n of light 
problem 
¢ Main Budget—Skou id Zanucl 
have announced that th ntire high 
budget program will be made in Cinema 
Scope; a very expensi ture, ‘The 
Robe, is already being sh the pro 
ess. The executives also | they hoped 
to have several tho theaters 
equipped by fall 

This haste caused si raising of 
financial eyebrows. Tox has $55-million 
in finished conventional film waiting 
for releasc; Metro has $80-million 
Warners last weck slo 
possibly because of ex 
Financial men, remembcring all the 
silent film that was junk hen sound 
came in, wondered if t ompani 
really mean to jeopard their huge 
investment 
e Stock Fight—Some found a mor 
devious explanation for I rush of 
publicity. The stockh meeting 
is due this month, an Skoura 
group is facing a monst ttle for con 
trol with that corp infighter, 
Charles Green (BW-—I I,pl2] 
Green is admittedly on t prowl for 
stock and proxics, and $ is is said 
to have figured that th icmaScope 
noisc would overcome G bland 


production 


inventors 


ishments 
Meanwhile, other H od com 
t ( fice to 


panics dashed for the Pat 
id loosc¢ 


see if anything was lvin 
Joy was rife when th found that 
de Chretien’s patent xpired in 
1951, after the ritual 17 Sorrow 
followed fast, when found 
that the wily Skoura ewed up 
all production sources of the essentia 
lenses and screens for time to 
come. 

Whatever may develop 
are convinced that. las reens are 
here to stay. 


observe! 


ll. Third Dimension 


The film industry has { d around 
with third dimension f rs, but its 
ardor was fatally damped by the belief 
that the public could not be induced 
to don spectacles as part of the act. And 
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F-86D Sabre Jet 


designed and built by 


NORTH AMERICAN AVIATION, INC. 


NORTH AMERICAN HAS BUILT MORE AIRPLANES THAN ANY OTHER COMPANY IN THE WORLD 





When The Non-Skid Tread 


Was Introduced in 1908 + 


Under Seb-Contrect Tire Building 
Machinery For The Rubber Industry 


% Even before automobile tires came out with non-skid treads, 


special machinery and equipment built by Bridgwater were 
contributing to the rapid development of the tire industry. 


Today, Bridgwater’s leadership in 
contract production of 
machine components and 
complete assemblies for 
many types of industry, is 
a result of our near half- 
century of experience in 
coordinating Bridgwater’s 
skilled personnel, and 
complete metalworking 
facilities, with the 
individual needs of a 
manufacturer. 
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This announcement is neither an offer to sell nor a solicitation of any offer to buy 


securities. The offering is made only by means of the Prospectus, which describes 
the securities referred to below and the business of the Company 


200,000 Shares 
Federal Paper Board Company, Inc. 


Common Stock 


(Par Value $5 per Share) 


Price $17.00 Per Share 


Upon request, a copy of the Prospectus may be obtained within any State 


from any Underwriter who may regularly distribute it within such State. 


Goldman, Sachs & Co. 


Blyth & Co., Inc. 
Lehman Brothers 
Union Securities Corporation 


March 5, 1953. 


The First Boston Corporation 
Stone & Webster Securities Corporation 


Kidder, Peabody & Co. 


A. G. Becker & Co. 


Incorporated 




















3D to this day has been unable to do 
away with the specs. 

Fifteen years ago, Metro actually 
made some shorts called Audioskopics. 
The film was shot through red and 
green filters: The spectator was given 
specs, one lens green, the other red. 
Each eye thus got a different view but 
the brain cooperatively reknitted the 
pictures to give the viewer the idea he 
was seeing three dimensions 

From then until 1952, there was 
little concerted effort at development. 
Indeed, the present 3D equipment uses 
the same old principle, plus polarization 
to translate the method into black and 
white. 

The fuss over Cinerama changed all 
that. Milton and Vera Gunzberg, a 
wealthy, nonmovie couple in Holly 
wood, got started first with Natural 
Vision Co., which tied up with Polaroid 
Corp. to develop a real 3D tem with 
glasses. 
¢ Plenty to Go On—The accumulation 
of previous research made it fairly easy 
to solve the technical problems; the 
hard thing was to find a producer to use 
the process in a picture. Oboler, an 
ex-radio writer with no notable successes 
to his credit as producer, finally agreed. 
The result was Bwana Devil. Distribu 
tors yawned until George J. Schaefer, 
the Gunzbergs’ associate, got the film 
into theaters in Los Angeles and Holl 
wood. Success Was LITVINNVG diate, and 
Schaefer had no trouble in booking the 
film all around the countr 

Now Gunzberg is snowed under with 
demands for cameras. Starting with 
only two, he has sharked up cnough 
to make royalty deals for 19 pictures 
Warners got in first bid for its House 
of Wax. 

Unwilling to wait for Gunzberg, 
eother companies began combing the 
attics for anything resembling a 3D 
camcra. Paramount found one it had 
cooked up in 1937, Hastily dusted off, 
it’s now grinding out Sangaree which 
hopes to beat House of Wax to the 
punch. 

The goings on reached the cars of a 
canny Hollywoodite, Sol Lesser, as he 
reflectively counted up the enormous 
profits he had reaped carlicr from a 
little out-of-focus, chopped-up 16-mm 
job called Kon ‘Tiki. Lesser remembered 
having scen some rather feeble 3D 
shorts in Britain two vears before. Rec 
ognizing a good coattail to ride, he 
snapped up the U.S. rights and soon 
was beating even Bwana Devil on book 
ings. 

e Cameras—Meanwhile, 3D cameras 
began pouring out of the attics and out 
of the shops of such veterans as John 
Norling, who may have the most tech 
nically advanced of all polarized 3D 
cameras. Gunzberg didn’t worry. He 
had sewed up Polaroid’s spectacles pro- 
duction, buying them at a reputed 4¢ 
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Left: New International R-190 Series. GVW ratings from 21,000 to 35,000 Ibs. Choice of gasoline or LP gas. Diesel power optional in models rated 22,000 
lbs. or over. Wheelbases from 133 to 211 inches. Right: New light-duty models include 1, %, and 1|-ton sizes. GVW ratings from 4,200 to 9,000 Ibs 


NEW INTERNATIONAL TRUCKS 


BUILT as only WA con build them unequalled performance, lowest maintenance and 


operating costs, maximum driver comfort. 
The 168 basic New International models embody 
the engineering principles, used in International's Now—the features you want— 
continuing program of truck research and develop- 
ment, that have resulted in hundreds of exclusive 
International features that have meant greater —_ New International styling identified by the IH emblem 
profits for truck buyers. ... Exactly the right power for every job. First truck 
builder to offer choice of gasoline or LP gas with Under- 
writers’ Laboratories listing in 114-ton sizes and other 


a 
PROVED as only | Con prove them models... Designed by drivers for drivers. Comfo-Vision 
ee cab with one-piece Sweepsight windshield. New com. 
The 307 features in the New International Truck fort and interior styling . . . Steel-flex frames proved best 
line have been proved in the world’s most advanced in the field . . . Transmissions to meet any operating re- 
Truck Engineering Laboratory; proved again at In- quirement . . . 296 Wheelbases ranging from 102 inches _ 
ternational Harvester’s 4000-acre desert Proving up ... Easy starting and greater fuel economy ... Wide 
Ground at Phoenix, Arizona. range of axle ratios for all models .. . Real steering com- 
fort and control... Sizes from 14-ton to 90,000 lbs. GVW 
rating. Now —See The New IH-Built, IH-Proved Interna. 


VALUE only 4 Con give you tional Trucks at your nearest International Dealer or 


Branch. 


in America’s most complete truck line 


The New International Trucks offer an unmatched 
combination of values—ithe right truck for the job, INTERNATIONAL HARVESTER COMPANY « CHICAGO 


International Harvester Builds McCormick Farm Equipment and Farmall Tractors ...Motor Trucks... industrial Power... Refrigerators and Freezers 


Better roads mean a better America 


INTERNATIONAL TRUCKS 


Standard of the Highway 





in WIRE ROPE, too 
specialized use calls for 
the RIGHT KIND of muscle 


Tough, wiry muscles stand the Rocky Mountain 
Bighorn in good stead; give him the sure-footed 
agility he must have to survive on almost impass- 
able heights. 

In wire rope, too, the right kind of muscle is 
mighty important... because different uses pre- 
sent different problems of wear and tear. Bending 
fatigue. Abrasion. Shock stress. Load strain. Each 
requires wire rope with the right construction 
and lay; the right grade of steel and size of wire to 


ROPE * 
© 4 best withstand the destructive forces encountered. 


Complete quality control from ore to finished 


\ 


Ae, oat se rope; long experience and specialized know-how 


—these are your assurance that in Wickwire Rope 
A YELLOW TRIANGLE you always get the proper combination of physical 
ON THE REEL properties for long-lasting, reliable service on 
ONES your particular job. For full information see your 
WICK WIRE ROPE ve 3 ‘eign . 
Wickwire Rope distributor or contact our near- 
est sales office. 


THE COLORADO FUEL AND IRON CORPORATION — Abilene (Tex.) - Denver - Houston - Odessa (Tex.) - Phoenix. Salt Lake City- Tulsa 
THE CALIFORNIA WIRE CLOTH CORPORATION — Los Angeles - Oakland - Portland - San Francisco - Seattle - Spokane 


WICKWIRE SPENCER STEEL DIVISION — Boston - Buffalo - Chattanooga - Chicago - Detroit - Emlenton (Pa.) - New York - Philadelphia 
668 


WICKWIRE ROPE 
(FI 





a pair and selling them to exhibitors 
tor 10¢. 

Hundreds of millions of spectacles 
are needed, since health generally 
make it impracticable for theater to 
use a pair more than on Polaroid 
and Gunzberg sce a lovely harvest, and 
a lot of other compan re jumping 
in since there are no ba patents on 
polarization. ‘The shortage should be 
over within a month 

(here still,are no signs of 31D achiev- 
ing its wildest dream: getting rid of 
spectacles entirely. But new systems 
are appearing constantly, cach admitting 
itself to be much the best. Installation 
costs are usually a modest $700-$1,000. 


lll. Hope and Confusion 


There’s no doubt that t new di- 
mensions have been a shot in the arm. 
Even the public is getting more inter- 
ested, not only in 3D and wide screen 
novelties, but in conventional picture 
of which there are som vod draws 
around. 

The joy is liberally mix vith con- 
fusion, though. With no one quite 
sure whether the picture of the future 
is to be “round” or “‘flat,”” the major 
studios and independents—cxcept for 
Fox—are putting off shooting major 
pictures. Bankers and ot money 
lenders are also sitting on their safes, 
waiting for the scene to cl up 





FINANCE BRIEFS 





Margin trading has picked up since 


cash requirements were cut from 75% 
to 50% (BW —Kkcb.28’5 3, p60 Merrill 
Lynch, Pierce, Kenner & Beane, na- 
tion’s largest brokerage h reports 
that ‘‘a very, very substant mount” 
of the recent rise in Big Board trading 
activity can be attributed t margin 
business. 


Westinghouse Electric Corp. will soon 
sell another $50-million 34 deben 
tures, due 1981, direct to an institu 
tional group. This will ra the lat 
ter’s holdings of such obligations to 
$300-million, the amount tl 
vestors agreed in 1951 t 
installments. 

* 


Merger ahead: American Woolen Co.- 
Robbins Mills, Inc., merg pected 
to be announced soon. Robbins is an 
important maker of synthetic fabrics, a 
field in which American Woolen has 
done little. Wall Streeters think Ameri- 
can would be willing to pay a “healthy” 
price for the Robbins prop 

why Robbins common reac! 

last week; it hit an $18.37 |] 

wecks back. 
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KEEPING Z 
STEAM 


cutting costs with an imprisoned inferno 


When giant, coal-hungry boilers are fed as much as 50 
to 100 tons of coal per Race, B&W ’s fuel savings through 
use of pressurized furnaces finds major importance in keeping 
steam cheap. 

Power engineers had known for years that worthwhile 
savings in construction, operation and maintenance costs 
could be achieved if they found a good way to make boiler 
furnaces tight enough to operate under pressure. But with 
modern furnaces 10 to 15 stories high, containing a raging 
inferno of gases with temperatures up to 3600 degrees, the 
solution was not easy to find. Intensive engineering investi- 
gation plus a thorough knowledge of operating problems 


and conditions was needed before a successful pressurized 
furnace could be built. B&W engineers have licked this 
problem and today pressure fired boilers are serving in many 
of the country’s greatest power stations. Already, 24 units 
are in successful operation—the first of them with over five 
years experience—and an additional 68 to serve over 
7,000,000 kw of generating capacity are on order. 

Pressure-firing often is used in combination with other 
major advances in modern steam generation resulting from 
B&W’s Research and Development program. These include 
high pressures and temperatures, divided furnaces, cyclone 
steam separator, and Cyclone Furnace firing. 





BABCOCK 
&£ WILCOX 





This is particularly true of the 
banking business. It also “points 
up’’ the important work of 
Salomon Bros. & Hutzler in sup- 
plying industry with capital for 
corporate growth. 

The successful distribution, 
assured by an underwriting ar- 
rangement with our firm, of 


101,725 Shares 


State Bank of Albany 
Established 1803 
Capital Stock 


pee an example of the vital 
elp we can offer in enlarging 
capital structures to facilitate ex- 
pansion. 

Our knowledge of financial re- 
quirements of business and our 
many contacts with substantial in- 
vestment interests are available 
to well established corporations 
seeking capital. Financial execu- 
tives are invited to discuss their 
problems with us. 


SALOMON Bros. & HuTZLeR 


Members New York Stock Exchange 
SIXTY WALL STREET, NEW YORK 5 





Motor Repairman Increases Customer 
Good Will With KLIXON Preteeters 


HARTFORD, CONN.: Mr. Beieh G Laagille, 
owner of the Reliable Electric Motor ee Op, 
knows KLIXON Overload Protectors from 
experience. 

“KLIXON protectors $ PF cactically eliminate burnouts 
of electric motors, ich increases my customer 
good will and decreases my operational cost. 
“Based on my experience in repairing motors, I 
believe that all motors should be protected against 
burnouts. KLIXON protectors, because they are 
built-in as a part of the motor are the best pro- 
tection against motor burnouts.” 


The KLIXON Protector, illustrated, is built into the 
motor by the motor manufacturer. In such equip- 
ment as refrigerators, oil 
burners, washing machines, 
etc., they keep motors work- 
ing by preventing burnouts. 
If you would like increased 
customer - preference, re- 
duced service calls and mini- 
mized repairs and replace- 
ments, it will pay you well 
to ask for equipment with 
KLIXON Protectors. 
SPENCER THERMOSTAT 
Div. of Metals & Controls Corp. 
2603 FOREST STREET 
ATTLEBORO, MASS. 


Maoual reset 


KLixo 
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BUSINESS WEEK 


Now that Stalin’s Dead 


Most significant stock market fluc- 
tuations in recent years—including the 
“election rally” (above)—could just as 
casily have been named after Joseph 
Stalin. During the last few years of his 
life, he became quite a power in Wall 
Strect. What he did and said often 
had a sharp impact on prices. Streeters 
weren't always joking when they called 
him “the best of our market-letter 
writers.” 

The news of his illness and death 
last week couldn’t help but jolt the 
stock market. Obviously, it meant a 
turning point in contemporary history 
(BW —Mar.7'53,p27). Market analysts 
started watching the indicators closely, 
and a little nervously, what the 
change would mean on Wall Street. 
¢ Cool Heads—When the dust began 
to settle, they found tbat less damage 
had been done than many observers 
had feared. As the chart shows, the 
market kept its head pretty well. 

Many bids were pulled, since the 
first reaction of most “pro” traders was 
to retire temporarily to the sidelines. 
Other marketwise operators thought it 
best at least to lighten their commit 
ments. And so, apparently, did many 
small investors and traders; odd lot 
sales exceeded odd lot purchases last 


to sec 


weck—something that, lately, has hap- 
pened rarely. 

Strictly absent from Big 
ceedings, though, was an 
liquidate stockholdings. With the ex 
ception of one sclling squall that made 
the tape late for a short period, the pace 
of trading was unsensational. No holes 
developed in the market's price struc 
ture, cithcr. ‘his week most stocks were 
selling at levels not far from those that 
prevailed before Stalin’s death 
e Strong Foundation— [hi ilmness 
in the market has put smi on the 
faces of Wall Strect bull they see 
it, the lack of panic pi some of 
their current theories: (:) ¢ prices 
gencrally haven't been pushed too high; 
(2) that most stock purchased lately is 
being salted away in strongboxes; and 
(3) that the price past 
wecks has indicated merel 
consolidation. 

Even less bullish observe irc will 
ing to admit that the n t’s per 
formance has basic 
strength than they had thought was 
there. Indeed, you'll find than 
one bear ready to admit, today, that a 
sharp rally might well be in the cards. 
¢ Keep Calm—But you won't find any 
one, except for the more rampant bulls, 


Board pro 
rush to 


weak of 
period of 


shown far mor 


more 
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bi get more wolk 


with LESS NOSE 


Youd get less noise 


With FIBRETONE © 


Acoustical Ceilings! 5 ;> 


Johns-Manville Fibretone Acoustical Ceilings 

reduce disturbing noise .. . readily installed, 
they provide the quiet comfort so necessary 
for better, more efficient work. 


Fibretone Panels 
are easily installed over new or 
existing construction. 


OWNS MANVILLE 


JM 


PRODUCTS 


Because DISTRACTING NOISE is so 
harmful to efficient business operation, 
practically all new building specifica- 
tions include acoustical ceilings for 
sound absorption. However, just be- 
cause your present building was con- 
structed before sound control became 
an established science, there is no 
reason for you to be handicapped by 
noise. You can have a Johns-Manville 
Acoustical Ceiling quickly installed 
over your present ceiling. 


Johns-Manville FIBRETONE offers 
an acoustical ceiling which is highly 
efficient and modest in cost. It con- 
sists of 12” square panels of sound- 
absorbing materials ia which hundreds 
of srnall holes have been drilled. These 


_ 
a 


4 


holes act as “noise-traps” where sound 
energy is dissipated. Fibretone is pre- 
decorated, can be paintedand repainted, 
and is available with a flame-resistant 


finish. 


Other J-M Acoustical ¢ eilings include 
Permacoustic*, a textured noncombus- 
tibletile with great architectural appeal; 
Transite*, panels made of fireproof as 
bestos; and Sanacoustic . perforated 
metal panels backed with a noncom 
bustible, sound-absorbing element. 


For a complete survey by a J-M acous 
tical expert, or for a free book entitled 
“Sound Control,” write Johns-Manville, 
Box 158, Dept. BW, New York 16, 
N. Y. In Canada, write 199 Bay Street, 
Toronto 1, Ontario. onex. t 


Pat. O& 


Johns-Manville 


Movable Walls—Terrafiex* and Asphalt Tile Floors—Corrugated Transite*—Fiexstone® Buillt-Up Roofs—Ete. 








DIVIDEND NOTICE 


The Board of Directors of 
the Kearney & Trecker 
Corporation has declared a 
quarterly dividend of twenty- 
five (25°) cents per share 
payable March 16, 1953 to 
the stockholders of record 
March 2, 1953. 

Signed 


R. L. BISCHOFF 


Secretary and Treasurer 





(KEARNEY &TRECKER 
MACHine TOOLS 





Kearney & Trecker Corporation 
Milwaukee 14, Wisconsin 











NEED PROMPT APPRAISALS? 


‘ hed by tb y yea if 


Writ f deta 


INDUSTRIAL APPRAISAL CO. 
P.O. Box 5784, Crosstown Station 
MEMPHIS, TENNESSEE 


SUMMED 
TAPE 








Super Standard 
SC Me 
Gummed Tape 


Your shipping department will like the 
woy it handles. It's made to perform 
o service, never to meet a price 


a 
C2, local Paper Merchant 


The GUMMED PRODUCTS Co., Troy, Ohio 


ALL SIZES AND CAPACITIES —STURDILY BUILT 
SELF-CONTAINED — LOW OPERATING COST 


drawing, Cormiung, blank. 
oy die tryowt. Also 


wor metalwork drvnte ben 

stamping, . 
fer metallurgs, phostics, leminetng, and 
hor ween Mebbing Presse ap to 2,008 tons 


CLIFTON HYDRAULIC PRESS CO 





297 ALLWOOD ROAD, CLIFTON, NEW JERSEY 


134 


recommending aggressive buying. Most 
analysts, including middle-of-the-road 
men, are telling clients to play their 
cards carefully for the time being 

To most Streeters, that’s nothing 
more than common sense. No one 
knows what the new Russia will be like. 
Any shift from Stalin’s policies could 
cause important changes in the inter 
national situation, the U.S. domestic 
economy, and the investment outlook. 


Until there are a few n lues as to 
Russia’s intentions, tors will prob- 
ably continue to take it slow. 

On top of that, th incertainty 
in the domestic outlook. Many sea 
soned observers see a sct k for busi 
ness in the not too distant future. 
T'hat’s another reason ome d 
fensive maneuvering now might prove, 
a year or so hence, to have been pretty 
smart tactics 


InV¢ 


Favorites of Investment Trusts 


If you have been wondering what 
common stocks the investment trusts 
were favoring in their postelection op 
crations, then take a look at the tabu 
lation below. Compiled by Wall 
Street's Aigeltinger & Co., it lists the 
trade’s 50 largest common stock hold- 
ings at the 1952 yearend. Such hold- 
ings had a market value of $1.4-billion 
then and accounted for 25% of all 
assets of over 153 closed- and open-end 
investment companics. 

Rank by Market Value 

De Dev June De 


3] 3] ” / 
1950 [905% 10582 


| Motor 


ise Electric 


‘arbide & Carbon 


tt Copper 


Oil and natural gas sha still were 
by far the most popular individual hold- 
ing. But such shares weren’t the fav- 
orite they had been pri ly. They 
accounted for only 35.4 of the mar- 
ket value of the “favorite 50,” against 
42.6% in mid-19582. 

Also showing drops w the chemi- 
cal, metal and mining merchan- 
dising shares. Showing increase in 
popularity were the utility, rail, rubber, 


electrical equipment, and auto groups. 


Marke 
Value 

Mill 

$88 6 
52 
16 
43 
41 


7.06 
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Bi-metallic offset plates are 
made of ENDURO Stain- 
less Steel by Frederick H. 
Levey Co.,Inc., Philadelphia, 
Pa., under the Aller Process, 


2,000,000 PRINTED 
IMPRESSIONS @eeeese 


from one ENDURO Stainless Stee! Plate 








See and Hear 


“THE STORY OF STAINLESS” 


Full-color, 16 mm sound film 
—-27 minutes running time 
Dramatic historie in- 
teresting. Available to quail- 
fied groups without charge. 
Requires 16 mm sound pro- 
jector. Send name of organ- 
ization, type of projector, re- 
quested date to ideal Pictures 
Corp.,Dept.T-4,65 E.S0.WaterSt.,Chicago1,Iil, 
or write Republic Steel, Dept. K, Cleveland 1,0. 

















Other Republic Products include Carbon and Alloy Steels — Pipe, Sheets, Strip, Plates, Bors, Wire, Pig Iron, Bolts and Nuts, Tubing 









@ The gentleman is holding a stainless steel 
printing plate, ready for mounting on an offset 
press. It has an electroplated copper surface 
upon which the reproduction material is etched. 


Bi-metallic plates like this have turned out more 
than 2 million impressions on paper, and as 
many as | million impressions on tin cans—about 
ten times the impressions on tin by some other 
printing processes. Throughout the long runs, 
quality of the printed material is excellent. 


It’s the extreme wear-resistance of stainless steel 
that makes such unusually long printing runs 
possible. The ENDURO plate doesn’t wear away 
It resists the action of etching acids applied to 
the copper surface. And, for greatest economy, 
this ENDURO plate is 100% reusable. It requires 
only straightening and a new copper surface to 
get it ready for millions more impressions. 


Here’s another case in which this most versatile 
of commercial metals is imaginatively applied 
to improve a process and cut costs. What similar 
jobs can ENDURO Stainless Steel do for you? 
Republic metallurgists are ready to poo! their 
thinking with yours—io help you apply ENDURO 
most effectively and economically. Just write: 


REPUBLIC STEEL CORPORATION 


Alloy Steel Division + Massillon, OfNo 
GENERAL OFFICES . CLEVELAND 1, OHIO 
Export Department: Chrysler Building, New York 17, N. Y. 


































Not Enough Salesmen for a Hard Sell 


@ Sales recruiting hasn't kept up with the rise in gross 
national product. We have more to sell—and fewer to sell it. 


@ It doesn't seem to be a matter of money. Salesmen 


are paid well. 


® Prospective salesmen must be sold on the prestige 
and economic importance of the profession, NAM sales panel 


decides. 


Just as it starts cranking up for 
the long-planned hard sell, industry finds 
itself hampered in a curious way. It is 
discovering that there simply aren't 
cnough good salesmen to go around. 

The importance of this problem was 

pointed up last week in a mecting held 
in’ New York by the National Assn. 
of Manufacturers. It was the first in a 
series Of regional clinics devoted to dis 
tribution. Specifically, these clinics deal 
with salesmen—their selection, training, 
quotas, and compensation. 
«NAM _ Surprises—What made the 
mecting particularly significant was its 
sponsorship. People in the sales field 
were frankly startled at this move by 
NAM, which has never paid much at 
tention to distribution. 

NAM says its decision to undertake 
the clinics stemmed from a survey of 
1,000 executives, who were asked to 
indicate their most pressing problems. 
Ihe care and feeding of salesmen 
turned up as No. | problem in so many 
cases that NAM decided to do some 
thing 
¢ Selling Lags—The reason behind this 
preoce»pation in many companies is, of 
course, quite familiar to evervone by 
now. H. FE. Humphreys, Jr., president 
of U.S. Rubber Co. and regional vice 
president of NAM, summed it up at 
the mecting by citing the huge increase 
in gross national product over the past 
decade. “However,” he said, “our ca- 
pacity to sell this output in a highly 
competitive market has not kept pace.” 

Every man at the mecting could 
agree with Humphreys, for all sales 
managers are troubled by very much 
the same problem: ‘Their staffs are now 
overweighted with (1) older salesmen 
who have forgotten how to sell and 
(2) vounger men who never learned 
how. What will happen, they wonder, 
when the going gets really tough? 
¢ What's Stopping "Em?—What puz- 
zles the sales fraternity is that 


new recruits should fail to respond. 
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in the 
face of such apparent need for selling, 


Where are those eager young salesmen, 
anxious to rise to the “challenge,” that 
sales managers are fond of telling about? 

Money, it would seem, isn’t what's 
stopping them. During last week's 
pancl discussion, Paul Roberts, a prin 
cipal in the management consulting 
firm of McKinsey & Co., commented: 
“IT can’t remember a recent case where 
a young man looking for another job 
complained about money.” 

Roberts’ point is borne out by various 
recent studies of salesmen’s compensa- 
tion. These show that, by and large, 
salesmen are paid well in comparison 
with other white-collar or managerial 
people. And when they reach the top 
rungs, sales executives do outstandingly 
well salary-wise. 

“The lettuce out in front of the 
rabbit,” as one man recently put it, “is 
greater for salesmen than anyone else.” 
¢Too Much Turnover—What de 
presses sales managers is that not only 
is it tough to find qualified sales people 
but it is equally tough to keep them. 
The mortality rate during the first six 
months of beginners’ careers is high, 

This high attrition rate has put man 
agement to new cffort and expense. 
Companies are taking greater pains to 
screen their job applicants early in the 
game, weeding out the ones most likelv 
to drop by the way. Some companies, 
such as National Cash Register Co., 
now wait a vear or so before sending a 
new recruit to sales training school 
(BW —Aug.2’52,p38). NCR prefers to 
make sure its rookies are going to stay 
with the company before it goes to the 
expense of training them—for someone 
else’s benefit. 
¢ Window-Shoppers—What is _ the 
trouble? In part, it is simply that to- 
day's prospective salesman is an inde 
pendent voung man. Here’s how an 
other panel member, Fen K. Doscher, 
vice-president in charge of sales for Lily 
Tulip Cup Corp., describes the situa 
tion: 

“There has been quite a change in 


since the 


hoping 


mental attitude 1930s. In 
those days, men wer to get 
that job and were looking forward to 
a long carcer with the company. Now 
adays the applicant doesn’t say so, but 
it is you, the employer, who is on trial. 
He knows that ther hortage of 
good men; he has another offer in his 
back pocket. Actually, he’s thinking, 
‘I'll try this company out for a while; 
if I don’t like it, I know another place 
I can go.” 

e Men Wanted—Dosche 
on a basic problem. At the same time 
that the armed forces have cut down 
on the supply of available young men 
for civilian occupations, the need for 
them in civilian life has increased, 
thanks to our greatly expanded econ 
omy. There simply aren’t cnough good 
people to fill all the jobs open 

This competition do-nt come 
merely from within the selling profes 
sion, but also—and perhaps this is even 
more significant—from the outside, 
from other professions and jobs. In this 
competition, selling has tended to lose 
out. 

Harry R. ‘Tosdal, professor of busi 
ness administration at Hlarvard Business 
School and moderator of the NAM 
clinic, put it this way 

“The fact is, selling is not highly 
regarded by college men. The kind of 
man we want in this business is the 
kind of young man who would do as 
well in one field as in But 
the smartest men are staying out of 
selling today because it has the reputa 
tion of not being so good an occupation 


put his finger 


mother 


as others.” 

¢ Poor Press—The sam¢ 
been remarked by variou 
instance, Dartnell Corp 
sales promotion, in a recent report on 
the shortage of salesmen, attributes it 
in part to the “poor public relations” 
of selling. “Far too many people,” the 
report notes, “believe selling is a racket 
on our distri 


ituation has 
observers. For 
pecialists in 


and salesmen are leeches 
bution system.” 

In any case, Tosdal pointed out, 
voung men prefer to stick to engineer 
ing or production or some job they feel 
is more “real.” 

e Blame Economists — Tosdal 
others lay at least part of the 
on the economist, who, they 

failed to recognize selling as 
in his svstem. The average 
shows merely that selling is necessary 
to keep a specific company in business, 
but not that it is essential to keep the 
whole economic machine ticking. As 


and 
blam« 
sav, has 
1 vital link 


economist 
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with 


the help of 
K&M 


insulations 





Que of the East’s large cement companies gets 
all the electric power it needs for plant operation 
by utilizing the waste heat from its cement kilns. 
This heat is first directed to a boiler which pro- 
duces a continuous supply of 700°F. steam. 
This, in turn, is piped to a power-generating 
turbine—and that’s where K&M_ insulations 


come in! 


So that heat loss is held to a minimum, two 
effective K&M insulations have been used in 
combination on the main steam header: a 14’ 
layer of ‘‘Featherweight’’ 85% Magnesia over a 
1%" layer of Hy-Temp insulation. For two 
smaller boiler-feed water lines, a 1%’ layer 


of ‘Featherweight’ 85% Magnesia is sufficient 
All pipes have been finished with a canvas 
jacket and painted. 


K&M ‘Featherweight’ 85% Magnesia is a 
versatile, dependable, economical insulation 
for applications up to 600°F. Combined with 
Hy-Temp, it is efficient on installations having 
temperatures up to 1900°F. Both materials are 
supplied in a wide variety of forms and thick 


nesses. 


Your K&M distributor, an experienced appli 
cator, will gladly answer your questions about 
these products and their uses. Call on him soon, 


of write to us for complete information. 


>A Neture made Asbestos... Keasbey & Mattison 
a RE " has made it serve mankind since 1873 


a 
GREG 
AG. 
7) ~ 


KEASBEY & MATTISON 


® COMPANY © AMBLER © PENNSYLVANIA 


In Canada: Atlas Asbestos Co., Lid., Montreal, Toronto, Winnipeg, and Vancouver 





a result, say the critics, young men look 
on other fields as socially more neces- 


SOLVES sary and significant. 
this 


¢ Anomaly—Curiously enough, 


; lower opinion of selling seems to be 
gaining ground just at the very time 


| 


when marketing in general is winning 
PROBLEMS greatcr respect from management 

General Electric offers the classic ex 

° ’ ample. A few years ago GE began re- 

in the simplest amnion its entire organization to give 

way ever devised! new and marked importa to market 

CATALYTICALLY CORRECTED RAW WAT ing. GE departments now have a line 

of authority running directly from the 

Tadusiry ogpteng senet fo6.80 to its multi-million dollar scale problem ae ae ‘Esiglee lia poe 

now points straight to che Evis Water Conditioner. Very few of the thousands of Evis _ ere lite” eign tad rd gr 

planning, production scheduling, adver 

lnstallacions have failed 10 give a Sa Bey ‘a short time. Evis tising—and sales (BW—Jun.24'50,p30). 





is Pa 
f . Pore 
3 


parte Dengepiey stapmegety, Rafarte ps *i , a re his typifies today’s trend. ‘To some 


% = 5 ; ‘ _ _. extent, the importance of the sales man 
f i taee : is tec. ager has waned as that of the marketing 
: man has increased. On yon a time, 
marketing just meant research. Now, 
with its nearer approac h t n organized 
science, marketing has been clevated to 
a point where the salesman, previously 
top dog, becomes one cog in an over-all 
distribution setup. 
¢ Long Live the Salesman—The day of 
the salesman is, of course, hardly over. 
losdal reported last week that total 
national expense on advertising is run 
ning at about the $64-billion mark to 
day, whereas total expenditure on per 
sonal selling is almost double that 
about $124-billion. Nevertheless, the 
role of the salesman has tended to get 
relatively smaller. 
The chief reason behind this shift is 
not any shortcoming of the salesman 





condenser, a ar wies . ie BAN s “ individually. It is the growth of the 
Y-strainers should be uses ; ad cconomy, its increased size and com 


plexity. Salesmen, though still vital, 
can’t be expected to shoulder alone the 
job of selling all the goods the country 
pours out—cven if management could 
find all the bright young men it needs 
for its sales staffs. 


tect some types of ud 
ing the clean-up period. =” 
es 
A SOFTEN! 


iD 


-. 
' 


Jersey Price-Cutters 
Jump the Gun 


The price-cutting spurt in New Jersey 
will probably collapse. Some _ retailers 
launched it last week because they 
thought a state supreme court ruling 


EVIS MANY freed nonsigners from fair-trade pricing. 
SOLD BY—Piawii However, the ruling applicd only to 


Jobbers... write you nonsigner operations im the interim 
© 1909, avis mec, co. a ' 
period between the Schwegmann de 


WHITTIER (Calif) SEATTLE cision (BW—May26'51,p ind pas 
allf, ATTL . et , 

BE ii on ATLANTR sage of the McGuire act, which brought 
KEN EVIS COMPANY | : RTHWeE mF EVIS-SOUTHEAST CO | 2 
, Veen aee nonsigners under resale price main 
PHILADELPHIA tenance once again (BW —Jul.19°52, 


ViS-MIDEAST CO 


i ul La) 4 
SAN BERNARDINO (Cglif CHICAGO 
PRE A WRIGHT tv REAT KE 7°54 
; aa } ; p>>). 
SAN FRANCISCO OMAHA ALBANY (New York The Jersey court held, though, that 
NORTH EVIS AGENCY EVIS-MIOWEST. IN EVIS-NORTHEAST CO invoice legends—whereby acceptance of 


goods was taken as agreement to ob 
DALLAS EXCLUSIVE MARINE DIST. f 
ia TOSEE MORAN-EV1S CO: eee serve fair-trade prices on them—are not 


DO 24 contracts. 
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“We saved $1200 yearly on window 
breakage with PC Glass Blocks 


... increased the value of our building 25%” 


| = S. A. Norris, Jr. 


Co-Chairman, 
‘S=} Management 
eae . 
- Committee 


Homestead Valve 
Mfg. Co. 


Here’s what you get 
with PC Glass Blocks 


ELEVEN STYLES — decorative or functional patterns. 
Latter for sunlighted or northern elevations, above or 
below eye level. 


SOFT-LITE* EDGE—opa! glass insert at edge of 


block cuts glare, creates soft, uniformly-lighted panel. 


DIFFUSING SCREEN — divide: block into two halves, 
raises insulation value, diffuses light, cuts glare. Avail- 
able in certain styles. 


“CLEAN-EASY” FACE FINISH—specia! coating 
protects block face from mortar and dirt. Gives easy- 
to-clean panel. Available in certain styles. 


SAVES MONEY —eliminotes sash painting, puttying 
and replacement. High insulating valve cuts heating 
and air-conditioning costs. 


*T. M. Reg. applied for. 


MPLOYEES complained of the drafts. Heating costs went through 
Fithe roof as the wind seeped in around the warped and rusty 
window sash at the Coraopolis, Pa. plant of Homestead Valve 
Manufacturing Company. 

After careful investigation, Homestead Valve found that the 
best way to correct these problems was to remove the old windows 
and install PC Glass Blocks. 

Now, the breakage problem is gone. There are no more drafts 
and heating costs have gone 'way down. In fact, the high insulating 
value of PC Glass Blocks (equal to an 8-inch masonry wall) al 
lowed Homestead Valve to remove ‘4 of the radiators from the 
plant. The expensive job of painting and puttying sash and clean 
ing small individual panes of glass is gone, too. 

PC Glass Blocks can do the same money-saving job for you and 
in addition, improve the morale and efficiency of your employees 
through improved daylighting and the elimination of drafts 

PC Glass Blocks are available in a wide range of decorative 
and functional patterns. The functional designs are available fo: 
above or below eye level, for northern or sunlighted elevations 
hey filter the daylight .. . distribute soft, glare-free illumination 
to all parts of the room. 

Fill out the coupon and we'll send more information by return 
mail. 


Pittsburgh Corning Corporation 
PITTSBURGH oF PA. 


Se OS ess a ee 


Pittsburgh Corning Corporation 
Dept. N-23, Pittsburgh 22, Pa 


“PC Glass Blocks — The Mark of a Moder 
Building.” 


Fd Please send me a FREE copy of your booklet 


(_] Send engineer to discuss specific problen 


[] Advise nearest source of supply 


Nome ... 


Address 


City 








If you operate a slitter of your 
own, you may always enjoy this 
kind of service. Think what a bless- 
ing it is to be able to meet expected 
and unexpected needs for slit 
strands on such short notice—how 
greatly it simplifies production 
planning—how it eliminates pro- 
duction bottlenecks and minimizes 
strip inventories, 


Then, too, when you buy strip 
in standard widths, your strip sup- 
ply sources are more numerous. 
You can buy wherever you get the 
best delivery, price, and quality. 


Slitting service now may cost 
you anywhere from $10.00 to 
$100.00 or more per ton. Even if 
your needs were only 50 tons per 
month, at an average of $20.00 per 
ton for slitting, the cost per year 
would be $12,000—an amount 
which alone may be more than 
sufficient to make a Yoder slitter 
highly profitable. 


The Yoder Slitter Book (sent on 
request) analyzes and discusses the 
economics as well as the mechanics 
of slitter operation. Yoder engi- 
neers will be glad to study your 
needs and submit recommendations 
as to kind, size, and cost of suitable 
slitting equipment. 


THE YODER COMPANY 
5530 Walworth Avenue © Cleveland 2, Yhio 


SLITTERS 








MARKETING UPDATES 





1. Car Dealers Fight Back 


The trend to leasing car fleets in- 
stead of buying them has given auto 
dealers the jitters (BW—Jun.21’52, 
p56). Now Autolease Group, New York 
City, is helping dealers fight back. 

Autolease Group, a cooperative ven- 
ture made up of Chevrolet, Ford, and 
Plymouth dealers, is headed by Lovan 
Hall, who used to be with a Detroit 
leasing concern. In its first year it has 
enrolled 15 dealers, who have leased out 
some 500 cars under the plan. 
¢ Sells for Dealers—What makes the 
sctup different, Hall says, is that Auto- 
lease Group acts only as a sales office 
for the dealers. It makes the contacts 
between the companics that want to 
rent cars and the dealers in the area 
where the cars are to be used. It writes 
the contracts, not in its own name but 
in the name of the dealer who owns 
the cars and trucks that are leased. The 
dealer pays Autolease an average $2 
per month per car, plus a retainer. 

If a company needs cars in several 
areas, the contract is farmed out to 
dealers in those areas. In such cases, 
one dealer holds the master contract. 
He collects the gross rental (from $65 
to $75 a month), deducts an agreed 
amount to cover service and mainte- 
nance, keeps about $1.50 a month for 
himself, and sends the rest to the 
dealer-owncr who delivered the cars. 
¢ National Coverage—The strength of 
this plan, as Hall sees it, is that it 
keeps the leased cars in their home ter- 
ritory. This means prompt deliveries 
of cars in good shape because they 
don’t have to travel long distances. 
The plan gets the dealer into a na- 
tional leasing business. And he has the 
outlet to sell the cars when they're 
turned in, usually at the end of a year. 

Eventually, Hall believes, auto manu- 
facturers will have to set up similar or- 
ganizations as Reo Motors has done— 
if the trend to leasing doesn’t slow up. 


ll. Who Won? 


Florida Citrus Mutual claims a vic- 
tory in its ruckus with the Federal 
Trade Commission (BW-—Jan.10'53, 
p90). FTC lawyers who drew up a 
price-fixing complaint against the grow- 
crs’ association made a motion for 
“disposition” of the complaint when 
hearings opened a week or so ago. 
Hearings were recessed indefinitely till 
FTC decides whether to accept the 
rccommendation. 

Florida Citrus Mutual says this move 
is “tantamount to saying the Mutual 


has not violated any laws.” It insists 
it didn’t change its practices “one 
iota” after the charges were filed—and 
doesn’t intend to. 
e Another View—FTC sccms not to 
share the growers’ view. Its action does 
involve dismissal of the complaint. 
But FTC explains that its move also 
carries a strong commitment on the part 
of Florida Citrus to stop the practices 
contained in the original complaints. 
It’s a sort of consent decree, says FTC. 
Farmers are generally exempt from 
bans on restraint of trade. The catch 
in this case was that the association 
writes contracts with handlers of citrus 
fruits. These handlers agree to abide 
by the group’s price and shipment 
quota regulations. This, FTC said, 
made the association something other 
than straight growers’ co-op, hence not 
cxempt from antitrust action 


lll. Shoe Decision Aftermath 


Shoe manufacturers are greeting with 
mixed reactions the court decision 
against United Shoe Machinery Corp., 
which would make that company sell 
its machinery as well as lease it, license 
its patents, and drop some of its ac- 
cessory-producing subsidiarics (BW— 
Feb.28'53,p41). 

Certain shoe companics—in Boston, 

Milwaukee, and St. Louis—can’t see 
that there will be any immediate bene- 
fit for them. Some say that thev never 
had any argument with United's system 
in the first place. And they say there's 
a question whether shoe manufacturers 
will buy machinery even if they are 
not forced to lease it. “It's a question,” 
says one, “whether I'd want to tie up 
$6,000 in buying a machine that I 
could rent for $600.” 
e Benefits—Others, in the same cities, 
feel differently. One foresees a “widc 
cpen, highly competitive market, good 
for everyone concerned.” ‘This same 
producer expressed interest in going 
to the foreign machinery makers—who 
have been trying, with only limited 
success, to sell U.S. shoe manufacturers 
for years. But others shun the foreign 
machines. ‘They say the European con- 
cerns can’t match United's extensive 
servicing sctup, and that the slower 
operating speeds of some foreign ma- 
chines would keep them out of the 
U.S. shoe industry, which pays work- 
ers on a piece work basis 

Some of the manufacturers who feel 
they were hurt by United predict a 
most interesting result of the court 
decision: ‘They say United will start 
bringing out new machinery 
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BY 9:00, the racks are picked clean of all but the white-elephant items. Estimated net for Filene’s: $50,000 


and Still Turn a Profit 


uits at $11 


Hey, Joe, come over here and look at these! 


carlier than usual. The mob that had 
been gathering outside, undaunted by 
a steady rain, swept inside. By 9 o'clock, 
the pipe racks had been picked bare of 
all but the dregs of the 6,000 items 
on sale. 

¢ Juggling Act—In spite of the fact that 
many of these suits and topcoats were 
high-grade stuff (one, a tuxedo, bor 
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Hold these a minute. I want to try another. 
in Original ticket of $72 and a De Pinna, 
l'ifth Avenue, label), Filene’s didn't 
lose any money on the sale. Since the 
last $11 suit sale in 1949, the basement 
men’s clothing department had been 
putting aside a small portion of most 
urplus stocks it bought. It had priced 
the balance, which it sold in the base 
ment’s regular retail operation, with a 


Maybe I should take the gr 


markup that also 

stored away for the 

it got for these cloth f 

practically free and clear 

mates are that File 

$50,000 on the ile 
Even more impor 

than the ringing of the 

however, was the flar 


t ah 





AT 8:15 A.M., customers wait in the rain for a sale of $11 suits and topcoats in Filene’s fabulous basement 


Sale at Filene's: How to Price 


BARGAIN-HUNTERS in Boston know Filene’s basement as a place to pick up a near- 


steal. But the basement has learned how to show a profit in spite of automatic markdowns. 


Whadda yz mean, it doesn’t flatter me 


About 8000 ba 
tonians swarmed into ¢ 
Wm. Filene’s Sons ¢ 
specialty store, carl 
weck. ‘They were attr 
sale that Vilene’s ha 
with dwindling freque 
men’s suits and topcoat 

Doors opened at 
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This Catalog of Torrington 


Small Precision Metal Parts 


; / 
can mean seungs for your company: 


If you use small, precision-made metal parts in your products, 


Torrington can make them better, faster and for less! 


A trial order will convince you, Send your blueprint for a prompt quotation on a thousand, 


or ten thousand, or a million pieces. 
The variety of parts produced by Torrington to close tolerances is enormous 
pivots, pins, dowels, needles, mandrels, punches, rollers . . 
in any metal—in any quantity—to your 


specifications and at production prices. 


The Standard Plant, home of the Specialties Division, 
is equipped with Torrington-designed automatic ma- 
chinery that speeds volume production. Send for your 
copy of the Condensed Catalog showing many of the 
parts Torrington can produce quickly and inexpen- 


sively! No obligation, of course. 


TORRINGTON COMPANY 


Specialties Division 
Torrington, Conn, 


THE 


5 Field Street 
Makers of 


TORRINGTON ///2// BEARINGS 











Whether it’s local Plant Manager, na- 
tional Sales Manager or the Big Chief, 
everybody loves the *Metropolitan Oak- 
land Area (all of Alameda County, Calif.) 
as a branch plant location. 


MOA Plant Managers love those “low- 
est-Cost-per-unit” production figures 
that make them heroes at the home 
office. 

Sales Managers love the volume gains 
that invariably follow when there's a 
MOA branch to speed deliveries to one 
of the nation’s richest markets...and to 
end the “'prices-slightly-higher-west- 
of-the-Rockies” sales block. 

The Big Chief loves the profit picture 
resulting from lower unit costs, mount- 
ing sales and reduced shipping costs 





EVERYBODY loves M0A* 


made possible by MOA climate, labor 
supply and central location. 


“WHY THEY CHOSE MOA” isa 
16-page beok outlining the reasons 228 
national firms selected MOA locations 
for branch plants. Write for your free 
copy. After you've read it, phone any of 
the firms listed and ask: ‘‘How’s your 
MOA branch working out?’’ 

We guarantee you'll get some very con- 
vincing facts and figures. Write today, 
in confidence, for MOA FACTFILE, 
which includes the book plus Data 
Sheets on Climate, Markets, Distribu- 
tion and Living Conditions. 


METROPOLITAN OAKLAND AREA 


Swite 107, 427-13th St., OAKLAND 12, CALIFORNIA 











New Skelly Oil bulk plant in the Midway, between 
Minneapolis and $?. Paul, Minnesota. 











@ Considered one of the 
most modern bulk plants 
in the nation, Skelly Oil 
Company's new Twin 
City installation includes 
nine Viking rotary pumps, 
Vikings were chosen be- 
cause of their extremely 
rapid self-priming and ef- 
ficient moving of the 
complete range ef petro- 
leum products that they 
handle 


ee 


Battery of nine Viking all-weather pumps, each 
of 200 gallons per minute capacity. 


@ If your firm is buiiding or remodeling a plant or 
factory, we Would welcome the opportunity of con- 


sulting with you on your pumping problems. For 


information on the efficiency and economy of 


'@ Viking Pumps, write for bulletin series 53. 


oy 
oa = 


go, 


144 


, VIKING PUMP COMPAN 


¢ CEDAR FALLS 
IOWA 





publicized the melee, and the satisfied 
looks on the faces of customers who fig- 
ured they’d got away with a steal. 

¢ Placing a Bet—Filenc’s Automatic 
Bargain Basement has become a Boston 
institution—like Sunday sunning on the 
Common. There’s nothing like it in 
the world. The unique feature is its 
automatic markdown plan, which the 
late William Filene originated back in 
1909. No other store has been able 
to duplicate this plan successfully since, 
though many have tried 

Under the automatic plan, Filene’s 
bets its profit that the public will buy 
at the price first set on basement mer- 
chandise. If the public doesn’t buy at 
that price, Filenc’s openly commits it 
self to bring the price down in stages 
until the goods do scll—and to give 
them away if they don’t 

Any merchandise left unsold after 
the first 12 selling days is automatically 
reduced in price by 25 If there’s any 
left after six more selling days, the price 
goes down by the same amount again— 
to 50% of the original price. 

What’s left after another six selling 
days drops once more—to 25% of the 
first price. Anything unsold after six 
more selling days (a total, now, of 30 
davs) goes to charity. 

This plan applies to all basement 
merchandise, and it’s adhered to rigidly. 
The date is put on the tag of every 
piece of merchandise the day it goes 
on sale. It’s grounds for immediate 
discharge if a department manager is 
caught pulling unsold merchandise off 
the floor, to shield it from the dreaded 
(by him) “automatics.”” When your 
salary is based on a percentage of sales, 
as a department manager’s is, that’s a 
great temptation. 
¢ Profit or Loss—Strapped to an auto- 
matic price reduction plan like this, you 
can cither make a lot of money (as 
lilene’s does now) or lose a lot of 
money (as Filene’s did for the first three 
years after it started the plan). The 
difference lies on a fine line of com- 
munity attitude. As a Filene’s official 
put it: “Once people get the idea that 
vou're offering bargains at your first 
price, they'll fight with each other to 
get the stuff. But until then, they'll 
hold out for the automatic reduction, 
and out goes your profit.” 

Though Vilene’s won't give the exact 
figure, it’s safe to assume that its base- 
ment operates on about the same mark- 
up as most bargain basements—33%. 
Deduct 5% for selling expense; that 
leaves 28% for net. Filene’s first “auto 
matic” wipes out most of that; the 
second puts the operation well in the 
hole. 

Because its basement 
learned to price their merchandise right 
the first time, and because Bostonians 
know it, Filene’s says that 90% of its 
basement goods is sold the first day it’s 


buvers have 
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3 MORE OFFICES 


are serving 
U.S. founders 
and fabricators 


of Alean 
aluminum mew TORK 


LOS ANGELES 


You know what’s happening to the demand for aluminum. Up and up 
it’s gone, yet this is still only the beginning. For aluminum—light 
weight, nonrusting, strong, easy to fabricate—is proving its desir 


ability in new uses every day. 


To help meet your needs for this modern metal, our associate the 
Aluminum Company of Canada, Ltd., is constructing power and 
smelting facilities in Quebec for producing 130,000,000 more pounds 
... and facilities in British Columbia for producing 200,000,000 more 
pounds of aluminum per year. 


For the convenience of our customers in important U.S. industrial 
areas, we have opened additional offices—in Cleveland, Chicago, and 


Los Angeles. Their addresses appear below. 


ALUMINUM IMPORT 


CORPORATION 


Distributing company of the ALUMINIUM LIMITED group, in the Western Hemisphere 
Offices and agents in 40 cities Cable address: ALIMPORT 
630 Fifth Avenue, New York 20 * 20 North Wacker Drive, Chicago 6 * 505 Terminal Tower, Cleveland 13 
510 West Sixth St., Los Angeles 14 * Av. Ing. duis A. Huergo 1279, Buenos Aires * Rua Do Quitanda 96, Sao Pavile 





You can do 95% 
of all quenching jobs 
with Sun Quenching Oils 


Sun Quenching Oils offer other 
money-saving advantages 


They decrease maintenance costs by preventing 
sludge formation and helping remove any de- 


posits that may exist. 


They lower operating costs by thinning out 
when heated, and draining off parts faster and 


more completely. Make-up is materially reduced. 


They assure consistently uniform physical char- 
3 acteristics. Hardnesses obtained are far above 


the commonly accepted minimum. 


For more information about Sun Quenching Oils and 
how they can help you, call your nearest Sun Office 
or write SUN Or. ComPANY, Phila. 3, Pa., Dept. BW-3. 


INDUSTRIAL PRODUCTS DEPARTMENT 
SUN OIL COMPANY 


PHILADELPHIA 3, PA. @ SUN OIL COMPANY LTD., TORONTO & MONTREAL 


+; I> 





put on the counters. Less than one- 
tenth of one percent stays so long it 
has to be given away. 

e Seconds—Filene’s has often been ac- 
cused of using its bargain basement just 
as an outlet for unsold goods from its 
upstairs store. Officials insist this isn’t 
so, though they admit that a small per- 
centage of basement goods do come 
from upstairs. 

By far the biggest portion of bas« 
ment stocks, they say, is made up of 
manufacturers’ second | irregulars. 
Filene’s was a pioneer in tapping this 
market for bargain merchandise. Few 
manufacturers can afford to scrap goods 
that don’t quite come up to inspection 
standards; yet thev’re reluctant to sell 
them to jobbers for fear the seconds 
will turn up for sale as first-rate goods, 
under the manufacturer's brand name. 

Filene’s has lined up exclusive deals 
with many manufacturers, guaranteeing 
them a market for all their seconds and 
irregulars—with the assurance that the 
goods will not be sold by brand nam« 
unless the manufacturer so desires (in 
which case Filene’s pays him a_ pre 
mium for the goods) 
¢ Distress Goods—The distress mer- 
chandise Filene’s buys for sale in its 
bargain basement provides less volume 
than manufacturers’ seconds, but it 
probably has contributed more to the 
basement’s reputation No matter 
where you are in the world, if you've 
had a fire or your lease runs out and 
you've got goods on hand that you 
want to turn into cash fast, Filene’s 
buyers (60 of them in the U.S. and 12 
abroad) will be there in a jiffy—and with 
cash. 

The most ballyhooed deal of this sort 
—though a fairly typical one—was the 
purchase in 1947 of a $1.4-million fire 
stock from the exclusive Neiman-Mar 
cus department store in Dallas, Tex. 
Most of the stock wa ntirely un 
damaged. It went on sale in Filene’s 
basement at 40¢ on the dollar. A crowd 
of 15,000 women literally broke down 
the door on opening day 

Back in 1939, when the liner Queen 
Mary was caught in New York by the 
outbreak of World War II, it still had 
aboard the London haberdashery sold 
in the men’s passenger shop. Harold 
D. Hodgkinson, Filene’s general man 
ager today, then the basement manager, 
made a deal for the whole lot. It was 
shipped to Boston and sold out in three 
hours. 
¢ Requirements—F'ilene’s says there are 
two main reasons why other stores have 
not been able to make a go of an auto- 
matic markdown plan: (1) It takes a 
lot of money to get it going—more in 
this day of high costs and narrow mar- 
gins—than retailers are willing to risk; 
and (2) it takes a highly skilled staff to 
operate it profitably. That kind of skill 
comes only from years of experience. 
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LIONEL is on the right track... 








using 


NDERWOOD ELLIOTT FIS 


Accounting Machines 


oe a 2 —_ ene nance 


7 MAKERS of the famous Lionel Trains rely on Underwood 
Elliott Fisher Electric Accounting Machines to take good 
care of their Accounts Receivable and other regular records. 


And this could be the right signal for your company to follow, 
too... because these all-purpose machines offer a clear, fast 


track to more economical accounting procedure, 


With an Elliott Fisher your operator can post all related 


records simultaneously. 


She posts on a completely electrified Single Typing Key- 
board, by the “touch” method. Only 10 numeral keys handle 
all figure work. Balances and Column totals are computed 


automatically. 


The Flat Writing Surface, an exciusive Elliott Fisher feature, 
permits inserting forms as easily as placing papers on your 
desk. Carbon paper is no problem, because the Roll Carbon 
Paper feature completely eliminates handling loose sheets. 


Find out what this all-purpose Underwood Elliott Fisher 
Electric Accounting Machine can mean to your company in 
increased accounting efficiency. Send the coupon for inter- 
esting details today. 


____ Underwood Corporation____ 


. Adding Machines 
Ribbons 


Accounting Machines... 
Typewriters... Carbon Paper... 


One Park Avenue, New York 16, N. Y. 
Underwood Limited, Toronto 1, Canada 


Sales and Service Everywhere 


alll 





(TCC em meee eanene eooiti----- 


UNDERWOOD CORPORATION 
One Park Avenue, New York 16, N. Y. 


Please send me illustrated literature and full information about 
the Underwood Elliott Fisher Accounting Machines, 


Name of Company 


Your Name and Title 


Street Address 


eee eee ee eee ee eee eee eee ee eee Tt 














BROWNHOIST CRANES 


help make mining operations 


efficient and profitable 


On the great Mesabi Range in Minnesota, Brownhoist Diesel Electric 
Locomotive-Cranes are doing materials handling work with magnet, 
hook or bucket on a dozen or more tough production and service jobs 
You'll find them loading ore, rerailing cars and relaying or 
ballasting track. You'll even find them switching cars for with their 
high tractive power and rapid acceleration Brownhoist Cranes 
make first rate switching locomotives. + + The versatility cf 
Brownhoist Cranes along the Mesabi Range is typical of their 
performance wherever they operate. In railroads, steel mills and 
manufacturing plants as well as large scale mining operations, they 
have been a labor-saving, time-saving investment for their owners 
Features like the Monitor Type Cab and Clear Vision Boom 
provide unlimited visibility for high daily production. Sound rugged 
construction and a simplified mechanism help them maintain this 
production year in and year out with very modest maintenance 
costs. ¢ ¢ Brownhoist Cranes are built in capacities from 25 to 80 tons 
for virtually every materials handling operation. For complete 
information, consult your nearest Brownhoist representative or 


write us today 


BROWNHOIST BUILDS BETTER CRANES 


Cums BUCKET 250 TON WRECKING [RANE COAL ORE BMIDGE CAR DUMPFR 


INDUSTRIAL BROWNHOIST CORPORATION * BAY CITY, MICHIGAN 
DISTRICT OFFICES: New York, Philadelphia, Cleveland, San Francisco, Chicago; 
Canadian Brownhoist, Ltd., Montreal, Quebec «© AGENCIES: Detroit, Birmingham, 
Houston, Los Angeles. 











MARKETING BRIEFS 





Whiskey bonding: A showdown is near- 
ing in the fight over the length of the 
bonding period. Distillers with big in- 
ventories (notably Schenley and Pub- 
licker) want the limit boosted from 
eight years to 12 years (BW—Fcb.7'53, 
p78). Against them, Brown-Forman, 
Scagram, and Hiram Walker have now 
formed the Distillery Council to Main 
tain Bonding Standards; the outfit will 
fight the bill now before Congress to 
extend the period. 

° 
Luxury trips as awards for dealers are 
frowned on by the Federal ‘Trade Com 
mission, according to Retailing Daily. 
The paper says there’s a feeling that 
when and if FTC rules on the question, 
it will hold such trips to be discrimi- 
natory. 

e 
Estimates vary on the consumption of 
instant coffee—it has been figured as 
accounting for anywhere from 8% to 
18% of total coffee ‘disappearance’ 
(BW—Feb.28'53,p50). Now National 
Family Opinion, Inc., tries a new yard 
stick; it finds the instants are used in 
34.8% of U.S. households 

e 
King-size cigarettes continue to hold 
center stage in the tobacco industry. 
Philip Morris president, O. Parker Me 
Comas, predicts the long smokes will 
be 25% of the market this year, will 
probably catch the regulars by 1958. 
Their 1952 slice was an _ estimated 
18.1% (BW—Dec.27’52,p41) 

« 
Robot selling is worrying still another 
group of retailers. Men's clothing re 
tailers are now complaining about the 
inroads into their business caused by 
supermarkets and so-called “pipe-rack” 
merchandisers. The National Men’s 
Fashion Committee says that as more 
and more brand names appear in these 
outlets, the “wrath of a number of re 
tailers who have promoted these brands 
grows.” 

« 
New marketing data are contained in a 
bibliography just put out by National 
Sales Executives. Unpublished Studies 
for Sales Exccutives lists 300 theses on 
marketing prepared during the past 
two years by graduate students. Price 
to nonmembers: $1. NSE’s address: 
136 E. 57th St., New York 22, N. Y 

7 
Sales of gas reached $2.4-billion last 
year (not counting sales of gas to other 
utilities for resale). ‘That’s 10.4% 
higher than in 1951, American Gas 
Assn. reports. Industrial gas revenues 
were up nearly 15%; residential rev 
enues gained 8.4%. Natural gas sales 


rose 17%—faster than the average. 
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in the 
chemical 


ouble-header , allethr iN, $ —pfocess industries 


CuemicaL WEEK, with timely reports and analyses of news 


behind the news, is read at all management levels . . . in ad- 

ministration, distribution, production and research. That’s 

why advertising in CHEMICAL WEEK gives impetus to sales 

effort . . . your product message flags down the busy execu- 

tives that salesmen find hardest to cultivate. CHEMicaAL WEEK Gy t's f 
reaches ... and sells... management men who often specify, \ | Managemen 5 


and always approve, purchases of industrial goods and serv- 


ices in the Chemical Prozess Industries. ’ ; | ) Own Magazine 


management and... Chemical Week 


A McGRAW-HILL PUBLICATION © ABC-ABP 
McGRAW-HILL BUILDING, NEW YORK 36, WN. Y 











@ DvES AND DOLIS .. . it’s the bright idea 
behind General Aniline and Film’s new 
fashion and selling tour. Six lovelies, travel- 
ing by airline through Latin America, are 
modeling 42 creations dyed with GAF colors. 
Distribution-minded management in the CPI 
use modern merchandising methods like this 
to keep pace with fast-moving production... 
last year up to $57 billion. 


SILICONE DOUBLE-HEADER! Ceneral Electric 
chalked up two silicone advances when the 
company brought out a brand new silicone 
rubber and, at the same time, completed a 
$5 million expansion to its Waterford, N. Y. 
plant. This is another example of the kind of 
growth that’s going on all over the Chemical 
Process Induitries . . . where management 
footed the bill last year for an estimated $7 
billion in new plant and equipment. 


ALLETHRIN—a boon to insecticide makers 
but a tough production problem. It’s a mix- 
ture of two chemicals not commercially avail- 
able, so some 12 to 20 involved steps like the 
one illustrated are necessary for the com- 
mercial product, Nothing daunted, three top 
producers—Benzol Products, U.S. Industrial 
Chemicals and Carbide and Carbon—have all 
made substantial plant and equipment in- 
vestments to produce it in increasing volume. 





ALERT MANAGEMENT, personified by Nelson 
S. Knaggs, Vice President in Charge of Sales, 
The Hilton-Davis Chemical Company Divi- 
sion, here watching the worid’s biggest flush- 
ing machine and color blender in action. It 
can mix 20,000 to 25,000 pounds in one opera- 
tion. Says Knaggs, “At the clip our business 
moves along, I find the frequent use of 
Cuemicat Week of great value. For my pur- 
pose, it reflects the pulse beat of the Chemical 
Process Industries.” 


dyes and dolls, silicone 


Management looks ahead in the Chemical Process Industries 
g 





with long range planning for tomorrow’s markets . . . with 


a capital investment program that’s largest in industry. It’s 


ea profit-minded field, where foresighted executives, charged 


with high-volume, low-cost production, are interested in better 
equipment, materials and methods. And in this big-buying 
market, executives depend on Cuemicat WEEK for the ideas 


and procedures that influence business planning. In the proc- 





i . “9 , 
ess industries . . . it’s management’s own magazine. 


alert 





FASTEST THING 


Making light work of heavy-duty fastening 
.-- With 57% savings! 


G&O Manufacturing Company, New Haven, 
Conn., solves major fastening problem with 
100% switch to Tinnerman SPEED GRIPS! 


Here’s how this famous maker of truck and heavy equipment 
radiators went right to the “‘core’’ of soaring production costs. 
G & Oengineers specified SPEED GRIPS to replace the old method 
of welding nuts to radiator side panels for a big 57°% assembly 
savings! In addition, this led to a big reduction in materials han- 
dling ...eliminating costly shipping and servicing of units returned 
for repair due to weld breaks! Also eliminated was the need for 
expensive welding equipment, allowing the shift of skilled man- 
power to other production jobs! 

For a new look at the savings potential in your fastening methods, 
call your Tinnerman representative. He’ll give you details on our 
FREE Fastening Anaiysis Service. 


iN FASTENING S® 


Tinnerman 


SPEED GRIP® 
Nut Retainers 


«+. replace welded nuts on the 
G & O radiator side panels as 
shown above snap into bolt 

receiving positions by hand...are 
ideal for use in blind locations, 
require no welding, clinching or 
staking; ‘float’ prevents cross 
threading due to misalignment 
of holes. Available in a complete 
range of sizes to meet your need 








Write today for your copy of SPEED 
NUT Savings Stories” ,a booklet of typical 
SPEED NUT aavings to industry: TIN- 
NERMAN PRODUCTS, INC., Box 6688, 
Cleveland 1, Ohio. In Canada: Dominion 
Fasteners, Lid., Hamilton, Ont. /n Great 
Britain: Simmonds Aerocessories, Ltd., 
Treforest, Wales. In France 
soires Simmonds, 8.A., 7 rue Henri 
Barbusse, Levallois (Seine). 


Aeroces 


MORE THAN 6000 SHAPES AND SIZES 





America’s No. 1 
space heater 


is made by 
Carrier 


This Carrier four-way Directed-flo 
Unit Heater suspends from the ceil- 
ing of your factory, store, garage or 
warehouse, It delivers quick heat 
from greater heights, discharges ver- 
tically in 1, 2, 3 or 4 directions. It 
is easy to install, simple to maintain 
and attractively styled. There are 7 
sizes from 82,000 to 500,000 Btu's. 
For use with steam or hot water. 


Carrier horizontal discharge Unit 
Heater (below, left) directs warmed 
air from heights of 15 to 18 feet. Heat- 
ing coil one row deep with widely 
spaced fins makes cleaning easier. 
There are 10 sizes from 21,000 to 
200,000 Btu's. For use with steam 
or hot water. 


Corrier Gas-fired Unit Heater gives clean, 
economical heat wherever gas is available. 
Propeller fan type (above, right) and duct 
type feature one piece heat exchanger and 
combustion chamber of Aluminized Steel. 
AGA approved for all types of gas. There 
are 7 sizes from 79,000 to 230,000 Btu's, 


If you want heat, you just can't buy it in 
any more convenient or economical form. 
Call the Carrier representative in your 
local Classified Telephone Directory. 
Carrier Corporation, Syracuse, New York. 


UNIT HEATERS 





WELCOMING newcomers to Louisville business, Gov. Weatherby makes speech (brief) 
to 125 neophytes, 200 old-timers. Chamber of Commerce arranges for . . . 


Xv 


SPONSOR (right) to take each newcomer 
in tow and perform. . . 


Get-Acquainted 


LOUISVILLE-—Sinc: the war, so 
manv business newcomers have come 
into Louisville so fast that the oid 
timers haven't been able to keep up 
with them. So, three vears ago, the 
Chamber of Commerce sponsored its 
first “Welcome Breakfast” as a way to 
give newly arrived businessmen and the 
old-timers a good chance to get ac- 
quainted. 

(he idea was an immediate success. 
The first breakfast welcomed 40 new- 
comers; the one last fall set a record 


INTRODUCTIONS to other businessmen, 
which are main purpose of the gatherings. 


Breakfast 


with 136. The origina 
the breakfasts were to b 
the schedule now is th 

The most recent in the serics—the 
cighth—was held last we brought to 
gether 125 newcomer id about 200 
' §pon 


1 was that 
innual affairs; 


1 VCal 


old-timers. Each new ICI 
sored” by a C. of C. member, who in- 
troduces him around and pavs for his 
breakfast. Speakers included the cham- 
ber’s president, the mayor of Louisville, 
and the governor of Kentucky. None 
spoke more than two minutes; the 
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NEW| FASHIONED 
PHONE DICTATION 
EDISON | TELEVOICE 























It cuts paperwork costs 
in small offices and large! 


Wiksein you have people who “put it in 
writing,” depend on TELEVOICE to deliver real 
economy. You save money —with 3, 6, even 20 
low-cost dictating phones in a network served 
by one recording unit, one secretary.... 
And you save time: that TELEVOICE phone on 
your desk gives you the fastest service you’ve ever 
known —and it’s so downright e-a-s-y to use. 
Just pick it up and dictate. 
Over 1,000 new users a month are turning 
to new-fashioned TELEVOICE ... from small 
3-or-4-man offices... to business giants like 
General Electric, United States Rubber, 
Procter & Gamble, Borden’s, Esso, 
Mutual Benefit Life, Illinois Central. 


Average cost per dictator served: $141. 


citi. 


incom PORATED 


EDISON TELE VOICEWRITER 
The Televoice System 


Read ABBVVAVsPP VP sF Ves SBQBQSBBBBBBBBBBSSSSRS SHREREEREE 


this eye-opening : EDISON (Ediphone Division ,29 Lakeside Ave.,W. Orange, N.J. 
OK—send me A LINE ON TELEVOICE 
booklet! Shows how TELEvoIcE gets faster 


action, with greater ease, at lower cost. No obli- 





Title 


gation— just send coupon, filled in or clipped 
to letterhead. Or phone nearest EDISON 
VOICEWRITER representative for demonstra- 
tion (see yellow pages of phone directory). City 


Address 








Aetion by a company- 


trained Employers Mutuals Team has 
given to thousands of our policyholder- 
owners a new concept of how well busi- 


ness insurance can be handled. If you 


want cooperative action in reducing acci- 


dents, making plant operation safer and 
less costly, handling claims promptly and 


fairly—put the Employers 


Mutuals Team on the job! 





The Employers Mutuals Team 


£2. EMPLOYERS MUTUALS 
rome ope: vie, wiconin OF WAUSAU 


Offices in principal cities... Consult your telephone directory 





provers 4 
Employers Mutuals write: Workmen's Compensation-Public Liability-Automobile-Group tine 
of 


Health and Accident-Burglary-Plate Glass-Fidelity Bonds-and other casualty insurance. Wausau 
Fire-Extended Coverage-Iniand Marine-and allied lines. All policies are nonassessable. i's 


EMPLOYERS MUTUAL LIABILITY INSURANCE COMPANY OF WISCONSIN 
EMPLOYERS MUTUAL FIRE INSURANCE COMPANY 
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mayor (with what several of those pres- 
ent called admirable restraint for a 
politician) smiled and waved to the 
gathering, sat down again without say- 
ing a word. 


For Art’s Sake 
DETROIT —Art dealers here are 


peeved at the Detroit Institute of Arts. 
They say the municipally owned insti 
tution is underselling then 

Cheir complaint is that the institute 
buys prints of famous paintings from 
publishing houses, just as they do, and 
then sells them at a di int to mem 
bers of the Founders Socicty, a group 
that helps support the muscum. Though 
there are only about 3,000 members of 
the Founders Society, the dealers say, 
they're the most art-conscious group in 
the city, and thus do a big portion of 
the citv’s art buying 

The institute defends the 10% dis 
count for socicty memb« m the basis 
that it is ‘an entirely legitimate mem 
bership privilege.” 


Cash Wells Run Dry 
AUSTIN -State legislators got 


some glum news from Stat Comp 
troller R. S. Calvert here last week. 
They'll cither have to dig up some $20 
million of revenue over the next two 
years or cut back expenses by that 
amount, he told them, because the vield 
from the state’s oil-industrv taxes will 
fall that much below original estimates. 
Calvert said two things had caused 
him to revise his estimat Che first 
was that production from the Spraberry 
formation had failed to live up to ex 
pectations (BW —Dec.13'52.p112). The 
other is that the Texas Railroad Com 
mission, which has the job of regulating 
and limiting the state’s crude produc 
tion, cut allowable production — for 
March for the third time in four 
months. The March cut was 118,000 
bbl. a dav below February, and the 
commission is expected to cut April's 
allowable substantially below March 
Nor is there much chance the cuts 
will be restored. Ermest O. Thompson, 
chairman of the commi n, said the 
principal cause of the cuts has been the 
recent imcrease in imports of foreign 
crude. The commission can’t allow 
Texas output to rise again, Thompson 
implied, unless the volume of imports 


falls off. 


Fare Enough 
SYRACUSE-—Most news in the 


transit field these days concerns transit 
companies’ wailing over red ink and 
loudly demanding fare increases. Syra- 
cuse Transit Corp. is different. Last 
weck it happily reported 1952 net in- 
come of $148,246 (which comes to 
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Insulated panels of U-S-S 17 cise so) Stainless Steel 
mean fast, low-cost construction at Fairless Works 


4005 sq. ft. of panels installed by crew of 4 in 8 working days 





WORKING UNDER ADVERSE WEATHER CONDITIONS, a crew of four 
installed 4005 square feet of insulated Stainless Steel panels on this 
building in less than eight working days. The panels were manu- 
factured by H. H. Robertson Co., Pittsburgh, Pa.; installed by 
R. A. Steelman Co., Trenton, N. J.; architects were Walter Kidde 
Constructors, Ine., New York. 

CROSS SECTION of a complete panel for the fire station at United 
States Steel’s Fairless Works shows the formed Stainless Steel 
exterior sheet, 114” of insulation and the coated steel interior. 


ONSTRUCTION with insulated building panels of 

U-S'S 17 (Type 430) Stainless Steel is gaining 
considerable momentum in the field of industrial 
building—such as power plants, factory office 
buildings, warehouses, etc. Architects and owners 
alike have been quick to recognize the advantages 
of light panel weight, long building life, minimum 
maintenance, low labor costs and fast erection in 
any type of weather. 

The building shown here is a Stainless-paneled 
fire station at the new Fairless Works of United 
States Steel Corporation at Morrisville, Pa. The 
66’ x 100’ structure contains 4005 square feet of 
insulated panels of 20 gage U-S’S 17 Stainless Steel. 

A crew of four men erected the panels under ad- 
verse weather conditions in less than eight working 
days. The prefabricated sandwich panels, consist- 
ing of U'S‘S 17 (Type 430) Stainless Steel exterior, 
1!.” of insulation and a coated steel sheet interior, 


were attached to the structural steel framework 





i. 


by spot welding, a fast and strong method of in- 
stallation. U-S’S 17 (Type 430) is readily available 
without CMP tickets. 

A new book containing the latest information on 
construction with panels of U'S’'S 17 Stainless 
Steel is now being distributed. For your copy, use 


the coupon below. 


United States Steel Corporation 
525 William Penn Place, Room 2810-0 
Pittsburgh 30, Pa. 

Please send me your new booklet on U'S’S 17 Stain! 
Steel for industrial buildings 

Please arrange to have fabricators of Stainless Steel w 
panels send me literature on their particular type of cx 
struction, 


Name ” Tith 
Address 
City State 


United States Steel produces only the Stainless Stee heet 
strip from which panels of this type are made; the panels the 
selves are fabricated by a number of our customer 


UNITED STATES STEEL CORPORATION, PITTSBURGH + AMER:CAN STEEL & WIRE DIVISION, CLEVELAND * COLIMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO 
NATIONAL TUBE DIVISION, PITTSBURGH + TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA. + UNITED STATES STEEL SUPPLY DIVISION, WAREHOUSE DISTRIB 


UNITED STATES STEEL EXPORT COMPANY, KEW YORK 


U°S°S STAINLESS STEEL 





SHEETS - STRIP - PLATES - BARS - BILLETS - PIPE - TUBES - WIRE - SPECIAL SECTIONS 
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It’s Federal Noark’ electric controls in 
Nassau County’s 
ultra modern disposal pant 


TER a 














ABOVE: General view of the electrical control 
foom with Federal Noark switchboard and 
special generator control bench board. RIGHT: 
Nassau County's new sewage treatment and 
disposal plant ... completely efficient ... thor- 
oughly immaculate. 


NASSAU COUNTY, NEW YORK, is one of the fastest-growing areas in 
America . . . and for several years authorities have been formulating plans 
for a completely modern sewage treatment and disposal system. This 
included a new plant which has recently been put into operation and 
exemplifies the last word in efficiency. Its economical dual-fuel engines 
burn either sewage gas or oil. Federal Noark equipment brings the 
advantages of centralized control of all electric power and light. 


Federal Noark switchboards and controls 
Federal Noark is a leading designer and manufacturer of switchgear, 
control panels and benchboards... equipment which provides today’s 
most simple and effective method of electric circuit control. Much of this 
equipment is composed of standard units which are quickly and economi- 
cally assembled... and such standardization assures lowest installation 
costs and maximum flexibility for future changes and expansion. 


Design leadership ... phenomenal growth 
By the introduction of a wide range of new designs, Federal Noark has 
in the last few years brought more improvements in electric control equip- 
ment than has all the rest of the industry combined. The demand for 
Federal products has required a constant increase of manufactur- 

ae 

ing facilities. —e there are seven big Federal plants = 
strategically located across the country. 


FEDERAL ELECTRIC PRODUCTS COMPANY 
Main Office: 50 Paris Street, Newark 5, N, J. 


Plants at Newark, N. J.; Long Island City, N. Y.; Hartford, Conn.; 
Cleveland, Ohio; St. Louis, Mo.; Dallas, Texas; Los Angeles, Calif. 
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$2.33 a share on its common stock), 
compared with $103,927 in 1951. 

The company credits the increase to 
a fare boost—from a straight 10¢ to 12¢ 
cash or 11¢ token—that went into effect 
Aug. 3, 1952. Some Syracusans, mind- 
fui of the fact that the company had 
the boost less than half of 1952, foresee 
an even better record for this year. 


Proof of the Parking 
SALT LAKE CITY -iIt looks as 


if Salt Lake City car owners won’t have 
to worry too much about parking 
tickets for a while. 

Kor many years Salt Lake City, in 
common with many other cities, had a 
municipal law to the effect that if a car 
is parked illegally, the owner can be 
presumed to have parked it. But the 
state supreme court threw out that as 
sumption—the state legislature has au- 
thority to pass such a law, it said, but 
the citics don’t. So far, the state legis 
lature has refused to act 

The city tried to get around that 
obstacle. It dug out an old law (passed 
in the days when wandering livestock 
was the big problem) that said an owner 
is responsible for his property. For a 
while, the city based its parking tickets 
on this statute. 

Now a state district court has ruled 
out that stratagem, too. In a parking 
case appealed from city court, the dis 
trict judge ruled that, to get a convic 
tion on a parking charge, the city had 
to do more than prove ownership of a 
car and the fact that it was illegally 
parked—presumably, it also has to show 
who parked the car. 

City officials haven’t yet said what 
they plan to try next. 


No Gag on Price Cuts 
HARRISBURG -—F'or years, Penn 


sylvania gasoline retailers waged recur 
rent price wars. None of them liked 
the idea, but none of them could afford 
to sit back and keep their prices up 
once the slashing started. 

Finally, in 1951, they persuaded the 
state legislature to pass a law prohibit 
ing the use of any sign larger than 
12 in. square to display the price of 
gasoline. By and large that worked 
pretty well; it doesn’t do a gas station 
cperator much good to cut his price a 
penny a gallon below his competitor's 
if he can’t tell anybody about it. 

Now price wars may be on the way 
back. A county court here has just 
ruled the law unconstitutional, on the 
basis that it interfered unlawfully with 
property rights. “The right to adver 
tise, including the right to advertise 
price, is a property right protected by 
the constitution of this common 
wealth,” said the judge 

The state is expected to appeal 
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INTERNATIONAL OUTLOOK 





BUSINESS WEEK 
MAR. 14,1953 


A BUSINESS WEEK 


The shakeup in Moscow may bring changes in U.S. foreign policy. 

Just as the Eisenhower team was formulating its “new positive policy,” 
Stalin’s death and Malenkov’s accession threw in a big question mark. 

Now Washington must rethink once again its approach to the cold war. 


Two lines are being developed among the policymakers. Here’s how 
they look at this early stage: 

(1) Mark time. Wait and see who comes out on top in the Kremlin 
and what policy he represents (page 162). 

(2) Fast action within the limits of the cold war, regardless of shifts 
in the Russian power structure. That would mean, say, more steam behind 
psychological warfare—anything to exploit confusion in the Soviet empire. 


The situation puts more urgency into Secretary Dulles’ upcoming trip 
to South Asia. He’ll proclaim—in person to the Asians—that the “Stalin 
era has ended; the Eisenhower era has begun.” 

The trip could be the harbinger of changes in U.S. Asian policy. While 
most everyone agrees that little can be done in Russia proper, opportunities 
exist on the fringes—especially in the Far East. 


This cautious speculation is behind Western thinking: Long-term, 
Mao Tse-tung may have difficulty living with the new powers in Moscow. 

So some aspects of U.S. Asian policy could change. To be sure, For- 
mosa will get all its promised military and economic help. But any armed 
action by Chiang against the Peiping regime may be held in abeyance. 

That doesn’t mean, however, that Washington fully accepts the think- 
ing of most of our allies—treat Mao with kid gloves. But we certainly 
aren’t insisting that Britain follow our policy of nonrecognition of Peiping. 

Actually, the U.S. begins to look with some sympathy on British 
diplomatic ties with the Red Chinese. They might come in handy someday 
in an attempt to play Mao against Moscow. 


No U.S.S.R.-China rift can come in a hurry. Both sides are hastening 
to erect a facade of Communist unity. 

Mao, obviously, aims to get as much as he can out of Malenkov. And 
Malenkov, just as obviously, is ready to pay an additional price to cement 
ties with China. He’ll need them to secure his own position within the 
Soviet Union. 


Last week’s U.S.-British economic talks have put a new perspective 
on the problem of switching to a system of “trade, net ai on 

It’s perfectly clear now that the switch, assuming it’s possible at all, 
will be a long, slow process. 

Meanwhile, take talk of sterling convertibility with a grain of salt. 
There’s almost no chance the British will risk convertibility without special 
U.S. financial support. And that’s not in the cards for many months. 


Not that Chancellor Butler’s visit was a flop. Far from it. 





A HARPER 


TO SOLVE YOUR SPECIAL PROBLEM 


On the equipment you manufacture, a special fas- 

tening by Harper may improve your product—cut 

costs—speed assembly—or simplify maintenance. 
Harper regularly produces hundreds of special 


ard fastenings made of noa-corrosive metals 
and all stainless steels. Over 7,000 itcms 
are regularly carried in stock. Call the 
Harper Branch Office or Distributor near- 
est you. And remember, Harper engineers 


you 


THE H. M. HARPER COMPANY 
8225 Lehigh Ave., Morton Grove, Ill. 


Tap Changer Fastening 
of Copper 
Used in Transformers 


SPECIALISTS IN ALL 
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Te nen: CrLeageed on tbuniitiiinie Piteaes :.. 


During the past twenty years the stature of the pur- 
chasing agent has risen tremendously. This is due in 
part to the fact that top management has come to 
realize that buying is not just a “how much” prob- 
lem, but is a management function. Today the indus- 
trial buyer is generally recognized as a vital part of 
the company team, consisting of sales, engineering, 
production, and purchasing. He sits in on planning 
sessions. Sales, for example, wants a new model, or 
even a new product. Engineering discusses the design 
features that are wanted, and contributes its own 
imagination. Production makes close estimates as to 
costs of fabricating and assem- 

bling the various parts, says 

when it should be possible to 

begin shipment, and in what 

volume. Purchasing knows 

sources of supply, how reliable 

they are, how plentiful mate- 

rials are, and what they cost. 

The company buyer may report 

that one suggested material is 

in short supply, or another is a 

bit high in price, and may rec- 

ommend a few changes with the 

object of speeding. production 

without affecting quality. All 

these matters are debated by the four groups, because 
the problems of all are intimately related. 

There is another reason for the high standing of 
today’s purchasing agent. It lies in his wide business 
background. Often he has had sales experience. In 
the more technical industries, such as the chemical, 
electrical, electronic and metal fabrication businesses, 
he is also quite likely to have an engineering back- 
ground. Thus he can talk on even terms not only with 
his own people, but with salesmen and engineers from 
suppliers. He looks upon the latter for information 
about their materia!s, and learns from them by study- 
ing with them the fabrication problems in his plant. 
He may even visit the factories from which he may 
buy, in order to obtain first-hand information, and 


to cement good relations with the people to whom he 
must look for close compliance with specifications 
In doing so, he not only protects his own interests, 
and expands his knowledge, but creates and main- 
tains good will for his company. 

The salesman for a supplier naturally makes the 
purchasing department his first objective. That has 
always been true of Revere salesmen, and still i 
These comments of ours about the modern purchas- 
ing man derive from our experience with him. We 
find him eager to Jearn all he can. When he ask 
for a bid on hundreds of thousands of pounds of 

say brass rod or strip, he will 
quite likely tell what the metal 
is to be used for and how it 
will be fabricated. If there i 
a question in his mind or that of 
the Revere salesmen, interviews 
with engineering and production 
are arranged. This often result 
in surprising economies. In one 
instance, the buyer produced a 
blueprint and asked if the part 
could not be made more eco 
nomically from an extruded 
shape, to reduce machining and 
scrap. It could, and now is, at a 
substantial saving. In another case, the purchasing 
agent said he felt he had to stock too many different 
sizes and gauges, many of them differing only slightly 
The Revere Technical Advisory Service studied the 
matter, and made recommendations for standardiza 
tion that cut the inventory by about 30°, 

It is perfectly clear to us that today’s purchasing 
contributes greatly to product improvement, cost 
reduction, and mass production. Thereby it favorably 
affects the national economy, and helps raise the 
standard of living and of employment 

In its long history Revere has witnessed the indu 
trial revolution, indeed has helped bring it about 
We salute the purchasing agents of the United Stat 
for the vital part they have played. 


REVERE COPPER AND BRASS INCORPORATED 
Founded by Paul Revere in 180! 

Executive Offices: 230 Park Avenue, New York 17, N. Y. 

SEE REVERE'S “MEET THE PRESS’’ ON NBC TELEVISION, SUNDAYS 
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For one thing, the Washington talks gave Secretary Humphrey and 
Butler a chance to get acquainted. 

More important, they have spurred the Eisenhower Administration to 
start a thorough examination of U.S. foreign economic policy—what it 
means to play the role of “the good creditor.” (This phrase of Butler’s 
made an impression on the U.S. side.) 


Even so, the problems in this field still look staggering. 
You can see this wher you run down the things the U.S. is supposed 
to do to become a “good creditor”: 

* Reduce tariffs. The British pressed hard on this one. But with the 
best will in the world Eisenhower can’t hope to get much more through 
Congress this year than (1) a customs simplification bill, and (2) renewal 
of the Reciprocal Trade Agreements Act as is. And these won’t do much 
to open up the U.S. market for foreign producers. 

* Boost U.S. investment abroad. Everyone agrees this would be a good 
thing. But te get private investment moving abroad in today’s world would 
take (1) hefty tax concessions to the foreign investor, and (2) guarantees 
against special risks. Neither of these will appeal much to the Adminis- 
tration or to Congress. 


¢ Stabilize raw materials. It would strengthen the British position if 
sales of sterling-area commodities could be stabilized at a high level. But 
that would require new-type U.S. stockpiling or international commodity 
agreements, Either way, you would be interfering with the play of market 
forces and adding to the U.S. taxpayer’s load—things that no Republican 
Administration can go for. 


In Geneva last week, United Nations experts released their study 
“Economic Survey of Europe Since the War.” It provided a grim accom- 
paniment to the economic discussions in Washington. 

After five years of postwar expansion, says the U. N., Western Europe’s 
economy is “stagnating.” And that’s despite steady increases in arms 
spending. 

The report dynamites any lingering hopes for a quick, easy solution 
to the dollar gap (BW-Jan.3’53,p68). Moreover, the U.N. holds that last 
year’s improvement in British and continental dollar accounts is an illusion. 
It was achieved only through import cuts and U.S. dollars spent for 
European defense. 

eo 


At long last, Washington and London have closed ranks on Iranian 
policy. From here on, thanks to the Dulles-Eden talks in Washington, 
we’ll present a united front to Dr. Mossadegh. 


The wily premier is feeling his oats especially now. At midweek, it 
was reported that he had rejected the latest—and perhaps the last—British 
offer for an oil settlement. London has firm U.S. backing for its stand. 

At the same time, Iranians were crowing about a court decision in 
Italy. A Venice judge ruled that oil bought in defiance of Angio-Iranian 
Oil Co.’s legal blockade was purchased legally from the new Iranian 
National Oil Co, (BW-Feb.2853,p30). The impounded oil—5,000 tons of it— 
was released to the Italian buyer. 


The oil company insists the decision is just the first round. British 
lawyers will carry the case to Rome. 
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fast decisions, and to avoid the chance 
of obstruction from regional leaders. 

¢ Split—Despite this concentration, the 
power structure is divided at the very 
top. For the moment, at least, there 
scem to be three power centers: (1) the 
Malenkov-Beria team; (2) Molotov; (3) 
War Minister Bulganin and his mar- 
shals. 

There’s no question that Malenkov 
came out on top. Not only is he 
premier; he has control of the Com- 
munist Party machine as well. He has 
Russia’s war industry under his thumb 
through two men, Saburov and Maly 
shev, who are in charge of both the 
light and heavy machinery industries. 

Beria appears as the second man in 
the troika. Control of the secret police 
and internal administration gives him 
tremendous power. For the moment, 
though, he seems to have hitched his 
wagon to Malenkov’s star. 

Molotov comes third. But his in- 
fluence could be greater than Beria’s. 
He will undoubtedly make foreign af 
fairs his personal domain, as he never 
could under Stalin. He may have great 
influence on the Sovict empire through 
an alliance with Milkoyan’s Ministry 
of Trade, which practically runs eco- 
nomic affairs for the satellites. More- 
over, Molotov will have real weight in 
the Presidium. 
¢ Combination—Bulganin doesn’t quite 
rate with the other three, but he has 
real power as Minister of War. Tis two 
top assistants are famous and popular 
Red Army leaders: Marshal Vassilevsky 
(a former assistant of Molotov) and 
Marshal Zhukov. It’s possible that these 
three men will hold the balance of 
power in the new setup. 

The Malenkoy-Beria combination 
will clearly have the whip hand in the 
new Presidium. But it won’t have the 
final say, as Stalin had in his later vears. 
Decisions in the new Presidium will be 
made more on the pattern of the Polit- 
buro’s decisions back in 1928, when 
Stalin had a majority but could be over- 
ridden at times. 
e¢ Army Game—As things look now, the 
sharpest rivalry will be between Malen- 
kov and Molotov. Signs of this showed 
up in the funeral orations. On the one 
hand, Molotoy, unlike Beria, didn’t 
even mention that Malenkov was the 
new premicr. Perhaps more important, 
Molotov made a Bolshevik-style bid for 
party support by talking of a Commu- 
nist socicty based on free labor, true 
equality and fraternity of the people. 
That was in sharp contrast to Malen 
kov’s statement that everything was 
ready to build a Communist society in 
Russia. 

In the end, this rivalry may well be 
decided by which man can pull the 
Red Army over to his side. 
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Don't let crane requirements stymie your con- 
sideration of rigid frame buildings. Packaged 
buildings not only provide definite savings in 
construction costs and erection time but can be 
equipped with crane service over the entire 
area. American MonoRail cranes up to 5-ton 
capacity are available for entire span or half 
span operation. If you are planning plant 
expansion and considering rigid frame type 
construction, be sure to include American 
MonoRail Cranes. Our engineers will gladly 
consult with you and show you cost and space 
saving advantages, in addition to original in- 
stallation savings. Write us today. 


SEND FOR CASE STUDY FILE 


This brand new case study file con- 
tains the first of a continuing series 
of case studies covering many suc- 
cessful American ManoRail installa 
tions. Send today for original file 
Future studies will reach you as 
published. 


THE An EON OX Syyrany 


13132 ATHENS AVENUE CLEVELAND 7, OHIO 





MALENKOYV is now top man in the Soviet Union. But he has far to go before he becomes 
another Stalin. His power isn’t absolute, and he has powerful rivals. 


BERIA is chief of the secret police. 


has teamed up with Premier 


He’s Malenkov’s most dangerous rival. 


Uneasy Triumvirate in Russia 


Stalin's death has produced no visible 
signs Of crisis in the Sovict Union. ‘To 
all appearances, the transfer of power 
from dictator Stalin to a “‘troika’’ of 
Malenkov, Beria, and Molotov has been 
peaceful and smooth 

If you take a close look at the new 
regime, though, you can sce that it is 
an emergency sectup—a system of di 
vided power that probably can't last 
for long. Georgi Malenkov mav_ have 
emerged as premicr, but he’s far from 
being Stalin's successor as yet. ‘To in 
herit that role, Malenkov must first get 
dictatorial powers in his hands. And 
to do that he must, among other things, 
remove his chief rival, Forcign Minister 
Molotov, and secure control of the Red 
Army. 
¢ Close to the Vest—As Tong as the 
present setup lasts, the West can ex 
pect a defensive foreign policy from the 
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Kremlin. ‘This was already apparent last 
week (BW—Mar.7'53,p27). Certainly 
Malenkov will concentrate on the fight 
for internal control. A foreign policy 
that produced a dangerous international 
situation would inevitably create fear 
and tension inside Russia. 

Nor can you expect any big changes 
in domestic economic policy, such as 
a shift in emphasis on production from 
heavy industry to 
Some Western observers thought they 
saw signs of a shift in this direction in 
Malenkov’s funcral oration. But Stalin’s 
fifth Five-Year Plan is in midstream, 
probably can’t be altered much over 
the short run. 
¢ Concentration—So no big changes in 
Soviet policy, internal or external, are 
likely until the new power sctup shakes 
down. For further evidence, examine 
what happened in the Kremlin after 


consumer goods. 


At on d the same 
iden concen 
ind a sharp 


Stalin’s death 
time, there has been a 
tration of powcr at the top 
division of this powe! 

Ihe concentration 
economic power show 
wavs. The Presidium, 
the ruling body in Ru has been re 
duced from 25 membe to 10 mem 
bers. Control of Ru metalwork 
ing industries—backbone of the Soviet 
war machine—has been consolidated in 
the hands of two men 

This is a sharp reversal of the 
ganization that Stalin n motion at 
the Communist Congress last October 
Stalin’s plan seemed to involve (1 
decentralization of authority on a re 
gional basis, and (2) fusion of the 
party and the state ma 

Undoubtedly the 
the new concentration 


political and 
Ip in several 
h is officialls 


rCor 
some 


1nery 
purposes of 
to facilitate 


Wain 


BUSINESS WEEK © Mar. 14, 1953 


He 


Malenkov. 


MOLOTOV will control foreign affairs. 


























have worked together for years; they 
have seen the advantages of consolida- 
tion that made the zaibatsu combina- 
tions so strong—mainly, that some con- 
cerns would always make a profit and 
sustain those undergoing hard times. 

So the companies joined forces. And 
since all are dependent on the Sumi- 
tomo Bank for loans (borrowed capital 
represents 75% of most company’s 
funds), a logical step was to form a 
federation, with the bank taking over 
many of the honsha’s functions in 
finance and investment. 
¢A Common Cause—Now that they 
have consolidated, the Sumitomo con- 
cerns, like the other former zaibatsu 
companies, are seeking revision of the 
occupation-sponsored _Anti- Monopoly 
and Trade Association Laws, and the 
limitation or elimination of Japan’s 
Fair Trade Commission. They say that 
Japan can compete for world trade only 
if companies can take joint action to 
control production, allocate materials, 
establish prices, and apportion markets. 

This week they won a partial victory: 
The cabinet agreed to amend the Anti- 
Monopoly law to allow the formation 
of cartels in periods of depression, and 
it eased the restrictions on holding com- 
panies and interlocking directorates. 
¢ Opposition—Small and medium-sized 
businessmen tend to oppose such ac- 
tion, since they have had some chance 
to win trade at home and abroad under 
competitive conditions. But the larger 
companies claim that what Japan’s 
present economy needs is a stabilizing 
force that’s lacking now. 

There’s no doubt that something 
must be done to stabilize and expand 
Japan’s foreign trade. But the pre- 
scription offered by the big companies 
raises a big question. Before the war 
the cartels were effective almost exclu- 
sively in cheap consumer goods, and 
Japan must expand its high-quality 
goods, too, if it’s to balance its trade. 





The Pictures——Cover by Martin 
Harris. Argonne National Lab- 
oratory—96 (rt.), 101 (It.); Associ- 
ated Photographers—170; Brook- 
haven National Laboratory—114; 
Eastern—166, 167; General Elec- 
tric—101 (rt.); Graphic Arts, Inc. 
—152; Martin Harris—108; Int. 
News—26; Bob Isear—82, 182, 
183, 184; Dick McConnaughey— 
188; Edith Miller—28, 29; Simon 
Nathan—104; National Film Board 
(Canada)—41, 42; Oak Ridge Na- 
tional Laboratory—111; Sovfoto— 
162; J. E. Westcott—102, 107; 
Westinghouse—106; Wide World 
—27, 176; Hans Wild—30; George 
Woodruff—52, 53, 142, 143; Ida 
Wyman—112. 
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* Continuous cotton towels used by Crosley Divi- 
sion of Avco Manufacturing are serviced by 
Superior Towel & Linen Service of Cincinnati. 


Crosley Ultra-modern Washrooms 
Feature Cotton Towel Service* 


e Pictured above is one of the electronic assembly lines at the Cin- 
cinnati, Ohio plant of the Crosley Division of Avco Manufacturing 
Company. In this modern plant Crosley television sets and radio 
are built. 

The Crosley assembly lines are largely operated by women. Women 
appreciate the extra comfort afforded by soft, absorbent cotton towels 
That’s one of the reasons why Crosley management has installed cotton 
towel service in all plant washrooms. They know, too, they are furnish- 
ing maximum comfort and sanitation at no increase in cost. 

Whatever your towel problem... whether you operate a factory 
institution, office or store... you can be sure soft, gentle, absorbent 
cotton towels will... 

e promote better employee morale and customer goodwill 

e keep your washrooms cleaner and tidier 

e increase cleanliness and sanitation among your employees 

e cut maintenance cost... reduce fire hazard 
Local service is listed in your classified book under LINEN SUPPLY 
or TOWEL SUPPLY. 

For free booklet that tells how cotton towel service will save you 
money, increase sanitation, efficiency, write Fairfax, Dept. B, 65 
Worth Street, New York 13. 


Clean Cotton Towels... 
Sure Sign of Good Management 


Fatrtax-Towels 


A PRODUCT OF WEST POINT MANUFACTURING CO 
WELLINGTON SEARS CO., SELLING AGENTS, 65 WORTH STREET, NEW YORK 13 
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if YOU could 
only be at every 
point of sale 


selling job YOU 


“ would do! 


pe 


jy You... 

» * can have a salesman at 
every point of sale. Dennison- 
designed tags, labels, and seals 
catch the attention and hold 
the interest of prospective cus- 
tomers — introduce your prod- 
uct, tell what it does, how it’s 
made, how it’s used — selling 


points that lead to sales. 


For samples and suggestions 
call the nearest Dennison sales 


Office or write 


CREATIVE DESIGN + TYPOGRAPHY 
POINT-CF-SALE IDEAS 
HIGH QUALITY PRODUCTION 


One price for the entire job... 
when you order from Dennison. 





A Comeback for Combines 


@ They're not the old family combines, but cartels are 
back on the Japanese business scene. 


@ Big companies want to stifle competition at home 


and compete for world trade. 


@ But the setting has changed, and they may not turn 
the trick they did before the war. 


Corporate name-changing is the 
vogue in Japan. In recent months, for 
example, Shin Fuso Metals Co., Ltd., 
reverted to Sumitomo Metals, Missin 
Chemical to Sumitomo Chemical, Bas 
shi Mining to Sumitomo Metal Min- 
ing, Scika Mining to Sumitomo Coal 
Mining, Shikoku Machine Industry to 
Sumitomo Machine, Japan Construc- 
tion Industry to Sumitomo ‘Trading, 
and the Bank of Osaka to Sumitomo 
Bank. 

What’s happening is a nationwide 
flurry of mergers. They are making 
Japan's business world sound much like 
it did before the war. ‘That's because 
today’s new consolidated companies 
are adopting names like Sumitomo, 
Mitsui, and Mitsubishi. ‘These names 
were once those of the huge zaibatsu 
combinations that controlled almost all 
Japanese trade and industry before the 
war. ‘They were broken up by the allied 
occupation, and the use of their names 
was forbidden until the peace treaty 
was signed. 
¢ Facsimiles—The new companies re- 
semble the zaibatsu in more than name, 
for they are adopting many of the 
former cartel practices: Besides name 
changing, industrial reorganization in 
cludes mergers, acquisition of stock in 
other companies, and what the Oriental 
Economist calls “inter-corporational co- 
ordination.” 

lor all their superficial resemblance 
these companies are not, however, rein 
carnations of the zaibatsu. Rather, they 
are new types of combines and corpora- 
tive collectives. 
¢ All in the Family—The old zaibatsu, 
unlike their modern counterparts, were 
great family combines. At the top was 
the honsha (holding company) governed 
by the family constitution. ‘UThe honsha 
usually controlled a commercial bank, 
a trading company, and a few large 
holding companies, which controlled a 
lot of smaller holding companies. ‘These, 
in turn, had extensive networks of sub- 
sidiaries. 

Mitsui Honsha—the 
completely owned by 11 branches of 
the Mitsui family. It controlled 22 
companies directly, another 182  indi- 
rectly. ‘This made it possible in 1945 
for the Mitsui family to contro] 23% 


biggest—was 


of Japan’s mining, 19% of its chemical 
industry, 14% of its machinery produc- 
tion, and 11% of its banking. 

When the allied forces took over, 
the honshas were forced to liquidate, 
and family members had to sell all their 
stock in the family companies. Now, 
with the revival of Japan's commercial 
life, it is practically impossible for the 
family trusts to make a comeback for 
several reasons. In the first place, they 
obviously lack sufficient capital to r 
build their tumbled empir Further 
more, the setting has changed. The 
tribal tics that welded thei 
interests have been severed 
important, they would face the en 
trenched opposition of 
elite that has now fully 
e Edging In—Even befor 
fessional managers were taking 
reins within the old zaibatsu structure. 
The executives who run the companies 
that were once units of a zaibatsu nat 
urally would resist the formation of 
institutions that would curtail their 
independence or compromise — their 
new-found prestige. 

‘Today factor 
companies to consolidate, but the typ 
of combines the managers are forming 
have no family connect ind ar 
looser than the old zaibatsu. Compa 
nies are joining with othe 


cconome 
ind, more 


managerial 
come to power. 
the war, pro 
over the 


several forcing 


dependent 
companies to form trusts in which the 
managers hope to have an equal sa\ 
That way thev figure they will have the 
prestige of being the boss of at least 
a semi-independent firm, and at the 
same time have the advantage of consol- 
idation behind them. 

e A Solid Front—Thiere ai 

big reasons for the current 
mergers: (1) a nationwide lack of capi 
tal and (2) the fear that Japan can’t 
world — tra unless it 


t least two 
yidemic of 


compete for 
stifles competition at hom 

The shortage of capital all over Japan 
has put most companies at the mercy 
of the banks. That fact probably 
the major inducement to merge, for a 
firmer financial footing. 
¢ Flexible—The Sumitomo companies 
provide a good example of the back 
ground for most of the mergers. The 
directors and managers of the concerns 
that were part of the Sumitomo zaibatsu 
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COPPER ORE 


form. 


to Prospectors 


Ihe search for strategic metals is 
picking up speed everywhere in the 
world. Not even the remote Ruwenzori 
foothills of Uganda, Kast Africa, can 
escape the prospectors’ drill. 

At Kilembe, Canada’s Frobisher Ltd 
(page +1) and a British partner are 
probing promising copper and cobalt 
deposits, and operating a small pilot 
concentrate mill (pictures). Some ob 
servers reckon that mines at Kilembe 
could contribute upwards of 20,060 
tons of copper and 1,500 tons of cobalt 
yearly to the free world’s stockpile. 

But a lot remains to be done. Financ- 
ing must be ironed out; new processes 


must be tested. And the whole project 


will be academic until a_ railroad is 
built through the swamp and bush 


country separating Kilembe from civili 
zation. Right now, the Uganda govern 
ment is pushing construction of a line 
from Kampala, the present rail terminus 
200 mi. to the east. 
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rides into pilot mill on a conveyor, later comes out in concentrate 
Work on new recovery processes is being pushed because .. . 





FLASH FLOODS from mountains are a 


problem. So is lack of transport. 











Your new 
materials handling 
system is 


dlready started 


"MHS! 


tA ier 
ify rn rf! Ze [The scientific 
materials 
dling system that's right for your 
plant will differ in many respects 
from all others. 
have a start toward your 
ready and waiting for your call. 
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All we've learned—in 34 years 
of producing better materials han- 
dling systems, in practical expe- 
rience in mechanized high produc- 
tion, in our work in automation— 
lets us see your needs more clear- 
ly, meet them more quickly and 
surely, with greater profit to you. 

Get the benefits of MHS experi- 
ence and practical ingenuity. Call 
in the MHS engineer. 


Mechanical 
Handling b 


ee a — —, 


4610 NANCY AVE. + DETROIT 12, MICH 
OFFICES IN PRINCIPAL CITIES 
in Canada 
Canadian Mechanical Hand g@ Syster tid 
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Pexas and St. Louis Railway 


AS A FREIGHT LINE. 
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aid in 1883... 
FREIGHT came FGI 


SERVING the SOUTHWEST 
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AFRICAN MINERS work at ore body in Kilembe, Uganda, where Canadian and 


British interests are investigating copper and cobalt deposits. 


Uganda Ores Look Good 


Invincible Metal Fil- 
ing Cabinet drawers 
are equipped with 
ball-bearing cradle 
suspensions that glide 
freely at the slight- 
est touch, They stand 
up under rugged day- 
to-day office use. In- 
vincible's “finger- 
touch'’’ compressor 
pulls up more firmly, 
locks more securely 
provides greater us- 
able drawer space 
You get Invincible's 
better construciion at 
a price you would 
expect to pay for or- 
dinary filing cabinets 
See your office equip- 
ment dealer today 
Choose 2, 3, 4 of 5 drawer | 


cabinets for all sizes of | 
letters, documents and cards. \ 


SOUTH AFRICAN GEOLOGIST, L. D. Harvey, works in Kilembe assay office analyzing 
INVINCIBLE METAL FURNITURE CO., Manitowoc, Wis. rock cores from the mines. Results so far: promising. 
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demonstrate the economy of using top- 
grade dyes. 

¢ Better Grades—Aniline has good rea- 
sons for pushing high quality dyes. It’s 
probably the biggest U.S. manufactures 
of the more expensive vat dyes; and it 
figures that U.S. companies can com 
pete better with Germany in the top 
grades, where quality control can offset 
lower labor costs.. Germany probably 
realizes this, too, for it has been concen- 
trating on the cheaper dves. (The aver 
age price of the dves it exports to Latin 
America is one-half or one-third of the 
price of U.S. dyes.) 

Then, too, Gen. John Hilldring, vice- 
president for foreign operations of Ani 
lime and general manager of its sales 
subsidiary, says that many of the Latin 
American nations have top-notch tex 
tile industries that want and need bet 
ter-grade dyes. These countries will 
have to import such dyes for a long 
trme to come. 
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The going in Guatemala is getting 
rougher for United Fruit Co. Guate 
malan president Arbenz has denied Uni 
fruitco’s appeal against expropriation of 
235,000 company acres. It’s not banana 
land as such, but Unifruitco claims it 
needs it for such uses as crop rotation. 
Company spokesmen call compensation 
arrangements “ridiculously low,” plan 
an appeal to Guatemala’s supreme 
court, 

* 
Large order: Isracl has purchased 100,- 
000 tons of steel and steel pipe—worth 
upwards of $10-million—in one swoop 
from U.S. Steel. Delivery will take 
three years. 

° 
Brazilians are beginning to worry about 
the terms of the recent $300-million 
loan from the Export-Import Bank 
(BW—Mar.7'53,p124)., Finance men in 
Rio de Janciro wonder if Brazil’s ac 
counts will be sufficiently straightened 
out in time to meet the first payment 
obligation—$25-million due next Sep 
tember. 

= 
Machine tools have become the largest 
single Italian export to the U.S., report 
U.S. officials in Rome. Sales jumped 
800% last year over 1951. 

° 


A 7,000-mi. road-test and publicity 
stunt begins next weck for Austin 
Motor Co., Ltd.’s new Somerset sedan. 
The car, together with three rugged 
drivers, will leave the equator in East 
Africa, travel all the way to the Arctic 
Circle in Sweden, with stops for refuel 
ing and necessary ferry trips along the 
way. 
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Easy! Fold sample sheet. Measure 
the folds on metal rule. Then... 


Move indicator knobs to widths 
wanted .. . And it’s ready to go! 


The FH costs 
little more than a 
standard typewriter 


Now...a low-cost 


folding machine for EVERYBODY! 


This low-cost office folding machine, 
little larger than a typewriter and costing 
but little more, brings even the smallest 
office the speed, accuracy and economy 
of machine folding. 

Anyone in any office can easily 
operate this folder. It can be set for a 
job in about as little time as it takes to 
tune your TV! Merely adjust 
two indicator knobs. With 
semi automatic feed, 
andelectrically driven, 
it is accurate and fast 


Fully automatic model FM 
folds up to 19,000, sheets per hour. 


PITNEY-BOWES 


Folding Machines 


Made by Pitney-Bowes, Inc. . . . originators 
of the postage meter . . . 93 branch offices, 
with service in 199 cities in U.S. and Canada, 


—can double-fold up to 5,000 pieces 
per hour. 

Light and portable, it can be moved 
easily to wherever needed ... requires 
minimum working area. 

It makes eight different basic folds, 
handling paper sizes from 3 by 3 up to 
84% by 14 inches. Can single-fold or 
double-fold sheets when stapled together. 

Get an FH 
that all such work can be turned out 


Folding Machine so 


quickly and economically. Call nearest 
PB office for demonstration—or send 


coupon for the free illustrated booklet. 


I Prrney-Bowes, IN 
1460 Pacific St., Stamford, Conn 


1 Send free booklet on Folding Machine to 


Name. 
Firm 


Address. 











LOTLESS. 
OMB ERS) 
MADE | 

Wao 


oa a) KS AIR » CONDITIONING 


The Glenn L. Martin Company, builders of 
“Matador” bombers, "404" transports, and 
other famous planes, uses 27 Frick compressors 
for air conditioning and special cooling services 
in its great plant at Middle River, Md. These 
machines have been installed over a period of 
16 years by the Paul J. Vincent Co., Frick Dis- 
tributors in Baltimore. 


For the last word in dependability and con- 
venience, specify Frick air conditioning, refrig- 
erating, ice making and quick-freezing equip- 
ment. Let us quote on your cooling needs NOW. 


OFPENDABLE REFRIG FRATION Since 
Frick “ECLIPSE” ee Handle Air Fr K ii 
Conditioning Work with Extra Economy: ask 
NA 


for details WAYNESBORYO, PEN 


py sy epee 


Maintenance 


Speedy maintenance costs 
less! Aeroquip Self-Sealing 
Couplings reduce maintenance 
time by permitting instant 
disconnection of fluid-carrying 
lines without loss of fluid, 
and reconnection without 
inclusion of air. 


=wv\eroquip 


SELF-SEALING COUPLINGS 


1 COUPLING TAKES THE PLACE OF 2 SHUT-OFF VALVES 
AEROQUIP CORPORATION, JACKSON, MICHIGAN 
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Dye Battle 


U.S. dye makers are 
striving to loosen Germany's 
hold on the Latin American 
market. 


U.S. firms that sell dyestuffs to Latin 
America are finding the competition 
getting tougher all the time. Germany, 
on the make for markets all over the 
world, is pushing hard to regain its 
prewar position as top supplier (about 
75%) to that area. 

In 1948, when it was just getting 
back into the world dyestuff market, 
Germany exported only $263,000 worth 
to Latin America; by 1951 this had 
been upped to over $8.7-million. Last 
year everybody's dyestuff business 
dropped off because of a worldwide tex 
tile depression. But Germany’s per 
centage remained good. And there are 
no signs that its upward trend has been 
reversed. 
¢ Challengers—To date, the worst suf 
ferers from the German comeback have 
been Switzerland, France, and Britain 
The U.S. has just about held the posi 
tion it had before the German upsurge 
—$11.5-million in 1948, $11.3-million 
in 1951. Some companies have lost 
business, others have made big enough 
gains to take up the slack. But all real 
ize that the honeymoon is over, that 
they have to get in and dig if they’re 
to keep their share of the market. 

General Aniline & Film Corp. is one 
of the companies that helped take up 
the slack. General Dyestuff ¢ orp., its 
sales subsidiary, upped it irly volume 
by $600,000 between 1945 and 1951, 
and increased its share of total U.S. 
dyestuff sales in Latin America by 5% 
Last year its volume dropped, as did 
that of most companics; but its share 
of the U.S. volume went up another 
5% to an all-time high of 27 Never 
theless, Aniline isn’t underestimating 
the German threat. The company is 
putting on a big promotional campaign 
to offset it. 
¢ Fashion Tour—One step, which came 
to a close a couple of weeks ago, was a 
six-weck flying fashion tour to 10 Latin 
Amcrican countries. Aniline and three 
co-sponsors—Lord & Taylor, Pan Ameri 
can World Airways, and Pan American 
Grace Airways—sent six models and a 
corps of commentators and photog 
raphers to 15 cities, where they put on 
fashion shows. The proceeds went to 
local charities. 

Aim of the tour from Aniline’s view 
point: to show its local distributors that 
it’s solidly behind them, to convince 
Latin Americans that formal fashions 
can be colored—not just black and whit« 
as has been the custom there, and to 
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On the Rocks 


Stalemate of Labor Dept.'s 
advisory committee may 
mean end of all tripartite 
government boards. 


The Labor Dept.’s new top-level ad 
visory committee all but broke up last 
weck at its third mecting—and the whole 
policy of tripartite government boards 
may have gone on the rocks with it. 

Ihe committee recessed indefinitely 
after industry members refused to do 
more than merely discuss proposed 
changes in the ‘Taft-Hartley law (BW 
Kcb.28'53,p146). Labor members in 
sisted that the committce vote on all 
proposals, and most public members 
supported them. 

Industry representatives explained 
their position in this way: ‘The commit 
tee was set up as an advisory group, 
not as a voting body. ‘They could not 
go along with any change that would 
let Secretary of Labor Martin Durkin 
report ‘l’-H proposals as the “preponder 
ance” of opinion of industry, labor, and 
public members. 
¢ Dislike—‘There was, of course, a strong 
clement of fact in this—but unquestion 
ably the growing unpopularity of the 
tripartite-board policy among industry 
people contributed to the breakup 

In the first draft of a public state 
ment on their position, industry mem 
bers said bluntly: We are not willing 
“so soon after suffering the vicissitudes 
of the Wage Stabilization Board to sub 
mit again to the possible misuse of the 
tripartite form of agency in highly con 
troversial matters.’ ‘The words were 
omitted in the final draft, but the ob 
jection still stands. 

Industry members on the committee 
were named by Durkin without prior 
consultation with major management 
groups—the National Assn. of Manu 
tacturers and the U.S. Chamber of 
Commerce. Since both groups now tak« 
a very dim view of tripartitism in gov 
cermment agencies, the industry members 
ran head-on into criticism from among 
the groups they were supposed to repre 
sent. 

The opposition grew more intense 
when the committee got its first assign- 
ment: to consider changes in ‘T-H. 
¢ Escape Hatch—The story is that in- 
dustry people, disturbed by the reaction 
to their appointments, slipped out the 
first loophole they found—the dispute 
over voting. 

Held to its first proposed ficld—ad 
vising on the strengthening of the Labor 
Dept.—the committee might have stayed 
together. What upset it was highly con- 
flicting labor and management views 


on T-H (page 172). 
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When ‘'The CHIPS are Down”’ 


TORNADO. 


PICKS THEM UP 


Up the Stairway 


Just remove the motor unit, 
snap it to shoulder harness 
and you’re ready to clean 
stairways or hard-to-reach 


spots. 


The Punch-Lok ¢ ompany of 
Chicago, Illinois found that 
machining forgings left an accu- 
mulation of metal chips which 
was messy and interfered with 
production. The answer—a pow- 
erful Tornado vacuum cleaner. 
They now clean their machin- 
ery in a matter of seconds— 
collecting all the chips and dirt 
in the vacuum tank ready for 
quick and easy disposal. 
Tornado is the most efficient, 
dependable vacuum cleaner you 
can use. Air speeds through this 
machine faster than 300 m.p.h. 


. 


If you are “caught with your 


- 


chips down” or need to pick up 
any dirt, water, scrubbing solu- 
tions or oil, Tornado is the 


machine for you. 


WRITE TODAY FOR BULLETIN 600 


BREUER ELECTRIC MEG. CO. 


5104 NORTH RAVENSWOOD AVENUE > 


CHICAGO 40, ILLINOIS 
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SMILE of pensioner as he gets a check in the mail is misleading; he’s going after . . . 


Bigger Pensions in 1953 


Through UAW, retired auto workers say program 
adopted in 1950 is inadequate now. Union leaders want 
companies to bargain on increases—but most balk. 


Three years ago, when major auto- 
mobile companies signed their first pen 
sion agreements with the United Auto 
Workers (CIO), they sealed no lasting 
agrecment. It is becoming increasingly 
evident that pensions, like wages, are 
going to be a matter for continuing 
bargaining. 
¢ Stronger Voice—What’s more, union 
pension demands—in a wide range of 
industrics—will be backed ever more 
strongly as the number of pensioncrs 
grows. Already, UAW is dissatisfied 
with the programs it negotiated in 1950, 
first with Ford Motor Co., then with 
other auto companies. The union wants 
changes despite the fact that bargaining 
is theoretically barred by contracts run- 
ning to mid-1955. ; 

Among other things, UAW wants: 

¢ Bigger pensions, to offsct what it 
claims has been a loss of purchasing 
»0wer for retired workers since 1950. 
JAW contends pensioners now need 
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$145 a month to maintain living stand- 
ards possible with their original $125 
pensions in 1950. ‘The union also wants 
cost-of-living escalator clauses extended 
to pension plans. 

eA contract provision requiring 
companics to pay specific amounts as 
their share of retirement pay. Now, an 
increase in federal social security does 
not affect the total amount of auto 
pensions, but merely lowers the amount 
the employer must pay. 

e A reduction in the years of serv- 
ice required for pensions. Now, a full 
pension is payable in some companies, 
including Ford, only to 65-year-olds 
with 30 or more years’ service. 

¢ Elimination of compulsory-re- 
tirement provisions in contracts; most 
now require workers to quit at 68, 

e Extension of company health 
and medical benefits to pensioners on 
the same basis as workers still on the 
job. 


These are substantia he same de 
mands that the Ret Autoworkers 
Organization has been ipaigning for 
since it was organized r ago (BW 
Feb.9'52,p30). 

e Aggressive— I hier | be no sur- 
prise about that. ‘Th ive UAW 
is not of a mind to abandon its pension 
ers—and, particularly, not such a poten 
tially important body of them as RAO. 

The Retired Auto Organiza 
tion’s activitics are st pretty 
on a social plane—but its me 
Detroit regularly brin it 
more persons. 

As its organizationa ire tight 
RAQO 
mili 


much 
tings in 
1.000 or 


ened, and memberslhi 
can be expected to b 
tant, more insistent. | 
member, are the worl ho helped 
UAW grow; fighting f lomic gains 
is second-nature to ther 

They won't have to fi 
ter Reuther 
creased to $200 in yea id to pro 
vide just a “fair stan | of living.” 
The big Ford Local often anti 
Reuther and ftist in its 
positions, is noisy in if cmand 
substantial increase iediately.”’ 

e Later Goal—UAW ji hooting at 
anything like $200 
that’s off in the futu if 
agreement just negot with the 
Automotive ‘Tool & Dic Manufacturers 
Assn., of Detroit, give nore a 
picture of the union's p it goal 

This contract with 71 
ing 8,000 workers provi for a 
maximum of $135 a month, including 
federal social-security benefits; previ 
ously, the maximum was $100 a month. 

The voluntary reopenin 
and-die contract in Detroit w 
a unique situation: a joint association 
union committee had found that bene 
fits could be increased, without raising 
the employers’ cdst, 8¢ an hour. 

So far, UAW apparently hasn’t made 

much toward tting other 
companies to reopen pension programs. 
Gencral Motors refused to discuss pen- 
sions in contract talks two weeks ago 
(BW —Mar.7’53,p132). 
e Growing—In the last 
about 28,000 workers have retired un 
der UAW pension plans. About 1,000 
more are retiring every month. 

Retirements were heaviest at GM, 
largest company under UAW contract. 
As of last October, 7,269 workers had 
retired there, as compared with 5,337 
at Ford and 1,565 at Chrysler 

Before the present five-vear contracts 
run out in 1955, UAW expects 55,000 
on pension rolls. Working in and 
with the union, this will be a formidable 
pressure group 


More 
jOInINEZ, 


lone. Wal 


Savs pen nust be in 
somctim 
LONS how, 


Cvecl An 


urate 


HOpPS employ 
new 


in the tool 
is due to 


progre SS 


three years, 
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Hartley Fight: Labor vs. NAM 


permitted to refuse to handle 
struck or nonunion goods, and 
other now-illegal strike and 
picketing practices should be 
legalized. 


Jurisdictional Disputes 


Should be redefined so as not 
to cover economic or organiza- 
tional strikes that appear to be 
jurisdictional strikes. 


Suits Against Unions 


Suits for breach of contract 
and for damages would be elim- 
inated; suits under unfair-labor- 
practice sections of T-H would 
be retained. 


Confidential Information 


Free Speech 
Employers’ right of free 
speech should be limited; it 
should not be stretched into 
**continued and deliberate anti- 
union activity.” 


Do not enlarge board but 
give it more funds for a staff 
big enough to reduce delays; 
put the general counsel back 
under the board; drop T-H filing 
requirements. 


Technical Changes 


Restore voting rights to eco- 
nomic strikers; allow union shop 
contract in construction before 
start of job; drop decertification 
and union-shop deauthorization 
polis; put foremen and supervi- 
sors back under the law; end the 
featherbedding ban; eliminate 
welfare-fund restrictions; drop 
the requirement for 60-day con- 
tract termination notices; elimi- 
nate the T-H rule that plant 
guards can't belong to unions of 
workers; and lift all bars against 
political contributions. 
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weakened them through admin. . 


istrative decisions. 


All strikes for recognition and 
sympathy strikes, as well as all 
jurisdictional strikes, would be 
outlawed; injunction petitions by 
NLRB should be mandatory. 


The law should be left as is. 


Employers should not be re- 
quired to disclose confidential 
information as evidence of good 
faith in bargaining, 


it should be clarified, and al- 
lowed to cover election situa- 
tions as well as unfair-labor- 
practice cases. 


Should be made up of “non- 
partisan pro-public members" — 
not the bi-partisan membership 
Taft urges; board should be 
strictly judicial, and general 
counsel should be independent 
investigator and prosecuter. 


Generally opposes the tech- 
nical proposals by labor, 





LOW-COST : 
VARIABLE SPEED 
for liqht. machinery 


converts any standard 
constant-speed motor 
toa variable speed drive 


REEVES 


Vari-Speed Jr. 


j. REEVES Vari-Speed Jr. is placed on motor 
shoft. 
« Any standard, constant-speed motor, Vs 
to 12 hp. 
3. Handwheel moves motor forward or 
backward for speed variation. 
4, Sliding motor base. 
5. Any standard V-belt. 
6. Any standard sheave 


Widen the work range of your light 
machines by installing REEVES Vari 
Speed Jr. Easily applied provides 
stepless speed adjustability in ratios up 
to 2% to 1. No intricate mechanisms 
. no chain drives, gears, multipl 
belts, etc. Write for c« ymplete informa 
tion to Dept. 22. 
REEVES PULLEY COMPANY + COLUMBUS, INDIANA 
Recognized leader in variable speed control 


REEVES 


Variable Speed Drives 





D iveesirieation: 
PRODUCT 


or 
MARKET? 


Companies that have adapted prod- 
ucts used in other industries to the 
needs of the soft drink industry enjoy 
expanded volume and the stabilizing 
effects of product distribution to di- 
verse markets, 


Do any of your products seem to have 
possible application to the expanding 
needs of bottlers of soft drinks? 


If so, means for prompt and accurate 
appraisal of that market are available 
to you through modest participation in 
the International Soft Drink Industry 
Exposition, the great annual market 
place of suppliers to the soft drink 
industry. 


The 1953 International Soft Drink 
Industry Exposition is scheduled for 
Chicago, Nov. 9-12, °53. 

For complete details 
address the industry's national association: 


American Bottlers of Carbonated Beverages 
1126 Sixteenth St., N.W., Washington 6, D. C. 


Adopting ELECTRONIC CONTROLS? 
Insist on ‘‘Plug-in Unit Design'’! 


Plug-in assures RELIABILITY IN SERVICE 
When you furnish your users electronic equipment, 
the modern soncept of CONVENIENCE in controls 
“ sure ou give them the modern concept o 
RELIABILITY as well. Too often electronic equip- 
ment is a maze of rat's nest wiring defying any but 
a skilled technician when even the most minor 
thing goes awry. But if you follow the Alden Plug- 
in Unit concept, a non-technical person can in 3 
seconds restore service by simply piugging in a 
spare. All equipment is broken down into simple 
plus in units and every unit is monitored by indi- 
cator lights to show the exact trouble point. If you 
use or plan to use electronic circuitry, insist 
upon plug-in design as detailed in the 

226-p ALDEN HANDBOOK on PLUG-IN 

J “oO b j 0 oda 

Unit Consrauction. Write for it today 


153 N. Main S$t., Brockton 64, Moss. | __ 





ALDEN PRODUCTS CO. eo 








IF 


you have specialized services to offer to 
the Business Executives of America such 
as: 


Market Research 
Management Engineering 
Labor Relations 
Personne! Analysis 
Industrial Research 
Industrial Designing 
Business Counseling 
Tax Consulting 
Patenting 


or similar services you will be interested 
in the new Business Services Section of 
“clues”. For information write the 


Classified Advertising Division 


BUSINESS WEEK 
330 West 42nd St N. Y. 36, N. Y. 
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The Two Extremes of the Taft- 


Labor's Proposals .. . 


Taft-Hartley Act as a Whole 
The act should be modified to 
make it ‘‘workable as well as 
equitable"; union proposals 
amount to a virtual repeal of 

T-H, return to Wagner act. 


individual Clauses: Union Security 


The ban on the closed shop 
and the present curbs on hiring 
halls should be dropped; so 
should the clause in T-H giving 
legal precedence to state right- 
to-work statutes. 


Emergency Strikes 
CIO and AFL agree the 80- 
day injunction and T-H proce- 
dures should be eliminated as 
*‘cumbersome, unworkable, and 
one-sided."' ClO recommends 
““genuine bargaining’ — and 
congressional action, case by 
case, if it fails; AFL urges federal 
conciliation and mediation, with 
reliance on ‘voluntary arbitra- 

tion” if it fails. 


Injunctions 
All injunctions—including the 
80-day national-emergency- 
strike ban, should be eliminated. 


Bargaining 
Industrywide bargaining 
should be permitted, as now. 


Non-Communist Oath 
Drop it; it hasn't worked. 


Boycotts 
The definition of an illegal 
secondary boycott should be 
narrowed; workers should be 


Committee 


. . » And NAM's Views 


The act should be tightened to 
close pro-labor loopholes; it has 
“worked . . . relatively well” 
since its enactment in 1947. 


The union shop as well as the 
closed shop and ‘‘al! other forms 
of compulsory unionism" should 
be outlawed; state laws should 
have legal precedence over T-H. 


The present procedures should 
be retained, and bolstered by 
new curbs on industrywide 
strikes. 


More, rather than less, use of 
injunctions in labor disputes 
should be permitted. 


No union should be certified 
as the ‘common bargaining 
agent for employees of more 
than one competing employer’’; 
bargaining should be ‘‘at the 
company and plant level’’; 
strikes and lockouts on an indus- 
trywide basis should be barred. 


It should be dropped, but re- 
placed by a provision under 
which an employer can refuse 
to deal with a Communist-dom- 
inated union, as determined by 
the Attorney General or a desig- 
nated federal agency. 


The present secondary-boy- 
cott provisions should be 
strengthened because NLRB has 
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drafting before the organization. So 
far, CIO is still continuing under the 
program and policies mapped for it by 
Philip Murray before his death 
* 
An injunction that barred a United 
Steelworkers (CIO) strike at American 
Locomotive Co.'s Dunkirk (N.Y.) 
works was legal, the U.S. Circuit Court 
of Appeals decided last week. USW 
had appealed a lower-court decision on 
the writ, issued under the national 
emergency-strike clause in the Taft 
Hartley law. A settlement has been 
reached in the dispute. 
6 

Labor supply showed a better balance 
this January than a vear ago, the Bureau 
of Labor Statistics said last week. Early 
in 1952, about 20% of workers in major 
labor areas were in either labor-shortage 
or substantial-labor-surplus areas; in 
January this year only about 5% were. 


Chicago Builders 
Try Seniority Hiring 


Seniority is the basis of a new hiring 
system worked out in the Chicago clec- 
trical-contracting industry to get around 
‘Taft-Hartley bans on the closed shop 
and hiring halls. 

The system—jointly operated by con 
tractors and Local 134 of AF'L’s Inter 
national Brotherhood of Electrical 
Workers—gives preference to qualified 
electricians with the longest service in 
the industry, whether they belong to 
the union or not. But the union had 
closed shop agreements with many of 
the contractors before T-I1 went into 
cffect, so a substantial majority of the 
clectricians, especially those with long 
service, probably are union members. 

Similar plans used in maritime hiring 
and the priority rule of AFL’s Inter 
national ‘Typographical Union (BW- 
Jan.24’53,p147) also work to the ad- 
vantage of union members. But this is 
the first time that such a plan has been 
tried in the building trades in a major 
area. 

Contractors and the union contribute 
about $40,000 to run the operation, but 
it is not dominated by cither group. 
Active control is in the hands of Joseph 
D. Lohman, a professor at the Univer- 
sity of Chicago, who savs, “The system 
does not discriminate in any way against 
nonunion men in hiring or employ- 
ment,” nor impose any hardship on em 
ployers. 

Contractors do not have to take men 
sent to them, and they aren’t under any 
obligation to rehire them on other jobs. 

The plan assumes that men who have 
completed the union’s apprenticeship 
program are qualified. Nonunion men 
also must meet these standards, through 
tests given by the union. 
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Featherbedding... 


... ban in Taft-Hartley 
called meaningless by indus- 
try, after Supreme Court twice 
upholds practice. 


lhe Supreme Court this week upheld 
labor “‘featherbedding” practices in two 
highly controversial cases. But the court 
warned that its opinions should not be 
interpreted as a blanket sanction of 
“other forms of featherbedding.”” De- 
spite that assurance, industry spokesmen 
protested that the court's rulings make 
the featherbedding ban in the Taft- 
Hartley law “almost meaningless.” 

They announced that “in view of the 
court’s latest decisions,’” Congress will 
be asked to strengthen the ‘T-H ban by 
making it apply to “any unnecessary 
work.” 

The two decisions involved the “bo- 
gus type” practice of the International 
l'ypographical Union (AFL) (BW—Jan. 
24'53,p147) and the American Iedera- 
tion of Musicians (AFL) practice of re 
quiring “standby musicians” when out- 
side bands play in local theaters. 
¢ Willing to Work—In both cases, 
union members cither performed, or 
were willing to perform, services in re 
turn for their pay. ‘The Supreme Court 
decisions were based on this point. 

“The ‘Taft-Hartley act now limits its 
condemnation of featherbedding to in- 
stances where a labor organization or 
its agents exact pay from an employer 
in return for services not performed or 
not to be performed,” the court deci- 
sions held. “Where work is done by 
an cmployee with the employer's con- 
sent, a labor organization’s demand that 
the employee be compensated . . . does 
not become an unfair labor practice.” 

In the “bogus type” case, the Ameri- 
can Newspaper Publishers Assn. accused 
ITU printers of featherbedding because 
they set type—duplicating advertising 
matter received by newspapers in mat- 
rix form—that is neither used nor in- 
tended to be used. A lower court de- 
cided that this practice does not violate 
l’-H] because the pay demanded is for 
work actually done; it is immatcrial 
whether the work is useful or not. The 
Supreme Court upheld this position. 
¢ “Useless”—Dissenting justices in the 
6-3 “bogus type” decision disagreed 
that “services’”” actually are performed 
for an employer where work “is not 
only unwanted, it is indeed wholly use 
less.” And they held that the fact the 
work is done with the employer's ap- 
proval should not be a factor in finding 
for the union, since “the agreement 
was under compulsion.” 

The majority suggested that the place 
to seck relicf is not in court but in Con 





If you use wire 
rope or chain 
anywhere in 
your business 


YOU NEED 
THIS BOOK/ 


You're losing money if you overlook 
the importance of the fittings that make 
wire rope and chain usable. The correct 
fittings, properly selected for the job, 
can save you thousands of dollars. They 
protect your equipment, reduce acci- 
dents, and increase efficiency. 

Laughlin is an established leader in 
the field of high grade drop forged steel 
fittings and more and more smart busi- 
nessmen today are making! it a point to 
put the Laughlin catalog into the hands 
of the man in their company who is 
responsible for the selection and best 
use of wire rope or chain. 

This catalog lists over 1500 types and 
sizes with drawings and specifications 
that make selection easy. It also con- 
tains data on numerous Laughlin “ex- 
clusives"” that will go a long way to 
cut your rope and chain assembly and 
replacement costs. 


It's just plain good business 
to send for this valuable FREE 
data book today. 


For Safety's Sake — Say 


I Please send Catalog No. 150 


Name Tithe 


Address _ 


eS - State 


THE THOMAS LAUGHLIN CO. 
117 Fore St., Portland, Maine ! 
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Puts Diesel Economy Within Reach of All 
A real diesel with simplified Sheppard fuel 
injection. Extremely low weight -to-horse- 
power ratio, 100% diesel construction. Fuel 
consumption, 1 gallon fuel oil per hour. 
Write for literature and prices 


DIESEL’S THE POWER . . . SHEPPARD’S THE DIESEL 


Every move made by NATIONAL 
VAN LINES whether from door-to- 
door or shore-to-shore is given spe- 
cial attention, because each is 
different! The result is, your in- 
ter-plant and office moves puts 
the man on the job in jig time and 
he has no conflicting worries for 
NATIONAL does the complete 
job. Benefit from the experience 
of a pioneer firm, always moving 
ahead. Call your NATIONAL 
agent soon. 


They‘re in Good Hands When You 
Turn Moving Problems Over to 


- wiot AGENCY ORGany2, 
lon, 


SAN FRANCISCO NEW YORK 


NATIONAL VAN LINES :. 


SACRAMENTO WASHINGTON, OC. 
L068 ANGELES OALLAS 


want? 


EXECUTIVE OFFICES: 2431 IRVING PARK ROAD, CHICAGO, ILLINOIS 


174 





Assistant Secretaries Wanted 


Labor's Durkin would like a businessman as one of 
his aides, may get a ClO man as another. In each case, 
there's more involved than just finding a man who's capable. 


Secretary of Labor Martin P. Durkin, 
who as a labor leader jousted with busi- 
nessmen for years, wants a businessman 
as an aide in the Dept. of Labor. ‘There 
are a number of reasons; not the least 
of them is Durkin’s desire to earn a 
reputation for running a department 
serving all groups cqually—not just his 
old stablemates in the union move- 
ment. 
¢ Plans—Durkin won that kind of repu- 
tation as State Director of Labor in 
Ilinois, through a record of fairness and 
competent administration (BW—Dec. 
20'52,p118). He wants to do the same 
thing—using the same general policies— 
now. 

Ilis personnel planning indicates the 
importance he attaches to this. He has 
outlined an important role for the busi- 
nessman he chooses. ‘The appointee 
will have an assistant secretaryship—one 
of three with salaries of $15,000—with 
supervision Over manpower, employ- 
ment security, the Bureau of Labor Sta- 
tistics, and other major functions of the 
Labor Dept. 

‘These involve some of the most chal- 
lenging problems in the department. 
‘Take manpower, for instance. Respon- 
sibility for it is now scattered through 
a half-dozen offices. Durkin sought, and 
is reported to have got, President Eisen- 
hower’s assurance that labor will be 
permitted to take the leadership in 
manpower planning. 
¢ No Sinecure—If it does that, the busi- 
nessman assistant secretary will have a 
big job—no man’s sinecure. Durkin 
thinks the job will lure some top busi- 
nessman who wants a stint in the gov- 
ernment but who is wary of routine, 
paper-shuffling assignments. 

Particularly, Durkin wants a man 
who will build up business confidence 
in the Labor Dept.—especially in the 
BLS indexes; a man with sufficient pres 
tige and ability to do business with 
businessmen appointees in other gov 
crnincnt departments on their own 
footing. 

Getting a businessman as an aide 
would be comparatively casy if Durkin 
had only himself ¢o please. But he 
needs a man acceptable to all groups 
with which he would have to deal. 
¢CIO Man—Another assistant secre- 
tary, presumably recommended by CIO, 
will supervise the Bureau of Labor 
Standards and the Wage and Hour 
& Public Contracts Division—which 
means that he would deal with one of 
the department’s really hot current is- 


sues, minimum wage rates on govern- 
ment buying and construction (BW — 
Mar.7'53,p135). 

CIO’s choice for this job is John W. 

Edelman, of the ‘Textile Workers 
Union of America—but before it’s ofh- 
cial, CIO wants the responsibilities of 
the assistant secretary spelled out more 
clearly. Unless the job is really impor- 
tant, CIO wants no part of it. CIO is 
resentful because the proposed business- 
man-assistant secretary scems to be 
slated for more responsibility than the 
proposed CIO man. 
e Other Aides—A third a 
tary will have charge of international 
labor affairs, a function that has grown 
in size and significance in the depart- 
ment as the world crisis has deepened 
Durkin’s choice is Leo Werts, a career 
man in the department, and a man 
with whom he worked in Illinois. 

A post as special assistant secretary of 
labor, paving $10,800, has been offered 
to an official of the unaffiliated Brother 
hood of Locomotive This 
proposed appointment is in answer to 
requests by independent unions for a 
voice in the department 

Llovd A. Mashburn a 
tary of Labor and Harry N. Routzohn 
as solicitor complete Durkin’s official 
family. Both have been formally nomi 
nated and confirmed. Mashburn is an 
AFL labor leader from California who 
also served as a state official there (BW 
—Jan.31°53,p133). Routzohn is a Day 
ton (Ohio) lawver and friend of Sen. 
Robert A. Taft. He served as a member 
of the House of Representatives during 
the 1939-40 session of Congress 


istant secre- 


I nginee;rs. 


Under Sccre- 





LABOR BRIEFS 





A wage drive is planned by United 
Furniture Workers (CIO) “now that 
controls are ended.”” UF W wants “‘sub 
stantial increases—previously de 
nied by government regulations” and a 
35-hour week “because rising produc 
tivity . . . has been taken advantage of 
by employers to arbitrarily reduce work 
forces.” A union economic report 
claims the demands can be met be 
retail furniture and bedding sales should 
reach $3.5-million this vea 
ry 

A CIO convention wil! held in 
Cleveland next Nov. 16-20 and will af 
ford Walter Reuther his first real oppor- 
tunity to place a program of his own 


wage 


ause 
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When bombers sit down, this steel stands up 


\ THEN a giant B-36 sets its 326,000 
pounds down on a runway, its 
axles take a terrific wallop. 


Ordinary steel wouldn’t do for these 


axles. Even the tiniest flaw could lead to 
failure when subjected to the heavy land- 


The 


tionally free of unpertec tions on and just 


ing shocks. steel had to be excep- 
below the surface. 


Looking for 


the highly critical standards established 


a steel that would meet 


SOM 


\ BY 


for B-36 bomber axles, Cleveland Pneu- 
matic Tool ¢ ampany talked with metallur- 
gists of The Timken Roller Bearing Com- 
Alter careful study, recom- 


pany. they 


mended that the axles be made from a 


certain analysis of Timken® seamless steel 
tubing which had proved successful in 
ations, 

found that 


every shipment of steel successfully met 


other tough aircraft applic 


The manufacturer tried it, 


the rigid requirements of this vital aire 


j 
<r 
CHEN ALLO ON 


53 THE TIMKEN ROLLER BEARING COMPANY 


SPECIALISTS 


IN FINE ALLOY STEELS, GRAPHITIC 


craft part. Rejects are few 
Manufacturing 
tially reduced, 


costs have 


This is just another 
dreds of problems that ¢ 
*Solved—by DPimken 
help with your steel probl 
Timken Roller 


and Tube Division, Cant 


Bearin 


address: ‘“Timrosco” 
Bearings, Alloy Steels ai 
ing, Removable Rock Bit 


IMKE 


RAGE ARE REG U + POT OFF 


‘Fine Alloy 


TOOL STEELS AND SEAMLESS TUBING 





Most people 


are born salesmen 
Let them sell for you 


Most Pror_e have opinions, often 
strong ones. They like certain makes of 
cars better than others. They prefer cer- 
tain brands of foods and types of mer- 
chandise. Many of them are unhesitat 
ingly vocal about their likes and dislikes, 
and their expressed opinions influence 
the buying decisions of others. 

People are expressing opinions about 
your product too, Are these expressions 
favorable? You can make them favor 
able by circulating facts about the ad 
vantages of your brand. Then as surely 
as night follows day, others will learn 
these facts and share the good opinion. 
Thus you can gain many new friends and 
customers for your business. 


Put Your Facts IN PRINT 

The most effective medium for circu- 
lating facts about your brand is selling 
literature —- well-printed booklets, cata- 
logs, broadsides, brochures, folders. 

Be sure that your literature explains, 
illustrates and documents each major 
and minor selling point. 

Tell your full story. Give a// of the 
reasons why your product is desirable. 
You will then persuade your readers and 
they will become salesmen for you — 
recommending your brand to others. 
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Your Ally—A Good Printer 

Once you have decided that your busi- 
ness will benefit from effective selling 
literature, call in a good printer right 
away. Do it the very first thing and let 
him work closely with you every step of 
the way. A good printer can use his 
specialized skills to best advantage for 
you only if he is allowed to share in the 
planning and creation of your printed 
pieces right from the start. 

In all probability, your business lit- 
erature will be printed on Warren’s 
Standard Printing Papers. Good printers 
everywhere prefer Warren's papers be- 
cause their bright, uniform, trustworthy 
surfaces result in outstanding examples 
of printing craftsmanship. §. D. Warren 
Company, 89 Broad Street, Boston, Mass. 


BETTER PAPER — BETTER PRINTING 


atG. V. &. PAT. OF, 


va FFI HVS 


Ng 


) 


: 


Lrinting Fapers 





gress. As written, T-H “leaves to col- 
lective bargaining the determination of 
what, if any, work—including bona-fide 
‘made work’—shall be included as com- 
pensable services.” 

e Musicians—The same line of reason- 
ing showed up in the “standby musi- 
cians” case, involving an Akron theater 
and an AFM local. Following a com 
mon AIM policy, Akron musicians de- 
manded that the theater hire them to 
play before and after a special perform- 
ance by an out-of-city “big name” band, 
and during intermissions. Management 
refused. The case went to the National 
Labor Relations Board, and later to 
court, as an unfair-labor-practice charge 
against the theater, a refusal to bargain 
with AFM on a “legitimate” demand. 

In two other cases the court 

e Upheld an employer who fired a 
union employee for refusing to cross 
another union’s picket lines at a cus- 
tomer’s plant. 

e Refused to review a decision 
holding another employer guilty of an 
unfair practice for not giving a union 
permission to address employees on 
company time. ‘The cmployer had 
earlicr brought employees together in 
order to advise them to vote against the 
union. 





Maids on the March 


New York’s organized chambermaids had 
no labor dispute with the Vanderbilt 
Theater when they picketed it last week; 
they were upset over a character in the 
play Mid-Summer billed there. Local 
6 of AFL’s Hotel & Club Employees, 
which represents them, said a_ slatternly 
maid in the play, dated 1907, reflects on 
the character and industry of chambermaids. 

Picketing maids demanded that producers 
insert a note in programs declaring that the 
Mid-Summer maid bears “no resemblance 
to hotel maids of the present day.” ‘The 
producers agreed. 
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PERSONAL BUSINESS 


BUSINESS WEEK Businessmen are tending to get just a mite racier in the clothes they 
buy. 
MAR. 14,195 , : 
’ That’s the conclusion you draw from a Business Week survey this 
week of what executives are wearing this season between nine and five. 
It’s a finding that fits in with what’s happening to American taste, generally 
—a swing from formality to more casual designs and styling. 





Taken as a class, businessmen remain highly conservative. Fancy 
vests and colored shirts may tickle their fancies. But their sense of 
propriety keeps them from trying to dazzle their colieagues and customers. 

Still, even when you discount certain regional flamboyancies, a slight 
loosening up in dress is unmistakable. 

& 

Here’s what’s been happening to the composite executive: 

He’s veered some to more casual single-breasted suits in the last year; 
before, he used to wear double breasteds almost exclusively. He wants some 
padding in the shoulders, but less than he used to get. 

His favorite colors are grays and blues; lately he’s been buying them 
more in tweeds and flannels. He probably has several colored shirts in his 
drawer now, but whites are still the mainstay. Though he owns a sportcoat— 
and maybe a fancy vest—he hasn’t yet worn one to work and is slightly 
shocked at the idea. 

His tie collection includes only a few remnants of the “scrambled egg” 
or “golden sunset” designs he yearned for a few years ago. 

Solid colors, stripes, or restrained patterns are the order of the day 
now. 


A BUSINESS WEEK 


Single-breasted suits—either two- or three-button models—seem to be 
enticing all but the die-hards (many of whom feel the double breasted hides 
“the front porch”). That’s in line with what’s been happening in the 
fashion market, generally. 

Last fall, 77% of all suits sold were single-breasted. The Research 
Council of the Men’s & Boys’ Clothing Industry figures that percentage will 
climb even more this year. 


Mainly, it’s the two-button suit that’s on the upswing. 
Three-button models have dropped from 56% of the single-breasted 
total in 1950 to an estimated 29% for next fall. 


How much regional difference is there in the clothes executives buy? 
Surprisingly little, if you confine the comparison to areas of roughly similar 
climate. ‘ 

The narrow “Ivy League” single breasted, which is big in the North- 
east, doesn’t cause much stir in the Midwest. Even so, the trend is to a 
“modified” Brooks Bros. styling. And it’s the same in San Francisco, despite 
a hard-to-shake taste for double breasteds. 

Hats are part of the standard uniform all over—except in southern 
California and the Southwest. It’s mainly in the warmer climates that you 
find executives kicking over some of the fashion traces—louder colors, 
sportcoats and slacks now and then, shoestring ties, western boots and hats 
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Paper...and The National City Bank of New York 


Research and reforestation are mak- 
ing new wonders “grow on trees”! 


Gone forever are the days when 
you could safely squelch excessive 
demands by inquiring sarcas- 
tically, “‘Do you think it grows on 
trees?”’ For research sponsored by 
paper companies and other big 
users of wood pulp has uncovered 
so many amazing uses for it that 
there are mighty few things today 
that can’t be grown on trees! 


Wood pulp is the basic material 
in most of our paper, most of our 
containers, and one of our most 
popular textiles, rayon. And now 
research into lignin, the mysteri- 
ous substance that binds cellulose 


fibers together, hints of a chem- 
ical and plastics industry rivaling 
that built on coal. And wood 
sugar, believe it or not, may yet 
be a valuable source of animal 
and human food! 


What’s more, as a result of 


reforestation programs initiated 
by pulp-using companies, some 
are actually growing as much new 
wood as they harvest every year. 
This, despite the fact that the 
paper industry is the sixth rank- 
ing in the country, with dollar 
volume last year at a new high 
of $7.2 billion. 


Many of the big paper makers 
do business with The National 
City Bank of New York. They’ve 
found, as you will, that our more 
than $6 billion in resources and 


141 vears of banking experience 
offer distinct advantages when 
financial help or advice is needed. 
And, too, National City’s facil 
ities are quickly available any 
where. In this country we have 
correspondent banks in every 
state, and 67 Branches in Greater 
New York. To serve you over 
seas, there are 57 National City 
Branches, and correspondent 
banks in every commercially im 
portant world city. For informa 
tion, write The National City 
Bank of New York, 55 Wall 
Street, New York City. 


First in World Wide Banking 








In an Operating room the very friction 
from walking, or the rubbing of clothes, 
could easily generate enough static to 
start a spark from the ordinary floor. 
The spark, igniting highly inflammable 


"U.S." Research perfects it...” U.S." Production builda it... 


STATES 


UNITED 


... to retain the spark 


anesthetic gases, would cause a disas- 
trous explosion. But no sparks can occur 
with United States Rubber Company’s 
conductive rubber flooring, because it 
prevents the accumulation of danger- 
ous electric static charge. This material 
is not only completely spark- and skid- 
proof, it is also long-wearing, easy to 
clean, and very good-looking. 

Here is one of the 30,000 different 


U.S. Rubber @hiiiiiiates 


sparks we 


. . . 
of life 
ways in'which “U.S.”’ serves every 
phase of life — whether it be in the 
home, in industry, in transportation 
medicine or research. Whatever the 
“U.S.” product you choose, you can 
be sure it is a quality product that gives 
you more economy. Our 25 branch 
offices, each with its staff of engineers, 
are at your service. Or write to addres 
below. 


U.S. Industry depends on it 


RUBBER 


COMPANY 


MECHANICAL GOODS DIVISION « ROCKEFELLER CENTER, NEW YORK 20, N, Y. 


Hose «+ Belting « Expansion Joints « Rubber-to-metal Products « Oil Field Specialties « Plastic Products « Molded and Extruded Goods « Protective Linings and 


Coatings e Grinding Wheels « Packings « 


Tapes « Conductive Rubber « Adhesives « Roll Coverings « Mats and Matting 
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servative in their dress than advertising men, salesmen, or engineers. Yet, 
as one San Francisco businessman pointed out, there’s no great difference: 

“If you saw an agency team making a presentation to a bank president, 
you’d have to listen to tell which was which.” 


- 
Here’s what to expect when you shop for spring suits this year: 
Prices generally unchanged from a year ago; three out of four suits 


in two-button single breasteds; more flannels, mill-finished worsteds, tweeds 
and shetlands—all with “surface interest.” 


Rose exhibits at the International Flower Show this week point up the 
growing popularity of floribundas. 

These are the roses that were introduced during the ’30s. They’re 
hardier than hybrid teas, smaller (on the average, 2 ft. to 2% ft. high), 
produce large masses of clustered blooms all summer. 

One leading nursery says it now sells almost as many floribundas as 
hybrid teas. One reason it cites: the demand for lower-type plants to 
complement today’s ranch-style architecture. 


When you shop for roses, keep in mind that nurseries that specialize 
in rose plants are the most reliable sources of good stock. The better firms 
guarantee their plants and replace any that fail. 

A beginner is usually best off with one of the standard varieties that 
have stood the test of time. The American Rose Society has a buying guide 
that lists the highest-rated types and also has a list of leading nurseries 
throughout the country. 


Rate reductions on fire insurance help make this a happier spring for 
homeowners. 

In the last few months, revisions—mainly downward—have been posted 
in at least nine states. Latest to act: Connecticut, where over-all cuts will 
amount to about 10% of premiums paid. 

* 

Losses edged up slightly for fire and casualty companies last year 
Still, there’s no strong sign yet of any turnaround in the downward rate 
trend. 

Most companies came through 1952 with comfortable profit margins. 
Higher rates on extended coverage, lack of any big catastrophe like 1950’s 
windstorm, and wider use of “deductible” policy clauses to avoid smal! 
claims all worked in their favor. 

Right now this year’s prospects for the companies are only a shade less 
cheery. 

® 

If you plan any extensive remodeling around your house, be careful 
about the financial shape of the contractor you pick. 

Sometimes homeowners find themselves paying double for some of the 
work—because the contractor defaults on what he owes suppliers or 
workmen. They slap a mechanic’s lien on the property, foreclose it, and 
the owner eventually finds himself paying off a judgment. 

Safest tack: Choose a known contractor. Then if you’re not sure of his 
standing, check with your bank or local real estate board. 
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Wrap up paper work with dispatch and then do some relaxing in comfortable, 


lor almost a year now, Louis Haus 
man, administrative vice-president of 
CBS-Radio, has been working without 
a desk (pictures). 

Krom the very first, Hausman liked 
the arrangement, has often wondered 
why he never thought of it before. 
Actually, the original idea wasn’t his 
own. It happened this way: 

In late 1951, CBS-Radio was getting 
ready to move into new headquarters at 
55 E. 52nd St., just off Madison Ave 
in’ Manhattan. Hausman had _ the 
chance to design his office from 
scratch. He knew that Frank Stanton, 
Columbia Broadcasting System presi 
dent, had a flair for that sort of thing, 
asked him for his suggestions. Stanton’s 
big idea was a question: 

“Lou, did you ever think 
working without a desk?” 

Hausman decided to give the fancy 
a whirl. 

(Stanton himself has yet to try it.) 
¢ Masquerade—Deskless, Hausman’s 


ibout 
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office takes on the appearance of any- 
thing but the workaday 
an administrative vice-president. It 
might be a waiting room in a doctor's 
office (minus magazines), a living room 
in a penthouse apartment, or a quict 
nook where an executive could run to 
gct away from his desk 

About the only appurtenances to tip 
off a visitor that the office actually 
is a place to work are a few writing 
pads, a scattering of papers, and a sheaf 
of sharpened pencils in a glass quiver. 
¢ Personal ‘Touch—There’s nothing 
ornate about the 15 ft. by 25 ft. 
lhe furniture is modern sectional, 
ith deep-blue upholstery and a walnut 
trim. ‘There are two lounges, a low- 
slung coftce table in front of one, and 
an anachronistic wicker straight chair. 
Against one wall is a cabinet with 
room for personal files, an out-box for 
correspondence, and an inconspicuously 
wall-type telephone. A_ type 
hidden in a drawer; 


quarters of 


room. 


placed 


writer 1s cabinet 


new-style quarters. 
Hausman uses it mayb 

Under th 
windows is a 
combination — phonograph 
into one end (no ‘TV 

At first Hausman thor 
sit in the far corner diag 
the door, Now he finds h 
anywhere, usually on 
Closest to the telephon 
he dictates, makes not 
or reads. He signs letter 
coffee table or on the | 
« The Trend—Hausman 
top-level executive to disya 
desk. Hlis reasons for de 
he heard Stanton’s su 
out to be the 
ssmen 


room 
cushioned 


pel TNE 
busine who — har 
change. ‘Vhe 
than mere mec 
1 deskless office 
himself and 

with 


nian 


reason 
han 


iffect 


him. ‘To 
without 





AT HOME, AT WORK, Louis Hausman of CBS-Radio takes his business calls in comfort in a unique, self-styled office 


The Man Without a Desk 


182 BUSINESS WEEK © Mar. 14, 1953 








If you want room to grow.. . 

If you say, ‘Give me land, lots of land, 
don’t fence me in”... 

Then we invite you to look into The Land 
of Plenty.* 

There’s a Jot of room in The Land of 
Plenty . . . broad fields . . . level valleys 

. uncluttered acres 

This sounds almost like pioneer country. 
But it isn’t! It's a great and growing 
industrial region where hundreds of manu- 
facturers, little and big, have found exactly 
the locations their kinds of manufacturing 
demand. No— you won't be lonely in The 
Land of Plenty but your neighbor 
won't be building right up to your loading 


platform, either! Here, you'll have room to 
grow — and perhaps that’s what you want 
to do. 

If and when you're ready to stretch out, 
let the N& W help you. Write or call the 
Industrial and Agricultural Department, 
Drawer B-605, or Phone 4-145] — Extension 
474, Norfolk and Western Railway, Roanoke, 
Va. This department's plant location 
specialists will understand your problems. 
Put them to work for you! 


The Land of Plenty Gives Industry Blue-Ribbon 
Advantages In Raw Materials ¢ Manpower ¢ Transportation 
¢ Power & Water e Nearness To Markets ¢ Favorable Tax 
Set-up e Good, Clean Communities ¢ Fair Real Estate 
Values ¢ and Room to Grow! 


orpotk... Westie. 


RAILWAY 


* The six great (and roomy!) states served by the Norfolk and Western- 
Virginia e West Virginia ¢ Ohio North Carolina « Kentucky « Maryland 


LAND OF PLENTY 





1 Deskless office of Louis Hausman of CBS-Radio (right) takes callers, 


in for conferences, by surprise. 


3 Initial hesitation and confusion over where to sit ends as Haus- 


man plunks down in corner. 


Michael Notaro (center) at first peers curiously about for 
missing desk. Kenneth Baker was there before. 


By end of conference, men have strolled about, switched 
seats. Relaxed informality is the key to. . . 


How a Deskless Office Sets the Tone 


When Louis Hausman (page 182) 
moved into his office at CBS-Radio’s 
new headquarters in Manhattan last 
April, he was convinced he hadn’t made 
a mistake when he decided to dispense 
with a desk. 

A year later he is still convinced. It 
is not because his job is unique, or be- 
cause Hausman operates in a peculiar 
way. As administrative vice-president, 
he figures his job is comparable to that 
of any other top-level, policy-making 
executive. 

What is different, Hausman thinks, 
is that he has discovered what most 
other men in the same kind of manage- 
ment jobs would'learn if they ever sat 
down and analyzed the essentials of 
their work. Says Hausman, “All I did, 
in making up my mind about dumpin 
a desk, was to ask myself, ‘What do i 
use a desk for?’ ‘The answer was noth- 


ing.’ 
. Texpendable-Specifically . Hausman’s 
job entails signing mail, making notes 
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on reports or correspondence, running 
mectings, dictating, talking by the hour 
on the telephone, attending mectings, 
or having several people in for confer- 
ences. 

Not one of these things requires a 
desk. Hausman goes even farther. Not 
only does his job not require a desk, 
the absence of a desk has set a pace 
and established a relaxed atmosphere for 
Hausman’s work that never existed be- 
fore. 
°S up—Take paper work, for ex- 
ample—letters, interofice memos, re- 
ports, trade newssheets. 

Three or four times a day, his secre- 
tary will bring in a folder of correspond- 
ence. She hands it to Hausman—and 
he finds that the only place he can put 
it down is on a coffee table. “Some- 
how,” Hausman says, “you just don’t 
leave papers lying around on coffee 
tables verv long. There’s no drawer to 
put it in, no in-box hidden out of 
reach.” 


So Hausman finds himself making 
immediate decisions on whatever is in 
the correspondence. He'll say yes and 
no (when he’s sure) or note on an 
interofice memo, “Let’s talk about this 
first.” In any event, the correspondence 
quickly finds its way to Hausman’s 
out-box. 

This sort of enforced di 
can be a help to an executiv 
feels. It is popularly supposed 
that the mark of a 
a clean desk top. But with 
can bide your indecisions in 
you can’t with Hausma 
system. 

e Comfortable Conferring—hen there 
is the typical business conference. On« 
afternoon last week Hausman had two 
visitors—Kenneth H. Bak f Standard 
Audit & Measurement Services, Inc., 
and Michael R. Notaro of Statistical 
Tabulating Co., Chicago—bent on get 
ting a decision from him on a very 
controversial matter ibove) 


ion-making 
Hausman 
of course, 
xecutive 15 
i desk you 
drawers 


deskless 


IOC rd 
b I 


(picture 
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54 different parts of Du Pont nylon plastic 
used in this new fare collector — 


It took Grant Money Meters 
Company 13 years to develop this 
new fare collector that gives 
drivers an audible count of de- 
posits as well as a visual check. 
The design incorporates 54 differ- 
ent parts of Du Pont nylon plas- 
tic. Included are gears, ratchets, 
bearings, cams, geneva motions, 
linkages, couplings, screws, im- 
pact parts, spacer plates and 
other components. They illus- 
trate the variety of functions that 
nylon parts can perform. 

The device—the Grant Elec- 
trofarer—is completely automatic. 
It can be set to receive a single- 
or multiple-coin fare deposited in 
pennies, nickels, dimes, quarters, 
and tokens. . . audibly record it 
. . . then separate and drop each 
coin into a nylon change carrier. 
It eliminates all driver fare-hand- 
ling except making change...con- 
tributes to safer, faster service. 

Seven representative nylon 
parts are illustrated. The shaft 
lock (a) simplifies design and as- 


sembiy. Geneva cams (b) have 
the resiliency to resist shock ... 
add to smooth operation. Wheels 
of Du Pont nylon (c) are strong, 
tough, dimensionally stable.Cams 
(d) resist wear, corrosion and 
breakage. Molded gears (e & g) 
need no oiling or greasing. Light- 
weight ratchets (f) are molded in 
one piece. Du Pont nylon acts as 
an electrical insulator, too. And 
it damps vibration . .. parts oper- 
ate quietly. The nylon parts af- 
ford production and operating ad- 
vantages .. . help assure an ex- 
pected 30 years’ service life at 
lowest maintenance cost. 

Parts of Du Pont nylon can be 
economically mass-produced by 
injection molding . . . cut produc- 
tion steps and costs. For full in- 
formation on nylon and other 
Du Pont plastics, write: E. I. du 
Pont de Nemours & Co. (Inc.), 
Polychemicals Department, 
Room 333, Du Pont Bldg., Wil- 
mington 98, Delaware. 


1G yu 4 wat OFF 


BETTER THINGS FOR BETTER LIVING 
.+» THROUGH CHEMISTRY 


Polychemicals 


DEPARTMENT 


PLASTICS © CHEMICALS 











Hausman knew Baker, but had never 
met Notaro. 
When the pair first entered Haus- 


TYPEWRITER RIBBONS © man’s office, Notaro hesitated, looked 
CARBON PAPERS around for the missing desk, then tried 


to figure out where to sit. The initial 
‘ : : confusion gave way to an informality, 
1, Uniform—ribbon after ribbon which is ai the way Hausman likes 
2. Reservoir Inking for long life to do business. 
3. Fine-Weave Fabrics for sharp, Hausman finally seated his guests, andl 
clear typing the business conference became a free- 
; wheeling conversation, with Hausman 
4. Colorfast for permanent writing and his visitors strolling, pacing, and re 
Columbia ribbons are made in an arranging their seating to fit the trend 
almost unlimited combination of fab- of the talks. 
rics, inks, writing strengthsandcolors | When it was all over, Notaro told 
for all kusiness machines. Hausman he had never felt more at 
ease, once he got over the first sense of 
bewilderment. “It was like talking to 
you in your living room,” he said 
Could he work without a desk? No 
taro whipped a quick, “No.” On second 
thought, he added: “Come to think of 
it, 99% of my business is just talking. 
Maybe I could at that.” 
e Break with Tradition—Hausman’s 
am break from the usual practice of build- 
2. win 4 carbonizing for sharp, ing an office around : desk is not so 
-apepstnrecers ge sharp as it might seem at first. Others 


3. Stabilized tissue for durability, have done it. 
easier handling, no curl Besides that, the executive desk has 
4. Neat, easy erasing been going through a sort of metamor- 
. phosis for some time. It’s no longer 
There’s a Columbia carbon paper / unusual to find a top operating execu 
in balanced paper weight, ink for- tive in an office of modern decor with a 
mula and one for every copying ae desk stripped down to its bare essential 
Pee ae a place to write. A desk today is often 


just a slab of wood on legs, drawerless, 


1, Clean—clean copies, clean hands 


Work Miracles With Your Typing! Your Columbia Stationer can light, unimposing. 
demonstrate the many quality and economy features of — eae se & eek ecrves os 0 nestles 


COLUMBIA RIBBONS AND CARBONS place for an executive and a svmbol of 


executive authority Whether con 
sciously or not, an executive can us¢ 
it to intimidate people (the ultimate 
in that regard is a Mussolini-type ar 
rangement with a desk far in a corner 
of a big room, requiring a guest to walk 


AWARD EMBLEMS A Vigilant Organization the distance, automatically establishing 


SILK GAUZE + MARATHON + COMMANDER « CLASSIC + TITAN + RAINBOW + PINNACLE 
CoLumata Rippon & Carson Mra. Co., Inc., GLEN Cove, N. Y. 








to handle all your his position as that of a subordinate) 


TESTING REQUIREMENTS ¢ Bandwagon—Robert C. Hood, 36 
vear-old president of Ansul Chemical 
X-Ray Inc.—one of America’s leading Co., agrees with Hausman that a desk 
consultants and engineers for establishing for the average top executive is just a 
for Service, Safety, Quota quality control over all types of material— hangover from tradition. He dispensed 
, invi iscussion wi ; 4 
and Suggestion Clubs invites d discussion with you of your test with his four vears ago Mw desk had 
These clubs ‘help build better employee ing problems, or samples and data for 
— increase efficiency, reduce specific tests, such as spectrographic, 
occ " A 
esnentos need extents auatebian, x-ray, photomicrographic, radium or co- re 
og loyalty, veduee labor turnover balt radiography. We hove served leading should be working with pet pl 
yen ge American industries and U. S. Gov't. Paper work, he figures, can be han 
Power, less lost time Encourage safety Agencies for many years, operate inter- dled by an assistant or secretary if the 
wil atety Embiems : rt re ° — 
Your salesmen will be proud to eam nationally. Consulting staff has men of detail is effectively organized. That 
the right to wear a Quota Club Emblem international reputation. Quick service, ak lesk superfl B ki 
Avgment your cosh awards with dis- impartial accurate reports. ma ~$ a des super uou VY working 
tinctive Suggestion Awards. without a desk, Hood figu: in execu 


6 tote force X-RAY INCORPORATED tive steps out of the role of being a 
13931 OAKLAND, DEPT. 16 Tr. . } 
METAL ARTS CO. | HIGHLAND PARK 3, MICHIGAN super-supervisor, finds that Lis attention 
-, Inc. Telephone TOwnsend 9-5400 is directed toward people and thei 
742 Portiond Ave Dept. 16. Rochester 21, NY problems. 
Recently Harley Hastert, Ansul pro- 
duction manager, followed his boss’ 


j example and discovered, like Hausman, 


become merely an instrument for col 
lecting papers whereas my real job 














is the business opportunity section of 
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that communications with employees 
and visitors became a lot easier 
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Pre-check with Consolidated Instrumentation 


Hunpreps of grueling miles lie ahead across 
Arabia—a desolation of drifted sand, jagged rocks, 
and tortuous mountain passes—testing the endur- 
ance of both man and machine. To determine the 
causes of frame and body failures the operators of 
a fleet of trans-Arabian tankers carried out a pro- 
gram of dynamic stress analysis using Consolidated 
instrumentation. Static tests determined the dead- 
weight strain exerted by the cargo .. . fully loaded 
trailers were torture-tested under extreme condi- 


Consolidated Engineering 


CORPORATION 


300 North Sierra Madre Villa, Pasadena 15, California 


tions of vibration, torsion, and shock. From simul- 
taneously recorded data showing the inter-relation- 
ship of strains and stresses, the trailer manufacturer 
was able to redesign the over-taxed components. 
As a result, in-service breakdowns were completely 
climinated. A Consolidated Recording Oscillo- 
graph and a Consolidated Bridge Balance were 
used to record permanently the output of eight 
strain gages mounted on tank and frame at stra- 
tegic points of stress, 


The Recording Oscillograph 

is only one of Consolidated's 
many analytical instruments for 
science and industry. This sensi- 
live yet rugged instrument, 
clearly recording reactions as 
brief as one ten-thousandth of a 
second, enables the testing engi- 
neer to evaluate as many as 18 
variables in their relationship to 
time and to each other. 


analytical 
instruments 


for science 


Sales and Service through €8€ INSTRUMENTS, INC., a subsidiary with offices in: 


Pasadena, New York, Chicago, Washington, D. C., Philadelphia, Dayton, Dallas. and industry 





New Products! 
New Ideas! 


HANNOVER 


—GERMAN 


INDUSTRIES FAIR 
APRIL 26—-MAY 5 


Plan now to visit West Germany’s Hannover 
Fair! See over 4,000 exhibits that include 
Materials & Equipment for these industries: 
® Mining, Milling, Metalworking Machinery 
Motors & Engines 
Electrical Manufacturing & Construction 
Tools 
Chemical & Other Processing 
Electronics 
Textile Machinery 
Automotive 
Office Supplies... 
for every industry! 


Get full FREE facts. Call or write: 


GERMAN - AMERICAN TRADE PROMOTION 


350 Fifth Avenue, New York 1, N.Y. 
Wisconsin 7-0727 


and products 


TRAVELETTERS are solving the 
problems of travel expense reim- 
bursement for thousands of out- 
standing companies! 


© TREASURERS 
* COMPTROLLERS 
® SALES MANAGERS 


Write today to learn how 
TRAVELETTERS will make your 
job easier and save your company 
money. TRAVELETTERS have 
been in widespread use for 58 
years, because they 

V eliminate expense checks 
V improve expense control 
V lessen internal costs 

V reduce travel expenses 
V increase productive time 
V minimize cash advances 


For information write: 


22 W. Putnam Ave., Greenwich, Conn. 





ee TMM Bec lee JET | 


VILDERS FAIR TODAY 


.And the SRO Sign Goes Up 


VISITORS saw 


a dummy 


assembly 


line. 


General Electric 
division in 
Cincin 


if the com 


Management at 
Co.’s Aircraft Gas ‘Turbin¢ 
Evendale, Ohio, just outside 
nati, is probably wonderin 
pany might not make more money in 
show business than in manufacturing 

Proof of management's talent as pro 
moters comes from a final port on an 
employee relations show staged at Cin 
cinnati Garden last month. Here’s what 
the report shows 

¢ On opening day, 149 visitors 
came through the turnstiles at the Gar 
den. That was a good start. ‘The next 
day—a Sunday—35,446 counted 
That was the most ever recorded at the 
Garden in one day. 

e The two-day 


1] 


hgure 
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odge Jab-Aated Trucks 
lead the parade of power ! 


“New power! New features! New values! 
See, drive, compare for your best truck buy!’’ 


New! MORE POWERFUL ENGINES! 

Seven big high-horsepower engines, with 218 to 

413 cu. in. displacement! Three of them brand-new 
. . featuring more power, greater cooling capacity, 

twin carburetion available on larger trucks. PLUS 

proved features like 4-ring pistons, dual fuel filters, 

exhaust valve seat inserts. 


NEW SHIFT-FREE DRIVING! 


New Truck-o-matic transmission offered only by 
Dodge . . . available on 14- and 34-ton models... 
saves gearshifting, cuts driver fatigue, gives easier 
handling in traffic, permits you to rock out of snow, 
mud, sand. PLUS gyrol Fluid Drive to give smooth 
power, lessen wear and tear. 


New! SMOOTH, POWERFUL BRAKING! 


Super-safe brakes give smooth, sure stops, with less 
pedal pressure and greater load protection. New in 
creased stopping ability, whether going forward or 
backing, on 1- through 2!%4-ton models. PLUS 
rivetless Cyclebond brake linings on all hydraulic 
brakes for more braking surface, longer life. 


New! OVER 50 FEATURES! 


More than 50 extra values! New styling inside and 
out, new cab reinforcement, new 116” wheelbase 
pick-up. Dodge-Tint glass, higher output heaters 
available. PLUS moistureproof ignition, greater 
maneuverability, rustproofed sheet metal. Get more 
truck for your money! See your Dodge dealer! 


From /2- through 4-ton ... theres one to fit your job / 


DODGE it: TRUCKS 





te PEN 
ht FILLS 
ITSELF 


A new kind of desk pen— 
with the fountain in the base instead 
of the pen. Pen instantly fills 
itself every time you return 

it to the socket. 


A 


wo 
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of 
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444” DESK PEN SETS 


THE ESTERBROOK PEN COMPANY, CAMDEN 1, NEW JERSEY 
THE ESTERBROOK PEN COMPANY OF CANADA, LTD., 92 FLEET ST., EAST; TORONTO, ONTARIO 
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Ask your stationer 
for a demonstration 


Only a few of the 
more popular poini 
styles shown 


COPYRIGHT 1963, 
THE ESTERBROOK 
PEN COMPANY 





the highest on record for the sports 
arena for two consecutive days. The 
total was over 50,000, if you count 
guests who slipped in through doors 
not equipped with turnstiles 

On Sunday afternoon, the Garden’s 
gates had to be closed for a while. It 
was the first time that had happened 
since the Garden was opened five years 
ago. 
¢ Hush-Hush—The big crowds came to 
see GE’s “Jet Builders’ Fair.” The 
whole idea started when management 
wanted to do something to make em- 
ployees, their families, and the com- 
munity understand just what went on 
at the Evendale plant, headquarters for 
all of GE’s jet engine activity. 

Like any other company, GE ordi- 
narily would have staged an open house 
at the plant, or it would have set up a 
regular plant visitation program for the 
community. Both plans were ruled out 
by security needs. The Evendale plant 
is probably the largest single installation 
producing jet engines anywhere. On 
top of that, it’s the place where GE is 
doing development work on an atomic 
aircraft engine. 
¢ Phantom Factory—Management de- 
cided to do the next best thing to taking 
the public through the plant. It brought 
the plant to the public. At the Cincin- 
nati Garden, GE. transplanted as much 
of a dummy assembly line as it could 
manage, both physically and from a 
security standpoint. 

The presentation ranged from the as- 
sembly line (with seven work stations 
to a completed K-86 plane (hauled 
down from ‘Dayton and_ reassembled 
inside the Garden), a dummy test cell 
with a jet engine and actual control 
panel installed, models of jet engines 
showing how they work, and an atomic 
aircraft exhibit. 
¢ 50 Girls 50—T'o jazz up the whole 
show, GE hired a chorus line, a barn 
dance band, an acrobatic act, and ‘I’V 
singer Al Morgan. Guests could take 
part in the barn dance or stuff them- 
selves with refreshments—or both 

As attendance figures show, it turned 
out to be the biggest thing ever staged 
at the Garden. Because of the milling 
crowds (35 children were lost and 
found), GE had to call in_ station 
WCPO-TV with its TV camera. The 
camera focused on the displavs, relaved 
the pictures to T'V sets on the stage. 
This way, those who couldn’t get near 
all the exhibits could see what was 
going on 

Management gave tl how a big 
publicity buildup among plant employ 
ees, but it never expected so large a 
turnout. Each cmplovee got five frec 
tickets. About 100,000 were given out, 
and nearly half were used 
¢ Payoft—Besides the emplovee rela 
tions angle, the show performed still 
another function. GE needs more 
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Which of these 


4 dangerous ideas 
do you have? 


(Any one of them could put you out of business) 


1. Do you have the idea your accounts re- 
ceivable and other business records will 
always be there when they’re needed? Don’t 
be too sure. Many a businessman has dis- 
covered, after a fire, that the records he 
thought safe, were ashes . . . and the busi- 
ness that depended on them, totally ruined. 


4. Do you have the idea your /ire insur- 
ance would cover all your losses? Take a 
good look at your policies or ask your in- 
surance broker or auditor. You'll find you 
have to prepare a proof- of-loss statement 
before you can collect fully. Could you do 
it—without inventory records? 


2. Do yoy have the idea an old, heavy- 
walled safe will guard your records from fire? 
It’s a dangerous idea. Many safes, old and 


3. Do you have the idea a fireproof build 1. 
ing is a sure-fire protection? Just ask a 
fireman. You'll find that buildings like this 


wall-in an office fire. They actually 


new, without Underwriters’ Laboratories, —_ 
make it hotter! 


Inc. “A” Labels often act as incinerators 
when the temperature gets above 350° F, 
They cremate records. 


Don’t gamble your whole business future. 
Get a modern Mosler “A” Label Record Safe. 


Better face this fact squarely: 43 out of 100 businesses that lose their records 
by fire never reopen. Don’t risk it. Decide, right now, that your business records 
are going to have real protection—the world’s finest. That means the protection 
of a modern Mosler “A” Label Record Safe that has passed the independent 
Underwriters’ Laboratories, Inc. severest test for fire, impact and explosion. 
Consult your nearest Mosler dealer, he wili tell you how little it costs to give 


your records and your business the protection they need. 


IF IT'S MOSLER... IT'S SAFE 
Zomypiany 


% Mosler Safe “”” 


World’s largest builders of safes and vaults... Mosler built the U.S. Gold Stora aults 
at Fert Knox and the famous bank vaults that withstood the Atomic Bomb at Bre hima 


6 . . . . . . 7 . . * e a . e ° . ~ . 


The Mosler Safe Company « Dep’t BW-3, 320 Fifth Ave., New York 1, N.Y 


Consult _ classified 
telephone 


the Mosler dealer 
in your city, or 
mail the coupon 
now for free inform- 
ative material. 


pre en e a 


Nee 
t 


NAME 


Please send me (check one or both): 
direc- i: 
tory for name of [ 


Illustrated catalog, describing the new series of Mosler Record Safes 


] Free Mosler Fire ““DANGERater,” which will indicate my fire risk in 30 second 


POSITION 


FIRM NAME... .ccccccccereveseccsceesesessseseseeesses 


ADDRESS. 


cITY 





Put out of business 
for nine weeks 


.-- Dut we made our regular 


profit just the same 


(A true story based on Company File H-50-5618) 


We were the victims of fire—fire that 
set us on the sidelines. 

The blaze broke out in the stock- 
room of our shoe store, and made a 
clean sweep. Hardly a shoe was left. 
Furniture and fixtures were ruined. 

These losses were covered, of 
course, by fire insurance. 

But we had another kind of loss. 


It took nine weeks to fix up the 
store, and to get our new stock of 
shoes on the shelves. 


Fortunately, we carried Business 
Interruption Insurance. This took 
care of our continuing expenses, 
and gave us the full profit we would 
have made, had we been doing 
“business as usual.” 


Suppose you were put out of business for nine weeks? 


Whether your business is small or large, there’s rent, interest 
and miscellaneous overhead to pay. And taxes. And salaries. 
Where would the money come from? How could you get it— 


and your profit, too? 


Make Business Interruption Insurance your cushion against 
loss of income when fire, windstorm, explosion, riot or other 
insured hazard shuts you down temporarily. 


For details about this important, low-cost protection, call 
your Hartford Fire Insurance Company Agent, or your 


insurance broker—today. 


Year in and year out you'll do well with the 


Hartford | 


Hartford Fire Insurance Company * Hartford Accident and Indemnity Company 


Hartford Live Stock Insurance Company 
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° Hartford 15, Connecticut 





employees at Evendale. It’s advertising 
for them energetically. | ict fair was 
an effective way to get publicity, al- 
though management refused to let the 
show include any direct sales pitch to 
“come and work for u 

GE won't sav how 1 h the big 
yartv cost, but insists it n't out of 
Fine with what a plant ) house on 
a similar scale would cost 

K:mployee relations manage! Robert 
Dirks isn’t sure if thev'll r have an 
other: “It’s too early to the value 
of this one yet.” 


Now There’s a Trend 
Back to New York City 


Some companies that joined the pa 
rade in establishing their offices outside 
New York City in suburban West 
chester County are taking a second look 
at the idea. 

A few weeks ago, Alsynite Co. of 
America moved its export division head- 
quarters to New York City after having 
opened an office in Westchester five 
months before. Things didn’t work out. 

Associated Reciprocal Exchanges, an 

O VCars ago 
moved its headquarters lock, stock, and 
barrel from Manhattan to Port Chester 
(BW—Mar.17°51,p79). In Mav, 1952, 
the company closed it remaining 
contact with downtown New York—a 
sales office 

This uprooting has b fine in some 
respects—working conditions, for in- 
stance. But it also has had its disad- 
vantages. It left company executives, 
who come into New York City off and 
on during the week, without a place to 
hang their hats and mect New York 
contacts. Associated Reciprocal also 
discovered it was losing touch with 
developments in the insurance field 

So now the company has just an 
nounced the opening of a new branch 
headquarters office on the 28th floor of 
the Chrysler Building 


insurance company, about ty 





MANAGEMENT BRIEFS 





The worth of a salesman measured 
in a studv by the Har | Business 
School (Salesmen’s Compensation by 
Harry R. ‘Vosdal, $11.50 f two vol 
umes). ‘The survey shows that business 
and industry salesmen setting any 
where from $1,000 to $30 0 a vear 
The average pay for 19 $5,400 
before expenses 
e 

Keep the coffee break, J. B. Andrews, 
international president of the National 
Office Management Assn 
ernment bureau chicfs 

ton. He savs a regulated 


idvises gov- 
Washing 
offee break 
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MANAGEMENT MEN’S PROBLEMS. 


Published every week—closes 12 days in advance. 
($2.50 per line for positions wanted ads), minimum 2 lines. 
average words as line; count 2 words for box number. 
rates for Business Services advertisements. Address box number replies 
c/o BUSINESS WEEK to the office nearest you. 
42nd St., CHICAGO, 520 N. Michigan Ave., SAN FRANCISCO, 68 Post St. 








Rate—$5.00 per line 
Allow 6 
Write for special 


NEW YORK, 330 W. 








EMPLOYMENT 


p jel. Vv 4. 


Positions open: Personnel Manager $500-$625. 
Methods & Time Study Engineer $5600-$600 
Asst. Purchasing Agent $600-$700. In old es- 
tablished heavy machine manufacturing con- 
cern Kastern Seaboard Good opportunities 
for people with experience in modern manu- 
facturing methods and with resourcefulness 
and ambition to put them to good use. P-6921, 
Business Week. 





A 





mums: Positions Want 


t tive Available—S ful record over 20 
years in management positions in the metal 
trades as Production Manager, Chief Industrial 
Engineer, Assistant General Manager. PW-7192, 
Business We 


Assistant to Top Executive, Wharton M.B.A. 
Experience personnel, marketing, research and 
sales promotion Age 27 PW-7181, Business 


Week 
Director Of Foreign Sales. Top-level, policy- 
making executive with unusually successful 
background desires position with greater chal- 
lenge. Natura! leader and organizer, with sub- 
stantial sales and administrative experience 
both at headquarters and abroad. PW-7155, 
Business Week 


Executive Engineer desires position with cost- 
conscious manufactures where 16 yra. produc- 
tion cost reduction, engineering, personnel, 
administrative experience can be fully utilized. 
Sound industrial background on Management 
level B.8.M.B M.A Licensed Married 
PW-7161, Business Week 


MBA Graduate, Finance and Economics desires 
permanent position with company or individual 
of proven integrity Exper public relations, 
accounting, finance Giood appearance Meets 
public well Past history will stand full inv 
AAAI references Salary open All inquiries 
ans. promptly Age 27 PW-7159, Business 
Week 


Mr. Executive do you need an assistant? Sea- 
soned in general business administration and 
sales management Wide experience in dealing 
with personne! ; developingand supervising sales 
force. Twenty years experience in management 
problema at all levels Forty years young 
married, two children Available on thirty day 
notice. Inquiries treated confidential, PW-7111, 
Business Week 


Plant Manager or Assistant to Executive. Man 
supervising 600 people desires position as plant 
manager of amall or medium size plant or as 
line or staff assistant to production executive 
Successful record as organizer, administrator, 
and supervisor Seven years precision metal 
working and automatic control flelds Engl- 
neering graduate Age 33 Free to relocate, 
Especially interested in West Coast or in South 
location PW-7183, Business Week 


Sales M ger or Assistant with small products 
manufacturer of electrical or mechanical prod- 
ucts Resume and references on request PWw- 


7042, Business Week 








aaa: Selling Opportunities Wanted ——= 
Are you getting your full share of business from 


Puerto Rieo? Highly dynamic an experl- 
enced salesman seeks permanent connection 
with sound potential Airmat! particulars to 
P.O. Box 1362, San Juan, Puerto Rico (USA), 


Manufacturers’ Agent in Detroit wants additional 
Paper or Allied Line. RA-7184, Business Week 


Sales Engineer (Boston) currently serving Archi- 
tecta Engineers Contractors Public Works 
and Industrials, in Protected Steel Reofing and 
Siding Wishes to contact with manufacturer 
or fabricator of apecialty items, the installation 
of which will involve engineering know how 
(Lie. Prof, Engr.) Distributorship or represen- 
tation desired. Can finance accounts and ware 
house material, RA-6447 


SPECIAL SERVICES 


Mexican Operations — American Management 
Consultant Nineteen years in exico Good 
local business and Government contacts sent 
references. Edward G. Bush Paseo Reforma 1 
—Desp. 957, Mexico City, Mexico 
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Special Automatic Machinery, Electr 
Devices designed and built, Surveys and Pro- 
,osals without charge Product Technicians 
ne., 130 Main Street East, Rochester, New 
York. 


Washington representative, active and experi- 
enced in government contacts, market an- 
alysis and economic research, can now accept 
new business. Integrity and ability attested by 
clients’ references. Service Associates, 1319 F. 
Street NW, Washington 4, D. C 


BUSINESS OPPORTUNITIES 


Free Valuable Catalog. Over 2000 select busi- 
nesses, farms, ranches, income properties for 
sale or trade thruout West and Mid-Weat 
Money making opportunities from $1900 to 
$1,000,000: Retail, Wholesale, Industrial Plants, 
Factories, Service Businesses, Farms, Ranches, 
Groves, large and small. Catalog contains vital 
information, prices, terms, earnings, lease, 
rent, names and addresses, so you can deal 
direct with owners. No salesman will call. 
No commission to pay us Write for Free 
Catalog No. 96, to National Business & Prop- 
erty Exchange Dept. 90, 4101 West 3rd St., 
Los Angeles 5, California. (Extra Free Service: 
Write us exactly what and where you want to 
buy and we'll advise owners of your require- 
ments). 


Summer Theatre well established; excellent 
location; expanding with star system, seeks 
investor-partner, active or silent. Unusual op- 
portunity. Bo-7178, Business Week 

Unlimited Business Opportunity—$1590.00 to 
7950.00 Cash Required, Secured By Inventory. 
Wanted a financially responsible man or 
woman to supervise a business of a new type 
merchandising vendors Drop in a coin and 
take a steaming hot cup of coffee Delicious 
Hot Chocolate or tea, rich bouillon soups, or 
eookies, ete Every cup made individually. In- 
stalled in business establishments, manufac- 
turing plants, offices, etc Farning power un- 
limited. Can be operated in your spare time. 
Probable earnings to atart from $12.00 to 
$50.00 per day. Three to five times more, de- 
pending on number of units you are cap- 
able of handling All locations secured for 
you. If you can follow instructions and super- 
vision of a large national company, you should 
become financially independent within a very 
short time Please do not answer this adver- 
tisement unless you have the required amount 
of cash available and are a person who can 
make and give a definite decision after you 
know the facts!! We are interested only in 
people who can start immediately. Write fully 
about yourself, include phone number, to 
BO-7102, Business Week. 


Wanted: Going Concern Manufacturing Rubber 
Coated Fabrics located east of Mississippi and 
equipped completely or partly with spreaders 
churns, curing and wrapping equipment. Would 
also consider press melding equipment, calen- 
ders & mills Prefer company selling up , 
$1,000,000 per annum. Address BO-7166, Busi- 
ness Week 


EQUIPMENT 


For Sale 


for federal workers can pay off in good 
morale. Abuse of the privilege isn’t the 
fault of the break itself, but of the way 
it’s managed, he says. His solution: 
Establish definite time breaks 

e 


A guide to controlling paperwork and 
simplifying records is issued by the 
National Records Management Council 
of New York, nonprofit consultants 
Contributors include H. I’. Dodge of 
Bell Telephone Laboratories, Inc., and 
Bennett B. Murdock of Prudential In- 
surance Co. 
. 


Alpha Kappa Psi, a national business 
fraternity, has issued a check-list of the 
100 books and magazines it considers 
a “must” for the well-informed busi- 
nessman. ‘The list, ficlds 
of business, is available at 10¢ per copy 
from AKP, 111 E. 38th St., Indian- 


apolis 5, Ind. 


covering all 


Bristol Brass Corp., Bristol, Conn., 
formed a nonprofit foundation to han 
dle the company’s educational and 
charitable donations. Heading the Bris- 
tol Brass Foundation, Inc., is C. T. 


Treadway, chairman of Bristol Brass. 
Roger E. Gay, the company’s president, 
is the foundation’s vice-president. The 
foundation recently received an initial 


$10,000 to get its program under way. 
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Hydraulic Presses, self contained, motor driven, 
hand operated, automatic, & semi-Automatic, 
for every industry. Write for catalog. Clifton 
Hydraulic Press Co., PO Box 325, Clifton, N. J 


INDUSTRIAL SITE 


Free Western Market Data—Learn why you can 
better capture West's multi-billion dollar 
market with branch plants in Metropolitan 
Oakland Area (MOA) Hundreds of national 
firma now in MOA profit from: central Coast 
location; important savings in shipping time 
and cost; major terminus for rail. truck, sea 
air carriers; ideal climate; all-season produc 

tion, skilled labor source; phenomenal, continu- 
ing growth For free data, write Alameda 
County New Industries Committe 101 B, 
427-13th Street, Oakland, Calif 


Suite 








Prize-Winning Ad 


John Hancock Mutual Life Insurance Co. 
of Boston won top honors with this ad in 
the Saturday Review's first awards 
for public-service-type advertising. Twenty- 
six other companies also received awards. 
Judging was done by a committee of 24 
businessmen, advertising executives, educa- 
tors, public relations counselors, and opinion 


annual 


researchers. 
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Those who deny freedom to others deserve it not for themselves, and, 


under a just God, cannot long retain it. (Letter to H. L. Pierce, April 6, 1859) 
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THE TREND 





Freedom to Dissent 


Contrary to expectations, the change of administrations 
has not brought an end to Congressional inquiries on 
Communist infiltration in and out of government. In- 
stead of relaxing, Congress has intensified the scope of its 
probing, a development that is causing confusion in some 
quarters and alarm in others. 

Many critics fail to recognize that the Congress, as one 
of the three main branches of the government, has a long- 
established right to conduct investigations. In welcoming 
the help that the new inquiries may provide, Secretary of 
State Dulles made clear that he respected this right. He 
was acknowledging that Sen. Joseph R. McCarthy and 
Rep. Harold H. Velde, the chief investigators, are exercis- 
ing a legitimate and proper function. To claim otherwise 
is to indict the voters who elected them. 

‘This nght of Congress to investigate on a broad scale 
is designed as a check on the executive power. ‘That does 
not mean that it can dictate policy or run the administra- 
tive branch. It would be a practical impossibility, for 
example, to have Congress screen every government em 
ployee. All that it can determine is whether the executive 
has, in fact, done an effective job. 

In regard to security, it is the task of the new Adminis 
tration to prove—to the satisfaction of Congress and the 
nation—that it can assume full responsibility. For it was 
the reluctance of the ‘Truman Administration, even after 
evidence of subversive activity was disclosed, that gave 
Congress valid cause to commence its own inquiries, 

There is, then, no reason to complain over the fact that 
Congress conducts investigations. ‘There are even estab 
lished precedents for the trial-like atmosphere surround 
ing the probes. Those critics who are protesting the 
loudest today were silent when the Nye Committee, 
whose counsel was Alger Hiss, conducted an exhaustive 
spectacle calculated to pin the blame for our entry into 
World War I on bankers and arms manufacturers. 

Nor was there any outcry when another inquiry, led 
by Ferdinand Pecora during the early days of the New 
Deal era, made political capital through its exposure of 
Wall Street practices. Its avowed purpose was to help 
Congress formulate legislation, but the probing into indi- 
vidual activities was more embarrassing than relevant. 
Then, as now, the very nature of the investigation en- 
tailed an invasion of individual privacy. 

The real cause for anxiety today is not that witnesses 
are singled out in public, but that they are subjected to 
treatment that smacks of a medieval inquisition. In their 
zeal to root out subversives, Congressional investigators 
have indiscriminately harassed Americans merely because 
they hold unorthodox—or unpopular—views. 

This is an alarming trend. While it is still not a crime 
to be a Communist, we agree that there is no room for 
one anywhere in the government or universities. But 
the growing tendency to assume that all witnesses are 
guilty until proven innocent is a dangerous violation of 
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American principles of justice. It constitutes a threat to 
our fundamental belief in freedom of thought, which is 
essential to the continued progress of free enterprise. It 
has encouraged evasion, from which only communism 
can profit. 

The efficiency of the new Administration in conduct 
ing its security program will serve to reduce the threat to 
individual liberties, but it cannot, by itself, prevent unduc 
hardship caused by intolerant treatment. Congress alone 
can provide the proper safeguards to protect the innocent 
Without any curb on its powers to investigate, it could 
take steps to insure that the basic American right to 
freedom of thought and of conscience is preserved 

Most important, Congress must resist the temptation 
to make dissent tantamount to disloyalty. Let it never 
be forgotten that America was built by dissenters and is 
kept great by men and women who are not satisfied with 
the status quo. By insisting on conformity, Congress will 
hinder, rather than help, our fight against totalitarianism 
It is incumbent upon Congress to improve its investiga 
tory practices before they inflict permanent damage on 
our way of life. 


Lesson from Canada 


Canada’s Prime Minister Louis St. Laurent and his 
Liberal Party government have fired the big opening gun 
in this year’s election campaign: ‘They've cut taxes in 
all directions. The Liberals have been in office for 17 
vears, and a tax cut is Mr. St. Laurent’s telling answer 


to his Conservative opponents’ idea that, in Canada, too, 
it may be time for a change. 
The Ottawa government cut personal income taxes by 


11%, effective July 1. 
taxes, taxes on cigarettes, and it has liberalized such things 
as deductions for dependents. ‘To us, south of the border, 
this news offers bitter contrast with the large figures on 
Form 1040, Page 3, Line 13. 

Of course, Canada’s tax cut didn’t just happen. First, 
there were controlled expenditures and a balanced bud 
get. Then there was reduction of the national debt. Now, 
finally, tax cuts. The Canadian pattern has a parallel in 
President Eisenhower's State of the Union message, 
which said: “As the budget is balanced and inflation is 
checked, the tax burden that today stifles initiative can 
and must be eased.” 

The Canadians used the past seven years to trim down 
their debt, while the Truman Administration piled up 
what President Eisenhower calls his “inherited burden of 
indebtedness and obligation and deficits.” But the Eisen- 
hower Administration has nothing like seven years in 
which to reach the goal of lowered taxes. ‘That is why 
it must quickly develop a strict schedule of expenditure 
cuts, budgetary balance, and tax reduction 


It has also lowered corporation 
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Another development using 


B. F. Goodrich Chemical raw materials 
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HE idea’s the thing in this 

Hubbard Ayer doll with 1 
companying make-up kit. Big 
will just naturally follow its disp! 

The doll can be “made uy 
and again, thanks to the natural 
made of Geon. 

You never know what new 
idea Geon will help to make 
cess. Just think of the long 
natural “skin” for dolls, Ge 
jacketed cable for the Signal 
durable flooring, insulation 
pants — there's practically no ¢ 
the money-making id 


Cas INS} 


GEON RESINS e GOOD-RITE PLASTICIZERS... 


B. P. Goodrich Chemical Company 
does not make the Harrwt Hubbard Ayer doll 
Natural’ hin’ made from Geon paste resin. 


Treatinont [dea Revolution iu Dol! 


NEW HARRIET HUBBARD AYER DOLL BRINGS NEW KIND OF FUN 


this universal material. 

It's easy to see why when you look 
into Geon’s versatility. Geon materials 
come in a variety of readily adaptable 
forms plastic granules and 
liquid latex. They can make products 
resistant to heat and cold... water. . 
grease... oil... most chemicals and 
abrasion. They can be used for molding, 


resins, 


coating, casting or dipping. A list of 


advantages that opens the door to de- 
veloping ideas . . . to improving prod- 
ucts ... to more sales. For technical 
advice on the use of a Geon material 


for your specific need, please write 


Dept. A-3, B. F. Goodrich Chemical 
Company, Rose Building, Cleveland 
15, Ohio. Cable address: Goodchemco. 
In Canada: Kitchener, Ontario. 


the ideal team to make products easier, better and more saleable 


GEON polyvinyl materials e HYCAR American rubber e GOOD-RITE chemicals and plasticizers « HARMON organic colors 





